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Again  in  1966,  the  Chicago  Tribune 
ranked  first  in  General  ROP  color 


For  trie  seventh  straight  year, 
the  Tribune  ranked  first 
among  U.S.  newspapers  in 
General  ROP  color  advertising. 

Why?  Results. 

Color  gets  more  attention 
and  more  sales  from  the 
biggest,  most  affluent 
audience  in  Chicago. 
And  32  years  of  Tribune 
color  experience  assures  you 
of  top  reproduction  done 
promptly  and  economically. 

When  you  think  about 
advertising  in  Chicago— 
think  bigger, 
think  Tribune  color. 
Then  give  your  Tribune 
representative  a  call. 
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Nothing 
moves  Chicago 
like  the  Tribune 


(Ducago  Qhhnne 


JUSTKESACTilEWSBAII 


Cri^^at  County 


When  you  think  of 
San  Francisco 
think  of  the  Examiner 


Now  in  its  102nci  year 
the  Examiner— 

Hearst’s  first  newspaper 
is  younger  and  brighter 
and  more  heipfui  than  ever. 


THE  BALTIMORE  SUNPAPERS 
. . .  read  by  the  people  who  buy 


The  people  with  purchasing  pow’er  look  to  The  Sunpapers  when  ■ 
they  look  for  places  where  they  can  spend.  1!^ 

The  Sunpapers  .  .  .  read  by  more  Baltimoreans  and  Mary-  M 

landers  than  all  other  Maryland  daily  and  Sunday  newspapers  ill 

combined. 

How  do  The  Sunpapers  appeal  to  their  varied  interests?  The 
authoritative  tone  of  the  news  reporting.  The  feature  writing. 

The  special  sections  on  travel,  food,  industry,  recreation.  The  » 

knowledge  of  what  interests  readers  —  that  explains  why  ad-  W 

vertisers  place  71%  of  their  Baltimore  newspaper  advertising  ^ 

in  The  Sunpapers.  ^ 

When  you  want  results  in  the  Baltimore  market,  talk  to  the  ^ 
people  who  buy ...  in  The  Sunpapers. 

Last  year  Baltimoreans  spent  $58,000,000  in  major  appliances, 

$7,600,000  in  jewelry;  $7,500,000  in  pet  care;  $17,^00,000  in  personal  insurance. 
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EDITOR  &  PUBLISHER  CALENDAR 


Lenenirass? 


Rotogravure? 

Should  your  corporate  planning  include  a  feasi¬ 
bility  study  of  future  requirements,  an  expansion 
of  your  existing  plant  or  a  new  facility,  Lockwood 
Greene's  nationwide  experience  in  the  news¬ 
paper  publishing  field  can  be  of  real  value  to  you. 

Assignments  initiated  during  1966  included: 

American  JAeial  !Market,  T^ew  york,  l^.y. 

Book  Press,  Jnc.,  Brattleboro,  Vt. 

Chronicle,  IVillimantic,  Conn. 

Daily  T^etvs,  7^ew  york,  7^.  X 
Evening  T^ews,  Perth  Amhoy,  ]. 

Qazette,  Cedar  Rapids,  Jowa 
Qazette,  Schenectady,  W.3^. 

Herald,  Biloxi- Qulj port,  !Miss. 

Independent,  Richmond,  Calif. 

Jncfuirer,  Philadelphia,  Pa. 

Journal,  THiddletown,  Ohio 
Journal  &  Constitution,  Atlanta,  Qa. 

Hews  Sc  Evening  Post,  Charleston,  S.  C. 

Press,  Atlantic  City,  H.J. 

Register,  Jorrington,  Conn. 

Sentinel,  Lewistown,  Pa. 

Southtown  Economist,  Jnc.,  Chicago,  111. 
Jelegraph,  Hashua,  H.  H. 

7he  Vermont  Printing  Company,  Brattlehoro,  Vt. 
Jimes-Argus,  Barre,  Vt. 

Jrihune,  Oakland,  Calif. 

Vnion,  Hews  &  Republican,  Springfield,  !Mass. 

May  we  send  you  our  brochure? 

LOCKWOOD  GREENS 
ENGINEERS,  INC. 

NEW  YORK,  N.  Y.  10017  200  Park  Ave.,  Pan-Am  Buildmg 
BOSTON,  MASS.  SPARTANBURG,  S.  C. 


MARCH 


29- 30 — Illinois  Daily  Newspaper  Markets  Retail-General  Advertising  Man. 
agers  Workshop,  Illinois  Union,  University  of  Illinois,  Urbane. 

30- 31 — Pennsylvania  Society  of  Newspaper  Editors  seminar,  Penn  Harris 
Motor  Inn,  Harrisburg,  Pa. 

3 1 - April  I  — Old  Dominion  Advertising  Conference  of  Virginia  Press  Asso¬ 
ciation,  Sheraton  Motor  Inn,  Richmond,  Va. 

31-April  I— Sigma  Delta  Chi  Region  3  Conference,  Columbia,  S.C. 


APRIL 


I — Sigma  Delta  Chi,  Region  II,  Mary  Graydon  Hall,  American  University, 
Washington,  D.C. 

1- 2 — Wisconsin  Associated  Press  Sports  Writers  Association,  Ramada  Inn, 

Madison. 

2- 14— American  Press  Institute  Seminar  on  Pictures,  Columbia  University; 

New  York  City. 

6 —  Certified  Audit  of  Circulations,  Overseas  Press  Club,  New  York  City. 

7- 8 — Sigma  Delta  Chi  Region  4  Conference,  Kent  State  University,  KenLij 

Ohio. 

7-8 — Sigma  Delta  Chi  Region  5  Conference,  Indianapolis,  Ind.:  SDX  H*| 
toric  Site  Marking,  DePauw  University,  Greencastle,  Ind. 

7-8 — Sigma  Delta  Chi  Region  7  Conference,  University  of  Missour 
Columbia,  Mo. 

7-9 — Mid  Atlantic  Region  (Three),  National  Press  Photographers  Associi 
tion  annual  education  seminar  and  business  conference,  Robert  Tr 
Hotel,  Newark,  NJ. 

9-M — Inter-State  Circulation  Managers'  Association,  Marriott  Motor  Hot 
Saddle  Brook,  N.J. 

9- 11 — Pacific  Northwest  Classified  Advertising  Managers  Assoclati 

Tapadera  Motel,  Pendleton,  Ore. 

10 —  UPl  Newspaper  Editors  of  Massachusetts,  annual  awards  dinner,  Sher 
ton-Boston  Hotel,  Boston. 

14-15 — Louisiana  Press  Association  Annual  Convention,  Monteleone  Hoti 
New  Orleans. 

14-16— Sigma  Delta  Chi  Region  8  Conference,  Dallas,  Texas. 

16-18 — Ohio  Circulation  Managers,  Sheraton  Gibson  Hotel,  Cincinnati. 
16-28 — American  Press  Institute  Seminar  far  Classified  Advertising  Msi 
agers,  Columbia  University,  New  York  City. 

18- 19 — Mid-Atlantic  Circulation  Managers  Association,  John  Marshall  Hot 
Richmond,  Va. 

19- 22 — American  Society  of  Newspaper  Editors,  Shoreham  Hotel,  WasiM 
ington,  D.C. 

20- 22 — Nebraska  Press  Association,  93rd  annual  convention.  Hotel  LIncol* 
Lincoln. 

22— Sigma  Delta  Chi  Region  10  Conference.  Pullman,  Wash.,  and  Moscowj 
Idaho. 

22-23 — Kansas  Associated  Press  Wire  Editors  Association,  Abilene. 

24 — Associated  Press  annual  membership  meeting,  Waldorf-Astoria  Hotel, 
New  York. 

24-27 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
Now  York  City. 

26 — Connecticut  Daily  Newspaper  Association,  Hotel  Barclay,  New  York 
City. 

28- 29 — Florida  Newspaper  Advertising  Executive  Annual  Spring  Conference, 
Port-o-Call,  St.  Petersburg. 

29 —  Sigma  Delta  Chi  Region  9  Conference,  Laramie,  Wyo. 

29-30 — Indiana  Associated  Press  Managing  Editors,  Gary. 

29- 30 — Missouri  Associated  Press  Wire  Editors,  Columbia. 

30- May  12 — American  Press  Institute,  Seminar  for  Telegraph  Editors  and 
Copy  Desk  Chiefs,  Columbia  University,  New  York  City. 


MAY 


2 —  Canadian  Press  annual  meeting,  Royal  York  Hotel,  Toronto. 

3 —  Canadian  Press  50th  Anniversary  Dinner,  Royal  York  Hotel,  Toronto. 

4— 5 — Canadian  Daily  Newspaper  Publishers  Association,  annual  meeting. 

Royal  York  Hotel,  Toronto. 

6-7 — United  Press  International  Editors  of  Missouri,  Holiday  Inn  East,  Co¬ 
lumbia. 

10-13 — Accredited  Home  Newspapers  of  America,  Statler  Hilton  Hotel, 
Cleveland. 

10-14 — Canadian  Managing  Editors  Conference,  Le  Chateau,  Champlain, 
Montreal. 
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...it  takes  a  Joe  Alex  Morris  in  Beirut 


Covering  the  Middle  East  calls  for  a  very  special  set  of  He  has  ranged  from  the  Himalayas  to  Equatorial  Africa 

reporting  skills  and  talents.  Joe  Alex  Morris  Jr.,  head  of  on  news  stories  of  worldwide  significance, 

the  Los  Angeles  Times  bureau  in  Beirut,  has  what  it  takes  jog  Alex  Morris  is  typical  of  the  22  news  bureau  heads 
to  do  the  job— the  rare  ability  to  cut  through  the  difficulties  ^vho  represent  The  Times  in  key  news  areas  around  the 

of  distance,  language  barriers,  intrigue  and  official  secrecy  world.  The  excellence  of  his  work  reflects  the  emph^is 

in  covering  his  complex  news  beat.  on  quality  which  characterizes  his  newspaper.  By  seeking, 

During  his  years  as  a  foreign  correspondent,  Morris  attracting  and  challenging  men  of  outstanding  editorial 

has  reported  revolutions  and  uprisings  in  many  Arab,  ability.  The  Los  Angeles  Times  continues  to  strengthen 

African  and  Asian  countries.  He  spent  weeks  covering  its  position  of  leadership  among  news  media,  reaching 

both  sides  of  the  Yemen  civil  war.  His  special  report  on  Western  America’s  largest  and  most  influential  audience 

India  in  1964  won  international  recognition  and  acclaim.  every  morning  of  the  year. 

The  Los  Angeles  Times 

LARGEST  CIRCULATION  IN  THE  WEST  —  •45,150  EVERY  WEEKDAY;  M»4.3«4  EVERY  SUNDAY 


COLOR... 

Who  needs  it? 


hy  Vernon  R.  Spitaleri,  President 
Sta-Hi  Corporation,  Newport  Beach,  Calif. 


SO  far  so  good... 

We’ve  seen  recent  statements  attesting  the  fact  that  use 
of  ROP  color  in  newspapers  has  risen  by  500%  since  1951. 
That’s  a  large  percentage  increase . . .  it’s  gratifying . . . 
it  vindicates  the  position  we’ve  taken  on  ROP  color  over 
more  years  than  have  passed  since  1951. 

★  ★  ★ 

in  the  mean  time . . . 

A  lot  has  been  going  on  in  mass  media  outside  the  news¬ 
paper  field . . .  we  mean  use  of  color  in  outdoor  advertis¬ 
ing,  on  packaging,  in  general  and  business  magazines, 
and  most  emphatically  on  network  TV.  Color  is  every¬ 
where  . . .  well  executed  color  is  effectively  used  for  both 
advertising  and  editorial  emphasis.  It  wouldn’t  be  sur¬ 
prising  to  learn  that  use  of  color  in  other  media  has  out¬ 
stripped  the  aforementioned  500%  gain  in  the  newspaper 
field. 


■k  -k  -k 

prepare  for  the  competition 

I’m  sure  many  newspaper  publishers  and  advertising 
executives  would  agree  that  the  majority  of  moderate 
size  newspapers  are  still  lagging  in  effective  use  of  ROP 
color.  These  significant  increases  in  color  usage  have 
come  from  only  the  few  newspapers;  the  imaginative, 
the  innovative  newspapers  are  skimming  the  cream  of 
a  bonanza.  If  you  feel  you’re  ready  to  join  in  the  swing 
to  color  on  your  paper,  why  not  call  in  your  nearest 
Sta-Hi  man  for  a  no-obligation  discussion.  For  example, 
you’ll  be  surprised  how  little  it  costs  to  acquire  the 
complete  Sta-Hi  Newspaper  Color  Register  System  for 
your  plant;  and  also  how  the  wide  variety  of  assistance 
available  from  Sta-Hi  Color  Service  can  get  you  quickly 
into  the  top  ranks  of  ROP  color  newspapers  with  mini¬ 
mum  headaches  at  lowest  possible  costs. 


STA-HI  CORPORATION 

2601  Campus  Drive 

Newport  Beach,  California  92663 

Phone  (714)  833-1000 


Other  Sales  Service  Centers  in  Paramus,  Nero  Jersey;  Chicago; 

Wichita;  Montreal.  Canada;  Brussels.  Belgium.  Sales  representatives 
throughout  the  free  world. 

N-108 


fNay 


a^rwin  6 


C^oiumn 
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'k  ir  ir  if  if  ir 

Allen  M.  WIDEM,  amusements  editor,  Hartford  Tim. 

observes  in  his  “Coast  To  Coast”  column  in  his  tuk, 
paper’s  15()th  .Anniversary  Edition:  “As  we’ve  trekked  at  n.. 
the  country  and  across  oceans  covering  the  interlocking  fiel, 
of  amusements  and  television,  we’ve  heard  professional  pondr 
ing:  Why  NOT  a  tremendously  successful  motion  picture,  d 
for  that  matter,  a  television  documentary  concerned  with  il 
complex  calling  of  journalism?  Certainly,  the  best  talents  i 
Hollywood  and  other  production  centers  have  strived  spiritedi 
to  capture  the  philosophy,  the  pattern  of  newspapering,  k 
melodramas  and  in  comedies.  The  most  dedicated  movie^i 
people  continue  to  seek  a  significant  story-formula  that  nil| 
tell,  in  entertaining,  engrossing  terms,  what  it  means  to  com. 
pile  a  daily  newspaper’s  contents.  We  wondered  how  many  of 
the  Working  Press  had  unfinished  manuscripts,  plays  aiw 
scenarios  in  desk  drawers.  There’s  a  cameraderie  uniquely  a]> 
plicable  to  journalism.  There’s  a  pronounced  pride-in-doiii£ 
that  can’t  be  readily  applied  to  any  other  creative  en(lea\(ir 
.And  there’s  a  feeling  of  accomplishment,  of  ‘being  home,’  whn 
the  sounds  of  a  press  roar  in  a  newspaper  plant.” 


A  Lonely  Beat 

newvnian  dying  in  a  hospital  room. 

Or  at  home  in  his  rumpled  bed. 

Death  an  exclusive,  always  in  gloom, 

.4  tombstone,  tbe  la.st  by-line  when  you're  dead. 

Tbat  worn  marhine  on  the  stained  old  table 
Is  covered,  and  sih-nt  now. 

Tbe  story,  tbe  sco€>p,  the  fact,  the  fable. 

Are  lines  on  a  wrinkled  brow. 

Deatb,  wbere's  thy  sting  for  a  newspaperman? 

A  terrible  deadline  t€»  meet? 

Mister,  you’re  only  assigned  to  another  land 
But  it’s  surely  a  lonely  beat. 

^Robert  R.  Martin 


— Clipped  from  Paul  Flowers’  “Greenhouse”  column,  Mem 
phis  Commercial  Appeal: 

“If  Ray  Erwin,  columnist  for  Editor  &  Publisher  in  Ne» 
York,  and  1  should  seek  a  bargain  on  penny  scales,  we  would 
tip  the  thing  at  a  quarter  of  a  ton,  but  this  is  purely  academic, 
for  our  dimensions  forbid.  There  are  such  things  as  cenlei 
of  gravity,  and  the  physics  principle  that  tw'o  bodies  cannot 
occupy  the  same  space  at  the  same  time. 

“Ray,  a  displaced  North  Carolinian  who  believes  he  can  re¬ 
fute  Thomas  Wolfe’s  verdict  ‘You  Can’t  Go  Home  Again.' 
keeps  up  his  home  down  Tarheel  way,  against  the  day  wheo 
he  can  abide  amid  the  everlasting  hills  instead  of  dodging  tans 
on  the  floor  of  canyons  created  by  aluminum  and  glass. 

“Meantime,  he  amuses  himself  by  playing  guide  to  country 
cousins  stranded  in  the  big  city;  his  delight  is  to  expose  them 
to  personalities  and  people  of  achievement.  We  started  this 
series  of  tours  several  years  ago  with  a  meeting  of  the  New 
York  Civil  War  Round  Table  at  the  Lambs;  next  time  it  was 
a  buffet  party  with  the  toothsome  columnist  Alice  Widener 
another  time  it  was  a  visit  with  Mrs.  0.  O.  McIntyre,  widow  of 
the  long  beloved  ‘New  York  Day  By  Day’  columnist. 

“1967  brought,  through  Ray’s  operations,  a  going-away  part' 
for  Dr.  Frederick  C.  Freed,  on  the  eve  of  his  niaking  a  two-weel 
homecoming  visit  to  his  sister  in  Trenton,  Tenn.  You’d  hardi' 
think  a  man  could  live  in  New  York  since  1913,  achieve  hi"! 
professional  eminence  as  obstetrician  and  professor  of  mediciw- 
and  still  consider  the  Gibson  County  seat  his  home,  but  he  dots 
By  the  time  this  appears.  Dr.  Freed  will  be  back  on  the  country 
ham,  grits  and  red-eye  gravy  circuit,  regaling  all  within  ear¬ 
shot  with  recollections  of  other  days.” 
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It's  headlines  and 
headliners—people 
informing  people 
about  people  .  .  . 


Benny  Marshall  is  one  of  the  people  who  make 
Birmingham  News  headlines  for  the  largest  read¬ 
ership  in  Alabama. 

He's  the  sports  editor  who  broke  the  story  of 
the  Yankees'  sale  to  CBS,  who  was  months  ahead 
on  Bobby  Dodd's  retirement  as  Georgia  Tech  foot¬ 
ball  coach,  the  ending  of  Charley  Conerly's  New 
York  Giant  career. 

Marshall  is  the  winner  this  year  of  a  National 
Headliners'  Award,  unanimous  choice  of  the 
judges  for  "consistently  outstanding  sports  col¬ 
umns." 


Birmingham  News  people  are  writing  about 
people.  That's  the  way  we  like  it  .  .  .  and  so  ap¬ 
parently  do  the  people  who  make  The  News 
Alabama's  most-read  newspaper  ...  an  Alabama 
Headliner! 


0hc  ®irmm0ham  Keats 

EVENING  •  SUNDAY 

National  Representatives— Moloney,  Regan  &  Schmitt 


editorial 


Color  Phenomenon 

^  inc;k  1951  the  volume  of  color  linage  in  newspapers  has  increased 
‘^617%.  It  went  up  almost  20^’^  in  the  last  year.  .\ncl  these  figures 
do  not  include  color  in  Sunday  maga/ines,  nor  Hi-Fi  or  SpectaCailor 
which  by  themselves  have  shown  tremendous  gains  in  the  last  few  years. 

It  is  in  no  way  an  odious  comparison  to  jxiint  out  that  since 
1951  black  and  white  advertising  linage  in  newspapers  increased  by 
only  40*^0  because  that  in  itself  is  a  sizeable  gain. 

The  rising  trend  chart  of  color  advertising  is  phenomenal  because 
every  year  some  newspapers  announce  they  can  accept  color  only 
on  certain  clays  and  that  some  copy  had  to  be  declined  because  of 
press  capacity  limitations  on  jieak  days.  The  same  things  have  applied 
to  acceptance  of  pre-prints. 

But  the  clamor  of  advertisers  for  this  new  advertising  tool,  which 
has  been  found  to  increase  readership  by  70%  to  lOlF'^.  has 
brought  publisher  resjxrnse  with  continually  improving  and  enlarging 
prcxiuction  facilities.  The  figures  show  that  newspa|x.‘rs  have  found 
a  way  to  meet  the  increasing  demand  and  they  will  continue  to  do  so. 

This  11th  Annual  ROP  Color  Issue  contains  more  information 
on  the  availability  of  color  in  newspapers  and  its  use  by  local  and 
national  advertisers  than  can  be  found  anywhere  else.  It  is  a  tool 
that  can  be  used  by  both  newspa|)ers  and  advertisers  in  the 
development  of  more  and  better  color  advertising  for  greater 
reader  impact. 


A  Better  Way 

1^  tMt  ma.ny  years  it  has  l>een  obvious  there  should  be  a  better  and 
easier  way  to  conduct  contract  negotiations  l>etween  labor  and 
management  than  the  so-called  collective  bargaining  procedures  that 
have  bc^en  pursued  to  rewrite  newspaper  contracts  in  New  ^’ork 
City.  Some  national  labor  leaders  have  agreed  with  management 
s|X)kesmen  on  this  point  and  a  big  effort  was  made  to  reach  greater 
understanding  and  solve  some  of  the  problems  “at  the  summit.” 
.\  report  of  “no  progress”  must  be  filed  insofar  as  the  New  York 
situation  is  concerned. 

.Management-labor  meetings  have  been  conducted  for  months  and 
a  complete  stalemate  existed  between  the  parties  until  this  week. 
Now,  only  10  days  l)efore  contract  expiration  March  .HO — some  unions 
have  already  taken  a  strike  vote — an  impasse  on  }>r(Kedural  problems 
has  been  resolved  enabling  the  parties  to  liargain  on  basic  issue:. 
It  is  the  only  ray  of  hoj^e  to  be  injected  into  what  was  rapidly 
becoming  a  catastrophic  situation.  Another  newspaj>er  strike  in  New' 
York,  which  is  threatened,  could  only  be  called  that.  But  are  10 
days  enough  to  reach  agreement  with  10  unions? 

It  can  be  done  if  enough  gocxl  faith  prevails  on  both  sides  along 
w’ith  a  determination  to  keep  the  presses  rolling. 
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'‘‘Blessed  is  the  man  that  endureth  temp¬ 
tation  :  for  when  he  is  tried,  he  shall 
receive  the  crown  of  life.”  James  1;12 
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COVERING  MEETINGS 

It's  about  time  somebody  told  those  pros¬ 
pective  young  newspapermen  about  meet¬ 
ings.  The  image  of  the  reporter  rushing 
hither  and  yon  tracking  down  stories  is 
one  of  those  half-truths  that  need  balanc¬ 
ing — the  hithering  and  yonning  scale  is 
weighted  at  the  other  end  with  a  lot  of 
jittering  and  yawning. 

,\nd  at  some  state  in  the  life  of  the  re¬ 
porter  he’s  going  to  come  to  the  un.settling 
realization  that  he’s  spent  more  time  in 
meetings  than  the  most  avid  clubwoman. 

This  may  lead  to  a  reaction,  or  over¬ 
reaction.  on  his  part — like  nail-biting  and 
nervous  tics.  When  this  occurs  during  a 
meeting,  members  are  inclined  to  turn 
their  attention  to  the  reporter  and  begin 
wondering  just  what  kind  of  story  is  going 
to  show  up  in  tomorrow’s  paper.  Realiz¬ 
ing  the  discomfiture  he  is  causing  within 
the  group,  the  reporter — not  used  to  such 
attention,  anyway — may  become  even  more 
uneasv,  and  begin  picking  his  nose.  This 
is  an  advanced  case,  but  it’s  been  known  to 
happen. 

Part  of  the  problem  he  faces  is  that 
meetings  are  not  conducted  the  way  he 
thinks  they  should  be. 

Among  some  organizations  there  is  a 
particularly  disquieting  practice  to  which 
the  novice  reporter  should  be  alert.  It  is 
the  difficulty  in  procuring  a  second  to  the 
motion.  Though  it  may  be  apparent  all 
members  are  in  agreement  on  the  motion, 
nobody  wants  to  put  himself  on  the  record 
in  that  rather  finalizing  action. 

The  meeting  comes  to  a  stop.  The  re¬ 
porter  looks  anxiously  from  one  member 
to  another.  They  all  are  looking  at  the 
floor.  One  woman  is  scratching  her  ear. 
another  has  taken  out  a  lipstick.  A  male 
member  is  looking  through  his  billfold. 
They’ve  all  lost  interest  in  the  meeting. 

Eventually  a  particularly  courageous,  or 
perhaps  foolhardy  veteran  of  the  group 
stammers  out  a  hesitant  “.second.”  and  the 
reporter,  by  now  shaking  from  nervous  ex¬ 
haustion  enters  the  action  in  his  notes,  pro¬ 
vided  he  hasn’t  eaten  his  pencil. 

Over  the  years,  the  reporter  finds  he  has 
listened  to  countless  readings  of  the  min¬ 
utes,  endless  discussions  on  where  the  next 
meeting  should  be  held  and  other  related 
items  which  have  no  place  in  his  story — 
even  if  he  gets  out  in  time  to  write  it. 

These  little  matters,  which  are  boring 
even  to  most  members  of  the  organization, 
seem  interminable  to  the  reporter. 

If  he  is  not  a  foot-jiggler,  pencil-tapper 
or  doodler,  he  is  faced  with  the  prospect  of 
staring  at  some  member  of  the  organiza¬ 
tion.  looking  out  the  window,  examining  his 
shoe  or  writing  a  letter  to  Mother. 

There  is  some  danger  in  getting  too  en¬ 
grossed  in  such  pastimes,  it  should  be 
pointed  out. 

The  compulsive  doodler  (who  got  that 
way  after  4.000  meetings)  suddenly  may 
find  he  has  doodled  his  way  right  through 
a  motion  (quickly  seconded)  calling  for 
the  removal  of  the  courthouse. 

I  once  watched  a  reporter  from  a  rival 
newspaper  file  his  nails  right  into  and 


beyond  a  city  council  decision  to  raise 
taxes  by  quite  a  high  figure.  He  never  did 
get  the  story  and  when  he  saw  it  in  our 
paper  he  was  fully  convinced  the  council 
had  taken  the  action  in  executive  session 
which  I  had.  in  some  underhanded  way, 
found  out  about. 

Yet.  strangely  enough,  I  have  never 
known  of  a  reporter  who  missed  a  motion 
for  adjournment. 

Gkrald  H.  Sharpnack 

Iowa  City.  Iowa. 


*  *  ■* 

THE  GOOD  GUYS 

As  a  defector  from  that  guerilla  outfit 
known  in  the  journalistic  wars  as  “faculty 
advisors”  I  chuckled  over  the  fun-reading 
of  Thomas  DeFrank’s  study,  despite  its 
stalling  overload  of  academic  trivia. 
(March  11). 

This  entire  question  always  seems  to 
conclude  as  one  of  those  “When  did  you 
stop  beating  your  wife?”  studies.  How¬ 
ever,  one  area  I  would  have  enjoyed  read¬ 
ing  more  about  is  influence  on  advisors  by 
administrative  superiors  and  colleagues,  a 
strategic  level  of  journalistic  warfare  the 
student  rarely  sees.  An  an  advisor,  I  had 
more  significant  problems  with  superiors 
and  faculty  colleagues  than  I  ever  had 
with  students.  Students  could  always  be 
reasoned  with  or  fooled.  Administrative 
superiors  and  colleagues,  on  the  other 
hand,  could  rarely  be  reasoned  with. 

In  any  event,  congratulations  on  the  ex¬ 
pose  of  “radical  college  kids”  as  the 
Knights  of  the  Crusading  Pen,  and  ad¬ 
ministrators  as  boorish  infidels,  lusting 
after  the  crude  rape  of  freedom  of  the  stu¬ 
dent  press.  Although  apathy  was  usually 
king,  I  always  knew  there  were  good  guys 
lurking  around  the  campus  newspaper  of¬ 
fice. 

J.  David  Trilby 

State  College,  Pa. 

(Mr.  Truhy  is  senior  copywriter  and  edi¬ 
tor  at  Barash  Advertising.) 
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Short  Takes 

Forecast:  Fair  to  partly  cloudy  and 
roilk  through  Saturday. — Augusta  (Ga.) 
Herald.  < 

• 

The  record  will  reveal  it  as  one  of  the 
most  outstanding  smelling  accomplish¬ 
ments  renorted. — Fort  Worth  (Tex.) 
Star-Telegram. 

• 

Rabbit  Albert  J.  Blank,  sociologist, 
author  and  lecturer,  will  speak. — Artesia 
(Calif.)  Community  Advocate. 

• 

Review  your  social  contacts  for  the 
past  week.  Were  they  all  that  could  be 
sired? — St.  Petersburg  (Fla.)  Times. 

• 

So  many  of  the  scenes  are  pat — that 
is  tired  and  true  through  the  years. — 
Cleveland  (Ohio)  Plain  Dealer. 
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‘Credibility  Gap’  Blamed 


On  Confusion  in  Reports 


ferent  tradition  —  a  tradition 
inimical  to  scholarly  prepara¬ 
tion.  They  come  from  a  tradi¬ 
tion  where  “a  good  reporter  can 
cover  any  story.” 


Seminar  Speakers  Say  Problem 
Doesn’t  Rest  with  Government 


ticipants  called  for  a  return  to 
“quiet  diplomacy”  in  govern¬ 
ment  affairs. 


Newsmen,  he  said,  come  to 
Vietnam  for  a  short  period  of 
time  to  cover  “the  story,”  a  spe¬ 
cific  story,  and  don't  really  and 
fully  understand  the  whole  sit¬ 
uation. 


Bv  Jack  L.  Sholl 


University  Park,  Pa. 

Frequently  heard  allegations 
of  a  “credibility  gap”  between 
{government  and  the  American 
people  w’ere  rejected  here  as 
“catchwords  spoken  by  ama¬ 
teurs”  by  Arthur  J.  Sylvester, 
the  former  Assistant  Secretary 
of  Defense  for  Public  Affairs. 

Noting  that  government  is 
putting  out  more  news  on  the 
war  in  Vietnam  than  has  any 
other  government  in  any  war  in 
historj',  Sylvester  said,  “The 
basic  fact  is  that  this  is  a  con¬ 
fusing  war,  unlike  any  other 
modem  wars  in  which  the 
United  States  has  been  in¬ 
volved.” 


Education  and  the  departments 
of  Journalism  and  Political  Sci¬ 
ence  at  the  Pennsylvania  State 
University  in  consultation  with 
the  State  Department  and  co¬ 
sponsored  by  the  Overseas  Press 
Club  and  the  University  Coun¬ 
cil  on  Education  for  Public  Re¬ 
sponsibility.  The  Council  is 
composed  of  eight  universities 
in  the  United  States  and  British 
Columbia. 

The  conference’s  seven  ses¬ 
sions  touched  frequently  upon 
such  timely  topics  as  the  credi¬ 
bility  gap,  reporting  the  war  in 
Vietnam,  secrecy  in  government, 
news  management,  and  freedom 
of  infonnation. 


It  is  confusing,  he  said,  be-  Several  newsmen  shared  Syl- 
cause  the  war  is  being  fought  vester’s  view  that  the  blame  for 
against  a  variety  of  enemies.  the  credibility  gap  does  not  rest 
“It  is  confusing  because  there  Administration, 

is  little  in  common  between  the  John  K.  M.  McCaffrey,  former 
action  of  the  enemy  who  oper-  NBC  news  commentator,  sug- 
ates  a  highly  sophisticated  sur-  gested  that  the  credibility  gap 
face-to-air  missile  in  North  may  not  be  between  the  govem- 
Vietnam  and  the  14-year  old  ment  and  the  people  but  between 
cyclist  who  throws  a  home-made  the  press  and  the  people.  He 
bomb  in  Saigon,”  he  said.  charged  newspapers  with  “bad 

“Despite  our  best  efforts  and  writing”  and  verbosity.  “The 
despite  the  best  efforts  of  many  P^int  media,”  he  said,  “have 
responsible  newsmen,  there  are  f^H^n  behind  in  making  an  at- 
difficulties  which  lead  sometimes  tractive  presentation  to  the 
to  public  confusion.  This  public  reader.  ’ 

confusion  is  not  necessarily  the  Marino  de  Medici,  Washing- 
fault  of  the  Defense  Depart-  ton  correspondent  of  II  Tempo 
ment,  although  it  sometimes  is,  of  Rome,  said  the  news  media 
and  it  is  not  necessarily  the  are  victims  of  their  own  tech- 
fault  of  the  press,  although  it  nological  progress.  He  said  that 
sometimes  is,  and  it  is  not  al-  it  is  becoming  harder  to  assimi- 
ways  the  fault  of  the  careless  late  foreign  news  developments 
reader,  although  it  often  is,”  because  of  the  rapid  speed  of 
Sylvester  spoke  during  a  the  media.  The  result  is  confu- 
three-day  conference  on  “The  sion.  The  more  news  the  public 
Free  Press  and  Foreign  Policy.”  FT^ts  the  better  informed  it  is. 
The  conference  brought  together  said.  But,  he  warned,  there 
newsmen.  Administration  of-  is  a  law  of  diminishing  returns: 
ficials  and  members  of  the  aca-  too  much  discussion  clouds  the 
demic  community  to  discuss  the  issues  and  makes  them  confus- 
rights  and  responsibilities  of  i^^K- 

press-government  relations  in  \  news  story  circulates  the 
e  area  of  foreign  affairs.  globe  much  faster  than  a  mes- 
The  conference,  from  March  sage  sent  through  formal  dip- 
12  to  14,  was  conducted  by  the  lomatic  channels.  For  this  reason 
Center  for  Continuing  Liberal  several  speakers  and  panel  par- 
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George  V.  Allen,  former  Di¬ 
rector  of  the  United  States  In¬ 
formation  Agency  and  presently 
Director  of  the  Foreign  Service 
Institute,  said  he  would  rather 
see  officials  use  the  “no  com¬ 
ment”  phrase  in  response  to  re¬ 
porters’  questions  than  hand  out 
statements  that  have  to  be  re¬ 
pudiated  later. 

Some  newsmen  took  a  hard 
line  in  opposition  to  secrecy  in 
government.  Robert  Moskin, 
foreign  editor  of  Look,  main¬ 
tained  that  “no  legislators,  ad¬ 
ministrators  or  others  in  gov¬ 
ernment  have  the  right  to  meet 
in  secret.”  He  said  Americans 
have  a  unique  asset  —  believa- 
bility,  “It  is  criminal  to  abuse 
this,  it  is  the  foundation  of  our 
society.” 

Moskin,  who  just  recently  re¬ 
turned  from  Thailand  with  a 
report  on  American  forces  op¬ 
erating  there,  said  new  ways  of 
reporting  are  needed  to  make 
what  is  happening  abroad  in¬ 
teresting  and  relevant  to  the 
people.  “The  cold  fact  is  that  a 
lot  of  what  is  put  out  is  dull,” 
he  said. 


However,  Kaplan  noted,  there 
has  been  an  improvement  in  the 
coverage  of  Vietnam  during  the 
past  year.  He  explained  the 
reason  is  that  reporters  have 
had  time  to  get  to  know’  the 
country.  At  the  same  time,  he 
said,  the  deepening  involvement 
of  the  country  “has  led  the  re¬ 
porter  to  stop  chasing  fire  en¬ 
gines  and  get  out  into  the  coun¬ 
try  and  talk  to  the  peasants.” 

In  general  the  government 
representatives  were  not  too 
critical  of  the  reporting  of  gov¬ 
ernment  information  on  foreign 
affairs.  Dixon  Donnelley,  Assist¬ 
ant  Secretary  of  State  for  Pub¬ 
lic  Affairs,  commented  in  a 
panel  discussion  that  the  quality 
of  reporting  of  State  Depart¬ 
ment  information  is  of  “high 
quality.” 

The  issues  of  news  manage¬ 
ment  and  secrecy  in  government 
were  examined  in  another  panel 
discussion.  Marianne  Means, 
Washington  columnist  for 
Hearst  Newspapers,  called  for 
the  elimination  of  the  public  in¬ 
formation  officer. 


He  agreed  with  Edward  Bar¬ 
rett,  Dean  of  the  Graduate 
School  of  Journalism  at  Colum¬ 
bia  University,  who  asserted 
that  too  much  press  coverage  is 
“crisis  reporting.” 

Barrett  stated  that  much  of 
journalism  should  be  less  con- 
cei’ned  with  events  as  they  hap¬ 
pen  and  be  more  inclined  to 
send  reporters  to  locations 
around  the  world  before  the 
events  occur. 


By  eliminating  the  press  sec¬ 
retary,  she  maintained,  there 
would  be  more  interviews  with 
officials.  “If  the  official  refuses 
to  speak,”  she  said,  “he  can  be 
held  squarely  responsible.” 


This  point  was  further  elab¬ 
orated  upon  by  Harold  Kaplan, 
Deputy  Assistant  Secretary  for 
Public  Affairs  of  the  Depart¬ 
ment  of  State,  who  headed  the 
U.S.  Mission  Press  Center  in 
Saigon  from  1965  to  1966.  He 
said  newsmen  come  badly  pre¬ 
pared  to  the  Vietnamese  story. 
A  new  reporter  to  Vietnam,  he 
said,  is  not  as  well  informed  as 
his  government  counterpart.  The 
government  official  has  had  in¬ 
tensive  language  training  and 
study.  On  the  other  hand,  he 
said,  newsmen  come  from  a  dif¬ 


She  said  that  much  too  often 
the  official  hides  behind  the  press 
secretary. 

Robert  Rqth,  Washington  bu¬ 
reau  managier  of  the  Philadel¬ 
phia  Bulletin,  said  secrecy  in 
government  for  the  purpose  of 
protecting  the  national  interest 
has  historical  precedents.  More 
alarming,  he  noted,  is  the  use 
of  background  news  briefings 
by  government  officials  as  a 
dominant  factor  in  Washington 
reporting.  “They  tend  to  be¬ 
come  vehicles  for  propaganda,” 
he  said.  He  said  he  would  prefer 
officials  to  make  use  of  the  “no 
comment”  phrase,  but  too  often 
in  practice  the  “no  comment”  is 
the  precursor  to  the  background 
briefing  for  selected  reporters 
where  information  is  handed  out 
by  a  non-attributable  source. 

(Continued  on  page  10) 
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Credibility  Gap 

(Continued  from  imye  9) 


Four  foreign  newsmen  took  a 
look  at  the  relations  between  the 
U.S.  goveinment  and  the  U.S. 
press.  Washington  representa¬ 
tives  of  the  Italian,  Canadian, 
British  and  Fi'ench  press  were 
unanimous  in  agreement  that 
the  American  newsman  has  the 
best  relations  with  government 
officials  of  any  nation  in  the 
world.  They  also  agreed  that 
the  U.S.  press  has  the  best  fa¬ 
cilities  in  the  world,  commands 
the  gi  eatest  respect  of  the  pub¬ 
lic  it  ser\’es,  and  has  the  wid¬ 
est  range  of  freedom  of  expres¬ 
sion  of  any  news  system  in  the 
world. 

These  comments  by  John  W. 
Grace,  associate  editor  of  the 
Ottawa  Journal,  were  typical: 
“The  i-elations  between  the  U.S. 
press  and  the  U.S.  government 
is  something  to  stand  back  and 
admire,”  he  said.  “We  are  talk¬ 
ing  about  a  healthy  relationship 
that  can  only  be  envied.  No 
country  has  ever  been  so  well 
informed  on  affairs  of  state.” 

The  conference  participants 
expressetl  the  sentiment  that  the 
press  and  the  goverament  ai-e 
wedded  to  each  other,  whether 
they  like  it  or  not,  and  each 
carries  out  its  obligations  in  as 
responsible  manner  as  posiblle. 
Conflict  between  the  two  arises 
in  the  area  of  interpretations  of 
what  constitutes  the  national 
interest. 

Other  participants  in  the  con¬ 
ference  included:  Roger  Tat- 
arian,  editor  of  United  Press 
International;  Edwin  Guthman, 
national  news  e<litor  of  the 
Lok  Angelen  Times;  William 
Block,  publisher  of  the  Pitts¬ 
burgh  Post-Gazette ;  Esther  Van 
Wagoner  Tufty  of  Tufty  News 
Bureau,  Washington;  John  Hef 
fernan  of  Reuters;  Mary  Horn- 
aday,  staff  correspondent  of  the 
Christiart  Science  Monitor;  Ben 
Bagdikian  of  the  Saturday  Eve¬ 
ning  Post;  Robert  W.  Lucas, 
chief  of  the  Washington  bureau 
of  the  Gannett  News  Ser\’ice; 
Emmett  F.  Riordan,  Director  of 
Information  of  the  Office  of 
Emergency  Planning;  Jean  La 
Grange  of  Agence  France 
Presse. 


Also  Thedore  Peterson,  Dean 
of  the  College  of  Journalism  and 
Comunication  at  the  University 
of  Illinois;  Francis  Rourke, 
Chairman  of  the  Department  of 
Political  Science  at  Johns  Hop¬ 
kins  University;  Wesley  Clark, 
Dean  of  the  School  of  Journal¬ 
ism  at  Syracuse  University; 
John  Hohenberg,  professor  of 
Journalism  at  Columbia  Uni¬ 
versity;  Henry  Schulte  of  the 
Pennsylvania  State  University 


School  of  Joumalism;  H.  Eu¬ 
gene  Goodwin,  Director  of  the 
School  of  Journalism  at  the 
Pennsylvania  State  University; 
Bemard  Hennessy,  head  of  the 
Department  of  Political  Science 
at  the  Pennsylvania  State  Uni¬ 
versity;  and  Cyril  F.  Hager, 
Director  of  the  Center  for  Con¬ 
tinuing  Liberal  Education,  also 
at  the  Pennsylvania  State  Uni¬ 
versity. 

Mario  de  ^Medici,  Washington 
correspondent  for  the  Italian 
newspaper,  //  Tempo,  said. 


15  Senators  Ask  Law 


Journalism  Teachers 
Seek  Summer  Jobs 


The  annual  task  of  matching 
Joumalism  educators  who  seek 
summer  positions  on  newspapers 
or  other  communications  media, 
with  the  positions  actually  avail¬ 
able  has  been  started  by  the 
American  Society  of  Joumalism 
School  Administrators. 

In  charge  of  the  program  is 
Alvin  B.  Austin,  chairman  of 
the  University  of  North  Dakota 
Joumalism  Department,  who  has 
been  named  to  head  ASJSA’s 
1967  Summer  Faculty  Fellow¬ 
ship  Program. 


Cameraman  Saluted 


Chicago 

Mike  Rotunno,  former  Chi¬ 
cago’s  American  photogrrapher, 
and  for  many  years  photogra¬ 
pher  for  various  air  line  com¬ 
panies  at  O’Hare  International 
Airport,  will  be  saluted  April  1 
for  being  in  the  business  50 
years. 


To  Okay  Agency  Plan 


"The  credibility  gap  goes  back 
to  the  original  sin,”  de  .Medici 
observed.  “The  snake  talked 
Eve  into  taking  the  apple.  Eve 
talked  to  Adam,  and  he  chose  to 
believe  her.” 


Split  views  were  presented  on 
the  question  of  whether  any 
forthcoming  peace  talks  on  Viet¬ 
nam  should  be  conducted  in  pub¬ 
lic  or  secret  and  another  panel 
took  divergent  positions  on  the 
exposure  of  CIA  involvement 
with  the  National  Student  As¬ 
sociation. 

“I’m  tom  between  whether 
Ramparts  Magazine  should  be 
decorated  or  horsewhipped  for 
this,”  said  Tatarian  of  UPI.  His 
question:  will  the  expose  inter¬ 
fere  with  any  future  good  the 
CIA  might  accomplish? 

Edwin  Guthman,  of  the  Los 
-4ngeles  Times,  answered  Ta¬ 
tarian  by  saying  that  if  any¬ 
thing  else,  the  story  “will  get 
the  CIA  out  of  financing  a  lot  of 
agencies  that  should  never  have 
been  financed.” 

Moskin  added  that  the  United 
States  needs  an  intelligence 
agency  “but  to  collect  intelli¬ 
gence,  not  to  manipulate  Amer- 


Washington 

A  bill  to  grant  limited  exemp¬ 
tion  from  the  antitrust  laws  to 
newspapers  which  are  compelled 
to  operate  through  mergers  or 
joint  publishing  arrangements 
was  introduced  in  the  Senate 
this  week. 

Senator  Carl  Hayden,  who  will 
l)e  90  years  old  in  October  and 
has  l)een  in  Congress  ever  since 
.\rizona  was  admitted  to  state¬ 
hood  on  Feb.  14,  1912,  was  joined 
in  sponsoring  the  “Failing 
Newspaper  Act”  by  14  other 
Senators. 

The  bill  was  referred  to  the 
Judiciary  Committee  and  Sena¬ 
tor  Hayden’s  staff  assistants 
said  they  were  confident  that 
early  hearings  would  be  held  by 
the  Subcommittee  on  .\ntitrust 
and  Monopoly  Legislation, 
headed  by  Senator  Philip  A. 
Hart,  of  Michigan.  They  were 
hopeful  of  passage  by  the  pres¬ 
ent  Congress. 

The  principal  section  of  the 
bill  provides: 

“It  shall  not  l)e  unlawful 
under  any  antitrust  law  for  any 
person  to  propose,  enter  into, 
perform,  or  enforce  the  provi¬ 
sions  of  any  contract,  agreement 
or  arrangement  for  any  news¬ 
paper  combination  or  any  joint 
newspaper  operating  arrange¬ 
ment  is  proposed  or  entered  into, 
not  more  than  one  of  the  news¬ 
paper  publications  affected  by 
such  combination  or  operating 
arrangement  is  a  publication 
other  than  a  failing  newspaper.” 


.Aimed  al  Tucson  Suit 


Specifically,  the  bill  is  de¬ 
signed  to  nullify  a  suit  against 
the  Tucson  Daily  Citizen  and  the 
Arizona  Daily  Star,  which  have 
been  operating  since  1940  under 
a  plan  whereby  a  third  corpo¬ 
ration,  Tucson  Newspapers  Inc., 
acted  as  agent  for  the  two  news¬ 
papers  and  conducted  the  adver¬ 
tising,  circulation  and  mechani¬ 
cal  operations.  The  Government 
seeks  divestiture  of  the  Star  and 
modification  of  the  operating 
agreement  to  require  separate 
circulation  and  advertising  de¬ 
partments  with  each  producing 
its  own  revenues.  The  case  has 
been  tried  and  a  ruling  is 
expected  soon. 

Senator  Hayden  said  that  in 
1940  the  Citizen  “was  about  to 
fail  anyway”  and  he  believes 
the  two  newspapers  should  be 
allowed  to  maintain  their  joint 
operation. 

“It  has  given  Tucson  two 
newspapers  and  two  separate 
editorial  voices  for  27  years,” 


he  said.  “What  Justice  is  ri'ally 
trying  to  do  in  the  Tucson  case 
is  establishing  a  policy  that  one- 
newspaper  towns  are  preferable 
to  two  independent  newspapers 
which  are  produced  through 
joint  business  and  mechanical 
operations.  The  one  alternative 
left  for  these  papers,  if  the 
Department  succeeds,  is  for  one 
to  completely  acquire  the  other, 
since  it  is  not  economically  pos¬ 
sible  for  either  of  them  to  sur¬ 
vive  if  each  must  be  self- 
sustaining  through  separate 
business  and  mechanical  opera¬ 
tions.” 

“The  economic  factors  in  the 
newspaper  business  are  such 
that  it  is  nearly  impossible  for 
two  newspapers  to  operate  in 
cities  with  less  than  half  a  mil¬ 
lion  people,”  Hayden  said. 

.All  but  one  of  the  co-sponsors 
of  Senator  Hayden’s  bill  are 
from  states  where  pooled  news¬ 
paper  arrangements  are  in  oper¬ 
ation.  The  exception  is  Senator 
Strom  Thurmond,  of  South 
Carolina.  The  other  co-sponsors 
are  Paul  J.  Fannin,  Arizona; 
Frank  E.  Moss,  and  Wallace  F. 
Bennett,  Utah;  A.  S.  Mike  Mon- 
roney  and  Fred  R.  Harris,  Okla¬ 
homa;  Vance  Hartke  and  Birch 
Bayh,  Indiana;  Daniel  K.  Inouye 
and  Hiram  L.  Fong,  Hawaii; 
John  G.  Tower,  Texas;  Jennings 
Randolph,  West  Virginia;  Hugh 
Scott,  Pennsylvania,  and  Thomas 
H.  Kuchel,  California. 


Show  Will  Finance 
SDX  Scholarships 


Philadelphia 
Newsmen  of  this  tri-state  area 
plan  a  gala  “gentle  spoof”  of 
political,  civic  and  sports  events 
of  the  past  year  here  on  the 
night  of  Thursday,  May  4. 

The  city’s  first  annual  “Grid¬ 
iron  Show,”  sponsored  by  the 
Greater  Philadelphia  Chapter, 
Sigma  Delta  Chi,  will  l)e  staged 
in  the  ballroom  of  the  Bellevue 
Stratford  Hotel. 

William  E.  Strasburg,  chap¬ 
ter  president,  has  appointed 
Arthur  Klein,  editor  of  the 
Philadelphia  Jewish  Times,  as 
chairman  of  a  20-man  committee 
planning  the  dinner  and  mu¬ 
sical.  The  attendance  will  be 
limited  to  600  men  at  $15  per 
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person. 

Beneficiary  of  the  show  will 
be  the  scholarship  fund  of  the 
chapter  which  awards  two  $500 
grants  yearly  to  college  students 
intending  to  pursue  careers  in 
joumalism.  The  chapter  said  it 
expects  to  expand  this  to  six 
$500  scholarships. 
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Circulators  Discuss 
Growing  Problems 

By  Tony  Brenna 


Princeton,  N.  J. 

What  five  years  ago  were 
ripples  on  the  relatively  calm 
circulation  pond  have  become 
distinctly  ruffled  waters  in  1967. 
At  a  one-day  circulation  con¬ 
ference  of  the  New  Jersey  Press 
Association  there  were  no  at¬ 
tempts  to  pour  oil  on  troubled 
waters,  but  a  strong  intent  to 
face  up  to  problems  and  chal¬ 
lenges  was  in  evidence. 

New  Jersey  circulators 
gathered  here  on  a  snowy  St. 
Patrick’s  Day  (March  17), 
showed  themselves  to  be  in  good 
spirits  but  by  no  means  green 
to  the  problems  of  carrier  turn¬ 
over,  lack  of  adequate  manage¬ 
ment  support,  population  drift, 
personnel  shortages,  and  other 
difficulties  to  which  strident  voice 
is  being  given  across  the  coun¬ 
try. 

E&P  was  warned  that  much 
of  what  was  being  said  was  not 
for  direct  attribution,  especially 
when  individual  circulators  gave 
case  histories  of  what  happened 
when  their  newspapers  raised 
prices,  or  when  they  spoke 
frankly  of  salary  levels  for  dis¬ 
trict  managers  and  supervisors. 

However,  vei->’  much  on  the 
record  were  the  comments  of 
Norman  P.  Rickards  (Church, 
Rickards  &  Co.)  who  dealt  with 
the  manpower  shortage.  “From 
our  observations  throughout  the 
U.S.  and  Canada,”  he  said,  “this 
is  becoming  an  increasing  prob¬ 
lem  for  the  newspaper  industry 
in  general  and  the  circulation 
side  of  the  industry  in  particu¬ 
lar  .  .  .” 

Challenge  to  Management 

Rickards  said  the  challenge 
mainly  confronted  management 
and  listed  these  reasons: 

“The  demands  of  the  circula¬ 
tion  business  diminishes  the  in¬ 
terest  of  our  young  men  into 
going  into  this  type  of  work. 
Furthermore,  the  newspaper  in¬ 
dustry,  particularly  as  it  per¬ 
tains  to  circulation,  has  not  pro¬ 
jected  the  most  favorable  image 
of  the  business  opportunities, 
nor  has  it  kept  pace  in  offering 
the  opportunities  needed  to  at¬ 
tract  and  retain  good  people: 

“Finally,  as  an  industry,  we 
have  generally  been  remiss  in 
providing  the  knowledge,  skills 
wd  tools  needed  to  help  our 
people  make  the  fullest  use  of 
their  talents  and  to  keep  them 
on  their  job.” 


Rickards  said  automation  had 
been  looked  to  as  one  answer  to 
the  manpower  problem  and 
added,  “however,  as  many  news¬ 
papers  have  been  finding,  it  is 
anything  but  the  total  answer 
and,  if  anything,  has  further 
aggravated  the  problem,  since 
the  effective  use  of  automation 
calls  for  planned  analysis  and 
interpretation,  which  means 
better  qualified  manpower. 
Furthermore,  the  job  of  building 
and  maintaining  circulation  calls 
for  personal  contact  and  per¬ 
sonal  communication,  which  can¬ 
not  be  remedied  by  automation.” 

What  could  be  done  to  meet 
the  manpower  challenge? 

Beller  Image  Needed 

Said  Rickards:  “Part  of  the 
answer  lies  in  projecting  a  more 
attractive  image  of  circulation 
work  and  its  opportunity  to  1) 
give  the  circulation  department 
equal  stature  with  the  other 
departments  of  the  newspaper, 
and  2)  make  earnings  in  circu¬ 
lation  departments  competitive 
with  other  newspaper  depart¬ 
ments,  as  well  as  with  the  other 
jobs  in  the  community.  While 
money  is  not  the  entire  answer, 
it  is  a  main  factor  in  attracting 
and  retaining  competent  person¬ 
nel.” 

Rickards  noted:  “Practically 
ev’ery  newspaper  in  the  U.S.  re¬ 
ports  that  they  are  experiencing 
the  highest  carrier  turnover  in 
the  history  of  the  newspaper 
industry,  and  in  some  cases  over 
lOO^'r  per  year. 

“These  problems  can  be  al- 
levia^^ed  to  a  degree  by  improved 
training  methods,  better  quali¬ 
fied  personnel  and  promotion 
programs  that  not  only  produce 
circulation  increases,  but  also 
create  interest  in  sales  training.” 

Frequent  disgruntled  refer¬ 
ence  was  made  to  a  recent  Wall 
Street  Journal  report,  that  boys 
could  make  more  baby-sitting 
than  by  distributing  newspapers 
— a  theme  originally  reported  by 
E&P  as  emerging  from  a  meet¬ 
ing  of  New  England  circulators 
in  January. 

This  assertion  was  challenged 
bv  a  number  of  circulators,  par¬ 
ticularly  the  suggestion  that 
youths  could  no  longer  be  found 
because,  “It’s  a  lot  easier  for  a 
mother  to  hand  her  kid  $10  a 
week,  than  to  make  sure  that  he 
gets  up  eyery  day  to  make  it  on 
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his  own,”  which  also  appeared 
in  the  WSJ  article. 

L.  Scott  Olsen,  circulation  di¬ 
rector  of  the  Perth  Amboy 
(N.  J.)  Evening  Newn,  out¬ 
lined  methods  for  recruiting  car¬ 
riers  which  have  provided  him 
with  a  900-strong  waiting  list  of 
those  willing  to  become  Little 
Merchants.  But  while  Olsen  has 
no  problems — others  have. 

^'Iiy  They  (Jnit 

William  P.  Monahan,  Pater- 
non  Morning  Call,  asked:  “What 
causes  carrier  turnover?”  One 
survey,  he  said,  revealed  why 
they  quit:  26% — interference 
with  outside  activities;  19% — 
lack  of  parental  interest;  15% — 
other  jobs  more  rewarding  for 
requirements;  14%  —  interfer¬ 
ence  with  family  weekends; 
10% — irregular  paper  time;  6% 
— collection  losses;  6% — low 
profit  per  subsci-iber;  4% — size 
of  paper. 

Monahan  challenged:  “I  say 
there  isn’t  a  circulator  here  who 
can  tell  me  the  reasons  his  car¬ 
riers  quit,  nor  do  you  take  the 
time  to  salvage  these  boys.  Re¬ 
cruiting  and  training  of  new 
boys  takes  time  and  time  means 
money. 

He  urged  those  present  to  pre¬ 
pare  themselves  for  the  job  at 
hand  by  listing  all  the  possible 
benefits  to  be  offered  prospective 
carriers.  “What’s  in  it  for  them, 
not  for  you,”  he  urged  should  be 
the  main  pitch  of  their  approach. 

‘Perpetual  Job’ 

“This  is  a  perpetual  job,”  said 
Monahan.  “Even  if  you  have  200 
boys  waiting  for  routes,  you 
should  still  build  your  list.  In 
this  way  you  can  be  selective 
when  an  opening  occurs  .  .  .” 

Another  speaker  to  touch  on 
this  topic  was  Cyrus  H.  Favor, 
general  manager  of  the  Inter¬ 
national  Circulation  Managers 
.Association,  who  said,  “Our 
enemy  is  turnover:  Your  circu¬ 
lation  is  not  gaining  as  fast  as 
you’d  like  because  you  have  sub¬ 
scriber  turnover.  There  are 
several  reasons  for  this  .  .  .  but 
one  of  the  reasons  is  because  you 
have  newspaperboy  turnover. 
And  why  are  you  having  car¬ 
rier  turnover?  In  many  cases 
because  you  are  having  turnover 
in  your  adult  circulation  super¬ 
visory  force. 

“These  three  types  of  turn¬ 
over  are  by  no  means  peculiar 
to  your  newspaper  or  to  this 
state;  they  are  a  general  trend 
throughout  the  country  .  .  .  the 
carrier  turnover  problem  is 
widespread.  .But  it  isn’t  the 
nightmare  that  the  Wall  Street 
Journal  account  tried  to  paint 
it.” 

{Continued  on  page  112) 


‘Suburbs 
Battleground 
For  Mets’ 

Philadelphia 

Kenneth  S.  Johnson,  president 
of  Metropolitan  Printing  Com¬ 
pany,  a  subsidiary  of  Field  En¬ 
terprises,  Chicago,  and  publisher 
of  the  daily  Arlington  Day  and 
Prospect  Day,  told  weekly  pub¬ 
lishers  here  March  8  that  Field’s 
battle  in  the  Chicago  suburbs 
was  not  with  Paddock  Publica¬ 
tions,  Arlington  Heights,  but 
with  the  Chicago  Tribune. 

Johnson,  attending  the  first 
meeting  of  the  new  suburban 
newspaper  section  of  the  Na¬ 
tional  Newspaper  Association, 
was  asked  to  tell  about  Field’s 
daily  operation  in  the  suburbs. 
He  was  seated  across  the  table 
from  Stuart  Paddock,  an  officer 
of  Paddock  Publications  and 
vicepresident  of  the  suburban 
new'spaper  section.  Paddock  the 
week  before  had  gone  to  three- 
times-per-week  publication. 

Johnson  stressed  there  was 
“no  competition  on  our  part” 
with  any  of  Paddock’s  17  pub¬ 
lications. 

Not  Against  Paddock 

Johnson  said  metropolitan 
dailies  as  a  w’hole  were  losing 
circulation,  and  also  their  clas¬ 
sified  ad  linage  has  declined 
drastically  because  of  fair  em¬ 
ployment  and  fair  housing  laws 
that  recently  went  into  effect. 

“In  employment,  the  classified 
advertiser  can’t  refuse  to  hire 
the  person  because  of  race,” 
Johnson  said.  “In  housing,  there 
is  the  open  occupancy  law  which 
means  a  seller  can’t  refuse  to 
show  somebody  a  house  he  adver¬ 
tises. 

“Rightly  or  wrongly,  the  clas¬ 
sified  advertisers  in  the  suburbs 
are  dropping  out  of  the  Chicago 
dailies.  And  the  Chicago  dailies 
can’t  afford  to  let  this  business 
go. 

Tribune  vs.  Field 

“So  the  battle  will  be  between 
the  Tribune  and  Field,  two 
giants  setting  up  to  do  battle  in 
the  suburbs.  We  aren’t  fighting 
the  suburban  weeklies.” 

Johnson  also  claimed  the 
dailies  want  the  new  adver¬ 
tising  business  in  the  suburbs 
that  wasn’t  there  before.  He  said 
77  cents  out  of  every  advertising 
dollar  in  the  suburbs  wasn’t 
being  placed.  Johnson  claimed 
the  metropolitan  dailies  aren’t 
after  the  23 .  cents  but  that  77 
cents. 
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H.  School  Counselors 
Told  About  J-Careers 

By  Donald  E.  L.  Johnson 


Chicago 

Career  counselors  and  publi¬ 
cations  advisers  from  47  Chicago 
area  public  and  parochial  high 
schools  last  week  learned  that 
newspapers,  broadcast  media, 
trade  journals  and  magazines 
want  and  need  newsmen,  but 
they  want  talented  writers,  with 
the  “quality  combination  of  end¬ 
less  enthusiasm,  boundless  en¬ 
ergy  and  controlled  aggression.” 

Thirteen  newsmen  and  Judge 
John  Hastings,  chief  judge  of 
the  Seventh  U.S.  District  Court 
of  Appeals,  participated  in  the 
Second  Annual  Journalism  Ca¬ 
reers  Workshop,  sponsored  by 
the  Chicago  Headline  Club,  Chi¬ 
cago  chapter  of  Sigma  Delta 
Chi.  Attendance  by  high  school 
representatives  at  the  1967  con¬ 
ference  was  up  20  percent  from 
1966. 

At  the  morning  session,  John 
Madigan,  news  director  for  the 
Columbia  Broadcasting  System 
in  Chicago,  told  the  counselors: 

“There  are  still  those,  I  am 
sure,  capable  of  coming  out  of 
high  school  and  schooling  them¬ 
selves  in  on-the-job  training,  but 
such  are  the  exception.  The 
route  today  is  just  too  tough. 

3  Broad  Fields  of  Study 

“There  are  three  broad  fields 
in  which  a  young  man  who 
wants  to  be  a  newsman  should 
train  himself  while  on  the  cam¬ 
pus  :  Government,  economics  and 
law.” 

Madigan,  a  former  Washing¬ 
ton  correspondent  and  a  former 
city  editor  of  Chicago’s  Ameri¬ 
can,  said  liberal  arts  courses 
provide  “the  smatterings  of 
background”  needed  to  do  a 
better  job. 

“But  government,  economics 
and  law  will  give  (a  newsman) 
particulars  and  specialties  which 
will  leave  fewer  moments  of  be¬ 
wilderment  as  a  newsman  when 
he’s  covering  a  state  legislature, 
a  city  hall,  a  Congress,  a  school 
board,  a  war  on  piverty.” 

Madigan  also  warned  that 
budding  and  veteran  newsmen 
must  know  and  recognize  their 
own  prejudices  and  idiosyncra¬ 
sies  so  that  they  can  treat  news 
stories  with  as  much  objectivity 
and  fairness  as  is  possible. 

“If  newsmen  cherish  the  con¬ 
stitutional  privilege  and  roman¬ 
tic  pedestal  that  is  given  their 
craft — they  can  show  their  ap¬ 
preciation  by  trying  to  live  pro¬ 
fessionally  with  their  craft  .  .  . 


with  one  word:  Responsibility,” 
he  said. 

Madigan  told  the  assembled 
journalists  and  educators  that 
professionals  in  the  law,  medi¬ 
cine,  the  clergy,  educators  and 
“.  .  .  the  media  should  have  a 
much  greater  responsibility  .  .  . 
than  does  commerce  and  indus¬ 
try.” 

In  any  event,  Madigan  said, 
“There  are  few  more  interesting 
careers  than  news.  It  is  a  dis¬ 
grace  that  the  fight  for  a  proper 
income  within  it  is  still  not  won. 
It  is  to  be  hoped  that  in  the 
years  ahead  we  can  still  hope 
for  enthusiastic  and  competent 
recruits.  It  is  no  accident  that 
successful  men  in  other  fields 
still  say,  with  a  twinge  of  re¬ 
gret:  ‘I  was  a  newsman  once 
myself.’  ” 

After  Madigan’s  kejmote 
speech.  Judge  Hastings  told  a 
luncheon  meeting  of  the  work¬ 
shop: 

Imagination,  Ingenuity 

“You  can’t  eliminate  prejudice 
in  anything  you  do,  whether  it’s 
writing  a  news  story  or  making 
a  court  decision.  We  are  all 
somewhat  victimized  by  our 
backgrounds  and  experience. 

“Journalism  has  now  become 
communications.  It’s  no  longer 
a  matter  of  just  training  news¬ 
paper  reporters  for  all  phases 
of  the  communications  media. 

“If  a  young  man  or  woman 
wanted  to  really  identify  with 
what  is  going  on  in  the  world 
today  and  be  an  exciting  part  of 
it  .  .  .,  there  is  a  whole  vast 
area  to  write  about  and  inter¬ 
pret  for  the  public. 

“There  is  no  field  which  has 
more  room  or  need  for  imagina¬ 
tion,  ingenuity  and  expansion.” 

Commenting  on  the  court 
versus  press  controversy.  Judge 
Hastings  said,  “I  have  no  fear  of 
what  the  press  is  doing  or  will 
do.  The  examples  of  a  poor  press 
or  poor  judges  are  not  represent¬ 
ative  of  either”  profession.  He 
added  that  he  thought  that  after 
some  new  thinking  on  the  prob¬ 
lem  by  both  sides,  “a  combina¬ 
tion  of  views  that  are  considered 
by  both  press  and  courts  as 
highly  ethical”  will  eventually 
evolve  on  a  case-by-case  basis. 

During  the  afternoon,  the 
counselors  heard  three  one-hour 
panels  each  on  newspapers, 
magazines  and  trade  journals 
and  radio  and  television. 

The  newspaper  panel  was 


moderated  by  Creed  C.  Black, 
managing  editor  of  the  Chicago 
Daily  News.  Panelists  included: 
L.  A.  Van  Vlissingen,  personnel 
manager,  Chicago  Tribune; 
Frank  Sullivan,  reporter,  Chi¬ 
cago  Sun-Times,  and  Charles  E. 
Hayes,  executive  editor.  Pad- 
dock  Publications,  a  suburban 
Chicago  newspaper  group. 

Schools  Discussed 

The  pros  and  cons  of  journal¬ 
ism  school  training  came  in  for 
much  discussion.  The  newspaper¬ 
men  agreed  that  journalism 
school  graduates  have  an  ad¬ 
vantage  over  non-journalism 
school  graduates,  particularly  in 
getting  first  jobs. 

Hayes  explained  that  the  sub¬ 
urban  press,  a  traditional  train¬ 
ing  ground  along  with  small 
town  dailies  and  weeklies,  no 
longer  has  room  for  superficial¬ 
ity  or  amateurism  because  their 
readership  is  better  educated, 
younger,  more  critical  and  dis¬ 
criminating  in  their  choice  of 
reading  material. 

Black  said  that  there  is  a 
broad  misunderstanding  about 
journalism  schools,  which  some 
critics  still  refer  to  as  trade 
schools.  Actually,  he  noted,  no 
journalism  school  can  give  more 
than  25  percent  of  its  courses 
in  straight  journalism.  Many 
journalism  courses  are  broad 
liberal  arts  courses,  such  as  con¬ 
temporary  affairs. 

He  said  that  newspaper  men 
must  decide  early  in  their 
careers  whether  they  want  to  be 
administrators  or  writers  and 
reporters. 

The  journalism  school.  Black 
said,  is  most  helpful  to  the 
career  man,  especially  if  he  is 
interested  in  administration.  The 
journalism  school  provides  valu¬ 
able  years  of  exposure  to  other 
journalists,  nress  law  and  his- 
torv,  journalistic  problems  and 
ethics,  he  noted. 

Van  Vlissengen,  Black  and 
Hayes  said  newspapers  are  in¬ 
creasingly  relying  on  schools  of 
journalism  as  sources  for  per¬ 
sonnel.  The  Tribune  regularly 
recruits  on  some  35  campuses, 
the  Daily  News  on  four  and 
Paddock  at  seven  schools  of 
journalism. 

Under  Sponsorship 

The  newspapermen  asked 
counselors  to  be  more  aggres¬ 
sive  in  suggesting  that  their 
talented,  college-bound  students 
consider  entering  schools  of 
journalism. 

The  workshop  was  co-spon- 
sored  and  financed  ($1,600)  by 
two  wire  services,  five  daily 
newspapers,  five  broadcast  firms, 
and  five  publishers  of  46  sub¬ 
urban  and  community  news¬ 
papers. 


Cafeteria 
Rings  Up 

$229,000 

Milwatkee 
The  Journal  Company’s  cafe 
teria  volume  is  fast  approach 
ing  an  annual  figure  of  a  quar 
ter  of  a  million  dollars,  accord¬ 
ing  to  the  Comparative  Cafe- 
teria  Operating  Report. 

The  volume  puts  it  in  the 
same  class  as  some  of  Milwao- 
kee’s  commercial  restauraats. 
Unlike  a  commercial  restaurant 
however,  the  Journal  cafeterii 
is  not  operated  for  the  purpose 
of  making  a  profit.  Its  objective, 
according  to  Frank  Kelly,  per¬ 
sonnel  relations  manager,  was 
determined  many  years  ago  by 
a  management  policy  of  provid¬ 
ing  wholesome  food  and  good 
service  at  reasonable  prices  oni 
“break  even”  basis. 

In  1961,  just  before  the  caf^ 
teria  was  moved  into  its  nev 
location,  total  cafeteria  receipt 
were  $137,492  and  total  operat¬ 
ing  costs  and  other  expenses 
were  $136,881. 

Total  receipts  in  1966  soared 
to  $229,151,  but  the  total  operat¬ 
ing  costs  and  other  expenses 
used  up  the  receipts,  plus  an¬ 
other  $33,495.  The  costs  of  suck 
items  as  rent,  janitorial  serv¬ 
ices  and  utilities,  paid  by  the 
company,  are  not  included  is 
these  figures. 

Just  over  $130,000  was  speat 
for  food  and  supplies  within  the 
last  year.  This  was  a  25%  in¬ 
crease  within  the  last  five  years. 

A  total  of  1,800  transactions 
take  place  each  day  in  the  Jour¬ 
nal  cafeteria.  Many  of  these  are 
moiTiing  and  afternoon  breaks 
in  addition  to  the  noon  lunch 
yieriod.  For  workers  who  wort 
nights  the  cafetei’ia  has  a  lim¬ 
ited  menu,  including  sandwiches 
and  short  orders. 

Ruth  Foster,  cafeteria  man¬ 
ager,  says  the  fancy  dishes  will 
never  replace  good  old  fashioned 
meat  loaf  for  a  substantial  num¬ 
ber  of  her  customers.  ' 

She  is  featuring  a  new  sand¬ 
wich,  called  a  “Lo-cho”  for  low 
carbohydrate.  It’s  made  on  i 
thinner  bun  with  lettuce,  low 
calorie  dressing,  two  hamburger 
patties  grilled  with  two  cheeses 
and  onion  rings. 

Joining  ANPA  Staff 

Torrington,  Conn 
Marvin  Maskovsky  has  re¬ 
signed  from  the  faculty  of  Tor 
rington  High  School  to  join  the 
staff  of  the  American  New^ 
paper  Publishers  Association  in 
New  York. 

BLISHER  for  March  25,  19f 
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There’s  A  Rainbow 
On  Papers’  Horizon 


KB' 

afe- 

ach 

uar 

ori- 

!afe. 

the 
m 
uits. 
rant 
terii 
pose 
tive, 
per 
was 
0  by 
ovii 
good 
on  I 

caff 

neir 

eipp 

«rat- 

enses 

oared 
mt- 
enses 
s  an- 
suck 
serv- 
^  the 
;d 

spent 
in  the 
Ir  in 
years, 
ctions 
Jour- 
se  are 
ireaks 
lundi 
wort: 
a  lim 
dches 

man- 
!S  will 
bioned 
1  num 


sand 
or  low 
on 
low 
burger 
heeses 


Conn, 
ks  re- 
f  Tor- 
in  the 
Mews- 
on  ia 


By  Gerald  B.  Healey 

Milwaukee 
Rainbow-hued  newspapers  will 
become  more  common  nationally 
and  advertising  and  editorial 
color  will  advance  at  an  acceler¬ 
ated  pace,  in  the  opinion  of 
Clifford  A.  Wenthur,  manager  of 
the  Milwaukee  Journal  Com¬ 
pany’s  HOP  Color  Service  for 
Newspapers. 

Tedinical  advances  made 
through  the  use  of  the  ANPA’s 
AdPro  Inks,  put  into  actual  use 
Jan.  1,  1966,  have  been  com¬ 
bined  with  other  associated  im¬ 
provements  to  achieve  greater 
overall  accomplishments,  Wen¬ 
thur  said. 

The  industry  has  settled  on 
75-line  screen  engravings  as 
standard  for  ROP  color  printing. 
But  some  newrspapers  are  print¬ 
ing  100-line  screen  regularly  and 
others  have  successfully  used 
(as  does  the  Milwaukee  Journal) 
120-line  screen  magazine  plates 
normal  ROP  color  production 
with  creditable  results. 

Technological  Improvements 

Paper  manufacturers  are  con¬ 
tinually  improving  the  quality 
of  their  newsprint,  Wenthur 
said,  so  as  to  produce  less  show- 
through  and  offset  of  printed 
colors  to  adjacent  pages. 

Newspaper  equipment  con¬ 
tinues  to  improve.  Press  speeds 
of  60,000  impressions  per  hour 
are  not  uncommon.  When  this  is 
translated  into  more  quickly 
grasped  terms,  it  means  that 
16.6  papers  are  printed  each 
second.  And  a  color  advertise¬ 
ment  printed  in  each  newspaper 
requires  three  color  ink  impres¬ 
sions  in  sequence. 

Have  Chance  To  Dry 

The  color  inks,  therefore, 
never  quite  have  a  chance  to  set 
and  dry.  They  are  literally 
^squirted  on  to  the  page,  and  the 
absorptive  qualities  of  the  news¬ 
print  go  to  work. 

Wenthur  explained  the  theory 
which,  in  effect,  is  the  basis  for 
color  printing.  The  newspaper 
industry,  w’ell  aware  of  its 
shortcomings  inherent  in  print¬ 
ing  on  newsprint,  appli^  its 
research  resources  to  improve 
this  area  of  their  color  printing. 

The  ANPA  Research  Institute 
snd  the  National  Association  of 
Printing  Ink  Makers  developed 
inks  which  would  match  the 
theoretical  requirements.  Thus 
csme  AdPro  Inks,  adopted  by 
the  AAAA  and  the  ANPA. 


I9f 


The  AdPro  colors  produce  a 
much  more  balanced  set  of  hues. 
The  previous  colors  called  ROP 
Process  Colors  were  not  as  true 
to  the  secondary  light  colors. 
What  was  blue  is  now’  cyan;  the 
red  contains  more  blue  and  is 
now’  a  magenta,  and  the  yellow 
is  no  longer  a  chromish  yellow, 
but  rather  a  lemon  yellow*.  The 
three  AdPro  Inks,  w’hen  over¬ 
printed,  deliver  a  strong  black. 

It  should  be  noted,  Wenthur 
said,  that  oftentimes  the  so- 
called  process  red  w’as  indicated 
to  be  used  as  an  individual  color 
with  black  in  a  one  color  and 
black  newspaper  ad.  This  cannot 
be  accomplished  with  AdPro 
magenta,  and  special  reds  must 
be  designated  for  one  color  and 
black  newspaper  ad  printing. 

Theory  of  Graphics 

Here,  in  theory,  is  Wenthur’s 
translation  of  psychic  images 
from  reality  to  simulation — 
w’hich  is  graphic  communication, 
be  it  in  black  and  white  or  color. 

For  instance,  you  are  being 
looked  at  by  a  pair  of  lovely 
green  eyes.  Your  owm  computer¬ 
ized  nerve  centers  are  making 
judgments  as  to  what  colors  you 
are  seeing. 

To  understand  the  method  of 
translation,  it  is  necessary  to 
theorize  on  what  makes  the 
green  eye  tick. 

Nerve  endings  in  the  human 
eye  theoretically  exist  in  three 
different  sets,  and  each  set  re¬ 
sponds  to  light  rays  from  one- 
third  of  the  color  spectrum. 

These  three  basic  color  divi¬ 
sions  are  blue,  green  and  red, 
and  are  called  the  light  pri¬ 
maries.  They  are  not  pigments 
— the  eye  is  seeing  light  or  its 
absence. 

The  three  basic  color  divisions 
have  another  characteristic — 
they  overlap  and  create  second¬ 
ary  light  colors — yellow,  magen¬ 
ta  and  cyan. 

Spectrum  Colors  Overlap 

And  at  one  point,  all  three 
basic  spectrum  colors  overlap 
and  combine  to  make  white. 

To  translate  or  transfer  color 
reality  to  printed  simulation,  it 
becomes  necessary  to  select  three 
ink  colors  which  will  then  return 
to  the  eye  appropriate  amounts 
of  light  from  the  blue,  green  and 
red  areas  of  the  color  spectrum. 

The  combination  of  the  three 
chosen  color  inks,  by  overprint¬ 
ing  through  the  halftone  process 
in  which  continuous  tone  or 


image  is  broken  down  into  a 
myriad  of  dots,  mixes  these 
colors  in  such  a  manner  that 
they  can  simulate  the  entire 
spectral  range,  all  things  being 
equal. 

What  then  are  the  three  ink 
colors  which  will  produce  the 
desired  light  primaries,  red,  blue 
and  green,  which  our  eyes  see? 

The  secondary  light  colors 
mentioned  as  being  the  result  of 
the  overlap  of  two  sets  of  nerve 
endings  can  do  this. 

When  overprinted  in  equal 
amounts,  the  cyan,  magenta  and 
yellow’  each  transmit  two  pri¬ 
mary  light  colors  and  absorb 
the  third.  For  example,  magenta 
transmits  red  and  blue;  yellow* 
transmits  red  and  green,  and 
cyan  transmits  blue  and  gpreen. 
If  all  three  colors  are  over¬ 
printed  in  equal  amounts,  black 
is  transmitted.  Thus,  the  ideal 
ink  colors  are  cyan,  magenta  and 
yellow. 


Toledo  Blade 
Will  Resume 
On  March  27 

Toledo 

The  Blade  and  its  morning 
companion,  the  Toledo  Times, 
will  resume  publishing  Monday, 
March  27.  The  newspapers  have 
been  shut  down  since  Oct.  24, 
due  to  a  labor  dispute. 

Agreement  between  the  Toledo 
Blade  Publishing  Co.  and  the 
Toledo  Council  of  Newspaper 
Unions  was  ratified  this  week. 
It  calls  for  an  average  wage  in¬ 
crease  of  $21  a  week  in  a  two- 
year  contract. 

The  contract  with  the  news¬ 
paper  guild  establishes  a  mini¬ 
mum  of  $190  a  week  for  report¬ 
ers  with  five  years  of  experi¬ 
ence  on  March  22,  1968,  the 
start  of  the  second  year  agree¬ 
ment.  The  scale  for  assistant 
editors,  capital  bureau  corre¬ 
spondents,  copy  editors  and 
others  in  this  category  goes  to 
$198.50.  Those  in  the  category 
of  department  editors  will  re¬ 
ceive  a  minimum  of  $202.50  the 
second  year. 

Other  unions  involved  are 
printers,  stereotypers,  engrav¬ 
ing  and  pressmen. 

Vacation  and  health  and  wel¬ 
fare  benefits  were  improved, 
with  four  weeks  vacation  after 
10  years  service  and  shift  con¬ 
tributions  to  the  health  and 
welfare  plan  to  be  administered 
by  the  unions. 

The  walkout  began  when  the 
printers  and  guild  members  left 
their  jobs.  The  other  unions 
joined  them  later. 


Almost  1,000  employes  were 
involved.  Wayne  G.  Current, 
general  manager,  said  he  under¬ 
stood  about  20  or  25  editorial 
employes  had  gone  elsewhere  to 
w’ork  during  the  strike  and 
would  not  return  to  the  Blade 
and  Times. 

The  Toledo  Record,  a  daily 
interim  paper  which  was  started 
by  employes  shortly  after  the 
walkout  began,  plans  to  cease 
publication  Sunday. 

• 

Speck  Trial  Judge 
Bans  a  Reporter 

Peoria,  Ill. 

Edmund  J.  Rooney,  a  report¬ 
er  for  the  Chicago  Daily  News, 
was  baiTed  by  Circuit  Judge 
Herbert  C.  Paschen  from  the 
Richard  Speck  murder  trial  this 
week  because  the  newspaper 
published  the  names  of  four 
jurors  selected. 

Judge  Paschen  said  the  paper 
had  violated  one  of  the  rules  he 
had  laid  down  for  news  cover¬ 
age  of  the  trial. 

Roy  Fisher,  Daily  News  Edi¬ 
tor,  said  the  names  of  the 
jurors  were  published  “inad¬ 
vertently  and  not  in  deliberate 
violation  of  the  judge’s  gfuide- 
lines.” 

Rooney  was  not  in  Peoria 
when  he  was  barred.  Another 
reporter  had  been  assigned  to 
cover  this  week’s  sessions  on  a 
rotation  system. 

The  trial  is  in  its  fifth  week. 
The  four  jurors  had  not  been 
sworn  but  are  under  close  guard 
in  a  hotel. 


John  E.  Person  Sr. 
of  Sun-Gazette  Dies 

Williamsport,  Pa. 

John  E.  Person  Sr.,  77,  former 
president  of  the  Sun-Gazette  Co. 
and  a  leader  in  civic  affairs  and 
Journalism  for  50  years,  died 
here  March  18.  He  had  retired 
as  board  chairman  early  in 
1964. 

A  brother,  W.  Van  Person, 
also  an  officer  of  the  Sun-Ga¬ 
zette  for  many  years,  died  last 
Thanksgiving  day. 

John  E.  Person  Jr.  succeeded 
his  father  as  president  of  the 
publishing  company.  Other  sur¬ 
vivors  are  his  wife  and  two 
daughters. 

Mr.  Person  began  his  news¬ 
paper  career  as  a  summertime 
reporter  on  the  Sun  in  1906.  His 
father  was  editor  of  the  paper. 
Mr.  Person  made  it  his  full¬ 
time  career  after  graduating 
from  Lehigh  University.  In 
1926  the  Sun  and  the  Gazette 
and  Bulletin  were  merged  and 
in  1932  he  was  named  general 
manager.  He  became  president 
of  the  company  in  1936  and 
chairman  in  1963. 
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News  Denies  Dealers’ 
Antitrust  Complaint 


Attoineys  for  the  Aeu’  York 
Jhiily  \'eu'x  said  this  week  they 
will  “resist  vig'orously”  anti¬ 
trust  allegations  —  “none  of 
which  have  merit  in  law”  — 
made  by  independent  routedeal- 
ers  in  suburban  ai-eas. 

Fifty-three  independent  deal¬ 
ers  are  parties  in  a  suit  filed  in 
the  U.S.  District  Court  which 
calls  for  $1,401,050  in  actual 
damages  and  $10,000,000  in  pun¬ 
itive  damages. 

The  suit  is  the  culmination  of 
nearly  two  years  of  conflict  be¬ 
tween  the  News  and  the  dealers 
who  mounted  a  campaign  against 
the  newspaper’s  program  of  set¬ 
ting  up  exclusive  franchised 
dealerships  in  the  suburbs.  The 
campaign  has  included  intensive 
public  relations  activity,  picket¬ 
ing  of  the  News’  buildings  and 
the  fomiation  of  the  Metropoli¬ 
tan  Routedealers  .Association. 

Buyroll  Alleged 

The  complaint  alleges  viola¬ 
tion  of  the  antitrust  laws,  “by 
creating  a  boycott  against  the 
routedealers  and  preventing 
them  from  buying  and  servicing 
the  newspapers.”  Additional  al¬ 
legations  include  “price  fixing, 
the  attempt  to  lessen  competi¬ 
tion,  the  attempt  to  create  a 
newspaper  monopoly,  price  dis¬ 
crimination,”  and  an  assortment 
of  other  charges. 

Sydney  N.  Finkel,  president 
of  the  MRA,  said,  “the  law  suit 
is  a  direct  result  of  the  News’ 
establishment  of  an  exclusive 
home  delivery  franchise  system 
on  Long  Island  which  prevented 
routedealers  from  obtaining 
copies  of  the  newspaper  in 
order  to  ser\'e  their  customers.” 

Countering  the  allegations,  an 
attorney  for  the  News  told 
E&P:  “We  are  satisfied  there  is 
no  merit  in  law  to  any  of  these 
contentions.  All  the  points  raised 
in  the  routedealers’  suit  were 
fully  reviewed  before  any  steps 
in  our  home  delivery  program 
were  taken.  We  have  a  right  to 
decide  on  the  best  methods  of 
distribution  for  our  product. 
There’s  certainly  no  violation  of 
law.” 

The  lawyer  explained  that  the 
New’s  in  February,  1965,  de¬ 
cided  to  explore,  by  w’ay  of  a 
pilot  project,  franchised  dealer¬ 
ships  on  Long  Island.  The  pur¬ 
pose  w'as  to  develop  “a  satisfac¬ 
tory  home  delivery'  operation  to 
meet  mounting  competition 
which  was  taking  a  good  share 
of  our  market.”  Many  News 


readers,  he  said,  had  moved  out 
of  New  York  City  into  the  sub¬ 
urbs.  “and  we  didn’t  want  to 
lose  them.” 

In  the  early  days  of  the  pro¬ 
gram,  it  was  stated,  franchised 
dealers  were  put  into  areas 
where  “there  was  a  void.”  The 
pilot  program  worked  well  and 
in  1966  it  was  decided  to  ex¬ 
pand  the  program,  mainly  in 
Nassau  and  Suffolk  counties  on 
Long  Island. 

“As  we  went  into  new  areas, 
we  contacted  dealers  and  some 
took  franchises  others  did  not. 
We  ceased  sales  of  the  News  to 
those  who  did  not  enter  the 
franchise  arrangement,”  said 
the  spokesman.  Recalling  devel¬ 
opments  which  led  to  these 
moves,  he  explained:  “In  spite 
of  many  years  of  effort  by  the 
News  circulation  department  to 
get  better  home  delivery  service 
in  the  suburbs,  many  roiitedeal- 
ers  did  not  handle  our  sales 
properly.” 

.According  to  the  News  spokes¬ 
man,  much  of  the  trouble  re¬ 
volved  around  the  fact  that  in¬ 
dependent  routedealers,  distrib¬ 
uting  a  number  of  newspapers, 
did  not  push  sales  for  the  New's. 
“The  difficulty  as  far  as  the 
News  was  concerned,”  he  said, 
“was  that  the  independent  deal¬ 
ers  had  a  habit  of  charging  ex¬ 
cessive  service  charges  and  giv¬ 
ing  poor  service  .  .  .  They  had 
no  contract  with  us,  nor  with 
any  other  newspapers.  They 
were  virtually  free  to  charge 
whatever  the  traffic  would  bear. 
In  such  a  situation,  customers 
customers  for  newspapers  other 
than  the  News  were  inclined  to 
pay  more;  so  because  the  dealer 
extracted  a  better  deal  on  sales 
for  other  papers,  he  tended  to 
neglect  the  News.” 

Price  Regulated 

The  spokesman  said  that  under 
the  franchise  system,  the  News 
had  a  Fair  Trade  contract  with 
dealers  which  “allows  us  to  reg¬ 
ulate  the  re-sale  price.”  He 
pointed  out  that  competing 
newspapers  —  the  Lonp  Ixland 
Prexs  and  S-eivxdny  —  both  op¬ 
erated  exclusivity  arrangements 
in  their  circulation  areas. 

The  News  attorney’  said  the 
routedealers’  suit  was  considered 
to  be  a  nuisance  action  that  may’ 
prove  to  be  time-consuming  be¬ 
cause  of  the  number  of  plain¬ 
tiffs  and  the  detail  which  the 
complaint  goes  into. 

He  pointed  out  that  some 


time  ago  the  routedealers  com¬ 
plained  about  the  New’s’  pro¬ 
gram  to  the  Federal  Trade  Com¬ 
mission  which,  subsequently, 
passed  their  complaint  on  to  the 
Department  of  Justice. 

News  executives,  he  said,  met 
with  Justice  officials,  on  several 
occasions.  “We  gave  them  all 
the  necessary  information.  The 
Department  has  not  taken  ac¬ 
tion.  This  is  a  clear  indication 
to  me  that  there  is  no  violation 
of  law.” 

Herbert  Monte  Levy,  a  part¬ 
ner  in  the  law  firm  of  Hof- 
heimer,  Gartlir,  Hofheimer, 
Gottlieb  &  Gi-oss,  attorneys  for 
the  MRA  and  the  plaintiffs,  said 
there  were  several  novel  points 
of  law  in  the  suit,  in  addition 
to  alleged  conspiracy  to  mono¬ 
polize  in  violation  of  the  Sher¬ 
man  Act,  the  Clayton  Act  and 
the  Robinson-Patman  Amend¬ 
ment. 

Thrc-c  ('.luinis  Made 

“The  case  is  being  brought 
on  three  claims,”  Levy  said. 
“These  are  antitrust,  civil  rights 
and  unfair  competition.  A  novel 
point  of  law  involved  is  the 
seeking  of  $10,000, ()()()  in  puni¬ 
tive  damages  in  order  to  make 
an  exemplary  case  of  this  giant 
publisher  commensurate  with  its 
size  as  compared  to  the  small 
businessmen  whose  l  ights  it  has 
been  violating.” 

Levy  also  said  that  to  his 
knowledge  this  is  the  first  time 
a  Federal  antitrust  action  in¬ 
cluded  a  civil  rights  claim 
brought  about  by  an  alleged 
conspiracy  between  the  pub¬ 
lisher  and  the  police  to  harass 
and  deprive  citizens  of  their 
rights. 

An  editorial  prepared  for  in¬ 
sertion  in  the  “MRA  Reporter”, 
newsletter  of  the  dealers  as¬ 
sociation,  appears  to  acknow¬ 
ledge  many  of  the  News’  com¬ 
plaints  that  they  were  getting 
poor  service  from  routedealers 
opposing  their  franchi.se  pro¬ 
gram. 

The  editorial  tells  routedeal¬ 
ers:  “Wake  up!  The  industry  is 
changing.  You  are  no  longer 
just  deliverymen.  How  long  do 
you  think  you  can  keep  up  the 
pose?  Your  joh  is  to  get  new 
customers  for  the  near  20%  you 
lose  through  natural  attrition. 
If  the  squealing  we  hear  lately 
about  how  total  draws  are  down 
since  last  year  means  anything, 
then  maybe  the  facts  are  be¬ 
ginning  to  hit  home.  You  are 
not  going  to  be  pampered  any’ 
longer.  The  plain  facts  are,  you 
are  going  to  get  those  new 
orders  yourself,  or  in  five  years 
or  sooner,  at  the  rate  of  20% 
a  year,  you  are  going  to  be  out 
of  business. 

“Another  point  you  haven’t 
{Continued  on  page  123) 
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Advertising 
Income  Tax 
Bill  Opposed 

Rostov 

New’spapers  and  broadcasten 
are  opposing  a  proposal  to  ta; 
income  on  advertising  in  .Massa 
chusetts. 

“Passage  of  this  bill  woul; 
drive  advertisers  to  out-of-stat 
newspapers,”  Bradley  Peck 
manager  of  the  New  Englanc 
Daily  Newspapers  .Association, 
told  the  Legislative  Committee 
on  Taxation. 

Peck  said  similar  efforts  else 
where  “have  stumbled  over  the 
First  and  14th  .Amendments  to 
the  Constitution.” 

One  member  of  the  committee 
suggested  that  newspapers  he 
included  in  the  sales  tax  instead 
but  Peck  said  newspapers  pay 
the  sales  tax  on  all  supplies  no! 
directly  used  in  production  of 
the  paper. 

William  L.  Lucey  Jr.,  busi 
ness  manager  of  the  Lnwrnei 
Engle  Tribune,  predicted  tha: 
the  advertising  tax  would  be 
passed  on  to  the  advertiser,  arc 
then  to  the  consumer. 

Similar  opposition  came  froir 
Morely  L.  Piper  for  the  New 
England  New’spaper  .Advertising 
Bureau,  and  Robert  R.  Clark 
for  the  Massachusetts  Broad 
casters  .Association. 

Only  the  sponsor  of  the  bill- 
Rep.  Fred  F.  Cain,  D-Wilming 
ton — appeared  on  its  hehalf.  He 
contended  that  most  of  the  tii 
would  come  from  “breweries, 
liquor  concerns  and  automobile 
manufacturers”  who  advertise 
nationally. 

“It  is  a  means  of  obtaining 
funds  for  the  Commonwealtl'. 
before  it  is  paid  to  the  Fedeii 
Government,”  he  said. 

The  bill  calls  for  a  5%  len 
on  gross  revenue  of  newspapers 
and  radio  stations  on  adver¬ 
tising.  Obituary  notices,  classi¬ 
fied  ads  and  ads  for  religions 
and  non-profit  oiganizations  ^ 
would  be  exempt. 


Forster  Honored 

PlTTSBlMH 

W.  W.  Forster,  Pittsbur}^ 
Prexx  editor,  won  top  honors  is 
the  seventh  annual  Golden  Qui. 
competition  for  excellence  ' 
journalism.  Forster  was  cited  a. 
“Man  of  the  Year  in  Journalisr 
for  1966” — in  the  competitior 
sponsored  by  Sigma  Delta  Ch; 
the  Pittsburgh  Press  Club  and 
five  other  journalism  societies 
He  also  was  cited  for  his  Sf 
years  of  newspaper  work. 
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Richmond’s 
Earnings  Up 
For  1966 

Richmond,  Va. 

Richmond  Newspapers  Inc.  re¬ 
ports  earnings  last  year  reached 
$2,558,908,  up  $178,292  from  the 
1965  earnings. 

Per  share  earnings  increased 
to  $1.78  from  $1.66. 

Total  revenues  of  the  publish¬ 
ing  company  increased  to  $39,- 
466,293  from  $36,727,178. 

The  figures  were  contained  in 
the  annual  report  released  to 
stockholders  at  the  company’s 
annual  meeting  here  March  16. 
The  meeting  was  the  first  stock¬ 
holders’  meeting  to  be  held  since 
a  major  reorganization  of  the 
company’s  capital  structure,  in¬ 
volving  a  public  stock  offering 
last  year. 

Depreciation  Allowances 

In  the  annual  report.  Board 
Chairman  D.  Tennant  Bryan  and 
President  Alan  S.  Donnahoe 
noted  that  the  earnings  increase 
occurred  even  with  a  sharp  in¬ 
crease  in  depreciation  allowances 
due  to  the  capital  expansion  pro¬ 
gram  in  Richmond.  In  addition, 
there  were  unusual  expenses  in¬ 
volved  in  the  replacement  of 
presses  and  other  equipment, 
with  no  interruption  in  daily 
production. 

Gains  were  registered  in  vol¬ 
ume,  in  revenue  and  in  net  earn¬ 
ings  by  every  major  division  of 
the  company. 

The  annual  figures  were  ad¬ 
justed  on  a  pro  forma  basis  to 
include  the  'Tampa,  Fla.,  news¬ 
paper  and  radio  and  television 
properties  in  which  Richmond 
Newspapers  acquired  52.2  per¬ 
cent  ownership  early  in  1966. 

Newspaper  advertising  in¬ 
come  last  year  of  the  Richmond 
and  Tampa  newspapers  in¬ 
creased  to  $26,043,146  from  $24,- 
057,813.  Newspaper  circulation 
revenue  increased  to  $7,233,212 
from  $7,047,376.  Broadcasting 
income  rose  to  $5,551,268  from 
$5,159,158. 

«  «  * 

Sun  Publishing  Co.  Ltd. 

Vancouver.  B.C. 

Sun  Publishing  Company  Lim¬ 
ited  had  net  income  of  $318,321 
in  the  four  months  ended  Dec. 
31, 1966. 

C.  B.  Delbridge,  chairman  of 
the  board,  reported  that  market 
value  of  the  Sun’s  investment 
portfolio  improved  by  about 
$353,000  to  $6,670,512  between 
Dec.  31  last  and  Feb.  20  this 
year. 

The  portfolio  was  carried  on 
the  books  at  year’s  end  at  a  cost 


of  $7,009,248  but  had  a  quoted 
market  value  of  $6,317,710. 

Income  retained  in  the  busi¬ 
ness  at  Dec.  31  amounted  to 
$12,357,059.  This  included  capi¬ 
tal  profits  on  sale  of  the  Sun 
and  Garden  Grove  newspapers 
in  California  amounting  to  about 
$7.5  million  and  $39,095  re¬ 
ceived  as  a  premium  on  the  is¬ 
sue  of  common  shares. 

• 

L.A.  Pressmen 
Favor  Union 

Los  Angeles 
Pressmen  at  the  Los  Angeles 
Times  have  named  the  Inter¬ 
national  Printing  Pressmen  & 
.Assistants  Union  No.  18  as  their 
bargaining  agent. 

The  decision  by  a  240  to  205 
vote  gives  union  laboi-  its  first 
foothold  in  the  Times,  an  open 
shop  for  60  years. 

The  ballot  was  the  sixth 
National  Labor  Relations  Board 
vote  by  Times  pressmen  in  13 
years.  The  union  was  rejected 
in  1944,  1957  and  1959,  and  lost 
a  1962  election  on  a  board  deci- 


Ruling  Under  1914  Law 
Hits  Carrier  Relations 


Little  Rock 
The  .Arkansas  Court  has  set  a 
precedent  that  may  affect  the 
“Little  Merchant”  status  of  some 
newspaperboys  in  the  state. 

The  high  court  overturned  a 
Circuit  Court  jury  verdict  which 
had  denied  $195,000  in  damages 
sought  for  Tommy  Cage,  13,  a 
carrier  for  the  Arkansas  Demo¬ 
crat  who  was  injured  while 
working  his  route.  The  case  was 
referred  back  to  the  lower  court 
to  determine  the  amount  of  dam¬ 
ages  to  be  awarded. 

In  the  unanimous  decision, 
.Associate  Justice  Lyle  Brown 
cited  the  state’s  child  labor  law 
(Initiated  .Act  1  of  1914)  which 
prohibits  children  under  14  to  be 
“employed  or  permitted  to  en¬ 
gage  in  any  remunerative  occu¬ 
pation”  other  than  for  parents 
or  guardians  in  occupations 
owned  or  controlled  by  them. 

It  was  the  newspaper’s  con¬ 
tention,  which  was  upheld  earlier 
in  the  lower  Court,  that  the  law 


did  not  prevent  a  child  under  14 
from  operating  his  own  business, 
and  that  this  minor  was  an  inde¬ 
pendent  contractor. 

Justice  Brown  wrote,  “Even 
if  the  boy  were  placed  in  this 
classification,  the  Democrat  has 
contracted  with  him  to  work  in 
remunerative  occupation.  This 
is  prohibited  by  the  statute  . . .” 
Noting  that  the  boy  was  called 
on  to  solicit  insurance  and  seek 
new  subscribers.  Justice  Brown 
added,  “It  would  indeed  be  a 
most  narrow  construction  to 
deny  the  boy  the  protection  given 
by  the  child  labor  .Act  of  1914 
on  the  ground  that  he  and  his 
parents  had  contracted  away 
that  protection.” 

In  a  concurring  opinion. 
Chief  Justice  Carleton  Harris 
indicated  that  he  would  have 
reversed  the  case  solely  on  the 
basis  that  Tommy  Cage  was  an 
employe  of  the  .Arkansas  Demo¬ 
crat. 

He  wrote,  “I  do  not  think  it 
necessary  in  this  case  to  reach 
the  question  of  what  constitutes 
‘permitting’  a  child  to  work  .  .  . 
I  do  not  consider  it  essential  to 
this  decision  to  examine  the 
question  of  whether  an  inde¬ 
pendent  contract  can  be  legally 
entered  into  between  a  publisher 
and  a  newsboy  of  this  age  .  .  . 
The  boy  was  not  an  independent 
contractor  but  was  an  employe 
of  appellee  (the  Democrat),  and 
a  master  and  servant  relation¬ 
ship  existed.” 


New  Post  for  Keavy 

.Appointment  of  Hubbard 
Keavy  as  executive  representa¬ 
tive  of  the  .Associated  Press  in 
California  has  been  announced 
by  Wes  Gallagher,  general  man¬ 
ager.  He  has  been  chief  of  bu¬ 
reau  in  Los  .Angeles  since  1942. 
June  1,  William  J.  Waugh,  chief 
of  bureau  in  San  Francisco,  will 
assume  operational  direction  of 
all  California  as  chief  of  bureau 
in  Los  .Angeles. 


Buy  Montana  Paper 


RACE  AGAINST  TIME — Jackie  Waters,  forelady  of  the  TTS  room 
at  the  Miami  Herald,  watches  as  Jean  Reichardt  punches  tape  for 
the  race  results  and  stories.  Tape  code  is  transmitted  directly  to 
linecasting  machines  at  the  Herald  plant.  Results  of  all  10  races  1 
at  whatever  Rorida  track  is  running  now  make  the  first  street  edition.  E 


Wibaux,  Mont. 

Frank  Burke,  editor  and  pub¬ 
lisher  of  the  Ranger-Review  at 
Glendive,  Mont.,  and  Samuel  E. 
Burgess  of  Dickinson,  N.  D., 
have  announced  the  purchase  of 
the  Wibaux  Pioneer-Gazette 
from  Marie  Dunn.  Burgess  is 
owner  of  the  Dickinson  Press, 
the  Dillon  (Mont.)  Tribune 
Examiner  and  the  Ranger-Re¬ 
view. 
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J.  C.  Penney  Stores 


Use  ‘Color 

Milwaukee 

Two  years  ago  the  J.  C. 
Penney  Company  here  started 
using  ROP  color  in  fashion  pres¬ 
entations  and  for  the  introduc¬ 
tion  of  product  lines. 

At  the  request  of  E&P,  Joe 
Batteiger,  retail  advertising 
manager  of  the  Milwaukee  Jour¬ 
nal  and  Sentinel,  asked  the  ques¬ 
tion:  How  does  J.  C.  Penney  feel 
about  color  newspaper  adver¬ 
tising? 

Here  are  the  answers,  plus 
observations  and  other  comment, 
Batteiger  received  from  Don 
Roberts,  group  advertising  and 
display  manager  of  Penney’s 
Milwaukee  operation: 

The  addition  of  color  has 
gained  for  Penney  “quick  ac¬ 
ceptance  for  new  products  and 
has  increased  our  store  traffic 
considerably  in  spite  of  increased 
competition  within  our  market. 
In  1966  we  increased  the  use  of 
our  color  advertising  60  percent 
over  the  previous  year,  running 
in  excess  of  125,000  lines  of 
color.  It  is  our  intent  to  run 
ev'en  more  in  1967.” 

Extensive  color  runs  have  not 
been  accomplished  without  prob¬ 
lems,  but  these  were  “problems 
that  all  of  us  merchants  like  to 
have.” 

Sold  Out  First  Day 

“You  at  one  time  or  another 
have  undoubtedly  used  the 
slogan  P.O.N.  (plus  over 
normal)  during  a  sales  contest. 
We,  too,  have  used  it,  but  let  me 
introduce  a  new  one  and  the 
problem  it  has  presented  us  .  .  . 
C.P.O.N.B.W.  (color  power  over 
normal  black  and  white).  This 
year  we  decided  to  add  color  to 
our  annual  two-week-long  cur¬ 
tain  and  drape  price  break 
event.  Our  color  newspaper  pres¬ 
entation  was  actually  stressing 
fashion  and  color  rather  than 
price.  After  the  kick-off  full 
color  advertisement  ran,  we 
actually  sold  more  merchandise 
the  first  day  following  than  we 
did  in  the  entire  two-week  period 
the  previous  year  during  which 
we  supported  the  event  with  a 
sustained  black  and  white  adver¬ 
tising  effort.  We  literally  were 
sold  out  the  first  day  of  a 
planned  two-week-long  event. 

“This  is  just  one  of  the  many 
fantastic  results  we  have  experi¬ 
enced  the  past  year  with  full 
color  newspaper  advertisements. 
This  in  a  nutshell  is  our  prob¬ 
lem.  To  merchandise  in  depth, 
to  take  advantage  of  C.P.O.¬ 
N.B.W.” 


Power’ 

Roberts  was  also  convinced 
that  many  hidden  profits  or  by¬ 
products  of  color  advertising 
were  found.  New  customers  be¬ 
came  permanent  ones,  turnover 
of  merchandise  increased  and 
markdowns  reduced.  The  Penney 
image,  pride  and  greater  aware¬ 
ness  on  the  part  of  store  sales 
personnel  was  enhanced. 

“All  of  these  are  the  savings  a 
store  gains  by  using  newspaper 
color  ads  to  produce  more  vol¬ 
ume,”  Roberts  pointed  out. 

Here  are  other  Roberts  obser¬ 
vations  : 

With  color  the  dominant  fac¬ 
tor  in  our  clothing,  homes,  food 
products,  and  even  entertain¬ 
ment,  merchants  appeal  to  the 
consumer  with  color  in  merchan¬ 
dise.  The  addition  of  color  stimu¬ 
lates  the  impulse  to  buy  with  its 
strong  emotional  appeal. 

.Advantages  of  Color 

This,  too,  can  be  said  of  color 
newspaper  advertising.  The  ad¬ 
dition  of  color  to  newspapers  ads 
can  do  for  them  what  color  does 
for  merchandise  in  the  store. 

The  cost  of  color  will  increase 
the  ad  cost,  but  if  properly  used 
will  never  increase  the  cost  of 
advertising.  In  reality,  in  Rob¬ 
erts’  opinion,  it  lowers  cost  and 
can  make  greater  profits  for  the 
merchant.  Roberts  continued: 

“Why  did  we  (Penney)  use  so 
much  color  in  1966?  We  had  dis¬ 
covered  that  color  was  the  quick¬ 
est  impact  way  to  improve  our 
style  fashion  image  for  all  types 
of  Penney  merchandise.  Every¬ 
thing  today  is  ‘style  business’ 
even  w'hat  formerly  had  been  the 
most  staple,  such  as  domestics. 

“The  way  to  approach  color 
advertising  is  from  the  in¬ 
dividual  item,  then,  color  adver¬ 
tising  is  very  effective,  so  we 
select  items  that  lend  them¬ 
selves  to  the  dramatization  of 
color.” 

Roberts  said  Penney’s  color 
ads  have  done  the  twin  job  of 
enhancing  the  company’s  image 
plus  moving  merchandise.  The 
combination  has  achieved  the 
maximum  for  Penney’s  adver¬ 
tising  dollar  investment. 

“Much  of  today’s  retail  adver¬ 
tising  is  intended  to  sell  only  the 
image  or  only  the  merchandise,” 
he  added. 

“After  a  year  of  accelerated 
use  of  color  we  have  achieved  a 
marked  improvement  in  sales 
and  acceptance  as  a  fashion 
leader.” 


For  the  Record 


By  Jerry  Walker  Jr. . . .  J; 

Declining  auto  sales  are  a  BLESSING  in  disguise  for  many 
newspapers.  ,  .  .  Detroit  auto  men  and  their  ad  agencies  are 
keeping  a  close  check  on  new  car  sales  in  areas  where  the 
new'spaper  co-sponsors  dealer  promotional  events.  Norfolk  and 
Philadelphia  are  two  key  cities  which  have  attempted  to  break 
the  log  jam  in  new  car  sales.  Maurice  Bennett,  advertising  .sales 
promotion  manager,  Norfolk  Virginian-Pilot  and  Ledger-Star, 
conceived  a  3-weekend  package  that  Richard  Trowbridge,  .sales 
director  of  the  two  papers,  sold  to  a  36-member  dealer 
association.  Built  around  the  theme,  “We  Took  the  Pledge,”  the  | 
event  is  completely  newspaper-oriented.  Dealers  expect  to 
DOUBLE  SALES  in  April  to  make  good  the  18'/c  slip  in 
January.  ...  In  Philadelphia,  the  Bulletin,  Inquirer  and  Newt 
cooperatively  sold  a  month-long,  “You  Auto  See  the  ’67’s”  ad 
promotion  program  to  area-wide  dealers.  The  event  replaces 
the  annual  Auto  Show,  so  the  results  when  they  are  in  should 
be  even  more  intei’esting,  .  .  .  Gerald  C.  F.  Allen,  an  associate 
of  the  late  Pierre  Martineau  at  the  Chicago  Tribune,  has  been 
named  vicepresident  for  marketing  and  research  seiwices  of 
Klau-Van  Pietersom-Dunlap  ad  agency  in  Milwaukee.  .  .  .  BOB 
HOPE  will  be  the  “headliner”  at  the  Bureau  of  Advertising’s 
dinner  during  ANPA  week.  .  .  . 

The  Gantonia  (N.  C.)  Gazette,  which  does  not  accept  liquor  ads 
of  any  kind,  editorially  opposed  a  bill  which  would  prohibit 
advertisement  of  alcoholic  beverages  in  North  Carolina  newspapers, 
and  magazines,  and  by  i-adio  and  television  originating  in  the 
state.  .  .  .  94.8Vf  of  the  5,060  banks  polled  in  the  American 
Bankers  Association  annual  survey  voted  newspapers  as  their 
FAVORITE  ad  medium.  ABA  expects  banks  to  increase  their 
ad  investments  to  about  .$287  million,  a  9.5%  gain  over  1966.  .  . . 

To  gain  maximum  retail  tie-in,  La-Z-Boy  Chair  Company 
sends  out  news  of  the  “Chair  of  the  Month”  to  be  featured 
in  Hotise  Beautiful  so  dealers  can  order  mats.  .  .  .  Bulova  Watch 
Co.,  has  a  “Promotion  Planning  Calendar”  which  tells  dealers 
w'hen  the  magazines  and  tv  national  ads  are  running. 
Accompanying  the  calendar  is  a  sheet  of  48  gummed  “Ad  Stamps” 
bearing  a  reproduction  of  one  of  the  Bulova  or  Accutron  DEALER 
ADS.  Jeweler  selects  the  retail  ad  he  plans  to  run  to  coincide 
with  the  national  ad,  sticks  the  stamp  on  the  proper  date,  and 
calls  his  newspaper  ad  representative  .  .  .  An  18%  gain  over 
1965  in  ad  revenue  contributed  to  Curtis  Publishing  Company’s 
net  profit  of  $347,000  for  1966,  an  improvement  of  nearly  $3.7 
million.  Satevepost  gross  ad  revenue  was  up  22%.  Magazine  has 
new  study  out  showing  Post  readers  spend  an  hour  and  17 
minutes  on  each  issue.  . . .  Also  busy  with  a  new  PRESENTATION 
is  the  World  Journal  Tribune  for  its  Sunday  edition.  .  .  .  Detroit 
Chapter  of  the  American  Association  of  Newspaper  Representa¬ 
tives’  seminar  drew  80  ad  salesmen.  .  .  .  The  number  of  first-time 
advertisers  on  network  television  was  down  in  1966  from  47  to 
40.  .  .  .  Procter  &  Gamble  was  tv’s  NO.  1  CUSTOMER  of 
network  time  with  $101,251,200,  allocated  among  45  brand*. 
Crest  got  the  largest  share,  $8.5  million.  .  .  . 

On  its  84th  anniversary,  the  Alexandria  (La.)  Daily  Town 
Talk  announces  the  publication  of  a  SUNDAY  EDITION, 
commencing  Sunday,  May  7.  “This  action  follows  a  year  of 
research  and  planning  and  will  satisfy  the  expressed  desires  of 
many  of  our  advertisers  and  readers,”  said  Joe  D,  Smith  Jr., 
publisher.  “Within  the  limits  of  our  resources  we  intend  to 
produce  the  best  Sunday  newspaper  possible.”  ...  A  merchandising 
tie-in  program  by  the  Long  Beach  (Calif.)  Independent,  Prest- 
Telegram  for  advertising  grocers  has  won  first  place,  rnedi* 
classification,  in  the  annual  competition  of  the  Merchandising 
Executives  CJlub  of  Los  Angeles.  The  incentive  plan  encourages 
tie-ins  by  awarding  points  toward  prizes  to  grocers  who  tie  in  S 
with  national  food  and  liquor  ads.  ...  It  must  work;  the  papers  \ 
led  the  nation  in  food  linage  in  ’66.  Zenith  Sales  Corporation  j 
has  announced  a  powerful  advertising  and  promotional  campaign  < 
for  the  Spring  selling  season,  in  which  page-dominating  natioMl  >> 
newspaper  ads  spearhead  the  company’s  color  TV  set  marketing 
activities.  The  newspaper  advertising  in  270  papers  is  in  two 
colors  and  100%  factory  paid. 
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Color  Ad  Linage  in  1966 
At  an  All-Time  High  Mark 


By  Jerry  t  alker  Jr. 

To  no  one’s  complete  surprise, 
ROP  newspaper  color  during  the 
past  year  GREW  at  an  unprece¬ 
dented  rate. 

Editor  &  Piblisher  is  able 
to  report  that  progress  in  this 
11th  Annual  ROP  Color  issue. 

During  the  past  year,  987 
daily  newspapers  in  621  United 
States  and  Canadian  cities  ran 
a  total  of  581,616,609  lines  of 
advertising  which  had  the  extra 
sales  pulling  ingredient  of  color 
somewhere  in  the  layout. 

This  linage  tabulation  sur¬ 
passes  the  previous  year’s  when 
E&P  reported  1,158  papers  in 
646  cities  published  519,069,558 
lines  of  run-of-press  advertising 
with  color. 

The  above  tabulations  are 
compiled  from  publishers’  figures 
and  from  Media  Records  Inc. 
Taking  Media  Records  linage, 
separately,  for  comparison  pur¬ 
poses,  the  363  dailies  measured 
in  1966  produced  335,924,726 
lines  of  ROP  advertising  color, 
a  record  gain  of  19.6%  over  the 
amount  recorded  in  1965  when 
371  papers  ran  280,939,627 
lines. 

In  addition  to  the  ROP  color 


linage,  the  Bureau  of  Adver¬ 
tising,  ANPA,  estimates  that 
Hi-Fi  and  SpectaColor  preprint 
page  impressions  amounted  to 
1,440,000,000  in  1966,  which  ac¬ 
counted  for  an  80%  dollar  reve¬ 
nue  gain.  The  estimated  dollar 
total,  according  to  the  BoA,  is 
$19  million  for  this  color 
medium. 

One  of  the  best  indicators  of 
the  spectacular  rise  of  ROP 
color  in  newspapers  is  the  chart 
showing  the  percentage  of  ROP 
color  by  classification  to  all  ad¬ 
vertising  carried  by  the  first  10 
papers.  This  year  (1966)  the 
percent  to  total  averages  out  at 
8.3^0  whereas  in  1965  this  aver¬ 
age  was  6.2%. 

Another  benchmark  is  the  spe¬ 
cial  report  compiled  for  E&P 
showing  the  important  general 
and  automotive  advertisers  who 
ran  ads  in  363  newspapers  in 
132  key  cities  last  year.  This 
report  lists  accounts,  number  of 
cities  used,  number  of  news¬ 
papers  used,  and  the  total  ROP 
color  linage  used  by  each  ac¬ 
count  listed.  Many  of  these  ad¬ 
vertisers  are  repeats  year  after 
year,  which  testifies  to  the  sue- 


1966  ROP  COLOR  LEADERS 

Measuretl  l»y  IVIedia  Records 

Miami  Herald*niS  .  .'>,579,437 

Dallas  Times-Herald-eS  .  4,706,877 

Los  Angeles  Times-mS .  4,454,230 

Nashville  Tennessean-mS  .  4,110,857 

Salt  Lake  City  Tribune-mS .  4,060,709 

Dallas  News-mS  .  3,938,973 

Denver  Post-eS  .  3,882,052 

Houston  Chronicle-eS  .  3,791,764 

Milwaukee  Journal-eS  .  3,788,810 

Orlando  Sentinel-mS  .  3,655,320 

Cleveland  Press-e  .  3,578,646 

Minneapolis  Star  &  Tribune-eS  .  3,.515,466 

Omaha  World  Herald-eS  .  3,510,781 

Fort  Worth  Star-Telegram-eS .  3,458,575 

Akron  Beacon  Joumal-eS  .  3,433,039 

San  Jose  Mercury  &  Mercury  News-mS  ....  3,259,617 

Salt  Lake  City  Deseret  News-e .  3,233,230 

San  .Antonio  Light-eS  .  3,141,459 

Detroit  News-eS  .  3,075,620 

Sacramento  Bee-eS  .  3,008,256 

Fort  Lauderdale  News-eS .  3,002,875 

Washington  Post-mS  .  2,988,830 

Atlanta  Journal  &  Journal  &  Constitution-eS  2,968,608 

Houston  Post-mS  .  2,951,124 

Jacksonville  Times-Union-mS  .  2,793,100 


cess  they  are  enjoying  with 
newspaper  color. 

Tops  again  in  this  year’s 
group  is  Chevrolet,  a  strong  pro¬ 
ponent  of  the  new  AdPro  inks 
introduced  last  January.  Chevro¬ 
let  ran  more  than  14  million 
lines  of  color  advertising,  an 
increase  of  7  million  lines.  Auto¬ 
motive  percent  to  total,  as  a 
result,  jumped  9.6%  to  36%  of 
total  linage  in  color. 

Another  listing  shows  the  total 
ROP  color  linage  of  all  news¬ 
papers  presented  in  alphabetical 
order  for  the  year  1966.  The 
major  elements  of  total  color  are 
shown  individually — retail,  gen¬ 
eral,  automotive  and  financial — 
in  the  case  of  Media  Records 
measurements,  and  for  pub¬ 
lisher-supplied  linage,  the  head¬ 
ings  are  local  and  national.  All 
totals  shown  include  full  color 
as  well  as  one-color  and  black 
advertising. 

Important  retail  advertisers 
using  ROP  color  in  the  10  cities 
running  the  greatest  volume  of 
retail  color  during  1957  are  also 
tabulated.  The  retail  advertisers 
shown  are  not  the  15  leading 
ones  in  ROP  volume.  They  are 
the  important  color  advertisers 
in  the  10  cities  running  the 
greatest  volume  of  retail  color 
during  the  year.  The  leading 
user  is  the  South  East  Furniture 
Company  in  Salt  Lake  City  with 
929,135  lines.  Sears,  Roebuck  in 
Dallas  was  second  with  918,478 
lines,  a  gain  of  nearly  100% 
over  last  year. 

Also  presented  in  the  issue  is 
the  total  color  advertising  of  the 
first  25  dailies,  and  the  top  10 
dailies  in  general  linage  as 
measured  by  Media  Records.  The 
Miami  Herald  and  the  Chicago 
Tribune  lead  the  respective  lists. 
• 

Belateil  Reward 

The  Colorado  Springs  Gazette 
Telegraph  has  bwn  given  the 
first  Brotherhood  Award  by  the 
Trenton  (N.  J.)  Young  Judean 
Lodge  for  an  editorial  written 
seven  years  ago  but  recently 
republished  in  the  Trenton 
American- Jewish  Life.  William 
Aiken,  former  Gazette  staff 
member,  now  a  newspaperman  in 
Seattle,  wrote  the  editorial,  “Pull 
in  Front  of  My  House.”  The  edi¬ 
torial  was  prompted  by  a  col¬ 
league’s  reactions  to  the  rash 
of  swastikas  and  “Jews  Go 
Home”  being  painted  in  1960. 


ROP 

COLOR  LINAGE 

Newspapers  measured 
by  Media  Records,  Inc. 
ear  Linage 

951  46,817,024 

952  49,257,765 

953  60,781,949 

954  69,602,906 

955  90,171,262 

956  109,318,171 

957  114,362,040 

958  122,621,232 

959  153,215,463 

960  177,548,837 

961  191,626,468 

962  192,524,439 

963  229,711,883 

964  260,859,274 

965  280,939,627 

966  335,924,726 
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Color  Ad  Results 
Brin^  New  Sales 

Palo  Alto,  Calif. 

Results  of  color  advertising 
have  spurred  retail  merchants 
here  to  use  increased  color  in  the 
Palo  Alto  Times,  and  Editor  4 
Publisher  color  creativity 
award  winner  last  year. 

Times’  color  linage  for  1966 
shows  a  35  percent  gain  over  the 
preceding  year  as  a  consequence 
said  Howard  Schoenberger,  dis¬ 
play  advertising  director. 

Merchants  report  color  copy 
is  very  profitable  and  most  every 
type  of  advertiser  is  now  listed 
among  the  users,  Schoenberger 
added.  A  new’  unit  and  separa¬ 
tors  have  been  provided  for 
Times’  presses  to  meet  the 
demand. 

The  Times  now’  runs  an  aver 
age  of  three  color  ads  a  day.  lb 
record  color  edition  last  Thanks¬ 
giving  contained  24  color  ai' 
and  six  color  editorial  pages 
with  section  pages  Ireing  util¬ 
ized  for  the  pre-holiday  presen¬ 
tation. 
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ROP  COLOR  vs.  BLACK  &  WHITE 
ADVERTISING  INDEX,  1951-1966 


ROP 

BLACK  & 

COLOR 

WHITE 

1951 

100.0 

100.0 

1952 

105.2 

103.4 

1953 

129.8 

108.3 

1954 

148.7 

1  10.0 

1955 

192.6 

118.8 

1956 

233.5 

124.5 

1957 

244.3 

122.8 

1958 

261.9 

121.1 

1959 

327.3 

128.6 

1960 

379.2 

131.0 

1961 

4p9.3 

.  126.6 

1962‘ 

41 1 .0 

127.7 

1963 

490.7 

129.4 

1964 

557.2 

135.2 

1965 

605.1 

135.6 

1966 

717.5 

140.5 

Index  Numbers 
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ROP  IS  ‘EXTREMELY  EFFECTIVE’ 


Color  Me  Red,  Yellow  and  Blue, 


cost  of  color  is  outw-eighed  by 
the  increased  readership,  so  that 
on  a  cost  per  thousand  noted 
an  advertiser  is  still  ahead. 

Some  Problems 


But  Be  Careful  with  the  Black 


By  J.  Roy  Petersen 
V’icepresidenl.  Foote,  Cone  &  Belding 


A  little  over  10  years  ago,  I 
was  invited  to  make  a  talk  to  the 
Pacific  Northwest  Newspaper 
Publishers  Association  about 
S  &  W’s  approach  to  handling 
of  ROP  color  advertising  in 
newspapers.  I  wish  I  still  had 
that  speech  because  it  would 
have  been  just  as  topical  today 
as  it  was  then. 

For  our  client,  S  &  W  Fine 
Foods,  we  cut  our  teeth  on  ROP 
color  with  a  special  campaign 
in  sectional  editions  of  the  Chi¬ 
cago  Tribune  about  15  years 
ago.  S  &  W  was  beginning  to 
make  some  strides  in  the  North 
section  of  the  Chicago  market, 
and  the  increased  distribution 
at  that  time  warranted  some 
advertising  support. 

Utilizing  some  very  fine  art 
that  was  being  used  on  outdoor 
l)oards  in  the  Western  markets, 
we  developed  several  ads  like 
these.  Because  the  Chicago  Trib¬ 
une  had  an  excellent  mechanical 
department  and  quite  a  broad 
experience  in  ROP  color,  we 
were  able  to  get  outstanding 
reproduction  of  these  ads  even 
though  each  of  them  required 
critical  registration. 

For  llie  Most  Mileage 

Based  on  this  experience  and 
the  impact  of  ROP  color,  our 
agency  recommended  to  S  &  W 
that  a  four-color  campaign  be 
used  in  newspapers  on  the  West 
Coast.  We  are  honest  to  admit 
that  the  advertising  budget 
affordable  to  S  &  W  cannot  com¬ 
pare  to  budgets  of  the  giants  of 
Del  Monte,  Libby  and  Hunt  in 
the  canned  foods  field. 

Therefore,  to  get  the  most 
mileage  out  of  our  budget,  we 
decided  that  our  best  advertising 
strategy  was  to  make  S  &  W 
appear  big,  colorful  and  domi¬ 
nant  whenever  an  ad  appeared — 
and  the  way  to  do  this  was  with 
large  space,  4-color  advertising 
in  major  metro  markets  and  2- 
color  advertising  in  secondary 
markets. 

We  had  produced  ROP  color 
advertising  for  other  clients,  but 
basically  the  papers  used  were 
major  ones  with  expert  experi¬ 
ence  in  color  and  necessary  me¬ 
chanical  equipment. 

But  we  were  a  bit  naive  when 
it  came  to  producing  ROP  ads 
for  use  in  a  broad  list  of  papers. 
We  thought  we  could  use  full 


color  photogii^hic  material  for 
ad  illustratioiQ  get  good 

reproduction  in  all  of  the  papers. 

But  how  wrd^  we  were! 

And  how  wi  »«ig  it®iy  agencies 
and  advertisers  ai«  [still  today, 
if  they  are  long  list  of 

papers.  We  .soon  foand  there  is 
a  great  variatim  fc  the  skills 
of  the  mechanical  departments 
and  the  printing  equipment  so 
necessary  to  hai^le  critical 
registration  of  fiOP  color. 

‘Loose  .Aril  fi'Citlmenl 

We  learned  oi^I-afion  the  hard 
way,  but  we  reaffcod  quickly 
that  ROP  newsimp  a  color  would 
have  to  get  s|)lclal  treatment. 
Our  art  and  production  depart¬ 
ment  went  to  work  and  devel¬ 
oped  what  we  eaiWd,  for  lack 
of  a  better  expr«iion,  a  “loose 
art”  treatment  fo*  the  S  &  W 
ads. 

One  of  our  recspt  advertise¬ 
ments  for  S  &  W  was  selected  as 
the  outstanding  -4 -color  ROP 
newspaper  ad  laat  year  in  the 
Advertising  .As.soiiation  of  the 
West  competition. 

Since  newspapwg  are  basically 
a  black  and  whitj^  hiedium,  color 
provides  great  ^pa<^  in  getting 
the  consumqjs^^tention.  This 
stopping  is  vital  to 

an  ajlvertiseriii’^thia  day  of 
massiadvertising  impreasiona. 

Witt  color,  we  believe  that  we 
are  building  a  favorable  image 
of  S  &  W  an'.ong  consumers  and 
the  retail  trade  alike.  At  the 


same  time,  company  personnel 
are  favorably  impressed  by  color 
advertising. 

Even  though  S  &  W’s  budget 
is  relatively  limited,  by  using 
large  space  4-color  and  2-color 
advertising,  S  &  W  looks  im¬ 
portant  alongside  even  larger 
advertisers. 

We  must  take  certain  liber¬ 
ties  with  the  S  &  W  label  to 
provide  good  reproduction,  but 
color  enables  us  to  show  S  &  W 
packages  as  they  appear  in  the 
market  place  in  contrast  to  black 
and  white  reproduction  which 
gives  no  indication  of  the  color 
of  the  label. 

Inspires  Salesmen 

We  also  know’  that  a  color 
advertising  schedule  really  in¬ 
spires  the  S  &  W  sales  force.  In 
some  years  past  when  black  and 
white  advertisements  were  oc¬ 
casionally  used  by  S  &  W,  the 
salesmen  w’ere  rather  apathetic 
about  the  campaign,  but  w’ith  a 
color  proof  in  hand,  he  does  an 
outstanding  job  of  selling  his 
customers  on  S  &  W’s  adver¬ 
tising  because  it  makes  S  &  W 
look  big  and  impressive. 

And  let’s  not  forget  the  retail 
trade.  There  is  no  question  in 
OUT  minds  that  a  color  schedule 
has  been  effective  in  getting  mer- 
eliaiMliaing  c^opention  ftom  the 
grocery  retailmv  witi)  tie-in 
adwrtislng. 

We  believe  that  the  additional 


You  don’t  have  the  flexibility 
of  insertion  dates  that  you  have 
with  an  ordinary  black  and 
white  ad.  You  have  to  make 
color  space  reservations  far  in 
advance  of  planned  dates.  We 
try  to  tie  in  S  &  W’s  color  inser¬ 
tions  with  retailer  advertising 
on  food  days,  but  this  is  be¬ 
coming  increasingly  difficult 
Heavy  press  runs  on  food  days 
are  more  and  more  eliminating 
color  advertising  from  these 
issues.  Our  biggest  gripe  at  the 
present  time  is  that  even  though 
we  have  a  set,  confirmed  sched¬ 
ule,  a  paper  will  notify  us  the 
day  of  insertion  that  a  heavy 
press  run  has  eliminated  our 
insertion.  We  are  willing  to  give 
a  leeway  of  insertion  dates,  but 
once  the  schedule  is  set,  all  hell 
breaks  loose  when  the  ad  does 
not  appear  as  scheduled  because 
the  S  &  W’  salesman  has  already 
sold  his  grocery  customers 
against  that  date. 

A  Few  Holdouts 

There  is  still  a  problem  with 
a  few’  papers  requiring  full-page 
space  for  4-color  advertising. 
Most  papers  have  changed  their 
requirements  over  the  years,  but 
there  are  still  a  few  holdouts 
who  will  not  relent  and,  as  a 
result,  w’e  have  to  float  our 
S  &  W  ads  in  full-page  space  at 
a  cost  which  we  feel  is  unjusti¬ 
fied  when  we  don’t  need  full-page 
space.  As  a  result  of  this  require¬ 
ment,  we  have  on  occasion  elim¬ 
inated  4-color  advertising  from 
a  paper  and  used  a  smaller  2- 
color  ad. 

Even  though  we  are  supplying 
reproduction  material  that  is  as 
foolproof  as  we  can  make  it, 
there  are  still  papers  that  are 
careless  about  color  register  and 
occasionally  w’e  get  some  pretty 
weird  looking  results. 

A  Real  Bargain 

But,  all  in  all,  we  think  ROP 
new’spaper  color  is  extremely 
effective  for  an  advertiser.  As 
one  creative  director  of  a  major 
agency  in  the  East  recently 
said:  “Advertising  people- 

media,  production  and  creative 
people — need  to  be  prodded 
(about  new’spaper  color  adver¬ 
tising).  They  need  to  be  con¬ 
vinced  that  the  added  impact  and 
prestige  color  can  give  a  selling 
story  makes  newspaper  color  one 
of  the  real  bargains  in  adver¬ 
tising  today.” 

And  he’s  not  talking  about 
Hi-Fi  or  SpectaColor!  He’s  talk¬ 
ing  about  ROP  color. 
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Percentage  of  ROP  Color  Advertising 
By  Classification  to  All  Advertising 
Carried  By  First  10  Papers — 1966 


RETAIL 

TO  T^TAL 

GENERAL 

% 

TO  TOTAL 

AUTO¬ 

MOTIVE 

% 

TO  TOTAL 

FINAN¬ 

CIAL 

% 

TO  TOTAL 

CLASSI¬ 

FIED 

TOTAL 

%  ADVERTISING 

total 

ROP 

RETAIL 

ROP 

GENERAL 

ROP  AUTOMOTIVE 

ROP 

FINANCIAL 

ROP 

TO  TOTAL 

ROP 

A  OVER. 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR 

DISPLAY 

COLOR  CLASSIFIED 

COLOR 

TISIN6 

Miami  Herald — MS 

4,070,280 

9.4 

633,297 

11.8 

581,929 

20.3 

127,862 

7.1 

166.069 

1.0 

5.579,437 

7.9 

Dallas  Times-Herald — ES 

3,092.744 

9.8 

569,368 

13.1 

728,847 

28.4 

17,568 

3.2 

298,350 

2.5 

4,706,877 

9.2 

Los  Angeles  Times — MS 

2,836,037 

5.0 

624,189 

7.6 

518,797 

16.0 

468,064 

12.5 

7,143 

0.0 

4,454,230 

4.1 

Nashville  Tennessean — MS 

3,046,979 

16.4 

546,312 

22.9 

379,199 

19.7 

127,025 

24.1 

11,342 

0.2 

4,110,857 

13.3 

Saif  Lake  City  Tribune — MS 

3,314,260 

16.0 

329,233 

12.6 

321,070 

17.0 

96,146 

17.2 

_ 

_ 

4,060,709 

II.I 

Dallas  News — MS 

2,383,064 

10.0 

542,974 

13.0 

677,614 

28.4 

29,993 

4.6 

305,328 

2.1 

3,938,973 

8.7 

Denver  Post — ES 

2,245,669 

8.1 

541,005 

13.9 

545,311 

21.2 

171,577 

II.O 

378,490 

2.8 

3,882,052 

7.8 

Houston  Chronicle — ES 

2,555,298 

9.1 

496,137 

12.1 

494,221 

23.4 

38,748 

7.2 

207,360 

1.0 

3,791,764 

6.9 

Milwaukee  Journal — ES 

2,137,980 

6.2 

581,169 

13.1 

710,445 

26.1 

185,610 

14.0 

173,606 

0.9 

3,788,810 

6.1 

Orlando  Sentinel — MS 

2,628,947 

9.8 

507,168 

16.3 

266,861 

13.0 

95,820 

7.6 

156,524 

l.l 

3,655,320 

7.7 

Canadian  Agency  Scores  ROP  ‘First’ 


Toronto 

When  CFTO-TV'  Toronto  de¬ 
cided  to  produce  TV  Canada’s 
first  full-color  two-hour  spec¬ 
tacular  of  a  Shakespearean 
drama,  “Henry  V,”  usinjf  the 
entire  cast  of  the  Stratford  Fes- 
tiv’al  Company  of  Canada,  its 
advertising  agency,  James  Lov- 
ick  Ltd.  came  up  with  an  equally 


spectacular  advertising  cam¬ 
paign. 

The  result  was  the  first  three- 
full-page  full-color  newspaper 
advertisement  ever  produced  in 
Canada.  .Another  first — it  was 
the  first  time  full-color  pages 
had  been  printed  back  to  l)ack. 
.And  it  certainly  is  the  first  time 
a  TV  program  in  Canada  has 


The 

Quad -Cities' 
Winning 
Combination! 


'  Wilson  8. 


rock  lSl•^N0 

•\960  — j.  Heinz 

POCK  tSLRN® 

1958- sS®*'-  Oi. 


Quad-Cities  Largest  Daily  Circulation 

MOLINE  DISPATCH 
ROCK  ISLAND  ARCUS 


Not'l  Repr 

THE  ALIEN  KLAPP  CO 


had  such  spectacular  promotion. 

Innumerable  problems  were 
encountered  in  the  initial  stages 
of  designing  the  ad.  Almost  1,- 
000  color  photographs  were 
taken  during  the  production,  de¬ 
spite  the  difficulties  of  taking 
“grab  shots”  during  videotaping, 
distracting  to  the  actors  and  to 
the  tv  camera  crew;  and  when 
the  actors  did  take  a  10-minute 
break  between  scenes  or  final  re¬ 
hearsals,  getting  them  set  up  for 
a  picture  was  almost  impossible 
in  the  time  available  (and  union 
regulations  prohibit  interrup¬ 
tion  of  rest  breaks). 

There  had  been  no  allowance 
in  the  shooting  schedule  for  ad¬ 
vertising  or  publicity  photog- 
laphy;  the  schedule  itself  was 
mercilessly  tight  because  many 
of  the  actors  had  commitments 
elsewhere  in  the  world  imme¬ 
diately  after  the  taping  was 
completed. 

Nevertheless,  Lovick’s  art  di¬ 
rector,  Tony  Cooper,  was  in  the 
studio  night  and  day  around  the 
clock  while  the  shooting  was  in 
progress.  He  designed  the  three- 
page  color  ad  more  or  less  “on 
the  spot”  as  the  action  pro¬ 


gressed  in  the  play  and  provided 
dramatic  shots. 

CFTO-TV  produced  the 
Shakespearean  special  for  CTV, 
Canada’s  independent  tv  netwoA 
CTV  obtained  as  sponsor  the 
Imperial  Tobacco  Company  of 
Canada,  who  not  only  weal 
along  with  CTV’s  “restricted 
commercial  content”  but  decided 
to  forego  any  commercials  what¬ 
soever.  At  the  beginning  and 
end  of  the  program,  the  preei- 
dent  of  Imperial  Tobacco  an¬ 
nounced  that  the  company  was 
proud  of  the  opportunity  to  pre¬ 
sent  the  TV  special  to  Cana¬ 
dians  as  a  means  of  celebrating 
Canada’s  Centennial. 

The  Lovick  agency  provided 
for  advance  printing  of  the  3- 
page  color  advertisement,  in  or¬ 
der  to  send  thousands  of  proofs 
to  tv-set  dealers,  to  help  pro¬ 
mote  sales  of  color  tv  sets,  as 
well  as  the  production  of  Henrv 
V. 

A  sizable  number  of  proofs 
were  also  sent  to  schools  to 
stress  the  educational  aspects  of 
the  Shakespearean  program  and 
encourage  more  view’ers  among 
teachers  and  students. 


Written  with  character... 
competence. .  .color. 
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LOOKING  FOR  A  NEW  WAY 
TO  ADVERTISE . ? 


'V' 


USE  PREPRINTS  FROM  MONROVIA,  CALIF. 

CopleyColor  means  SpectaColor  and  Hi-Fi  —  eye-catching,  high-quality,  full  color  news¬ 
paper  ad  preprints,  produced  by  the  News-Post,  Monrovia,  California,  a  Copley  Newspaper. 
We  have  the  only  web  offset  press  in  the  West  that  can  do  the  job  —  preprint  SpectaColor 
or  Hi-Fi  inserts  for  your  newspapers  —  and  at  competitive  prices. 

Color  has  300%  greater  recall  impact  than  hlack-and-white  * 

Attention,  Newspaper  Publishers.  If  your  newspaper  is  not  now  equipped 
to  handle  SpectaColor  or  Hi-Fi  preprints,  contact  —  Coin  I 

609  South  Grand  Avenue,  Los  Angeles,  California  -  90017  or  call 
(213)  623-2188.  Nationwide  services  TWX  910-321-4190. 


LOOK  FOR  THE  EYEMARK 

...  it  is  your  assurance  of  CopleyColor  Hi-quality  Preprints 


IMP  an  DISC0UHT  pnicttil 


*  Source;  Study  by  Market  Research  Associates  on  SpectaColor. 


Color  Ads  in  Comics 
Have  Success  Stories 


Color  advertising  in  Sunday 
color  comics  is  producing  some 
spectacular  success  stories,  Carl 
F.  Schmidt,  advertising  director 
— comics.  Metropolitan  Sunday 
Newspapers,  told  the  Newspa¬ 
per  Comics  Council  at  its  spring 
meeting  last  week. 

Break  Resistance 

“It  is  my  job,  along  with  a 
competent  crew  of  comics  sales¬ 
men,  to  keep  adv'ertising  revenue 
flowing  into  the  comics  section,” 
he  said.  “For  us  it  is  mighty 
reassuring  to  know  that  the 
foundation  on  which  our  sales 
platform  rests  is  your  success. 
The  keystone  of  that  founda¬ 
tion  is  readership — a  readership 
that,  for  60  years,  has  made 
the  comics  section  the  highest 
trafflcked  section  of  the  Sunday 
newspaper.  And  that  keystone  is 
the  result  of  the  combined  ef¬ 
forts  of  editors,  syndicates,  art¬ 
ists  and  writers.” 

The  speaker  explained  that  by 
battering  away  with  solid  sales 
logic,  Sunday  comics  have  been 
able  to  break  through  natural 
resistance  that  is  the  preroga¬ 


tive  of  every  buyer  of  advertis¬ 
ing. 

Some  success  stories  reported 
by  the  advertising  director: 

After  only  two  full-page  Ha¬ 
waiian  Punch  color  ads  in  comics 
sections  of  106  newspapers,  offi¬ 
cials  of  the  Pacific  Hawaiian 
Products  Company  reported  sub¬ 
stantial  sales  increases  and  con¬ 
siderable  gains  in  the  product’s 
share  of  the  nation’s  fruit  drink 
market.  “The  results  have  indi¬ 
cated  success  and  would  encour¬ 
age  us  to  do  this  kind  of  thing 
in  the  future,”  said  J.  Richard 
Duntely,  advertising  director  of 
the  firm.  “Chain  store  buyers 
liked  advance  proofs  so  much 
they  ordered  extra  copies  for 
their  kids  and  hundreds  for  dis¬ 
play  in  the  stores.” 

The  Payoff 

Schmidt  said  the  ads  stopped 
76  percent  of  the  women  and 
did  equally  well  with  men  — 
more  than  34.000,000  adults.  The 
same  ad  ran  in  Look  and  Family 
Circle,  and  the  speaker  said 
the  readership  scored  in  news¬ 
paper  comics  was  double  those 


of  the  magazines. 

“The  payoff  was  that  comics 
pro<luced  more  women  readers 
per  dollar  than  these  two  maga¬ 
zines  combined,”  remarked 
Schmidt. 

He  said  last  October  Rexall 
invested  more  than  $400,000  to 
get  36,000,000,000  Rexall  Ic  sale 
tabloid  sections  distributed  by 
more  than  100  newspapers 
across  the  country.  A  national 
study  showed  seven  out  of  10 
readers  were  stopped  by  this 
advertising,  meaning  the  Rexall 
message  reached  more  than  41,- 
000,000  adult  buyers.  It  cost 
Rexall  less  than  Ic  to  reach  a 
prospective  purchaser. 

“So,  if  each  prospect  bought 
only  10c  worth  of  Rexall  prod¬ 
ucts,  the  gross  return  on  $400,- 
000  advertising  would  be  $4,000,- 
000  or  10  times  their  invest¬ 
ment,”  pointed  out  the  speaker. 

Another  example  he  cited  was 
a  pre-Christmas  Cashmere  Bou¬ 
quet  promotion  by  Colgate  ex¬ 
clusively  in  Metro  Sunday  Com¬ 
ics  and  a  few  independents.  It 
was  termed  a  “sell-out.” 

HikIi  Readership 

“That’s  no  wonder  because 
again  readership  scores  showed 
that  seven  out  of  10  of  the  wom¬ 
en  were  stopped  by  this  ad  and 
a  third  of  those  who  saw  the 
ad  expressed  an  intent  ot  buy,” 


Schmidt  said.  “Scores  and  sales 
among  men  were  proportionat^ 
ly  good.” 

The  advertising  director  closed 
on  this  optimistic  note: 

“Starting  this  month,  you  are 
going  to  see  Wrigley  on  the 
front  page  of  all  the  Metro  Sun. 
day  Comics  sections  every  week. 
William  Wrigley  Jr.  Company 
has  invested  a  million  dollars  ii 
this  52-week  program  and  I  will 
bet  you  I’ll  be  back  a  year  from 
now  telling  the  Newspaper  Com¬ 
ics  Council  another  success  story 
— this  time  how  Wrigley  teamed 
up  its  success  with  yours.  Let  us 
not  forget  that  we’re  all  part¬ 
ners  in  a  success  medium.” 


ROP  Color  Linage 
Gained  18%  in  ’66 

Nashvilu 

Color  advertising  in  the  N(uk- 
ville  Tennessean  rose  to  more 
than  4  million  lines  in  1966. 

The  Tennessean  total  of  4,. 
074,653  lines  topped  the  196: 
total  of  3,324,363  by  18 V4  per 
cent. 

These  figures  do  not  include 
Hi-Fi  or  SpectaColor  or  Sunday 
comic  section  ads. 

The  paper  published  1,311 
color  news  and  feature  pictures 
In  1965,  the  paper  ran  l,29d 
color  news  pictures. 


You're  wasting  your  money 
if  you  try  to  cover  Tacoma 
with  one  (or  both)  of  these: 


swill* 

Ml*. 

ttMi" 


OSUN  MU 

Still  S21?^ooo 

WirtiinY*«f 


□  1%  Coverage  in  Tacoma  □  12%  Coverage  in  Tacoma 


There's  no  waste 
with  this  one: 


m  TACeUA^^llEWS  TRIBUNE 


^^90%  Coverage  in  Tacoma 


Seattle  papers  are  great  for  Seattle.  But  they  simply  don’t 
cover  Tacoma. 

More  than  350,000  people  in  metropolitan  Tacoma  read 
nothing  but  the  News  Tribune.  And  with  one  and  a  half  billion 
dollars  to  spend,  these  people  represent  Washington’s  second 
largest  market.  It’s  just  too  big  to  ignore. 

That's  why  you  need  the  Tacoma  News  Tribune.  With  90% 
city  zone  and  80%  metro  coverage  it’s  the  only  paper  that 


penetrates  the  market.  So  remember,  if  you  want  to  reach 
all  the  Seattle-Tacoma  market,  buy  one  Seattle  paper  and 
the  Tacoma  News  Tribune. 

Think  Twice  About  Tacoma 

TACOMA  NEWS  TRIBUNE 

Circulation  91.000— Represented  by  Sawyer-Ferguson- Walker 
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How  far  will  we  go  to  keep 
our  readers  well  informed? 
Around  the  world  .  .  .  and  then  some! 


Now,  Journal  writers  and  editors 
bring  this  world  of  knowledge  and 
experience  to  our  TV  viewers,  too. 


Milwaukee  Journal  writers  and  editors 
appear  in  a  weekly  series  of  television 
programs  to  discuss  situations  in  the 
lands  they  have  visited.  These  are  first 
hand  reports  from  Journal  people  who 
have  traveled  to  every  major  country 
on  the  globe.  Different  editors  and 
writers  appear  each  week.  They  have 
talked  to  people.  They  have  interviewed 
national  leaders.  They  have  probed  for 
economic  trends  and  political  climate  to 
bring  a  clearer  perspective  of  world 
affairs  and  international  events.  With 
coverage  by  experts  like  these,  it’s  little 
wonder  why  readers,  and  advertisers, 
too,  choose  The  Milwaukee  Journal. 


THE  MILWAUKEE  JOURNAL 


Kosygin  Agrees  to  Talks 
on  Restricting  A-Missiles 

lOanuonDctaili 

'  Ploc  Date,  Place  Sai* 


THE  MILWAUKEE 


JKDHJIMAIL 


‘‘National  Network 
W  ill  Boo8t  Color’ 

Lester  Wunderman,  president 
of  Wunderman,  Ricotta  &  Kline, 
New  York  advertising  agency, 
says  preprinted  newspaper  color 
is  moving  from  an  initial 
“novelty”  stage  into  a  second 
“durable”  era  as  an  advertising 
medium. 

Wunderman’s  agency  placed 
$4  million  in  preprinted  color 
newspaper  advertising  last  year 
and  another  $4  million  in  ROP 
color.  Almost  all  of  his  agency’s 
ads  contained  such  built-in  read¬ 
er-response  devices  as  coupons 
which  permit  close  and  continu¬ 
ous  measures  of  what  he  called 
the  “selling  temperatures”  of 
newspapers.  As  a  result,  he  said 
his  agency  found  that:  “News¬ 
papers  are  a  unique  and  resur¬ 
gent  national  medium,  and  we 
can  prove  it.” 

Wunderman  says  newspapers 
“must  behave  as  a  national  net¬ 
work”  if  the  medium’s  national 
advertising  in  preprinted  color 
is  to  continue  its  growth. 

He  also  predicts  that  future 
newspaper  inserts  in  color  will 
assume  “innumerable  shapes  and 
sizes  and  contain  designs  in¬ 
viting  reader  interest  and  par¬ 
ticipation  on  a  level  not  possible 
in  other  media.” 


VOUR 

N€UI  PLANT 

deserves  an 
Engineering  Approach. 

Chas.  T.  Main’s  engineers  are 
printing  oriented.  They  fit 
your  new  plant  to  production, 
not  production  to  plant. 

Main’s  engineers  consider  not 
only  architecture,  site  utiliza¬ 
tion,  plant  layout,  and  equip¬ 
ment  services,  but  also  future 
growth. 

The  special  structural,  heating, 
ventilating,  electrical,  and 
mechanical  requirements  of  a 
printing  plant  are  incorporated 
into  the  plans  and  specifica¬ 
tions. 

Main's  services  also  can  in¬ 
clude  site  investigation,  pre¬ 
liminary  studies,  cost  esti¬ 
mates,  field  engineering  during 
construction  and  equipment 
installation  design. 

AVAIN 

CHAS.  T.  AVAIN,  INC. 
S*iginters 


FIVE  LEADING  RETAIL  ADVERTISERS 

IN 

ROP  COLOR  ADVERTISING 
IN  EACH  OF 

THE  FIRST  FIVE  LEADING  RETAIL  ROP  COLOR  NEWSPAPERS 

YEAR  —  1966 


MIAMI  HERALD  mS 
Burdine’s 

Sears  Roebuck  &  Co. 

Jefferson  Stores 
Lindsley  Lumber 
Jackson’s/Byrons 

SALT  LAKE  CITY  TRIBUNE-mS 

Southeast  Furniture  Co. 

Grand  Central  Drugs 
Sears  Roebuck  &  Co. 

Warshaw’s 

Albertson’s 

DALLAS  TIMES  HERALDMS 

Sears  Roebuck  &  Co. 

Sanger  &  Harris 
Irving  Gazette 
Montgomery  Ward  &  Co. 
Kroger,  Wyatt 

NASHVILLE  TENNESSEAN-mS 

Sears  Roebuck  &  Co. 

Hill,  H.  G.  Stores 
Kroger’s 
Harvey’s 
Cain>Sloan  Co. 

LOS  ANGELES  TIMES-mS 

Montgomery  Ward  &  Co. 
Broadway,  The 
May  Co. 

Sears  Roebuck  &  Co. 

Beachamp,  Dr. 


CLASSIFICATIONS 

Dept.  Stores 
Dept.  Stores 

General  Stores  (Discount) 
Bldg.  Suppl.  &  Contr. 
Dept.  Stores 


Furn.  &  Hsid. 

Drug  Stores 
Dept.  Stores 
Grocers  (Independent) 
Grocers  (Chain ) 


Dept.  Stores 
Dept.  Stores 
Misc.  Misc. 

Dept.  Stores 
Grocers  (Chain) 


Dept.  Stores 
Grocers  (Chain) 
Grocers  (Chain) 
Dept.  Stores 
Dept.  Stores 


Dept.  Stores 
Dept.  Stores 
Dept.  Stores 
Dept.  Stores 
Professional 


LINAGE 

466.800 

399,945 

363,647 

300,270 

212.623 


527,500 

392,808 

307,857 

298,883 

278,423 


468,136 

252,481 

242,360 

212,244 

151,512 


412,895 

2.54,640 

236,057 

218,143 

149,119 


391,530 

263,833 

217,716 

199,140 

69,184 


Color  Bounty 
In  ‘Progress^ 

Spokan,e,  Wash. 
The  color  bounty  provided  in 
the  annual  Spokane  Spokesman- 

'^THEY  AWARDED 
HIM  )1D,0DD 
DF  MY  MDNEY!' 

You  never  can  tell 
what  a  jury  will  do. 
Many  awards  exceed  the  bounds  of  rea¬ 
son.  Why  take  such  chances?  Simply 
decide  on  a  certain  amount  you  airree  to 
cover.  Let  us  handle  the  excess,  with  an 
Employers  Special  Excess  Insurance 
policy.  Thus,  you  place  a  limit  on  your 
possible  loss. 

This  specially  desisned  coverafce  pro¬ 
vides  economical  protection  asrainst  ex¬ 
cessive  loss  due  to  libel,  slander,  inva¬ 
sion  of  privacy,  piracy,  violation  of 
copyright,  or  plaRiarism.  For  details 
and  rates,  without  oblisation  write  to: 

EMPLOYERS  REINSURANCE  COBP. 
21  West  10th,  Kansas  City,  Mo.  64106 

N«w  York.  Ill  John;  Son  Prmacitco.  220  Montffomonr 
Chickffo.  iH  W.  Jkckooo:  Atlonta,  S4  Peochtroo.  N. 


Review  progress  edition  attained 
new  full-color  levels  in  the  1967 
report  carried  in  a  136-page 
magazine  which  offered  color 
photographs  on  half  its  pages. 

Editorial  full-color  photos  ap¬ 
peared  on  60  pages  to  enliven  45 
percent  of  the  Inland  Empire 
presentation  which  was  con¬ 
tained  in  a  single,  tabloid-size, 
bound  section  called  the  Pro¬ 
gress  Magazine. 

This  is  the  first  annual  Pro¬ 
gress  Magazine  to  be  printed  on 
the  newspaper’s  new  eight-unit 
Goss  Urbanite  offset  press.  This 
press  regularly  produces  the  S-R 
Sunday  Magazine. 

The  presentation  of  “an  Em¬ 
pire  perfect  for  the  artist’s 
brush”  is  illustrated  with  the 
art  work  of  Barbara  Masters  as 
well  as  with  expansive  photogra¬ 
phy  by  Dale  Morgan.  Some  sec¬ 
tions  show  the  artist  at  work 
amidst  the  area  featured. 

The  magazine  was  included 
in  the  regular  Sunday  edition 
with  a  special  press  run  of  172,- 
500  copies. 


Bank  Campaign  Uses 
Color  ‘If  Available’ 

Charlotte,  N.  C. 

The  largest  advertising  cam¬ 
paign  ever  launched  in  North 
Carolina  on  behalf  of  a  bank 
service  is  underway. 

Newspaper  advertisements, 
television  and  radio  announce¬ 
ments,  outdoor  messages,  direct 
mail  and  in-bank  displays  are 
being  used  to  introduce  North 
Carolina  National  Bank’s  Bank- 
Americard,  a  new  consumer 
credit  card  plan. 

The  initial  campaign  will 
cover  a  period  of  four  months 
in  all  major  media  with  color 
featured  in  all  media  where  it 
is  available,  according  to  Robert 
N.  Provence,  vicepresident  and 
advertising  director  of  NCNB. 

The  advertising  campaign  was 
created  and  is  being  placed  by 
the  Charlotte  office  of  CargiUt 
Wilson  and  Acree  Advertising 
Agency  Inc. 
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Mare  and.  mare  advertisers  are  using  more  and  mare  color 
to  get  mare  attention  in  the  Fairchild  business  newspapers. 


...an  audience  of 
a  million  husinesswnen  each  weeh 
reading  the  eight  Fairchild  business  newspapers 

...eacposed  to  color ful^  stimulating 
advertising  in  a  eonteoet  of  avidly 
consumed  business  news  filed  from 
Fairchild  News  Hureaus  throughout  the  world. 
It  adds  up  to  a  total  picture  of  color  advertising 
that  gets  read^  gets  reaction^  and  gets  results. 

Fairchild  Publications,  Inc. 

7  EAST  12TH  STREET.  NEW  YORK,  N.Y.  10003 


DAILY  NEWS  RECORD  •  WOMEN'S  WEAR  DAILY  •  HOME  FURNISHINGS  DAILY  •  FOOTWEAR  NEWS  •  SUPERMARKET  NEWS  •  DRUG  NEWS  WEEKLY 
ELECTRONIC  NEWS  •  METALWORKING  NEWS  •  MEN’S  WEAR  MAGAZINE  •  FAIRCHILD  DIRECTORY  DIVISION  •  FAIRCHILD  BOOK  DIVISION 


Copley  Color  Lists  First  Year’s  Gains  the  Copley  organization  uses  the 

A  *  nationwnde  services  of  Newspa* 

T  .  ^  XU  ^  ,  j  .  j  .  ■  P®’’  Color  Unlimited,  Holmes 

Los  Angeles  mg  section  in  some  of  the  Copley  engaged  m  developing  an  en-  pointed  out. 

Copley  Newspapers  report  Los  Angeles  Newspapers,  in  the  tirely  new  plant  which  will  pro-  .  4?  xr  i, 

success  in  the  first  year  of  an  Kidder  Newspapers  of  Pasa-  vide  offset  facilities.  p  ivision  o  e  son 

organizational  quest  for  a  rain-  dena.  Long  Beach  and  Garden  The  impact  of  color  was  estab-  sswia  s,  nc.,  na- 

bow  of  newspaper  color.  Grove  and  in  the  Orange  Coast  lished  when  the  New’s-Press  represen  a  6 

This  began  last  March  with  Daily  Pilot  to  cover  a  wide  first  shifted  to  offset.  From  the  11*°  omas.  L. 

the  designation  of  David  G.  swath  of  Southern  California.  start  readers  and  advertisers  saes  manager  or 

Holmes,  publisher,  Monrovia  The  first  preprint  produced  alike  were  enthused  over  the  .  ° 

(Calif.)  News-Post,  to  the  ad-  for  a  national  advertiser  ap-  demonstration  of  color  avail-  Slide  projectors  with  synchro- 

ditional  assignment  of  director  peared  in  two  Nevada  dailies,  abilities  provided  by  the  new  nized  recordings  describing 

of  all  pre-print  production,  and  the  Las  Vegas  Review  Journal  facilities.  Holmes  advised.  CopleyColor  are  available  in 

of  David  J.  Duncan  as  director  and  Las  Vegas  Sun.  This  Cop-  The  values  of  preprinted  ®very  NR&A  office  as  well  as  in 

of  CopleyColor.  leyColor  product  for  the  Star-  SpectaColor  and  Hi  Fi  adver-  sales  headquarters  here. 

The  News-Post  was  selected  dust  Hotel  was  a  two-page,  front  tisements  are  proven  by  Na-  Normally  SpectaColor,  Hi  Fi 
as  the  production  center  for  the  and  back  process  color  insert,  tional  Research.  This  organiza-  and  CopleyColor  are  produced  in 
move.  The  new  offset  Copley  The  Monrovia  plant  also  has  tion  has  found  such  ads  achieve  two-page  widths  and  printed 

Newspaper  plant  is  equipped  provided  full  process  page  one  an  83  percent  greater  notability  only  on  one  side  of  the  web.  The 

with  a  five-unit  Goss  Urbanite  photos  and  advertising  pages  on  than  black  and  white,  and  that  Monrovia  plant  also  is  capable 

press  with  Overly  dryer  and  preregistered  new’sprint  which  52  percent  of  those  noting  the  ad  of  printing  on  both  sides,  as  w’as 

Stanford  rewinders.  have  been  rewound  and  then  read  the  copy,  the  CopleyColor  done  in  producing  the  Stardust 

I  m.  trans-shipped  to  Copley  News-  officials  state.  Hotel  insert, 

egan  st  ay  papers,  said  Holmes.  “Ren”  plant  is  a  fully  equipped 

Production  for  CopleyColor  “Distant  C<4or”  facility  for  all  production  re¬ 
did  not  begin  until  last  May.  ‘  In  developing  SpectaColor  lin-  quirements,  including  color  sep- 

Since  then  the  News-Post  has  This  procedure  has  enabled  age  and  offset  preprints  which  arations.  Holmes  said.  It  also 

produced  editorial  and  advertis-  the  Sacramento  (Calif.)  Union,  are  desired  by  national  adver-  possesses  wide  flexibility  in  the 
ing  color  for  the  Copley  New's-  nearly  400  miles  distant,  to  tisers  for  extensive  distribution  type  of  color  separations  and 
papers  and  provided  Specta-  carry  10  page  one  color  photos,  or  by  retailers  for  circulation  art  it  accepts,  he  advised. 
Color,  Hi  Fi  and  special  inserts  two  advertisements  in  multi-  _ 


for  the  group’s  newspapers  as  color  and  special  color  supple- 


well  as  for  other  dailies. 


ments  since  it  joined  the  Copley 


Flexibility  of  the  operation  organization  less  than  a  year 
was  demonstrated  recently  when  ago  his  records  show, 
a  major  market  chain  placed  a  These  are  aside  from  the  color 


IMPORTANT  GENERAL  AND  AUTOMOTIVE 
ADVERTISERS  USING  ROP  COLOR — 1966 


a  tortoise  shell 


in  testudo*  the  t  is  small,  but . . . 

in  Teletype 

it*s  always  a  cap . . . 

because  Teletype  is  a  registered  trademark 

identifying  Teletype  Corporation  products—  TELETYPE 
and  used  correctly  only  as  an  adjective,  as 

in:  "Send  it  on  the  Teletype  machine.”  It  is  f  ^ 

never  used  as  a  noun  or  verb,  as  in:  "Send  it 

on  the  Teletype,”  or  "Teletype  it.”  (g) 

28 


CLASSIFICATION 

4  ACCOUNT 

1966 

1965 

1964 

1963 

CHEVROLET 
(New  Cars] 

11,807,973 

6,812,234 

6,440,083 

4,784,722 

GOODYEAR  TIRES 
(Tires  &  Tubes) 

2,767,375 

4,269,510 

1,808,230 

1,076,507 

FIRESTONE  TIRES 
(Tires  &  Tubes) 

2,508,764 

3,474,268 

2,391,233 

1,126,080 

CHEVROLET  CAMARO 
( New  Cars) 

1,461,915 

_ 

_ 

_ 

BUICK 

(New  Cars) 

1,434,443 

117,346 

42,008 

64,918 

FORD 
(New  Cars) 

1,306,639 

1,674,119 

742,617 

1,791,683 

CAMEL 

(Cigarettes) 

1,211,885 

131,764 

_ 

_ 

MERCURY 
(New  Cars) 

1,170,884 

99,424 

21,467 

84,925 

RCA  VICTOR  PRODUCTS 
(Radio  &  TV  SeH) 

1,144,816 

950,597 

1,395,075 

746,572 

FORD  DIVISION  CARS 
(New  Cars) 

1,140,317 

721,469 

438,888 

202,774 

CHEVROLET  &  CORVAIR 
(New  Cars) 

1,114,083 

2,483,643 

2,692,603 

123,964 

AMERICAN  OIL  CO. 
(Gasolines  &  Oils) 

1,033,155 

1,681,625 

1,857,723 

1,386,671 

HONEY  SUCKLE  FROZEN 
TURKEY  PRODUCTS 
(Frozen  Foods) 

975,591 

PARKAY  MARGARINE 
(Dairy  Products) 

959,301 

95,278 

35,205 

WATERFORD 

(Cigarettes) 

908,635 

82,435 

EDITOR  SC  PUBLISHER  for  March  25,  1967 


THE  FAMILIES  YOU  REACH 


(in  Dallas  County) 


WHO  READ 


HAVE  55,425,500  MORE 
OF  THESE  TO  SPEND! 

(than  families  who  read  Dallas’  next  largest  paper*) 


WHAT  A  MARKET  FOR  YOUR  COLOR  ADVERTISING! 

Family  for  family,  News  readers  have  more,  spend  more,  and,  in 
Market/Dallas,  there  are  far  more  of  them!  Doesn’t  this  greater  selling 
potential,  plus  The  News’  color  printing  proficiency,  demand  inclusion  of 
The  Dallas  News  on  your  color  schedules?  For  more  Texas  green  in  your 

jeans,  try  us!  •continuing  Market  Study,  Belden  Associates,  June,  1966 


CRESMER,  WOODWARD,  O’MARA  &  ORMSBEE,  INC.,  National  Representative 
THE  LEONARD  CO.,  Florida  Representative 


48  SPECTA  RUNS  IN  ’66 


Color  in  Editorial 
Features  Growing 


Detroit 

Last  year,  the  Detroit  Free 
Press  made  more  editorial  use 
of  SpectaColor  art  than  all  other 
U.S.  newspapers  combined. 

SpectaColor  art  —  pre-printed 
by  either  rotogravure  or  offset 

—  was  used  in  48  editions  of 
the  Free  Press  during  1966. 
Nearly  all  presentations  were  in 
“wrap-arounds”  which  coupled 
front  page  editorial  art  with  full 
back-page  ads. 

Managing  Editor  Frank  An¬ 
gelo  predicts:  “Within  a  year  or 
two,  we’ll  be  using  SpectaColor 
aeveral  times  a  week,  presenting 
ft  two,  three  and  four  times  in 
a  single  issue.” 

Detroit  readers  were  first  in¬ 
troduced  to  editorial  SpectaColor 
March  23,  1965,  when  the  Free 
Press  ran  a  six-column  front 
page  picture  of  Spring  flowers 

—  surrounding  a  pretty  girl  — 
in  connection  with  the  opening 
of  the  city’s  annual  Builders 
Home  and  Flower  Show’. 


Free  Press  management  had 
been  convinced  that  advertisers 
w’ould  appreciate  the  visual  im¬ 
pact  of  SpectaColor.  But  would 
readers  feel  it  was  “too  slick” 
for  editorial  use  ? 

The  first  day’s  mail  resolved 
any  doubts.  “Thank  you  for  to¬ 
day’s  front  page,”  a  subscriber 
wrote.  “It  is  pure  sunshine  and 
spring!” 

Nearly  1,000  letters  and  tele¬ 
phone  calls  received  that  first 
week  conveyed  the  same  senti¬ 
ment. 

The  Free  Press  was  back  with 
editorial  SpectaColor  just  one 
week  later.  It  was  a  picture  used 
to  kick  off  a  series  of  articles 
exploring  teen  society  and  how 
youngsters  respond  to  pressures 
from  the  adult  world. 

Chief  Photographer  Tony 
Spina  dressed  five  high  school 
students  in  the  approved  “mod” 
and  “grease”  fashions  of  the 
day.  The  art  drew  so  much  at¬ 
tention  to  a  solid  —  but  not 


Play  It  Smart 

Blossom  out  in  COLOR 
and  wotch  your  soles  soor 


Color 


Color  Reproduced  The  Way  You  Want  It! 


THE  MORNING  CALL 
EVENING  CHRONICLE 
SUNDAY  CALL-CHRONICLE 

Allentown,  Pa. 

Represented  Nationally  By 
Story  &  Kelly-Smith,  Inc 


noticeably  controversial  —  topic, 
that  the  Free  Press  for  the  first 
time  felt  compelled  to  give  up 
an  entire  page  in  reprinting  the 
responses. 

“What  makes  our  use  of 
SpectaColor  so  successful,” 
Spina  said,  “is  that  we  never 
run  it  merely  to  achieve  a  splash 
of  color.  We  schedule  art  three 
to  six  weeks  in  advance  of  news¬ 
worthy  events  that  warrant  the 
extra  attention  of  SpectaColor.” 

The  Free  Press  has  made  use 
of  SpectaColor  to  illustrate  ma¬ 
jor  stories  from  every  depart¬ 
ment  —  sports,  fashion,  theatre, 
politics,  business,  travel,  art  and 
spot  news. 

Last  year,  the  paper  used 
front  page  SpectaColor  to: 

— Preview  the  Academy 
Award  telecast  with  art  on 
Richard  Burton,  Julie  Christie, 
Oskar  Werner  and  Simone  Sig- 
noret,  who  were  portrayed  in 
the  roles  that  earned  them  Oscar 
nominations. 

— Announce  the  opening  pro¬ 
gram  in  the  Metropolitan  Opera 
Company’s  annual  visit  to  De¬ 
troit. 

— Top  its  Election  Day  cov¬ 
erage  with  a  lay-out  on  Presi¬ 
dent  Johnson.  On  the  same  page 
was  a  portrait  of  Princess  Mar¬ 
garet  with  an  announcement  of 
her  visit  to  America. 


— Demonstrate  how  car  en¬ 
gines  are  tested  at  Cadillac 
Motors’  new  engineering  labora¬ 
tory. 

— Spotlight  personalities  on 
the  Detroit  Lions  football  squad 
in  a  look  at  the  team’s  prospects 
for  the  new  season. 

Spina,  who  shoots  over  90% 
of  all  Free  Press  SpectaColor, 
usink  Ektachrome  film  exclu¬ 
sively,  consults  regularly  with 
Angelo  and  Assistant  Executive 
Editor  Derick  Daniels,  deciding 
which  up-coming  events  warrant 
color  art. 

They  pick  an  average  of  two 
events  a  week  for  Spina  to  pho¬ 
tograph,  though  only  a  quarter 
of  them  eventually  appear  in 
color. 

But  with  a  stockpile  of  legiti¬ 
mate  art  on  hand,  the  Free  Prese 
is  ready  to  produce  editorial 
color  on  any  date  an  advertiser 
wants  to  back  it  up  with  a  back¬ 
page  lay-out. 

If  a  Free  Press  advertiser 
wants  to  make  a  SpectaColor 
presentation  March  28,  the  Free 
Press  is  ready  with  a  lay-out 
on  “America’s  Pope”  —  Detroit 
Archbishop  John  F.  Dearden- 
who  will  leave  that  day  for 
Washington,  D.C.,  to  conduct  hi! 
first  official  meeting  as  new 
president  of  the  Bishops’  Coun¬ 
cil  of  America. 


Winners  In  1967  SNPA  Color  Contest 

An  ROP  Color  Contest  was  conducted  at  the  Mechanical  Conference  of 
the  Southern  Newspapers  Publishers  Association  March  12-14,  in  New  Orleem. 
Following  is  a  list  of  winners  in  all  categories: 

LETTERPRESS 

Three  Colors  (with  or  without  black) 

NEWS 

Under  25M — Johnson  City  (Tenn.)  Press-Chronicle 

25M  •  SOM — Lake  Charles  (La.)  American  Press  •" 

SOM  -lOOM — Durham  (N.  C.)  Herald  &  Sun 

Over  lOOM — Charleston  (S.  C.)  Evening  Post 

ADVERTISING 

Under  2SM — Johnson  City  (Tenn.)  Press-Chronicle 
2SM  •  SOM — Fayetteville  (N.  C.)  Observer 
^  SOM  -lOOM — Jacksonville  (Fla.)  Journal 
Over  lOOM — Birmingham  (Ala.)  News 

Two  Colors  (with  or  without  black) 

NEWS 

SOM  -lOOM — Savannah  (Ga.)  Press 
ADVERTISING 

2SM  •  SOM — Alexandria  (La.)  Daily  Town  Talk  ' 

SOM  -lOOM — Columbus  (Ga.j  Ledger-Enquirer 
Over  lOOM — Richmond  (Va.)  Times-Dispatch 

OFFSET 

Three  Colors  (with  or  without  black) 

NEWS 

Under  2SM — Jacksonville  (N.  C.)  Daily  News 
ADVERTISING 

Under  2SM — Fredericksburg  (Va.)  Free  Lance-Star 
Over  lOOM — Orlando  (Fla.)  Sentinel 

Two  Colors  (with  or  without  black) 

ADVERTISING 

Under  2SM — Decatur  (Ala.)  Daily 
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To  the  production  manager.  To  the  advertising  manager, 
it's  it's 

QUICK  PLATEMAKING  QUICK  APPROVALS 


QUICK  LQOK 


Lives  and  positives  of  line  art  or  copy  . . .  quick  prints 
from  photographers’  negatives. 

Compact,  economical  to  buy  and  use,  push-button 
simple,  the  Ektamatic  214  Processor  is  a  machine 
you’ll  keep  in  constant  use.  ( You  may  find  that  you’ll 
want  two  or  more. ) 

The  Kodak  Ektamatic  Processor  is  one  of  a  series  of  machine- 
ha.sed  systems  engineered  by  Kodak  to  meet  the  needs  of 
modern  newspaper  production.  Any  one  of  these  systems  can 
help  you  publish  a  better-looking  newspaper— profitably : 
Kodak  Veksamat  Film  Processor  for  making  continuous-tone 
negatives;  Kodalith®  Film  Processing  System  for  making 
lith-type  negatives;  Kodak  Rapid  Color  Processing  System  for 
making  fast  production  of  color  prints;  Kodak  Q-Processing 
for  rapid  proofing  of  page  negatives.  If  you’d  like  quick 
information  about  any  of  these  systems, 
write  Eastman  Kodak  Company, 

Rochester,  N.Y.  14650. 


It’s  the  Kodak  Ektamatic  Processor,  Model  214. 
It  delivers  ready-to-use  black-and-white  stabilized 
prints  in  just  15  seconds.  This  is  useful  speed  which 
can  benefit  most  every  phase  of  your  newspaper’s 
production:  quick  proofs  direct  from  platemaking 
negatives  instead  of  plates  . . .  quick  prints  for  paste¬ 
ups  or  advertiser  approval . .  .  quick  prints  or  proofs 
from  phototypesetting  output .  .  .  quick  paper  nega- 


PROMOTION 


Gim-Toting  Women 
Was  Editor’s  Idea 


Orlando,  Fla. 

A  novel  newspaper  promotion 
has  been  conducted  here  by  the 
Orlando  Sentinel  Star.  It  has 
increased  circulation,  reduced 
crime  in  the  area  and  given  this 
metropolis  nation-wide  publicity. 

It  developed  after  a  series  of 
housebreaking,  assaults  on  wom¬ 
en  and  rape  cases  last  fall.  This 
high  incidence  of  attacks  moti¬ 
vated  Martin  Andersen,  retired 
publisher  of  the  Sentinel  Star, 
and  Emily  Bavar,  editor  of  the 
Star’s  Sunday  Magazine,  to  dis¬ 
cuss  the  problems  with  Police 
Chief  Carlisle  Johnstone. 

“As  a  result  of  that  meeting, 
we  decided  to  give  instruction  to 
women  in  the  proper  use  and 
handling  of  firearms  and  in  self¬ 
protection  and  self-defense,” 
Chief  Johnstone  recalls. 

The  project  actually  started 
as  an  experiment  to  calm  the 
fears  of  housewives,  mothers 
and  daughters  in  the  commun¬ 
ity. 

“We  expected  to  get  200  or 


NOW. . . 


EVERYBODY’S 
DOING  IT! 

W  th  the  help  of  AtUi  Flag 
Cofp.  of  Americd.  you  c^n 
bring  the  Star  Spangled  Banner 
bact  into  your  community's 
li^a  stronger  than  ever. 

You  can  display  and  make 
a»a  able-  the  complete  Atlas 
An«»'ican  Flag  Kit — a  3  i  5 
qua  .♦y-made  50-star  Flag.  6- 
^oot  jointed  pole  and  all  the 
nard-are  and  accessories 
needed  for  proud  disolay 
from  -  ndo***  or  porch 

S£ND  fOft  sample 

★★★★★★★★ 

ATLAS  FLAG  CORPORATION 
★  ★  OF  AMERICA  ★  ★ 

etN'O-N  ILLINOIS 


SEPKLEY-SN/ALL,  INC, 

,J  MobiU  Al., 


300  women  with  the  first  an¬ 
nouncement  of  the  course,”  re¬ 
ported  Charlie  Wadsworth,  who 
represented  the  newspapers  on 
the  project.  “When  more  than 
2,400  showed  up,  we  had  to  di¬ 
vide  them  into  classes  and 
rapidly  expand  the  program.” 

Pistol  Packing  Posse 

The  project  quickly  became 
known  far  and  wide  as  the  “Sen¬ 
tinel-Star’s  Pistol  Packing 
Posse”  and  week  after  week 
more  members  of  the  feminine 
sex  from  18  to  80  showed  up 
for  classes  at  the  Orlando  Gun 
Club  and  the  Orlando  Police  Pis¬ 
tol  Range. 

Training  was  conducted  three 
times  weekly  and,  to  handle  all 
enrollments,  personnel  from  the 
McCoy  Air  Force  Base  was 
called  upon  to  assist  with  the 
program.  In  addition  to  train¬ 
ing  in  gun  handling,  instruction 
was  given  in  firearm  safety  and 
proper  storage  of  firearms  in  the 
home. 

Newspapers  and  magazines  in 
many  parts  of  the  country,  in¬ 
trigued  by  the  project  and  its 
attention-getting  title,  carried 
stories  of  the  program. 

No  Accidents 

The  women  who  enrolled  in 
the  Pistol  Packing  Posse  in¬ 
cluded  housewives,  legal  secre¬ 
taries,  teachers,  telephone  oper¬ 
ators,  waitresses,  hairdressers 
and  other  walks  of  life. 

The  assortment  of  firearms 
they  brought  to  the  course  for 
the  training  sessions  were  al¬ 
most  as  numerous  and  varied  as 
the  owners.  In  all,  more  than 
4,100  women  received  the  in¬ 
structions  during  the  winter 
months.  Not  a  single  accident 
w’as  reported. 

“Our  crime  rate  was  on  the 
increase  before  this  course  got 
underway,”  said  Chief  John¬ 
stone.  “But  in  a  short  space  of 
time  there  was  an  impressive 
drop  in  the  crime  rate  through¬ 
out  the  area.  There  is  no  doubt 
the  Pistol  Packing  Posse  has 
been  a  strong  deterrent  to 


OFFSET 

KZuUJUJLL2i  NEWSPAPER 

LHYOUT  SHEETS 

Stock  Sizes  To  Fit  All  Requirements  I 

Accurate  —  Neat  —  Economical 

BENTON  CARD  COMPANY,  INC. 

Benson,  North  Carolina  27504 


The  Color  Users  Speak 

Proof  of  the  effectiveness  achieved  by  users  of  ROP  Color 
comes  from  many  quarters.  But  most  convincing  of  all  is  the 
affirmation  accorded  newspaper  results  by  retailers  who  laid 
their  advertising  dollars  on  the  line  and  proved  the  point. 
The  following  comments  extracted  from  merchants’  letters 
received  by  newspapers  speak  equally  well  for  many  more 
.satisfied  color  users: 

R.  A.  Atteherry, 

State  Journal-Register, 

Springfield,  III. 

“The  use  of  color  has  proven  highly  successful  for  us, 
especially  for  certain  lines  of  merchandise.  For  example,  the 
ad  on  McGregor  Scot  Set  sport  shirts  sold  in  excess  of  200 
dozen  units  in  slightly  over  eight  weeks.  We  feel  this  is  an 
excellent  response. . . .” 

Richard  M.  Shoenthal 

Myers  Brothers. 

4<  4<  * 

/>.  Porter, 

Shreveport  Journal 

“.  .  .  as  you  know  the  full  color  process  ad  which  marked 
the  opening  of  our  new  furniture  center  did  not  illustrate 
our  merchandise,  nor  did  it  convey  pricing  to  readers.  We 
felt  that  color  illustration  would  best  portray  the  image  of 
a  new  store  .  .  .  the  results  speak  for  themselves:  we  opened 
at  twelve  noon,  (Nov,  3)  and  were  open  until  9  pm.  We 
estimate  that  we  had  betw’een  six  and  seven  thousand  people 
visit  us  during  those  hours.  Our  parking  facilities  were 
so  overci’owded,  it  required  13  policemen  to  control  the  traffic. 
It  goes  without  saying,  we  are  very  pleased  wdth  the  results 
of  this  ad  .  .  .  also,  the  use  of  full  color  in  promoting  home 
furnishings  has  been  well  received  in  our  area.  .  .  .” 

G.  N.  Gray, 

Bewley’s  Furniture  Center. 

«  *  >> 

Charles  liennett 
Schenectady  Gazette 

“We  thought  you  might  like  to  know  that  the  3-color  ads 
we  ran  for  ladies  wear  were  successful  .  .  .  we  feel  that  color 
was  directly  responsible  for  the  many  garments  sold  and  are 
planning  similar  ROP  color  ads  for  the  near  future.  .  .  .” 

Joseph  Fallone, 

H.  S.  Barney  Co. 
mm* 

G.  .4.  Smith  Jr., 

Roanoke  Times-World 

“.  .  .  we  are  writing  to  let  you  know  the  wonderful  sales 
results  we  received  from  the  multi-colored  ad  which  we  ran 
on  June  12,  advertising  the  McGregor  Scotset.  We  feel  that 
the  15.6  percent  increase  in  the  department  sales  and  the 
66.7  percent  increase  in  this  classification  for  the  month  was 
largely  due  to  this  ad  ...  in  the  past,  whenever  we  have  run 
colored  ads,  especially  on  fashion  goods,  we  have  received 
good  sales  response  ...  we  hope  to  repeat  this  ad  in  1967. 

James  W.  Hatcher, 

Heironimus  of  Roanoke. 

«  4>  * 

Rrady  Porter, 

Shreveport  Times 

“The  ad  which  ran  in  the  Times  was  an  outstanding  ex¬ 
ample  of  newspaper  advertising;  it  carried  the  Woolco  De¬ 
partment  Store  message  to  the  public  in  a  gratifying  way 
...  a  full  page  devoted  to  ‘Clip  and  Save’  coupons,  with  ROP 
red  color  to  attract  attention.  We  believe  this  coupon  ad 
would  not  have  been  as  effective  (even  with  THOSE  prices) 
without  the  color  ...  we  will  repeat  it  each  time  we  have 
a  coupon  ad.  We  estimate  that  approximately  9,000  persons 
were  enticed  into  our  store  .  .  .  this  sale  continued  for  a 
three-day  period  . . .  with  terrific  success. . . .” 

Mrs.  Billie  Grant, 

Woolco  Department  Store. 


(Continued  on  page  34) 
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WHY  THE  BULLETIN  IS  PHILADELPHIA 


How  pure  is  the  air  you  breathe?  The  water  you  drink? 


The  biology  of  people  fascinates 
Philadelphia  Bulletin  science  writer 
Gary  Brooten.  He  wants  to  know 
what  helps  them  and  what  harms 
them — and  he  finds  out  by  getting 
involved. 

He  saw  auto  e.xhaust  fumes  hang¬ 
ing  over  his  house  on  a  busy  road. 
He  moved  his  family.  He  drank  a 
handful  of  water  from  a  Philadelphia 
river.  He  was  sick  for  24  hours.  He 
wanted  to  witness  the  miracle  of 
birth.  He  saw  both  his  children  born. 

Brooten  writes  about  man’s  ability 
to  live  in  his  changing  environment. 
His  specialties:  air  and  water  pollu¬ 
tion  problems,  weather  science, 
psychology,  psychiatry,  mental 
health,  animal  and  human  behavior. 

His  articles  on  air  pollution  in 


Greater  Philadelphia  won  the  Penn¬ 
sylvania  Medical  Society  Award. 

He  is  a  writer  and  a  reader,  a 
searcher.  Subscribes  to  more  than  25 
magazines  .  .  .  science,  political, 
literary,  news,  art,  music,  drama. 

His  newspaper  career  started  in 
St.  Paul  and  Minneapolis  where  he 
was  assigned  to  general  reporting  and 
stories  about  heart  research. 

Later,  this  Harvard  graduate  wrote 
many  planning  documents  in  Penn¬ 
sylvania’s  Comprehensive  Mental 
Health  Plan  and  wrote  most  of  Penn¬ 
sylvania’s  Mental  Retardation  Plan. 

Gary  is  one  of  an  armada  of  Phila¬ 
delphia  Bulletin  writers  and  editors 
who  live  in  a  better  world  than  did 
their  fathers.  These  are  parents  who 


want  their  children,  and  all  children, 
to  live  in  a  better  world  than  they  do. 

These  inquisitive  men  and  women 
seek  truthful  answers  to  perplexing 
questions.  They  are  fact  hunters, 
information  collectors.  They  share 
knowledge  with  their  readers. 

What  concerns  man,  concerns 
them  and  The  Philadelphia  Bulletin. 

That’s  one  more  reason  why  The 
Philadelphia  Bulletin  is  an  invited, 
welcomed  guest ...  a  friend  of  the 
family  in  Greater  Philadelphia  homes. 

So  strong  is  this  welcome  that  The 
Bulletin  has  a  million  more  circula¬ 
tion  every  7  days  in  Greater  Phila¬ 
delphia  than  any  other  newspaper. 

To  sell  Philadelphia,  begin  with 
The  Bulletin. ..it  may  be  all  you  need. 

A  Million  Market  Newspaper:  New  York, 
Chicago,  Detroit,  Los  Angeles,  San  Fran¬ 
cisco.  Member  Metro  Sunday  Newspapers. 
Miami:  The  Leonard  Company.  Toronto: 
American  Publishers’  Representatives. 


In  Philadelphia  nearly  everyhody  reads  THE  BULLETIH 


The  Color  Users  Speak 

(Continued  from  page  32) 

James  Sweeney, 

Union-Tribune  Publishing  Co., 

San  Diego,  Calif. 

“.  .  .  the  merchandise  division  of  our  five  stores  decided 
to  really  make  our  company  headquarters  for  Catalina  sports¬ 
wear  in  San  Die^o.  In  addition  to  usual  item  advertisin;;, 
it  was  decided  to  spotlight  each  new  color  program  which 
Catalina  presented — and  to  use  color  ads  to  dramatize  the 
program.  We  do  not  publish  our  result  figrures,  but  we  will 
admit  to  an  87  percent  increase  in  business  in  1966  with 
Catalina  ...  we  aren’t  about  to  pooh-pooh  the  effectiveness 
of  color  in  this  case — at  least  not  in  this  office!” 

Paul  H.  Howard, 

Walker  Scott  Co. 

*  *  « 

Harvey  Schaeffer, 

Milwaukee  Journal 

“The  full-page,  full-color  ad  we  ran  in  the  Journal  (Nov. 
19)  had  the  following  results: 

a)  a  rough  estimate  of  attendance  for  the  arrival  cere¬ 
monies  was  four  to  five  thousand  people.  These  people  came 
specifically  for  the  ceremony  as  its  location  in  the  parking 
lot  was  in  an  out-of-the-way  place  that  did  not  attract  the 
average  shopper; 

b)  the  amount  of  children  going  through  the  Santa  House 
that  day  was  the  largest  amount  (1,500)  on  a  single  day  to 
date  this  year;  and 

c)  traffic  in  the  center  itself  was  very  high  and  required 
additional  police  supervision  controlling  it. 

“This  event  was  publicized  only  in  the  newspaper  and  had 
no  support  from  any  other  media  and  inserted  only  once 
on  the  aforementioned  date.  Additionally,  the  full-page, 
color  ad,  run  in  the  Journal  (Aug.  15)  also  had  excellent 
results  for  our  Anniversary  promotion.  The  stores  in  the 


center  had  excellent  results  in  their  sales  for  that  week. 
Ln  addition  to  sales  being  good,  the  attendance  at  our  events 
during  the  week,  as  listed  in  our  ad,  was  also  very  excellent. 
We  feel,  due  to  the  tough  competition  we  had  going  against 
us  that  week  from  two  other  large  shopping  centers  in  this 
city,  plus  the  Wisconsin  State  Fair,  that  much  of  our  success 
was  due  to  our  ad.” 

Walter  Wilde 

Southgate  Merchants  Association. 


More  Editors  Using 
Color  Page  Releases 

Newport  Beach,  Calif. 

Editors  are  fully  alert  to  the 
value  of  editorial  color  and 
compete  ardently  for  the  full- 
color  releases  offered  by  Sta-Hi 
Color  Service  on  a  first  come, 
first  served  basis,  says  John  V. 
Landau,  president. 

The  number  of  these  page 
releases  doubled  in  the  past  few 
years,  with  150  in  1966  com¬ 
pared  with  70  in  1960,  his 
records  show. 

Over  the  four-year  period  of 
1963-1966  Sta-Hi  Color  supplied 
15,000  pages  to  the  727  U.S.  and 
62  Canadian  dailies  equipped  to 
reproduce  full  color. 

These  789  dailies  provide  a 
circulation  of  48,090,000  with 
full  color,  Landau  reports. 

Only  83  of  the  789  are  printed 
offset,  his  figures  show.  These 
have  a  total  circulation  of  879,- 
000  for  an  average  of  10,590 
per  paper. 


The  645  U.S.  and  61  Canadian 
dailies  printing  letterpress  full 
color  have  a  total  circulation  of 
47,211,000  for  an  average  of 
67,000  per  paper,  he  advised. 

Sta-Hi’s  compilations  show  10 
newspapers  with  daily  circula¬ 
tions  in  excess  of  500,000  pro¬ 
vide  full  color  from  letter  press 
equipment.  A  dozen  others  in 
this  group  have  circulations 
ranging  from  300,000  to  a  half¬ 
million. 

Offset  now  has  an  11  percent 
share  of  the  full  color  news¬ 
paper  list. 


Color  V8.  B&W 

Carl  J.  Nelson’s  Continuing 
Study  of  Color  Advertising 
Readership  and  Impact  study  of 
1960  for  15  newspapers  showed 
full-color  retention  was  100% 
better  than  black-and-white 
after  one-day  and  115%  better 
retention  than  black-and-white 
five  days  later. 


Second 
in  the 
Nation 
in 

ROP  Color 
Advertising 

Year  -  1966 


MEDIA  RECOBDS 


LEADING  NEWSPAPERS 
ROP  COLOR  ADVERTISING 
YEAR  -  1966 


#9922-167  I 


1.  Miami  Herald 

2.  Dallas  Times-Herald 

3.  Los  Angeles  Times 


Morning  Evening  Sunday  Total 

3510156  2069281  b579437 

3621480  1085397  4706877 

3078199  1376031  4454230 


TheDaims 
Times  Herald 


Represented  Nationally  by  The  Branham  Co. 


.we  do  ihe  nakeieady! 


1  ^  w 


The  back  of  a  Bista  mat,  used  for  ROP 
color  advertising,  looks  more  like  a  jig-saw 
puzzle  than  it  does  like  any  conventional 
mat.  That’s  due  to  the  appearance  of  our 
exclusive  pre-makeready  material. 

These  friskets  are  hand  cut  and  hand 
fitted  to  the  back  of  your  Bista  Pre-Made- 
ready  mats  to  protect  highlights  and  keep 
halftone  areas  printing  cleanly.  (The  tech¬ 
nique  looks  deceptively  simple,  but  it 
requires  skill  and  good  judgment.) 

This  is  just  one  of  the  features  that  has 
made  the  Super-Bista  Pre-Made  ready®  mat 
the  most  widely  used  ROP  color  mat  in  the 
industry.  In  fact,  the  Bista  mat  is  used  for 
more  full-color  national  and  regional  ad 
insertions  than  all  other  types  of  mats 
combined. 


REILLY-LAKE  SHORE  GRAPHICS 

812  West  Van  Buren  Street,  Chicago,  Illinois  60607 

Super-Bista  Pre-Madeready  mats  are  fully  protected  by  U.S.  patents.  They  are  available  from  the  following  Electrographic  Corporation 
divisions:  Reilly-Lake  Shore  Graphics,  Chicago,  829-9700  •  Reilly  Electrotype  Division,  New  York  City,  MUrray  Hill  6-6350  •  Michigan- 
Northern  Division,  Detroit,  875-6780  •  Reilly-Advance  Electrotype  Division,  Indianapolis,  MEIrose  2-1371  •  American-Western  Graphics 
Division,  San  Francisco,  UNderhill  3-2911  •  Reilly-New  England  Graphics,  Wethersfield,  Conn.,  563-0121. 


Daily  Newspapers  Offering  ROP  color:  rotes  and  data 

Compiled  by  Editor  (  Publishor  and  Laka  Shore  Electrotype,  Chicago,  March,  IH7. 


3  Colors 
and  Black 
Min.  Sizo 

3-Celor* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Sizt 

l-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
colcr 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full  A 
Spot  Cel. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 

mats  Cyl. 
for-4  for-4 
color  color 
partial  partial 

Pl-  pg- 

Pr*-Prt. 

Inserts 

Accepted 

auiama 

Anniston  Star 

None 

$100 

None 

$80 

None 

$55 

All 

All 

Not 

7-7 

Yes  No 

HF&SP 

Birminsbam  News,  Post-Herald  1000 

$S25‘ 

1000 

$475* 

None 

$375* 

All 

All 

Vest 

6-6 

2-2 

No  No 

HF&SP 

Cullman  'l  imes 

None 

$20 

All 

Decatur  Daily 

None 

$100* 

None 

$85* 

None 

$60* 

All 

All 

Vest 

7-4 

Offset  Offset 

Hi-Fi 

Dotban  Eagle 

None 

$180 

None 

$130 

None 

$70 

All 

All 

Vest 

3-2 

1-1 

No  Yes 

Hi-Fi 

Florence  Time*  &  Tri-Cities 
Daily 

1000 

$83 

1000 

$70 

1000 

$50 

SMTTF 

All 

Yes 

3-2 

M 

No  Yes 

Hi-Fi 

Gadsden  Times 

500 

$70 

All 

Yes 

4 

2-1 

HF&  SP 

Halcyville  Northwest  Alabamian 

None 

$30 

None 

$15 

All 

Yes 

1 

Hi-Fi 

Huntsville  News 

None 

$175 

None 

$125 

None 

$75 

All 

All 

Yes 

3-3 

2.2 

Offset  Offset 

Huntsville  Times 

1000 

$200 

1000 

$150 

None 

$100 

All 

All 

Yest 

6-6 

2 

No  No 

HF&  SP 

Jasper  Mt.  Elagle 

None 

$75 

None 

$50 

None 

$35 

All 

All 

Offset  Offset 

Mobile  Fress  Register 

1000 

$220 

1000 

$205 

1000 

$165 

All 

All 

Yest 

2-2 

2-2 

Yes  Yes 

Hi-Fi 

Montgomery  Advertiser,  Alabama 
Journal  None 

$200 

None 

$165 

None 

$125 

All 

All 

Yest 

2-2 

Yes  Yes 

HF&  SP 

Opelika  News 

500 

$40 

All 

3 

Offset  Offset 

Talladega  Home 

602 

$105* 

602 

$75* 

602 

$40* 

All 

Yes 

3 

Offset  Offset 

Hi-Fi 

Tascalooea-Northport  News 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Yest 

7-3 

2-2 

Yes  Yes 

HF&  SP 

ALASKA 

Anchorage  News 

1000 

$112 

1000 

$88 

1000 

$64 

All 

All 

Yes 

5-4 

1-2 

Yes  Yes 

Fairbanks  News-Miner 

None 

$185 

None 

$125 

None 

$65 

All 

All 

Yest 

5 

2 

Offset  Offset 

Hi-Fi 

Ketchikan  News 

Page 

75% 

54  pg, 

50% 

54  pg. 

25% 

TVVTF 

All 

No 

5-2 

Offset  Offset 

ARIZONA 

Flagstaff  Arizona  Daily  Sun 

600 

$120 

600 

$80 

600 

$45 

All 

All 

No 

6-3 

2-1 

Offset  Offset 

Hi-Fi 

Mesa  'i'ribune 

600 

$110 

600 

$55 

All 

Yes 

2-1 

2-2 

Offset  Offset 

Phoenix  Republic  Gazette 

1000 

$500 

1000 

$400 

1000 

$300 

All 

All 

Yest 

5-5 

2-2 

Yes  No 

HF&SP 

Prescott  Courier 

None 

$40 

Offset  Offset 

Scottsdale  Progress 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

6-2 

No  No 

Hi-Fi 

Tempe  News 

700 

$105 

488 

$70 

70 

$45 

Yes 

4-2 

5-3 

Offset  Offset 

Tucson  Arizona  Star  &  Citizen  1000 

$220 

1000 

$190 

1000 

$160 

All 

All 

Yest 

4-2 

3-3 

Yes  No 

HF&  SP 

Yuma  Sun  &  Arizona  Sentinel  1000 

$135* 

1000 

$90* 

1000 

$45* 

SMTVVTF 

SMTWTF 

Yest 

3-3 

2-2 

Yes  No 

HF&SP 

ARKANSAS 


El  Dorado  News  Times 

1000 

$120 

1000 

$85 

1000 

$30 

All 

All 

No 

4-2 

Offset  Offset 

Hi-Fi 

Fayetteville  Northwest  Arkansas 

;  Times 

None 

$45 

-Ml 

Yes 

3 

2-2 

Hi-Fi 

Forrest  City  Times-Herald 

None 

$30 

All 

No 

3-3 

2-2 

o 

Z 

o 

Fort  Smith  Times  Record, 
Southwest  American 

1000 

$150 

1000 

$125 

1000 

$75 

All 

All 

Yest 

7-5 

2-2 

Yes  No 

Hi-Fi 

Harrison  Times 

1000 

$35 

All 

No 

3 

2-2 

Hope  Star 

1000 

$80 

1000 

$60 

1000 

$35 

All 

All 

7-5 

Offset  Offset 

Hot  Springs  Sentinel-Record 
.New  Era 

1000 

3355% 

All 

Not 

S-4 

1-2 

Hi-Fi 

Jonesboro  Sun 

1000 

3355% 

All 

Yes 

14-7 

2-2 

Little  Rock  Arkansas  Democrat 

1000 

$225* 

1000 

$175* 

1000 

$130* 

All 

All 

Yest 

7-4 

2-2 

Yes  No 

Hi-Fi 

Little  Rock  Arkansas  Gazette 

1000 

$235 

1000 

$185 

1000 

$145 

All 

All 

Yest 

7-4 

2-5 

Yes  No 

Hi-Fi 

Pine  Bluff  Commercial 

1000 

$160 

1000 

$106.66 

1000 

$53.33 

All 

All 

Yest 

3-2 

2-1 

Yes  Yes 

Hi-Fi 

kogers  News 

1000 

$105 

1000 

$70 

1000 

$35 

All 

All 

No 

3-1 

Offset  Offset 

Hi-Fi 

Springdale  News 

None 

$105 

None 

$70 

None 

$35 

All 

All 

Yest 

S-3 

Offset  Offset 

Hi-Fi 

Texarkana  Gazette  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

Yest 

7-5 

Yes  No 

Hi-Fi 

CALIFORNIA 


Alameda  Times-Star 

1120 

Vs 

1120 

'A 

1120 

MWTFS 

MWTFS 

Yest 

3-3 

1-1 

Offset  Offset 

HF&  SP 

Alhambra  Post-Advocate 

54  P8- 

$50 

MTTF 

Yest 

2-2 

2 

Hi-Fi 

Anaheim  Bulletin 

1000 

liMiH 

■Olili!)! 

$100 

1000 

$50 

All 

All 

Yest 

2-2 

1-1 

Yes 

No 

Hi-Fi 

Antioch  Ledger 

1000 

$60 

All 

Not 

3-3 

1-1 

Offset  Offset 

fiakersheld  Californian 

1000 

$156 

1000 

$120 

1000 

$80 

All 

All 

Yest 

4-3 

1-1 

No 

No 

HF&SP 

Banning-Beaumont  Record 
Gazette 

560 

$50 

All 

Yes 

2 

2-2 

Offset  Offset 

Hi-Fi 

^arstow  Desert  Dispatch 

None 

$40 

1 

berkeley  Gazette 

None 

$100 

None 

$75 

None 

$50 

MTTFS 

MTTFS 

Yest 

4-3 

2-2 

Yes 

No 

Hi-Fi 

Brawley  News,  Imperial  Valley 
News  Press 

980 

30% 

SMTWF 

Yest 

3 

1-1 

Hi-Fi 

Burbank  Review 

588 

$90 

588 

$45 

All 

2-2 

1.1 

Camarillo  News 

None 

$60 

All 

3 

Chico  Enterprise-Record 

560 

$150 

560 

$100 

560 

$50 

All 

All 

Yest 

6-6 

M 

Yes 

No 

Hi-Fi 

Goncord  Transcript 

560 

$60 

MTWTF 

Yes 

3 

Hi-Fi 

Goftma  Independent 

1000 

$100 

1000 

$75 

1000 

$50 

All 

All 

No 

3 

1-1 

CuWer  City  Star  News  & 
Vanguard 

588 

$130 

588 

$90 

588 

$50 

TWTFS 

TWTFS 

Yest 

3-2 

M 

No 

Yes 

HF&  SP 

i^ney  Southeast  News  & 
Cnampion 

560 

$145 

560 

$100 

560 

$55 

All 

4 

1-1 

El,  Cajon  Inland  Empire 
Californian 

None 

$50 

None 

$30 

All 

Yes 

2 

2-2 

No 

No 

El  Centro  Post,  Imperial 

Valley  Press 

980 

30% 

All 

Yest 

3 

1-1 

Hi-Fi 

Escondido  Times-Advocate 

588 

$195 

588 

$130 

588 

$65 

MTWFS 

MTWFS 

Not 

3-3 

No 

No 

*  Volume  rate  discount  available.  tAdPro  inks  available. 
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3  Colors  3-Color* 
and  Black  extra 
Min.  Size  charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 

mats  Cyl. 
for-4  for-4 
color  color 
partial  partial 
PO-  PB- 

Pre-Prt 

Inserts 

Accepted 

CALIFORNIA  (Cont.) 

Eureka  Humboldt  Standard 
Times 

1000 

$60 

All 

Not 

7 

Hi-Fi 

b'airheld-Suisun  Republic 


Fontana  Herald  News _ None _ 

Fremont  News-Register _ 1000 

Freeno  Bee- _ 980 

Fullerton  News  Tribune _ 980 

Garden  Grove  Orange  County 
News  1000 

(jlendale  News-Press  1000 

Grass  Valley-Nevada  City  Union 


Hanford  Sentinel  600 


ayward  Review 
Hollywood  Citizen-News  Page 

Huntington  Park  Sigrnal  1000 

Indio  News _ ^0 

Inglewood  News  pj  pg. 

La  Habra-Brea  Star-Progress  1000 
Lancaster  ^telope  v^allev 

Ledger-Gaaette _ 

Lodi  News-Sentinel 


1000 


None  $59 

1000  50% 

980  $240* 

980  $125 

1000  $100 

1000 $100* 


Page  $300* 

1000  $75 

560  $75 

pg.  $100 
1000  $100 


None _ $45 _ 

1000  335^% 

560  $165* 

980  $75 


1200  $125' 

1000  $50 

560  $45 

'A  pg-  $S0 
1000  $50 


No  No _ 

Offset  Offset  Hi-Fi 


Yes 

No 

Hi-Fi 

Yes 

Yes 

HiTfr- 

Yes 

No 

HF&SP 

Yes 

No 

HF&SP 

Long  Beach  Independent  Press- 
Telegram 

Los  Angeles  Herald-Examiner 
Los  Angeles  Times 
Los  Gatos  Times-Observer 
Madera  Tribune 

Martinez  News-Gazette _ 

Marysville- Yuba  City  Appeal 
Uenuxrat 

Merced  Sun-Star _ 

Modesto  Bee _ 

-Monrovia  News-Post _ 

Monterey  Peninsula  Herald 

Napa  Register _ 

Newport  Beach-Costa  Mesa 
Orange  Coast  Daily  Pilot 

Oakland  Tribune _ 

Oceanside  Blade-Tribune 
Ontario- Upland  Report 
Orange  News 

Oroville  Mercury-Register _ 

Oxnard  Press-Courier 
Palm  Springs  Desert  Sun 

Palo  Alto  Times _ 

Pasadena  Independent,  Star- 
News 


Petaluma  Argus-Conrier 

Pittsburg  Post-Dispatch _ 

Pomona  Progress-Bulletin _ 

Porterville  Recorder 


1000  $400* 
1000  $725* 
1000  $1000* 
None  $90 


980  $100* 

1000  $90 

602  $60.20 

560  $75 

1000  $95 

1000  $600(2) 


1000  $100 

None _ $95 

588  $^ 

1000  $275 


_ All 

\VTSa(2) 


Yes  No  H  F&SP 

No  No  Hi-Fi 

Yes  No  Hi-Fi 

Offset  Offset  Hi-Fi 

_ Hi-Fi 

Yes  No  Hi-Fi 

_ HFtSf 

_ Hi-Fi 

Yes  No  Hi-Fi 

Offset  Offset _ 

Yes  No  Hi-Fi 

Yes(l)No(l)  Hi-Fi 

Yes  No _ HFtSP 

Yes  No _ Hi-Fi 

Yes  No  Hi-Fi 

Hi-Fi 

Yes  Yes 

_ Hi-Fi 

No  No _ 

Yes  No  Hi-Fi 

Yes  No  Hi-Fi 


Offset  Offset 

_ Hi-Fi 

Offset  Offset  Hi-Fi 


ted  Bluff  News 

560 

$90  560  $60  560  $40 

All 

All 

Not  ^ 

602 

$85  None  $65  None  $45 

MTWTF 

All 

Yest  2 

Redwood  City  Tribune 


i:IH!TnCTiTiT.fliTTTi 


Riverside  Press-Enterprise 


Roseville  Press-Tribune 


Salinas  Californian 
San  Bernardino  Sun-Telegram 
San  Clemente  Sun- Post 
San  Diego  Union  Tribune 
San  Fernando  Valley 

Valley  Times _ 

San  Francisco  Examiner  & 

Chronicle _ 

San  Gabriel  Valley  Tribune 

San  Jose  Mercury-News _ 

Saa  Leandro  News 
San  Lois  Obispo  Telegram 
Tribune 

San  Mateo  Times  &  News 

Leader _  _ 

San  Pedro  News-Pilot _ 

San  ftafael  IndepCTdent-Journal 
Santa  Ana  Register  ^ 

*  Volume  rate  discount  available. 


560  75% _ 

None  $300* _ None 

1000  $600  1000 

Page  $300* _ Page 

1000  $1000 _ 1000 

600  $300*  600 

1000  $450*  lOOO' 

1000  $100  1000 


1000  $125  1000 

j600 _ $^S0j; _ 600 

1000  $187.50  1000 

KkM)  _ $400 _ 1000 

tAdPro  inks  available. 


All 

_ ^ _ 

SMTuFS 

All 


Vest  3-3 

Vest  4-3 

No  2-2 

Vest  7-2 


Vest  7-5 

Vest  3-2 


Ves  No  Hi-Fi 

No  No _ 

_ HFhSP 

No  Ves  Hi-Fi 

Ves  No  Hi-Fi 

V  es  Ves  Hi-Fi 

~Ves  No  Hi-Fi 

Offset  Offset _ 

Yes  Ves  Hi-Fi  _ 

No _ ^No _ Hi-Fi  _ 

Yes _ No  Hi-Fi 

Ves _ No  Hi-Fi  _ 

Yes  No  Hi-Fi  _ 
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Thinking  about 
the  Extra  Profits 

of 

Spectacolor? 


Fincor  Spectasetter 


The  Fincor  Spectasetter  is  a  versatile,  fully  auto¬ 
matic  and  highly  accurate  system  for  insetting 
preprinted  webs  to  newspaper  presses.  The  sys¬ 
tem  is  designed  to  operate  with  automatic  roll 
stands  or  by  the  draw  roll  insetting  method.  By 
either  method,  waste  is  at  a  minimum,  no  mat¬ 
ter  whether  you  are  insetting  to  a  printing  unit 
or  by  draw  roll  directly  to  the  folder. 

The  extreme  versatility  of  the  Spectasetter 
offers  publishers  many  additional  opportunities 
for  increasing  advertising  revenue  through  these 
exclusive  features.  The  Spectasetter  is  easily 
converted  for  ROP  color  register  control  per¬ 
mitting  high  quality  color  in  both  editorial  and 


advertising  matter  while  you  are  on  regular  edi¬ 
tion  runs.  Extra  pages  in  black  and  white  or 
high  quality  color  can  be  preprinted  in  advance, 
on  your  existing  equipment,  and  inset  directly 
to  the  folder  along  with  your  regular  edition  run. 

If  you’re  going  into  Spectacolor,  doesn’t  it 
make  good  sense  to  invest  in  the  equipment  that 
gives  you  maximum  product  flexibility  . . .  maxi¬ 
mum  profit  opportunity  for  the  lowest  invested 
dollar. 

Write  for  Bulletin  8000  for  a  new  look  at  the 
profitable  application  of  color,  Fincor,  1000  E. 
Boundary  Avenue,  York,  Penna.  17405 


©FINCOR.  INCORPORATED 
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3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 

oflMk. 

Spat 

color 

Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 

mats  Cyl. 
for-4  for-4 
color  color 
partial  partial 

PO-  pg. 

Pre-Prt 

Inserts 

Accepted 

CALIFORNIA  (Cont.) 

Santa  Barbara  News-Pre.ss 

1000 

75%* 

1000 

50%  * 

600 

33Ji%* 

All 

All 

Vest 

7-7 

2-1 

Yes 

No 

Hi-Fi 

Santa  Cruz  Sentinel 

560 

$100 

560 

$50 

All 

Vest 

3-3 

2-2 

Hi-FT' 

Santa  Maria  Times 

None 

$100 

None 

$75 

None 

$50 

All 

All 

Vest 

3-2 

1-1 

Offset  Offset 

Hi.Fr~ 

Santa  Monica  Evening  Outlook 

588 

$150 

588 

$110 

588 

$70 

All 

All 

Yes 

2-2 

2-1 

Yes 

No 

HrEr" 

Santa  Paula  Chronicle 

None 

$105 

None 

$70 

None 

$35 

All 

All 

Yest 

3-2 

3-3 

No 

No 

Santa  Rosa  Press  Democrat 

1000 

$210 

1000 

$140 

600 

$58.80 

All 

All 

Yest 

7-3 

1-1 

Yes 

No 

hTtT" 

Stockton  Record 

1000 

$190 

1000 

$165 

1000 

$110 

All 

All 

Yest 

5-3 

1-4 

Yes 

No 

Hi-Fr" 

Sunnyvale  Standard  Register 
L^aer 

588 

$80 

All 

Yes 

2 

2-2 

Hi-Fi 

Taft  Midway  Driller 

None 

$100 

None 

$50 

All 

No 

3 

Offset  Offset 

'  ^ 

'I'ahoc  Tribune 

600 

35% 

All 

2 

Offset 

Offset 

• 

Thousand  Oaks  Xews-Chronicle 

None 

$171 

None 

$114 

None 

$S7 

All 

All 

Yest 

3-3 

2-1 

Off.set 

Offset 

Hi-Fn 

Torrance-Redondo  Beach- 
llermosa  Beach- Manhattan 
Beach  South  Bay  Breeze 

560 

$175* 

560 

$125* 

560 

$75* 

-All 

All 

Yest 

3-2 

2-2 

Yes 

No 

HFiSP 

Tulare  Advance-Register  & 
Times 

None 

$65* 

None 

$50* 

None 

$35* 

All 

All 

Yes 

3-3 

2-2 

No 

No 

HF4SP 

Turlock  Journal 

Ntme 

$60 

None 

$35 

All 

Yes 

2 

Hi-FT' 

Vallejo  Times-Herald  & 
News-Chronicle 

560 

75% 

560 

60  7«. 

560 

35% 

All 

All 

Yes 

14-7 

2-2 

Yes 

No 

Hi-Fi 

Van  Nuys  News  &  Valley  News 

1000 

$340 

1000 

$240 

1000 

$140 

STuF 

STTF 

Yest 

7-3 

2-4 

No 

No 

Hi.Fi~ 

\  entura  Star-Free  Press 

14  li. 

$130 

14  li. 

$100 

14  li. 

$65 

All 

All 

Yes 

4-2 

2-1 

No 

No 

Hi-Fr" 

Visalia  Times-Delta 

None 

$105 

None 

$85 

None 

$60 

All 

All 

Yest 

4-3 

2-2 

Yes 

No 

HTFi~ 

Walnut  Creek  Contra  Costa 
Times 

672 

$70 

SWTF 

Yes 

2 

HF&SP 

Watsonville  Registcr<Pajaronian 
&  Sun 

None 

$40 

All 

Yes 

2 

Whittier  News 

Page 

$357.24 

14  pe- 

$99.08 

J4  PK 

.  $60 

All 

All 

Yest 

3-2 

2 

libFT 

Willows  Journal 

560 

$120 

560 

$80 

560 

$40 

All 

All 

Yes 

5-3 

2-2 

Off.set  Off.set 

hTr~ 

Woodland  Democrat  _ Page  $100 _ 1000  $70 _ 1000  $40 _ .\n _ All _ Yes  3-3  2-2  Yes  Yes 


(1)  Offset  June  1,  1967.  (2)  Over  1,499  li.  $850 — 2  day  leeway  anyday. 


COLORADO 


Alamosa  Valley  Cour'er 

1176 

$50 

All 

7 

boulder  Camera 

1000 

$120 

1000 

$80 

1000 

$40 

All 

All 

Yest 

5-2 

1-1 

No 

Yes 

Hi-Fi 

Colorado  Springs  Free  Press 

Page 

$170 

Page 

$120 

\4  !>«. 

$45 

All 

All 

Yes 

10-5 

1-1 

Hi-Fi 

Colorado  Springs  Gazette- 
Telegraph 

1000 

$300 

1000 

$220 

1000 

$70 

All 

All 

Yest 

7-3 

2-2 

Yes 

Yes 

Hi-Fi 

Denver  Post 

1000 

50%* 

1000 

40%* 

1000 

25%* 

All 

All 

Yest 

7-7 

3-5 

No 

No 

Hi-Fi 

Denver  Rocky  Mo\intain  News 
(Tab.) 

1000 

$310* 

1000 

$210* 

1000 

$130* 

All 

All 

Yest 

5-2 

2-2 

Yes 

Yes 

Hi-Fi 

Durango  Herald 

560 

$120 

560 

$80 

560 

$40 

All 

All 

Yes 

4-4 

2-2 

Offset  Offset 

Hi-Fi 

Fort  Offlins  Coloradoan 

None 

$135 

None 

$95 

None 

$50 

All 

All 

Yes 

4-2 

2-2 

No 

Yes 

Hi-Fi 

Grand  Junction  Sentinel 

None 

$100* 

None 

$75* 

None 

$40* 

All 

All 

Yest 

5-2 

1-1 

No 

No 

Hi-Fi 

Greeley  Tribune  &  Republican 

1000 

$120 

1000 

$80 

1000 

$40 

All 

All 

Not 

3-2 

1.1 

No 

No 

Hi-Fi 

I.a  Junta  Tribune- 
Democrat  (Tab.) 

600 

$35 

All 

No 

1 

Offset 

Offset 

Hi-Fi 

Lamar  Tri-State  News 

1000 

50% 

1000 

33H% 

All 

1 

Offset 

Offset 

Longmont  Times-Call 

1000 

$50 

All 

Not 

3 

Hi-Fi 

Loveland  Reporter-Herald 

1000 

335^% 

All 

Not 

3 

3 

Hi-Fi 

Pueblo  Star-Journal  &  Chieftan  600 

$175 

600 

$125 

600 

$75 

All 

All 

Yest 

7-4 

2 

Yes 

No 

Hi-Fi 

Rocky  Ford  Gazette 

None 

$40 

All 

Yest 

3 

1-1 

Sterling  .1  ournal-.\d vocate 

1000 

$40 

All 

Not 

3 

2-2 

Hi-Fi 

CONNECTICUT 

Bridgeport  Post  &  Telegram 

Page 

$350 

Page 

$290 

1000 

$150 

All 

All 

Yes 

2-2 

3-3 

Bristol  Press 

850 

$85 

All 

No 

7-7 

2 

Hi-Fi 

Danbury  News-Times 

1000 

$125 

1000 

$75 

MTuFS 

Yest 

5-5 

2 

Hi-Fi 

Greenwich  Time 

1000 

$70 

MTWTF 

Not 

4 

Offset  Offset 

Hi-Fi 

Hartford  Courant 

Page 

$405* 

Page 

$290* 

1000 

$150* 

All 

All 

t 

7-7 

2-2 

HFiSP 

Hartford  Times 

Page 

$420 

Page 

$305 

1000 

$165 

All 

All 

Yest 

5-5 

1-2 

HF4SP 

Meriden  Morning  Record 
&  Journal 

1000 

$135 

1000 

$85 

All 

Not 

7 

2 

Hi-Fi 

Middletown  Press 

1000 

$240 

1000 

$160 

1000 

$80 

MTVVTF 

MTWTF 

Yest 

4-3 

2-2 

No 

No 

HFiSP 

New  Britain  Herald 

None 

$90 

All 

Yea 

7 

2 

Hi-Fi  . 

New  Haven  Journal-Courier  & 
Register 

1000 

$350* 

1000 

$250* 

1000 

$150* 

All 

All 

Yest 

5-3 

3-3 

Yes 

No 

HFiSF 

New  LdOndon  Day 

Page 

$240 

1000 

$180 

1000 

$120 

MTuFS 

All 

Not 

7-5 

4-2 

Hi-Fi 

Norwich  Bulletin 

600 

$100 

All 

7 

2 

Hi-Fi  _ 

Stamford  Advocate 

1000 

$100 

All 

Yes 

5 

1 

Hi-Fi, 

Torrington  Register 

1000 

$140 

1000 

$70 

MTuFS 

No 

5 

3-1 

Hi-Fi  . 

Waterbury  Republican  & 
American 

1000 

$240* 

1000 

$180* 

1000 

$120* 

All 

All 

Yest 

7-7 

2-2 

Yes 

No 

HFiSj 

Willimantic  Chronicle 

None 

$50 

•Ml 

Yes 

3-2 

1 

Hi-Fi  . 

DELAWARE 

Dover  Delaware  State  News 

980 

$150 

980 

$105 

980 

$60 

MTWFS 

MTWFS 

Not _ 

_7A 

Offset  Offset 

Hi-Fi, 

Wilmington  News  &  Journal  Page  $375  Page  $275 _ 600 _ $175 _ All _ All  Yes  3-3 


•  Volume  rate  discount  available,  t  AdPro  inks  available. 
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DISTRICT  OF  COLUMBIA 

Washington  News  (Tab.) 

Washington  Post  _ 

Washington  Star 


3  Colors  3-Color* 
and  Black  extra 

Min.  Size  charge 


1200  $375* 

1000  _ $650* 

1000  $575* 


FLORIDA 

Bradenton  Herald _ 1000 

Clearwater  Sun 

Cocoa  Today  1000 

Cocoa  Tribune  1000 

Daytona  Beach  N'ews-Jeui  nal  800 
beland  Sun-News 

Fort  Lauderdale  News  (1)  1 000_ 

Fort  Myers  News-Press  54  pg. 

Fort  Pierce  News  Tribune  1120 

Fort  Walton  Beach  Playground 
Daily  News  _ 

(iainesville  Sun  980 

Hollywood  Sun-Tattler _ ^2^ 

Honiestead-.South  Dade 

News- Leader  _ 

Jacksonville  Journal  & 

Times-Union  _ ^None 

Key  West  Citizen _ 1000 

Lakeland  Ledger _ 

l^ke  Wales  Highlander _ 


2  Colors  2-Colar* 
and  Black  extra 
Min.  Size  charge 


_600 _ $27J* 

1000  $450* 

1000  $400* 


1000  $125 

1000 

1000 _ $roo_ 

800  $104 

_ 60J) _ $40 

1000 _ $300 

_54  PB- _ $iio_; 

1120  $100 


980 _ $120_ 

700  $135 


None _ $500 _ 

_1000 _ $90 _ 

1000  $140 

None _ $80 

None  70% 


1  Cslor  1-Color* 
and  Black  extra 
Min.  Size  charge 


600 _ $175* 

1000  $325* 
1000  $275* 


1000  $75 

N  one _ J  b0_ 

1000  $12.5 

1000 _ $50_ 

_ 800 _ $60 

_ 600 _ $25^ 

1000 _ _$17S_ 

pg. _ ^$65_ 

1120  $50 

_1000 _ $^ 

_ ^0 _ ^$75_ 

700  $75 


None _ $300  _ 

1000 _ $45 _ 

iooo _ J8S_ 

None  $40  _ 

None  35% 


Patch 

5th 

mats 

Cyl. 

Closing 

No.  of 

for-4 

for-4 

Mixf 

days  for 

Progs 

color 

color 

Pre-PrL 

Spec. 

full  4 

and 

partial  partial 

Inserts 

Ink 

Spot  Col. 

Proofs 

PB- 

pg. 

Accepted 

Yest 

6 

3-4 

Hi-Fi 

Vest  7-3 

Vest  4-2 


Vest  4-3 

Vest  6 

_ 5-5 

Vest  3-3 

Vest  3-3 

Yes _ 

V'est  4-3 

Vest  4-3 


SMTWTS 

All 


Vest  10-5 
Yes  2-3 


Yes _ No _ HF  &  SP 

Offset  Offset  Hi-Fi 
Offset  Offset  Hi-Fi 

No _ No _ Hi-Fi 

No _ No _ ^HF  4  SP 

_  Hi-Fr~ 

_ Hi-Fi 

Yes  No  H  F  £  S 
No  No  Hi-Fi 


Y^s _ Yes _ 

Offset  Offset 

No _ No _ ^HF4 

Offset  Offset  HF  4 


Marianna  Jackson  County 
F'loridian 

1000 

30% 

All 

No 

4-4 

1 

Hi-F 

1 

Melbourne  Times 

1000 

$175 

1000  $125 

1000 

$75 

All 

All 

No 

5-3 

2 

Offset 

Offset 

HF4 

[  " 

Miami  Herald  (2) 

14  li. 

$550* 

14  li.  $425* 

14  li. 

$250* 

Alt 

All 

Yest 

10-4 

5 

Yes 

No 

E 

Miami  News  (2) 

14  li. 

$400* 

14  li.  $350* 

14  li. 

$200* 

All 

All 

Yest 

10-4 

5 

Yes 

No 

HF4 

L 

Miami  Beach  Sun  (Tab.) 

None 

$125 

None  $90 

None 

$50 

All 

All 

Yest 

10-7 

No 

No 

HF4 

E 

Naples  Collier  County  News 

1000  $100 

1000 

$50 

All 

7-4 

2-2 

Offset 

Offset 

Ocala  Star-Banner 

560 

$125 

560  $100 

560 

$60 

All 

All 

Yes 

7-3 

2 

Offset  Offset 

Hi-Fi 

Orlando  Sentinel  4  Star 

1000 

$325* 

1000  $250* 

1000 

$200* 

All 

AW 

Yest 

10-5 

1-1 

Yes 

No 

Hi-Fi 

Panama  City  News-Herald 

1000 

30% 

All 

Yes 

3 

HF4 

Sn 

Pensacola  News-Journal 

1000 

$250 

1000  $210 

1000 

$170 

All 

.Ml 

Yest 

3-2 

1-2 

Yes 

No 

HF4 

SP] 

Pompano  Beach 

Sun-Sentinel  (1) 

1000 

$300 

1000  $300 

1000 

$175 

All 

All 

Yest 

5-3 

2-2 

No 

No 

Hi-Fi 

1 

St.  Augustine  Record 

None 

$50 

SMTTF 

Yest 

2-2 

Hi-Fi 

1 

St.  Petersburg  Times  4 
Independent 

1000 

$425* 

1000  $325* 

1000 

$225* 

All 

All 

Yest 

14-3 

3-3 

Yes 

No 

HF4 

1 

Sanford  Herald 


Sarasota  Herald-Tribune  & 


1000  $100 


Tampa  Tribune  4  Times 


1  itusville  Star-Advocate _ 

West  Palm  Beach  POst-Times  980  $225 _ 980 

Winter  Haven  News-Chief _ 

(1)  Sold  in  comb.  (2)  In  comb.  M  &  E — $750,  $575,  $350. 


1176  $63 

980 _ $12£^ 

“None  $40 


Yes  No  _ 

Offset  Offset 


Albany  Herald _ 

Americus  Times-Recorder 


Atlanta  Journal  Constitution 


Augusta  Chronicle-Herald 


Columbus  Ledger- Elnquirer 


Lordele  Dispatch 


Dalton  Citizen-News 


500  $75 

1000  $70 

_ $ 

_ i 

$ 


Macon  Telegraph  &  News 


Marietta  Journal _ 

Moultrie  Observer _ ^ _ _ 

Savannah  News  &  Press _ 1000  $240 _ 1000  $190 

Thomasville  Times-Enterprise  None  $120 _ None 

Valdosta  Times _ 

Waycross  Journal-Herald _ 1000  $120 _ 1000 

West  Point  Valley  Times-News 

HAWAII 

Hilo  Hawaii  Tribune-Herald _ _ 

Honolulu  Advertiser  4  Star 

Bulletin _ 1000  $391*  1000 

Honolulu  Hawaii  Hochi 

*  Volume  rate  discount  avaifable.  t  AdPro  inks  available. 


1000  $253* 

None  50% 


No  No _ 

Offset  Offset _ _ 

Offset  Offset  Hi-Fi 


Offset  Offset  HF 


3-3 

Yes 

Yes 

HF4ia 

3-3 

2-2 

No 

No 

-j 

1 

1 

5-2 

“YeT" 

No 

HF4Sr 

Offset  Offset  Hi-Fi 


_ All  Vest  4-3  2-2  Yes  No  Hi-Fi  , 

_ ^ _ 1  _ 
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Color  abounds  in  MIAMI.  It's  the  very  sun- 
blessed  nature  of  this  unique  area.  How  fitting 
that  South  Florida's  most  influential  medium 
is  the  newspaper  that,  during  the  past  year, 
once  again  led  the  nation  in  R.O.P.  color! 
The  HERALD,  of  course. 


ONE  OF  A  SERIES  TO  BETTER  ACQUAINT  YOU  WITH  THE  FAMILY  OF  KNIGHT  NEWSPAPERS 
AKROrv  BEACO^  JOUR\AL  •  CHARLOTTE  NiEWS  •  CHARLOTTE  OBSERVER  .  DETROIT  FREE  PRESS  •  MIAMI  HERALD  •  TALLAHASSEE  DEMOCRAT 


1 

I 

( 

( 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Editor  S  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  Ifi7. 


3  Cdort 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color  1-Color* 
and  Black  extra 

Min.  Size  charge 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 

mats  Cyl- 
for-4  for-4 
color  color 
partial  partial 
pg-  pg- 

Pre-lrt. 
Inse  U 
Accci'ted 

IDAHO 

Boise  Statesman 

1000 

$225 

1000 

$175 

1000 

$125 

.\11 

.-Ml 

Vest 

10-7 

1-2 

Yes 

No 

HF&  SP 

Cocur  trAlene  Press 

1000 

$135 

1000 

$90 

1000 

$45 

All 

.Ml 

Vest 

6-2 

Offset 

Offset 

Hi-Fi 

Idaho  Falls  Post  Register 

700 

$100 

700 

$75 

700 

$45 

All 

All 

Vest 

6-3 

1-1 

Yes 

No 

Hi-Fi 

Lewiston  Tribune 

600 

$150 

600 

$110 

600 

$70 

All 

All 

Vest 

5-3 

1-2 

No 

No 

Hi-Fi 

Moscow  Idabonian 

None 

$135 

None 

$90 

None 

$45 

All 

.Ml 

Vest 

5-3 

1-3 

Offset 

Offset 

Hi-Fi 

Naniiia  Free  Press  & 

Caldwell  News  Tribune 

560 

75% 

560 

50% 

560 

35% 

All 

All 

Yes 

5-3 

Offset 

Offset 

HF&  SP 

Pocatello  State  Journal 

600 

$100 

600 

$75 

600 

$45 

All 

All 

Vest 

3-3 

No 

Yes 

HFK  SP 

Twin  Falls  Times-Ncws 

1000 

75% 

1000 

50% 

1000 

35% 

All 

All 

Vest 

3-3 

2-2 

Yes 

Yes 

HF&  SP' 

ILLINOIS 

Alton  I'elegraph 

1000 

$75 

MTWFS 

Yes 

5 

2 

HFS,  SP 

Arlington  Heights  Arlington 
Day 

616 

$120 

616 

$80 

616 

$40 

All 

All 

5-5 

Offset 

Offset 

Aurora  Beacon-News 

None 

$160 

None 

$140 

None 

$125 

All 

.Ml 

Vest 

7-5 

4-2 

No 

No 

HFS:  SP 

Belleville  News-Democrat 

1000 

$100 

.Ml 

2 

Belvidere  Republican 

None 

$115 

None 

$80 

None 

$50 

All 

All 

Not 

5-3 

2-2 

Offset 

Offset 

HF  &  SP 

Bloumington-Normal 

Pantograph 

1000 

$200* 

1000 

$150* 

1000 

$85* 

All 

All 

Vest 

5*5 

2-1 

No 

Yes 

HFi  SP 

Canton  Ledger 

1000 

50% 

1000 

40% 

1000 

25% 

All 

All 

No 

7-4 

2-2 

No 

Yes 

Hi-Fi 

Centralia-Ccntral  City- 
Wamac  Sentinel 

1000 

$150 

1000 

$90 

1000 

$45 

SMTWF 

.Ml 

Yes 

4-4 

1-1 

Offset 

Offset 

HFS  SP 

t  hampaigii'L'rbana  Courier 

1000 

$60 

All 

Vest 

3 

Hi-Fi 

Chanipaign-Urbana  News- 
Gazette 

1000 

$1.50 

1000 

$110 

1000 

$60 

All 

All 

Yes 

4-4 

t 

No 

Yes 

Hi-Fi 

Chicago  American 

Page 

$630 

1000 

$580 

1000 

$525 

All 

All 

Vest 

7-2 

2-3 

Hi-Fi 

Chicago  Calumet 

None 

$225 

None 

$150 

None 

$75 

All 

All 

Not 

4-4 

Offset 

Offset 

Chicago  Daily  Defender  (Tab.) 

1000 

25%* 

All 

Not 

3 

2-2 

Hi-Fi 

Chicago  News  (1) 

Page 

$750* 

Page 

$750* 

1000 

$465* 

AM 

All 

Yest 

7*3 

2-3 

HF  &  SP 

Chicago  Sun-Times  (Tab)  (1)  Page 

$610* 

Page 

$610* 

Page 

$425* 

All 

All 

Yest 

7-3 

2-3 

HK&SP 

Chicago  Tribune 

Page 

$1055 

1000 

$1055 

1000 

$795 

All 

All 

Yest 

7-5 

3 

Hi-Fi 

Danville  Commercial-News 

1000 

$1.50 

1000 

$110 

1000 

$65 

All 

All 

Yest 

5-3 

1 

Yes 

Yes 

HF  &  SP 

DeKalh  Chronicle 

None 

$.50 

•Ml 

Yes 

7-7 

HF&  SP 

Dixon  Telegraph 

a  pg 

.  $120 

%  pg- 

$80 

!4  pg- 

$40 

MTuF 

MTuF 

Yes 

10-5 

2 

No 

No 

Hi-Fi 

Du(Jtioin  Call 

1000 

$30 

All 

Yes 

7-7 

2-1 

Hi-Fi 

East  St.  Louis  Metro- 
East  Journal 

1000 

$120 

•Ml 

2 

1-2 

Ettingham  News 

None 

$45 

MTTF 

Not 

10-10 

3 

Hi-Fi 

Elgin  Courier-News 

Page 

$155 

Page 

$135 

14  li. 

$115 

MTTFS 

All 

Yest 

7-4 

HF  &  SP 

Freeport  Journal-Standard 

Page 

$90* 

Page 

$70* 

1000 

$.50* 

All 

All 

Yest 

3-3 

HF  &  SP 

Galesburg  Register-Mail 

1000 

$100 

1000 

$75 

1000 

$.50 

All 

All 

Yest 

4-2 

2 

\  es 

\  es 

HF  &  SP 
HFS  SP 

Harrisburg  Register 

1000 

$35* 

All 

Yest 

4 

2 

Herrin  Spokesman 

None 

$25 

All 

No 

7-7 

1-1 

_ 

Hoo(ieston  C'hronicle-Herald 

None 

$35 

All 

No 

7-7 

1-1 

Jacksonville  Journal-Courier 

None 

$120 

None 

$85 

None 

$50 

All 

All 

Yest 

7-3 

2-2 

Hi-Fi 

loliet  Herald-News 

Page 

$175 

1000 

$155 

1000 

$135 

All 

.Ml 

Yest 

7-5 

No 

\  es 

HP  S  SP 

"Kankakee  Journal 

1200 

$160 

1200 

$95 

1000 

$65 

All 

All 

V'est 

4-3 

2-2 

Yes 

No 

HF  S  SP 

Kewanee  Star-Courier 

1000 

$160 

1000 

$95 

1000 

$65 

All 

•MI 

Yes 

10-3 

2-2 

\  es 

No 

LaSalle- F*eru-Oglesby  News- 
Tribune 

1000 

$140 

1000 

$100 

1000 

$60 

.\I1 

All 

Yest 

5-3 

Yes_ 

No 

HFS  SP 

Litchfield  News-Herald 

560 

$35 

All 

6 

2-1 

Offset 

Offset 

Hi-Fi 

’  Macomb  lournal 

1000 

$40 

MTTFS 

No 

3 

2-2 

Hi-Fi 

Mattooii  lournal-Gazctte 

None 

$60 

All 

Yes 

3-3 

1-2 

_ 

Hi-Fi 

1000“ 

$130* 

1000 

$112.50* 

1000 

$70* 

All 

All 

V'est 

Yes 

Yes 

Hi-Fi _ 

Monmouth  Review  Atlas 

Page 

$105 

None 

$70 

None 

$35 

WT 

All 

Yest 

2-2 

Hi-Fi 

Mount  Vernon  Register- News 

Page 

$60 

All 

Yes 

3 

1-2 

No 

No 

Oinev  Mail 

1000 

$110 

1000 

$85 

1000 

$50 

.Ml 

All 

1-1 

Offset 

:  Offset 

_ _ 

"Ottawa  Republican-Times 

1000 

$100 

1000 

$50 

All 

No 

3 

2-1 

_ 

_ 

Hi-H _ 

Pekin  1  imes 

1000 

$65 

MTuFS 

Not 

6 

2-2 

_  _ 

_  _ 

Peoria  Tournal-Star 

1000 

$300* 

1000 

$242.50* 

1000 

$175* 

Ml 

All 

Yes 

.5-5 

2-3 

Yes 

No 

Quincy  Herald-Whig. 

1000 

$100 

1000 

$80 

1000 

$50 

All 

All 

Yest 

5-5 

_ 

Yes 

Yes _ 

:  Offset 

HF  &  SP 
Hi-Fi 

HF  S  SP 

Robinson  News 

1000 

$45 

All 

No 

3 

Offset 

Rockford  Star  &  Register- 
Republic 

Page 

$240* 

Page 

$185* 

None 

$120* 

All 

All 

Yest 

6-4 

1-1 

Rock  Island  Argus  (3) 

1000 

$130* 

1000  " 

$112.50* 

1000 

$70* 

All 

All 

Yes 

3-2 

1-1 

Yes 

Yes 

HF  S  SP 

Springfield  State  Journal  & 
Register 

1000 

$265 

1000 

$215 

1000 

$140 

All 

All 

Yest 

2-1 

3-3 

Yes 

Yes 

HiJ'L- 

'  Sterling-Rock  Falls  Gazette 
"Streator  Times-Press 

- — 

— 

'4  pg 

rrroo 

_ 'A  VS. 

%  pg 

.  $45 

.  $50 

All 

All 

Vest 

No 

3-3 

3-2 

2 

2-2 

— 

- - 

Hi  F5_ 
■  H  F  &  SP 

HF&SP 

Taylorville  Breeze-Courier 
Waukegan-North  Chicago 
News-Sun 

1000 

$1.50 

None 

1000 

$35 

$120 

None 

1000 

$.10 _ 

$85 

All 

All 

All 

Yes 

Vest 

J_ 

10-10 

2-2 

_ Yes 

No 

1000 

$60 

All 

2 

_ 

(I)  Also  sold  in  combination. 

(2)  Comb,  with 

Rock  Island 

Argus  (3)  Comb. 

with  Moline  Dispatch. 

INDIANA 

Anderson  Herald  &  Bulletin 

980 

$180 

980 

$120 

All 

Yes 

7-7 

3-3 

Hi-Fi 

Bloomington-Brdford  Herald- 
Telephone  &  Times- Mail 

1000 

$100 

All 

2 

HFFi_ 

Clinton  Clintonian 

None 

$75* 

None 

$50* 

None 

$25* 

All 

Not 

7-1 

Unset  Uttset 

Hi-Fi 

*  X'olunre  rate  discount  available;  t  AdPro  inks  available. 
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6.3i«  SeRVIMO  THE  ORAPMIC  ARTS  INDUSTRY  EXCLUSIVELY  SINCE  1911 


Samples,  as  well  as  a  thorough  demonstration-on  your  work- 
all  available  at  no  cost  or  obligation. 


WOOD  FLONG  CORPORATION 


WOOD 


FLONG 


To  make  a  great  mat  even  better  wasn’t  easy 
but,  after  five  full  years  of  research  and 
effort,  we’ve  done  it  .  .  .  and  we’re  calling 
it  the- 


WOOD  MINIMUM  SHRINK 
ROP  SUPER  FLONG! 

To  see  how  this  great  new  product  performs, 
to  test  how  tight  it  holds  to  desired 
performance  specifications  in  delivering 
better  ROP  color  reproduction,  just 
drop  a  note  to  your  nearest  Wood  Flong 
Representative  or  write  us  direct. 


M  SHRINK 
ROP  SUPER  FLONG 


a3A0ddl/\ll 


Over  the  long  haul^  you  can  be 
linecasting  machines  will  set  more 


There’s  only  one  TTS  (short  for  Teletype¬ 
setter*).  And  only  Fairchild  makes  it.  What  is 
TTS?  It’s  a  system  that  operates  linecasting 
machines  automatically. 

This  system  consists  of  two  basic  units.  First: 
a  TTS  perforator,  which  punches  tape.  And, 
second:  a  TTS  operating  unit  attached  to  the 


linecasting  machine,  which  ’’senses”  the  codes 
punched  into  the  tape  and  translates  them  into 
linecasting  machine  functions. 

This  uncomplicated  system  is  mechanical  in 
function . . .  same  as  your  linecasting  machine. 
Your  own  machinists  can  keep  it  in  top  shape 
with  a  minimum  of  maintenance. 


>T  -t 


sure  TTS®  operating  units  for 
type  in  less  time  at  less  cost*  But*** 


Such  reliability  means  that  Teletypesetter 
operating  units  will  get  the  most  out  of  any 
linecasting  machine. 

Teletypesetter  sets  more  type,  in  less  time,  at 
less  cost.  We  can  prove  it! 

Call  your  Fairchild  TTS  specialist.  Or,  call 
Bob  Miller  collect.  Phone:  (516)  938'9600. 


GRAPHIC  EQUIPMENT 

A  mmm  m  ramCMit  camii*  um  mttAOMHt  ctAwaatiwi 
o  tti  A«i«M  J  Aiauivrtv  mv  vam  ham  o 

mimimtut  cutoKsna  a  i-imumat-Murnu-cmum 


TtUiypASAttAf  ond  TTS  pfA  both  rAgistAtAd  irodA  morks  of  FoirchUd  ComAfo  ond  Intirwmpfit  CorporoHon. 
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and  Black 
Min.  Size 
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extra 

charge 

2  Colors 
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Min.  Size 

24:olor* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 
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Ink 

Closing 
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full& 
Spot  Col. 
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and 
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Patch  5th 
mats  Cyl. 
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color  color 
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PO-  PO. 

Pre-Prt. 

Insarts 

Accepted 

INDIANA  (Cont.) 

Columbus  Kepubiican  (1) 

None 

$240 

None 

$170 

None 

$100 

MTWTF 

All 

Not 

3-2 

1 

Offset 

Offset 

Hi  Fi 

Connersville  News-Examiner 

None 

$80 

None 

$50 

.MVVT 

.MWTS(2) 

Not 

3-2 

Offset 

Offset 

Hi-Fi 

Crawfordsville  Journal  Keview 
O'ab.) 

None 

$130 

None 

$90 

None 

$50 

MTWTF 

MTWTF 

Not 

3-3 

1-1 

No 

No 

Hi-Fi 

Elkhart  Truth 

1000 

$115 

1000 

$70 

All 

All 

Yes 

2 

2-2 

Hi-Fi 

Elwooii  I'all-Leader 

600 

$50 

All 

7 

Evansville  Courier  &  Press 

l.’liO 

$325* 

1000 

$275* 

1000 

$225* 

.\ll 

All 

Vest 

5-5 

2-2 

No 

Yes 

HF&  SP 

Fort  Wayne  Journal-Gazette 

4c  N<rw>-Se*ntinel 

1000 

$.330 

1000 

$425 

1000 

$150 

All 

All 

Vest 

8-5 

1-2 

Yes 

Yes 

Hi-Fi 

Frankfort  Times 

None 

$70 

None 

$40 

.\ll 

All 

No 

2 

Offset 

Offset 

Hi-Fi 

Franklin  Journal  (3) 

None 

$240 

None 

$170 

None 

$100 

.MTWTF 

All 

.Not 

3-2 

1 

Offset 

Offset 

Hi-Fi 

Franklin  Star 

None 

$70 

None 

$35 

All 

Yes 

7-5 

No 

No 

Hi-Fi 

Gary  I'ost-Tribune 

IIJO 

$175 

1120 

$150 

1120 

$115 

All 

.All 

Yest 

5-5 

2-1 

No 

No 

HF&  SP 

Gosthen  News 

*4  Pg- 

$195 

!4  pg- 

$130 

54  pg. 

.  $65 

All 

.All 

Yes 

3-2 

1-1 

No 

No 

Hi-Fi 

Greencastle  Banner 

588 

$100 

588 

$50 

All 

All 

Hammond-East  Chicago  Times 

1000 

$235 

1000 

$190 

1000 

$150 

All 

All 

A’est 

5-5 

2-2 

Yes 

No 

HF&SP 

Indianapolis  Star  &  News 

1000 

$500* 

1000 

$400* 

1000 

$300* 

All 

All 

Yest 

7-7 

4-2 

No 

No 

HF  &  SP 

Jasjier  Herald  (Tab.) 

None 

$80 

None 

$57.50 

None 

$35 

All 

All 

No 

Offset 

Offset 

Hi  Fi 

JetferMMivilIc  News 

None 

$120 

None 

$65 

All 

Offset 

Offset 

Kenilallville  News-Sun 

None 

$40 

.MTWFS 

Yes 

2 

Offset 

Offset 

Hi-Fi 

Kokomo  Times 

None 

$1 35.35 

None 

$90 

None 

$45 

All 

All 

Yes 

4-2 

4-2 

Offset 

Offset 

Hi-Fi 

Kokomo  T  ribune 

1000 

$140 

1000 

$105 

1000 

$60 

All 

All 

Not 

7-4 

2*2 

No 

No 

HF&  SP 

Lafayette-West  Lafayette 
lournal  4lf  Courier 

oOO 

$160 

600 

$120 

600 

$80 

All 

.All 

Yest 

3-3 

2 

Yes 

No 

HF&  SP 

La  Porte  Herald-Argus 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

S-3 

2-2 

No 

V'es 

Hi-Fi 

Lelianon  Rejorter 

1000 

$40 

-MTuFS 

Yes 

7-7 

2-2 

Hi-Fi 

Logansport  Pharos-Tribune 
&  Press 

1000 

$135 

1000 

$97.50 

1000 

$57.50 

All 

All 

Yes 

4-2 

2-1 

Yes 

No 

Hi-Fi 

Madison  Courier 

1000 

$105* 

1000 

$75* 

1000 

$40* 

All 

All 

Yest 

7-3 

3-3 

Offset 

Offset 

Hi-Fi 

Marion  I^eader-Tribune  & 
Chronicle 

None 

$100 

None 

$80 

None 

$50 

.\11 

All 

Yest 

4-3 

Yes 

No 

Hi-Fi 

.Martinsville  Reporter 

None 

$40 

•MTTFS 

Offset  Offset 

Michigan  City  News-Dispatch 

1000 

$150 

1000 

$100 

1000 

$50 

All 

.All 

Not 

5-5 

2-2 

No 

No 

Hi-Fi 

\Tuncie  Star  &  Press 

1000 

$165 

1000 

$110 

1000 

$55 

All 

All 

Yest 

7-4 

Yes 

Yes 

HF&  SP 

New  Albany  Tribune 

980 

$63 

All 

Yest 

10 

1 

Hi  Fi 

-New  Castle  Courier-Times 

None 

$120 

None 

$60 

.MTWFS 

No 

4 

2-2 

Hi-Fi 

Noblesville  Ledger 

630 

$45 

MTWFS 

No 

4-2 

Hi-Fi 

l*eru  Tribune 

None 

$120 

None 

$80 

None 

$40 

All 

All 

No 

5-4 

2 

Yes 

Yes 

Hi-Fi 

Plymouth  Pilot-News 

Page 

$120 

Page 

$80 

55  pg. 

$50 

MTuFS 

MTuFS 

Not 

S-3 

2-2 

V  es 

No 

Hi-Fi 

'Portland  L ommercial- Review 

1000 

$35 

All 

Richmond  Palladium-Item 

1000 

$60 

5 

Rushville  Reimblican  &  Telegram 

1000 

$33 

All 

No 

3 

2 

Hi-Fi 

Seymour  Tribune 

None 

$180 

None 

$90 

None 

$45 

MTWK 

All 

Yest 

S-3 

1-1 

Offset 

Offset 

Hi  Fi 

Shelbyville  News 

500 

$80 

500 

$40 

All 

Not 

5 

2-2 

Hi-Fi 

South  Bend  Tribune 

1000 

$300* 

1000 

$250* 

1000 

$135* 

All 

All 

Yest 

7-7 

2-3 

V'cs 

No 

Hi-Fi 

Terre  Haute  Tribune-Star 

1000 

$110 

All 

Yest 

7 

2-1 

HF&SP 

Union  City  Times-Gazette 

1000 

$40 

•All 

\  mcennes  Sun-Commercial 

1000 

$50 

All 

Yest 

3 

2 

Wabash  Plain  Dealer 

None 

$35 

MTVVTS 

Yes 

5 

2-2 

Hi-Fi 

Warsaw  Times-Union 

14  PR- 

$170 

'4  pg. 

$120 

54  pg 

,  $70 

All 

All 

Yest 

6-4 

No 

No 

Hi-Fi 

Washington  Times-Herald 

1000 

$50 

All 

Winchester  .News  &  Journal  Herald 

1000 

$40 

All 

(1>  Sold  in  comb,  with  Franklin,  Ind.  Journal 

(2)  Tabloid  size 

only  Saturday. 

(3)  Sold  in  comb,  with  Columbus, 

Ind.  Kepubiican. 

IOWA 

Ames  Tribune 

SCO 

$60 

ROO 

$50 

None 

$40 

All 

.All 

Yest 

4-2 

Offset 

Offset 

Hi-Fi 

"Atlantic  .News-Telegraph 

None 

$.10 

All 

No 

4-2 

2-2 

Hi-Fi 

Boone  News-Republican 

1000 

$40* 

All 

Yest 

7-3 

Hi-Fi 

Burlington  Hawk-Eye 

1000 

$120 

1000 

$90 

1000 

$60 

All 

All 

No 

3 

2 

Hi-Fi 

t.'arroll  Times  Herald 

1000 

$40 

All 

No 

3 

2 

Hi-Fi 

(*edar  Falls  Record 

None 

$40 

Offset 

Offset 

Cedar  Rapids-Marion  Gazette 

1000 

$250 

1000 

$200 

1000 

$100 

All 

All 

Yest 

3-3 

2-2 

Yes 

No 

Hi-Fi 

Centerville  lowegian  &  Citizen 

840 

$29 

All 

No 

1 

2-2 

Yes 

Hi  Fi 

Charles  Citv  Press 

1050 

$30 

All 

1 

Clinton  Herald 

1000 

$60 

All 

Yes 

5 

2-2 

Hi-Fi 

‘  Council  Bluffs  Nonpareil 

1000 

$160 

1000 

$110 

1000 

$60 

SMTTFS 

All 

Yest 

7-2 

1-1 

\  es 

No 

HF&  SP 

"Creston  News-Advertiser 

Vi  pg- 

$90 

55  pg. 

$45 

All 

No 

5 

Offset  Offset 

Hi-Fi 

Uaveni>ort-  Bettendorf 

Times- Democrat 

1000 

$250 

1000 

$250 

1000 

$140 

All 

All 

Yest 

7-3 

2-2 

Yes 

No 

HF&  y; 

Des  Moines  Register  &  Tribune 
"Dubuque  Telegraph-Herald 

Page 

$500 

Page 

$500 

1000 

$350 

.All 

All 

Yest 

6-5 

1-2 

No 

Yes 

HF&  SP 

1000 

$250 

1000 

$175 

1000 

$85 

All 

All 

Yes 

7-4 

1-2 

Offset  Offset 

Hi-Fi 

Fairfield  l^ger 

Page 

$45 

All 

No 

3 

Hi-Fi 

Fort  Dwlpe  Messenger  & 
Chronicle 

1000 

$160 

1000 

$110 

1000 

$60 

All 

All 

Yest 

3-3 

1-2 

No 

No 

HF&  SP 

Fort  Madison  Democrat 

600 

$35 

All 

No 

4 

Hi-Fi 

Iowa  Citv  Press-Citizen 

1000 

$100 

1000 

$75 

1000 

$50 

All 

All 

Yes 

S-3 

3-1 

No _ 

No 

Hi-Fi 

Keokuk  Gate  City 

1000 

$75 

1000 

$55 

1000 

$35 

All 

All 

Yes 

4-2 

2-2 

Yes 

Hi-Fi 

Le  Mars  Sentinel 

1000 

$55 

1000 

$30 

All 

2 

1 

Offset 

Offset 

Marshalltown  Times-Republican 

None 

$80 

None 

$50 

All 

Yest 

5 

Hi-Fi 

•  Volume  rate  discount  available. 

tAdP 

ro  inks  available. 
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Color  makes  a  difference  I 


Whether  it's  spot  color  (as  above)  or  radiant  salesmaking  full 
color,  our  ROP  printing  is  better  than  ever  as  a  result  of  new 
equipment  and  new  techniques. 

Hi-Fi  and  Spectacolor  inserts  offer  the  highest  fidelity  in  fine 
screen  and  slick  paper  reproduction. 

So,  why  not  give  your  advertising  the  added  impact  of  color? 
And  why  not  place  it  in  the  medium  that  reaches  more  metro 
Indianapolis  homes  than  any  commercial  broadcast  or  any  com¬ 
bination  of  4  leading  national  magazines. 


THE  MARKET-28th  U.S.  metro  market 
in  retail  sales— 22nd  U.S.  newspaper  mar¬ 
ket-one  of  the  top  5  U.S.  test  markets. 

THE  STAR  AND  THE  NEWS-Full  serv¬ 
ice  newspapers;  ROP  color,  Roto,  Hi-Fi, 
Spectacolor,  Section  inserts.  Split  run. 

*Total  combined  daily  circulation  430,355 
Sunday  378,395 

*  Publishers'  statement  for  six  months  end¬ 
ing  September  30, 1 966.  Subject  to  audit 


Why  not  send  a  boy  to  do  a  man's  job  ? 

(  especially  when  he  can  do  it  better  I ) 


The  Indianapolis  Star 

(mORNINO  4  SUNDAY) 

THE  INDIANAPOLIS  NEWS 

(cvtNmc) 

Story' &  Kelly-Smith,  Inc.  •  National  Representatives 
The  Leonard  Co.  •  Florida  Representatives 


)wensboro  Messenger  &  Inquirer 


Paducah  Sun-Democrat 


Paris  Enterprise 


Richmond  Register 


Offset  Offset  Si 


Offset  Offset 


Alexandria-Pineville  Town  Talk  1000 


Bastrop  Enterprise 


Baton  Rouge  Advocate  & 
State  Times 


Kogalusa  Ne 


Crowley  Signal 


lennings  News 


Lafayette  Advertiser 


I.ake  Charles  American  Pres 


\  olume  rate  discount  available. 


t  AdPro  inks  available. 


Vest _ 4-4_ 

■  “  4-2 


Yes  Yes _ _ 

Offset  Offset  HF&SP 


Offset  Offset  Hi  Fi 
Offset  Offset  HF&SP 
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You  need  Linofllm. 


The  Linofilm  System’s  Photo  Unit  is  now  avail¬ 
able  in  either  an  18  or  28-grid  configuration, 
offering  the  greatest  typographic  flexibility  in 
photocomposition.  Up  to  2,464  characters  are 
at  the  operator’s  command. 

From  display  mixing  to  mathematical  and 
chemical  formulas,  Linofilm  can  meet  your 
most  complex  composition  requirements.  Type 
sizes  from  6  to  54  point  can  be  set  alternately 
or  in  any  sequence.  Two  or  three-line  foodstore 
work  is  automatically  made  up  as  the  type  is  set. 
The  keyboard  operator  can  set  type  and  per¬ 


form  makeup  of  tabular  matter,  thus  eliminat¬ 
ing  the  time-consuming  pasteup  of  small  type. 

Linofilm's  flexibility  extends  to  tape  input  too. 
The  Photo  Unit  can  be  operated  from  standard 
Linofilm  15-level  tape,  from  6-level  computer 
tape  directly  (COL-28),  or  from  a  combination 
of  both  (KE-28). 

Need  flexibility  in  composition  and  machine 
adaptability?  Then  you  need  Linofilm  .  .  .  the 

I  world’s  most  flexible  photocomposition  system. 
Mergenthaler  Linotype  Company,  29  Ryerson 
Street,  Brooklyn,  New  York  11205. 
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3  Colors 
and  Black 
Min.  Size 

3-Color» 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Closing 
Mixt  days  for 
Spec,  full  & 

Ink  Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 

mats  Cyl- 
for-4  for-4 
color  color 
partial  partial 

PO-  pg- 

Pre-Prt. 

Inserts 

Accepted 

LOUISIANA  (Cent.) 

Monroe  News-Star  &  World 

1000 

$140 

1000 

$115 

560 

$85 

All 

All 

Vest  4-2 

21 

Yes 

No 

Hi-Fi 

Morgan  City  Review 

1000 

$125 

1000 

$80 

1000 

$40 

All 

All 

No  7-3 

2-2 

Offset  Offset 

HF&  SP 

New  Iberia  Iberian  & 

J  eaneret  t  e  K  n  t er  pr  i  se 

Page 

$50 

Th 

Yes  4-4 

2 

HF&  SP 

New  Orleans  Tinies  Picaj  une 
State  Item 

& 

1000 

$490* 

1000 

$490* 

1000 

$250* 

All 

All 

Yes  7-7 

1-1 

No 

No 

Hi-Fi 

Opelousas  World 

1000 

$#0* 

All 

Vest  4 

2-2 

Offset 

:  Offset 

HF&  SP 

Shreveport  Journal  &  Times 

1000 

$275 

1000 

$225 

1000 

$150 

All 

All 

Vest  7-5 

2-2 

Yes 

No 

Hi-Fi 

MAINE 

Augusta  Kennebec  Jeurnal 

1000 

$75 

1000 

$50 

All 

Yes  3-3 

1-2 

Hi-Fi 

Bangor  News 

Page 

$300 

1000 

$250 

1000 

$200 

All 

All 

Yest  5-3 

HF&  SP 

Biddeford-Saco  Journal 

1000 

$50 

All 

No  7 

2-1 

Hi-Fi 

Lewiston  Auburn  Sun>Journal 

None 

$175* 

None 

$150* 

None 

$125* 

All 

-All 

Yest  5-5 

2-2 

Yes 

Yes 

Hi-Fi 

Portland  Press  Herald 

Express 

1000 

$350 

1000 

$275 

1000 

$200 

All 

All 

Yest  7-4 

2-2 

Yes 

Yes 

HF&  SP 

Watcrville  Sentinel 

1000 

75  %* 

1000 

60%  * 

All 

Not  3 

Hi-Fi 

MARYLAND 

Annapolis  Capital 

1000 

50% 

All 

No  3 

1 

HF&  SP 

Baltimore  News  American 

1000 

$615* 

1000 

$515* 

1000 

$350* 

MTWTFS 

All 

Yest  5-3 

1-4 

No 

No 

Hi-Fi 

Baltimore  Sun 

Page 

$980 

Page 

$830 

1000 

$580 

SMTWFT 

All 

Not  5-3 

2-3 

HF  &  SP 

Cambridge  Banner 

1000 

$90 

1000 

$70 

1000 

$45 

All 

All 

No  2-2 

2-1 

Offset  Offset 

Hi-Fi 

Cumberland  News  &  Times 

1000 

$100 

1000 

$70 

1000 

$50 

All 

All 

Yes  7-4 

3-2 

No 

No 

HF&  SP 

Frederick  Post  &  News 

None 

$60 

All 

2 

1 

Hagerstown  Herald  Mail 

Page 

$190* 

Page 

$150* 

1000 

$75* 

All 

All 

Yes  7-3 

2-2 

HF&  SP 

Salisbury  Times 

Page 

$150 

Page 

$100 

1000 

$50 

All 

All 

Yest  4-4 

Hi-Fi 

MASSACHUSETTS 

Attleboro  Siin 

840 

$60 

All 

No  5 

2-2 

Hi-Fi 

Boston  Christian 

Science  Monitor 

1000 

50%* 

1000 

40  %* 

1000 

2S%* 

.All 

All 

Yest  14-7 

2 

Yes 

No 

HF&  SP 

Boston  Globe 

1000 

$650* 

1000 

$600* 

1000 

$450* 

All 

All 

Yest  7 

3-3 

No 

Yes 

HFfkSP 

Boston  Herald  Traveler 

1000 

$675* 

1000 

$600* 

600 

$450* 

All 

All 

No  7-4 

2-3 

No 

Yes 

HF&  SP 

Bosttxi  Record  American  (Tab.) 

1000 

$450 

All 

Yes  3 

2 

HF&  SP 

Brockton  Enterprise  &  Times 

1000 

$225 

1000 

$175 

800 

$60 

All 

All 

Yest  8-5 

2*2 

Yes 

Yes 

HF&SP 

Kali  River  Hcrald-\ews 

None 

$60 

All 

Yes  5-3 

3-2 

Fitchburg  Sentinel 

1000 

$75 

All 

Yest  5 

2 

Hi-Fi 

Framingham  News 

1000 

$200 

1000 

$140 

1000 

$90 

All 

All 

Yest  3-2 

2-2 

No 

No 

Hi-Fi 

Gardner  News 

1000 

$225 

1000 

$150 

1000 

$75 

All 

All 

Yest  5-3 

Offset  Offset 

Hi-Fi 

Gloucester  Times 

560 

$75 

MTWTF 

No  5-5 

2 

Hi-Fi 

Greenfield  Recorder-Gazette 

1000 

$80 

1000 

$40 

All 

•All 

No+  3-3 

Offset  Offset 

Hi-Fi 

Holyoke  Transcript  Telegram 

Page 

$453.60 

1000 

$135 

1000 

$100 

TuS 

All 

Yes  7-4 

No 

No 

HF  &  SP 

Hyannis  Cape  Cod  Standard 
Times 

600 

$100 

600 

$75 

600 

$50 

All 

All 

Not  1 

Yes 

Yes 

Hi-Fi 

Lawrence  Eagle  Tribune 

1000 

25% 

All 

Yest  6 

Hi-Fi 

Lowell  Sun 

(I) 

600 

65  %* 

600 

3354%* 

All 

No  3 

HF&  SP 

Malden  News 

560 

$75 

MTuF 

No  5 

2-2 

.Medford  Mercury 

560 

$75 

MTuF 

No  S 

2-2 

HF  &  SP 

Milford  News 

1000 

$65 

MTTFS 

Yes  3-3 

1-1 

Offset  Offset 

Hi-Fi 

New  Bedford  Standard-Times 

600 

$125 

All 

Yes  4 

Hi-Fi 

North  Adams  Transcript 

750 

$50* 

All 

Yes  6 

Hi-Fi_ 

Northamj>ton 

Hampshire  Gazette 

1000 

$185 

1000 

$135 

1000 

$75 

All 

AU 

Offset  Offset 

Pittsfield  Berkshire  Elagle 

1000 

$200 

1000 

$160 

1000 

$100 

All 

All 

Yest  5-3 

2-2 

No 

No 

HF&  SP 

Quincy  Patriot  Ledger 

1000 

$1.50 

1000 

$125 

All 

No  5-5 

4-4 

Hi-Fi 

Salem  News 

54  PK- 

50% 

H  Pg 

40% 

All 

A'est  5-4 

2-2 

Yes 

Yes 

Hi-Fi 

Southbrid^te  News 

600 

$45 

600 

$30 

All 

Yes  1 

Springfield  Union,  News  & 
Republican 

1000 

$250 

MTTFS 

Yes  5 

HF&  SP 

'I'aunton  Gazette 

1000 

$50 

All 

Yes  1 

Waltham  News-Tribune 

1000 

$140 

600 

$90 

600 

$.50 

All 

All 

Yest  4-2 

1-1 

Yes 

Yes 

Hi-Fi 

Woburn  Times 

1000 

$75 

All 

Not 

_ 

Worcester  Telegram  &  Gazette 

1000 

$350* 

1000 

$300* 

11)00 

$2.50* 

■All 

All 

Yest  5-5 

2-2 

No 

Yes 

Hi-Fi 

(1)  Full  color  available  after  Sept.  1967. 

MICHIGAN 

Albion  Recorder 

1000 

$50 

All 

No  2 

Hi-Fi 

Alpena  News 

1000 

$60 

All 

Not  5-3 

2-1 

No 

Yes 

Hi-Fi 

Ann  Arbor  News 

1000 

$175 

1000 

$175 

1000 

$100 

All 

All 

Yest  4-3 

4-4 

No 

No 

HF&  SP 

Battle  Creek  Enquirer 
&  News 

1000 

$125 

1000 

$95 

1000 

$55 

All 

All 

Yest  7-4 

1-1 

Yes 

Yes 

HF&SP 

Bay  City  Times 

1000 

$117 

All 

Yes  4 

1-1 

HF&SP 

Benton  Harbor  News-Palladium 
and  St.  Joseph  Herald-Press  1000 

$184 

1000 

$129 

1000 

$84 

All 

All 

Yest  5-3 

2-2 

Yes 

No 

Hi-Fi 

Big  Rapids  Pioneer 

None 

$150 

None 

None 

$50 

All 

All 

1-1 

Offset  Offset 

Cadillac  News 

$60 

All 

Yes  4 

_ 

Hi-Fi 

*  Volume  rate  discount  available,  t  AdPro  inks  available. 
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Irish  jauntmg-car  ride  was  colorful  part  of  Young  Columbus  1966  trip 


Parade’s  Young  Columbus  trip  to  Europe 
proves  great  incentive  to  nation’s  newspaper  boys 


With  the  chance  of  a  free  trip  to 
Europe  in  the  offing,  our  nation’s 
youth  is  discovering  that  a  local 
paper  route  offers  greater  rewards 
than  ever  before. 

Participating  newspapers,  too, 
are  discovering  hidden  benefits. 
Substantial  circulation  increases 
have  resulted  from  the  Young 
Columbus  promotion.  And,  in  the 


words  of  one  paper’s  Circulation 
Manager:  "We  feel  it  would  be  very 
difficult  to  conduct  another  sub¬ 
scription  contest  that  would  be  as 
effective  as  the  Young  Columbus 
promotion  in  holding  the  interest 
of  our  carrier  organization.’’ 

1967  marks  the  eleventh  straight 
year  Parade  has  sponsored  this 
carrier  contest  for  its  newspapers. 


This  Spring,  one  hundred  lucky 
boys— the  largest  group  ever— will 
spend  two  adventurous  weeks  tour¬ 
ing  Switzerland  and  Germany. 

The  boys  are  chosen  by  their 
hometown  papers  to  reward  them 
for  route  performance,  good  citi¬ 
zenship  and  scholarship.  They  be¬ 
come  ambassadors  of  good  will  for 
their  newspaper  and  their  country. 


A  giant  Sunday  selling  force-77  newspapers  strong. 


Daily  Newspapers  Offering  ROP  color:  rates  and  data— Cont'd. 

Compiled  by  Editor  &  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  1967. 
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Inserts 
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MICHIGAN  (Cent.) 

IJetroit  Free  Press 

Page 

$1000 

Page 

$1000 

1000 

$550 

All 

.AM 

Vest 

7-3 

6-6 

HF  &  .sp 

Detroit  News 

Page 

$1000* 

Page 

$1000* 

1000 

$650* 

W 

.AM 

Vest 

7-J 

3  3 

HF  &  SP 

Uowagiac  News 

1000 

$120* 

1000 

$80* 

1000 

$40* 

AM 

No 

> 

J.J 

Offset 

O  I  sel 

H.-Fi 

Kscanaba  Press 

1000 

$50(1) 

AM 

Vest 

5-5 

HF&SP 

Flint  Journal 

1000 

$350 

1000 

$275 

1000 

$150 

MTWTFS 

All 

Vest 

7-5 

2*2 

No 

No 

HF&  SP 

Grand  Haven  1  ribune 

1000 

$65* 

-MTWTF 

No 

5 

Hi-Fi 

Grand  Rapids  Press 

980 

$295 

980 

$225 

980 

$125 

All 

AM 

Vest 

6-4 

No 

No 

HFS:  SI' 

Greenville  News 

1000 

$75 

1000 

$50 

1000 

$25 

.All 

All 

Ves 

4 

2-1 

Offset 

Offset 

HF&SP  " 

Hillsdale  News 

560 

$40(2) 

Holland  Sentinel 

Page 

$260 

Page 

$185 

1000 

$85 

All 

AM 

Not 

7-7 

4 

Hi  Fi 

Iron  Mountain-Kingsford  New’s 

600 

$50(3) 

MTTFS 

Not 

5-5 

Hi-Fi 

Iron  wood  Globe 

1000 

$60 

All 

Ves 

3 

2 

Hi-Fi 

Jackson  Citizen  Patriot 

1000 

$200 

1000 

$175 

1000 

25% 

All 

AM 

Yes 

4-4 

2-2 

No 

Yes 

HF&  SP 

Kalamazoo  Gazette 

1000 

25% 

All 

Yes 

3 

1-1 

HF&  SP 

l.ansing  State  Journal 

1000 

$300 

1000 

$250 

1000 

$120 

.All 

All 

A’est 

4-3 

1-1 

Yes 

No 

HF  &  SP 

l.udington  News 

1000 

$60 

-All 

Yes 

4 

2 

Hi  Fi 

Manistee  News-Advocate 

1000 

$50 

AM 

No 

3 

1-1 

Marquette  Mining  Journal 

600 

$50 

-MTWFS 

Not 

6-4 

2-2 

HF&  SP 

Menominee  Herald  Leader 

602 

$90 

602 

$60 

602 

$30 

All 

-All 

No 

3-3 

3-2 

Offset 

Offset 

Hi-Fi 

Midland  New's 

h  pg- 

$60 

All 

Ves 

5-4 

2-2 

Hi  Fi 

Mount  Clemens  Macomb  Daily 

1000 

$105 

All 

Yes 

6 

2*2 

Hi-Fi 

Mt.  Pleasant  Times  News 

980 

$150 

980 

$100 

980 

$50 

All 

All 

Not 

3-3 

Offset 

offset 

Hi-Fi 

Muskegon  Chronicle 

1000 

$225 

1000 

$200 

1000 

$75 

All 

All 

A'est 

4-4 

2-2 

Yes 

No 

HF&  SP 

Niles  Star 

840 

$60 

-All 

Not 

3 

2-2 

Hi-Fi 

Owosso  Argus  Press 

None 

$75* 

AM 

No 

3 

2 

(4) 

(4) 

Hi-Fi 

Petoskey  News-Review 

980 

$75 

MTTFS 

Not 

4-4 

Offset 

Offset 

Hi-Fi 

Pontiac  Press 

980 

$185* 

980 

$150* 

980 

$120* 

All 

All 

Vest 

4-2 

3-2 

A’es 

Yes 

HF&  SP 

Port  Huron  Times  Herald 

1000 

$100 

1000 

$75 

1000 

$60 

All 

AM 

Vest 

4-3 

2-2 

No 

Yes 

Hi-Fi 

Saginaw  News 

Page 

$250 

Page 

$225 

1000 

$115 

All 

AM 

Vest 

3-3 

1-2 

No 

No 

HF&  SP 

Traverse  City  Record- Kagle 

1000 

$60 

•All 

Yes 

3 

1-1 

HF&  SP 

Vpsilanti  Press 

1000 

$100 

1000 

$75 

AM 

Yes 

5 

I-l 

HF&  SP 

( 1 )  $60  Thurs. 

(2)  Letterpress,  rates — converting  to  offset 

(3)  $60  Wed. 

May,  1967.  (4)  Offset,  Sept,  15, 

1967. 

MINNESOTA 

Albert  Lea  Tribune 

None 

$60 

All 

Yes 

5 

2-1 

Hi  Fi 

-Austin  Herald 

600 

$204 

600 

$179 

600 

$154 

All 

All 

Vest 

4-4 

1-2 

No 

No 

Hi-Fi 

Brainerd  Dispatch 

1000 

$50 

AM 

1 

Duluth  News  Tribune  &  Herald  14  li. 

$300* 

14  li. 

$250* 

14  li. 

$125* 

All 

AM 

A'est 

S-3 

4-4 

Yes 

No 

Hi-Fi 

Fairmount  Sentinel 

None 

$90 

None 

$75 

None 

$40 

MTWTF 

All 

Vest 

5-4 

( >ff  set 

Offset 

Hi-Fi 

Faribault  News 

1000 

$50 

AM 

V'cs 

2 

2-2 

Hi  Fi 

Fergus  Falls  Journal 

1000 

$50 

All 

Vest 

7-7 

2-2 

Hi-Fi 

Hihbing  Tribune 

1000 

$40 

-All 

No 

3 

Hi-Fi 

Little  halls  Transcript 

1000 

$130 

1000 

$100 

1000 

$70 

All 

All 

Not 

4-4 

3-3 

No 

Yes 

HF  &  SP 

Mankato-North  Mankato 

Free  Press 

1000 

$90 

1000 

$70 

1000 

$.50 

AM 

AM 

Vest 

4-4 

2-1 

Yes 

No 

HF&  SP 

-Minneapolis  Tribune  &  Star 

Page 

$675* 

Page 

$675* 

1000 

$450* 

All 

AM 

Vest 

4-2 

1-5 

HF&  SP 

Moorhead  News  (1) 

1000 

$132 

1000 

$115.50 

1000 

$100 

All 

AM 

Vest 

4-2 

2-1 

Yes 

Yes 

HF&  SP 

New  Ulm  Journal 

1000 

$90* 

None 

$80* 

None 

$40* 

All 

All 

Vest 

5-2 

Offset 

Offset 

Hi-Fi 

Owatonna  People’s  Press 

None 

$100 

None 

$50 

STWF.S 

All 

Yes 

4-2 

HF&  SP 

Red  Wing  Republican- Eagle 

1000 

$45 

All 

No 

4 

2 

HF&  SP 

Rochester  Post-Bulletin 

1000 

$180 

1000 

$130 

1000 

$80 

All 

All 

Vest 

1 

3-3 

Yes 

No 

Hi  Fi 

St.  Cloud  Times 

1000 

$130 

1000 

$100 

1000 

$70 

AM 

All 

Not 

4-4 

3  3 

No 

Yes 

HF  &  SP 

St.  Paul  Pioneer  Press  & 
Dispatch 

1000 

$450* 

1000 

$450* 

1000 

$325* 

All 

All 

A'est 

2-4 

Yes 

Yes 

HF&  SP 

Wilmar  West  Central  Tribune 

1000 

$75 

1000 

$50 

All 

Not 

4-3 

Hi-Fi 

W^inona  News 

1000 

$50 

AM 

Vest 

5 

2-1 

Hi-Fi  IR 

Worthington  Globe 

1000 

$120* 

1000 

$80* 

1000 

$40* 

MTTFS 

AM 

Vest 

3-2 

4-1 

Offset 

Offset 

(1)  Comb.  Fargo  (N.D.)  Forum. 

MISSISSIPPI 

Riloxi-Gulfport  Herald 

1000 

55% 

1000 

45% 

1000 

30% 

MTuFS(l) 

AM 

Yes 

4-3 

l-I 

Yes 

No 

Hi-Fi 

(  larksdale  Press  Register 

1000 

30% 

AM 

Yes 

3-2 

2*2 

Columbus  Commercial  Dis|>atch 

1000 

$35 

All 

Yes 

5-2 

2-1 

Hi  Fi 

Corinth  Corinthian 

None 

$30 

All 

Yes 

2 

1 

Hi-Fi 

Greenville  Delta  Democrat-Times 

1000 

30% 

SMTWF 

Yes 

6 

3-3 

HF&  SP 

(ireenwood  Commonwealth 

1000 

$30 

AM 

Vest 

5 

2  2 

Hi  Fi 

Hattiesburg  American 

1000 

$160 

1000 

$120 

1000 

$80 

AM 

All 

Vest 

4-4 

4-1 

Yes 

No 

nF&  SP 

Jackson  Clarion  Ledger  &  News 

1000 

$300* 

1000 

$200* 

1000 

$125* 

AM 

All 

)est 

7-7 

2-2 

Yes 

No 

Hi-Fi 

Laurel  Leader-Call 

1000 

$90 

1000 

$60 

AM 

t 

Hi-Fi 

Meridian  Star 

1000 

30% 

1000 

25%* 

1000 

20%  * 

All 

AM 

A'est 

3-3 

1-2 

Yes 

No 

Natchez  Democrat 

1000 

33 '/S% 

All 

No 

10-10 

Hi  F. 

Pascagoula  Mississippi  Press- 
Register 

1000 

$110 

1000 

$75 

1000 

$50 

SMTiiF 

All 

Vest 

7-5 

l-I 

Hi  Fi 

Starkville  News 

1000 

$35 

All 

Vest 

2 

Hi-Fi 

•  Volume  rate  discount  available. 

t  Ad  Pro  inks 

available. 
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GOES  READERSHIP! 
GOES  RETENTION! 
GO  RESULTS! 

ilcn^Ctd 


y^(o\or 


oOp 


Give  your  advertising 
a  lift  .  .  .  with  COLOR. 

In  the  Dispatch  and  Pioneer 
Press,  you  can  choose  from 
ALL  THREE. 


HI'F; 


tT.  PAUL 


DISPATCH 

A  RIODER  NEWSPAPER 


PIONEER  PRESS 

Representatives 

SAWYER-FERGUSON-WALKER,  INC. 

New  York  •  Detroit  •  Chicago  •  Philadelphia  •  Atlanta 
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MISSISSIPPI  ICont.) 

'l  upclo  Journal 

1000 

25%* 

.All 

Not 

1-2 

2-1 

Hi  Fi 

\  icksburg  Post 

I*age 

->0% 

1500 

45% 

1000 

35% 

All 

All 

Yes 

7-7 

2*2 

Hi-Fi 

V\  Point  Times  leader 

1000 

$35 

All 

Yes 

2 

1 

(1)  Wed.  Thurs.  available  with  K 

.eway. 

MISSOURI 

HooiiviUe  News  &  Advertiser 

None 

$35 

All 

No 

4 

Offset  Offset  Hi-Fi 

Krookheld  News-Bulletin 

1000 

$35 

AU 

2 

Offset  Offset 

Catie  (Jirardeau  Southeast 
.Niissourian 

1000 

$120 

1000 

$60 

All 

Yest 

4 

11 

Hi-Fi 

(  arthage  Press 

1000 

$40 

.All 

Not 

2-2 

Hi-Fi 

t  hillirotlie  fon.stitution-Tribunc 

1000 

$35 

All 

Not 

4 

11 

Hi-Fi 

Columbia  Missourian 

1000 

1000 

$60 

1000 

$30 

.All 

All 

Yes 

5-2 

1-1 

.\'o(l)No(l)  Hi-Fi 

Columbia  Tribune 

1000 

SISO 

1000 

$120 

1000 

$60 

All 

All 

Yes 

6-6 

2-2 

No  No  Hi-Fi 

Flat  River  St.  Francois  County 
journal 

600 

$45 

All 

Vest 

7-7 

HF&  SP 

Independence  Examiner 

1000 

$45 

All 

Yes 

5-3 

2 

Jefferson  City  Capital  New>  \ 
Post-Tribune 

imm 

$170 

UlOO 

$145 

1000 

$90 

.All 

All 

Yes 

5-3 

2-2 

No  No  Hi-Fi 

Joplin  Cilobe  &  News  Herald 

1000 

$175 

1000 

$125 

All 

All 

Vest 

2-2 

1-1 

Hi-Fi 

Kansas  City  Times  &  Star 

1000 

51150 

lUOO 

$1150 

1000 

$650 

All 

All 

Yest 

7-3 

2-4 

Yes  No  HF  &  SP 

Kenneth  Democrat 

oOb 

$<10‘ 

600 

$70* 

600 

$40* 

All 

All 

Vest 

3-2 

1 

Yes  Yes  HF  &  SP 

Kirksville  Express  &  News 

None 

$150 

None 

$100 

None 

$50 

All 

All 

Off.set  Offset 

Lebanon  Record 

None 

$50 

All 

2 

2 

Offset  Offset 

Maryville  Forum 

600 

$25 

All 

1 

Mexico  Ledger 

1000 

$1.’0 

1000 

$85 

1000 

$50 

MTWFS 

MTWFS 

Not 

S-5 

Hi-Fi 

Neosho  News 

1000 

$120 

1000 

$80 

1000 

$40 

All 

All 

Yest 

3-3 

1-1 

Yes  Yes  HF  &  SP 

Nevada  Mail 

None 

$35 

SMTTF 

3 

Hi-Fi 

Kolia  News 

None 

$50 

All 

St.  1  harles  Bannei-News 

1000 

$120 

1000 

$60 

All 

No 

3 

Off.set  Offset  Hi-Fi 

Si^  Joseph  Gazette  & 

News- Press 

10(10 

$28.s* 

1000 

$205* 

1000 

$125* 

All 

All 

Yest 

3-3 

1-1 

Yes  No  Hi-Fi 

St.  Louis  Globe-Democrat 

1000 

$.s7.S 

1000 

$425 

1000 

$325 

All 

All 

Yest 

7-4 

3-3 

No  No  Hi-Fi 

St.  Louis  Post-Dispatch 

Page 

$600* 

1000 

$450* 

1000 

$350* 

All 

All 

Vest 

7-2 

3-3 

No  No  Hi-Fi 

Sedalia  Democrat-Capital 

1000 

$12.<i 

1000 

$90 

1000 

$60 

All 

All 

Yest 

5-5 

2-2 

Yes  Yes  Hi-Fi 

Sikeston  Standard 

Nmie 

$7.^ 

None 

$60 

None 

$40 

All 

All 

Not 

5-2 

2*2 

Offset  Offset  Hi-Fi 

Springfield  News  & 

Leader- I’ress 

lOlH) 

$2,s0 

1000 

$175 

1000 

$100 

All 

AU 

Yest 

7-7 

2 

Yes  No  Hi-Fi 

Warrensburg  Star- Journal 

None 

$35 

All 

Yest 

3-3 

1-1 

Hi-Fi 

West  Plains  Quill 

1000 

$30 

All 

Yes 

3-3 

2-1 

Offset  Offset  HF  &  SP 

(1)  20^  offset,  80%  letterpress. 

MONTANA 

Rilliniss  (.lazette 

.Voile 

$1.10 

None 

$110 

None 

$30 

All 

All 

Yest 

3-2 

2-2 

No  Yes  IIF&SP 

Itozeman  (.'hronicle 

600 

50% 

600 

35% 

AU 

Offet  Offset 

Rutte-.Anaconda  Montana 
Stamiard  &  Butte  Post 

1000 

$148.50 

1000 

$121.50 

1000 

$94.50 

-All 

AU 

Yest 

S-S 

No  Yes  HF  &  SP 

(ireat  Falls  Tribune  &  Leader 

1000 

$230 

1000 

$230 

600 

$140 

All 

AU 

Yes 

15-7 

2-1 

Yes  No 

Havre  News 

600 

$35 

All 

No 

3 

Offset  Offset  Hi-Fi 

Helena  Indejiendent  Record 

1000 

$75 

1000 

$55 

loot) 

$15 

STW 

AU 

Yest 

7-4 

2-2 

Yes  No  HF  &  SP 

Kalispell  Inter  Lake 

600 

$45 

AU 

No 

3-3 

1-1 

Offset  Offset  Hi-Fi 

Miles  City  Star 

None 

$30* 

All 

Not 

5-3 

2-1 

Offset  Offset  Hi-Fi 

Missoula  Missoulian  &  Sentinel 

1000 

$70* 

1000 

$60* 

1000 

$45* 

MThF 

AU 

Yest 

3-3 

Yes  Yes  HF  &  SP 

NEBRASKA 

Alliance  'I'imes-Herald 

1000 

$105 

1000 

$70 

1000 

$35 

All 

AU 

Yest 

3-3 

2-3 

Yes  Yes  Hi-Fi 

Beatrice  Sun 

1000 

75% 

1000 

50% 

1000 

25% 

SMTTF 

AU 

No 

5-3 

1 

('olumhu's  Telegram 

Page 

$100 

1000 

$75 

1000 

$35 

MTTFS 

All 

Yest 

3-2 

1-1 

Hi-Fi 

Fremont  Tribune 

1000 

$65 

1000 

$65 

All 

Yes 

5 

Hi-Fi 

Grand  Island  Independent 

HKK) 

$100 

1000 

$70 

1000 

$40 

MTTFS 

All 

Yes 

2-2 

3-1 

No  Yes  Hi-Fi 

Hastings  I'rihune 

None 

75% 

None 

50% 

None 

25% 

All 

All 

Yest 

6-3 

1-2 

Yes  No  Hi-Fi 

Holdrege  I'itizen 

1000 

$80 

1000 

$55 

1000 

$30 

MTTF 

MTTF 

1-1 

2-2 

Offset  Offset 

Kearney  Hub 

1000 

$35 

AU 

Yes 

2 

2-2 

Hi-Fi 

Lincoln  Journal-Star 

Page 

$.127 

Page 

$245 

1000 

$102 

All 

All 

Yest 

7 

1-2 

Ili-Fid) 

McCook  Gazette 

1000 

$95 

1000 

$70 

1000 

$35 

All 

AU 

1-1 

Offset  Offset 

Nebraska  t  ity  News-Press 

54  pg.  $50 

J4ptf.  $25 

AU 

No 

3-1 

2 

Hi-Fi 

Norfolk  News 

1000 

$100 

1000 

$70 

1000 

$40 

All 

AU 

Yes 

5-5 

2-1 

No  No  Hi-Fi 

North  Platte  Telegraph-Bulletin 

1000 

$80 

1000 

$40 

AU 

No 

3-3 

2-1 

Hi-Fi 

Omaha  World-Herald 

Page 

$485* 

Page 

$370* 

1000 

$225* 

All 

All 

Yest 

7-4 

2-3 

HF4SP 

Scottsbiuff  Star-Herald 

Page 

$129.36 

Page 

$103.49 

1000 

$33 

All 

All 

Not 

4-3 

1-1 

Hi-F| _ 

York  News-Times 

1000 

$55 

1000 

$30 

TWTFS 

No 

3-3 

Offset  Offset  Hi-Fi 

(1)  SpectaColor  June  1,  1967. 

NEVADA 

Carson  City  Nevada  Appeal 

None 

$75 

None 

$50 

None 

$25 

All 

All 

Not 

3-2 

2-1 

Offset  Offset  HF&  SP 

Las  Vegas  Review-Journal 

1000 

66^% 

1000 

50% 

1000 

25% 

All 

AU 

Y'cs 

10-5 

2-1 

Yes  No  Hi-Fi _ 

Las  Vegas  Sun 

1000 

66y3% 

1000 

50% 

1000 

25% 

All 

AU 

Vest 

4-3 

2 

Yes  No  Hi-Fi 

Reno  Nevada  State  Journal 
&  Gazette 

1000 

$170 

1000 

$140 

1000 

$90 

All 

AU 

Not 

3-3 

2 

Yes  No  HF  &  SP 

Winncmucca  Humboldt  Star  & 
Battle  Mountain  Scout 

None 

50% 

None 

25% 

AU 

Yest 

3-2 

1-1 

Offset  Offset  Hi-Fi 

•  Volume  rate  discount  availalile.  t  Adl’ro  inks  available. 
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Inserts 
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NEW  HAMPSHIRE 

i  laremont  Eagle 

1000 

$50 

All 

4 

Hi-Fi 

Dover  tester's  Democrat 

1000 

$10.5 

1000 

$130 

1000 

$65 

MTuF 

MTuF 

No 

3-3 

2*2 

Offset 

Offset 

Hi-Fi 

Kerne  Sentinel 

1000 

$50 

All 

Vest 

5-5 

Hi-Fi 

l.aionia  Citizen 

980 

$50 

All 

Vest 

3 

2-1 

Hi-Fi 

Lebanon  Valley  News 

588 

$50 

-All 

No 

5 

2-2 

HF&  SI' 

.Manchester  I’nion  I-eader 

500 

$255 

500 

$170 

All 

Vest 

2 

3-1 

HF&  Sl> 

-Nashua  Telegraph 

1000 

$50 

All 

Not 

3-3 

2-2 

Hi-Fi 

Portsmouth  Herald 

1000 

100% 

1000 

50% 

All 

No 

4 

2-2 

Hi-Fi 

NEW  JERSEY 

A>bury  Park  Pre.'‘> 

None 

$.110 

None 

$160 

None 

$95 

All 

-All 

Yes 

3-4 

Yes 

Yes 

HF&  Sl> 

Atlantic  City  Press 

1000 

35% 

-All 

Yes 

7-7 

Hi-Fi 

Kayonne  Times 

None 

$50 

None 

$30 

-All 

No 

5 

2-2 

Hi-Fi 

bergen  Record 

1000 

$200 

All 

2 

2 

Bricktown  Point  Pleasant- 
l.akewood  Ocean  County 
Observer  (Tab.) 

500 

$45 

All 

Yes 

2 

1-1 

Offset 

Offset 

HF&SI- 

Bridgeton  News 

None 

$60 

All 

Not 

2 

Hi-Fi 

Camden  Courier-Post 

Page 

l-IS-S 

Page 

$220 

1000 

$145 

All 

All 

Vest 

5-3 

3-2 

Hi-Fi 

Dover  Advance 

1000 

$100 

All 

Not 

7-7 

2 

HF&SP 

Elizabeth  Journal 

1000 

$155* 

1000 

$130* 

1000 

$95* 

MTWTF 

MTWTF 

Vest 

5-3 

1-2 

No 

Yes 

Hi  Fi 

Jersey  City  Jersey  Journal 

Page 

$350 

Page 

$250 

1000 

$150 

MTTFS 

All 

Vest 

5-5 

1 

HFSt  SP 

1-ong  Branch  Record 

1000 

$50 

MTTFS 

No 

3-2 

3-2 

Morristown  Record 

1000 

$100 

All 

Not 

7-7 

Hi-Fi 

Newark  News 

1000 

$250* 

All 

Yes 

5 

1-3 

Hi-Fi 

Newark  Star-Ledger 

Page 

$500* 

Page 

$350* 

1000 

$200* 

-All 

All 

Vest 

5-2 

4-4 

Hi-Fi 

-New  Brunswick  Home  News 

600 

$72 

All 

Yes 

3 

2 

HF&SP 

Passaic-Clifton  Herald- News 

1000 

$290 

1000 

$220 

1000 

$150 

.All 

All 

Not 

S-5 

No 

Yes 

HF&SP 

Paterson  Call 

1000 

$60 

All 

Yes 

5-3 

2-2 

No 

No 

HF&  SP 

Paterson  News 

1000 

$150* 

All 

No 

5 

Hi-Fi 

terth  Amboy  News 

1000 

$80 

All 

Yes 

5 

2-2 

HF&SP 

~lied  Bank  Register 

616 

$118 

All 

Yes 

2 

Hi-Fi 

Trenton  Times-Advertiser 

Page 

$250* 

Page 

$175* 

1000 

$125* 

All 

All 

Vest 

10-7 

2-2 

HF&SP 

Trenton  Trentonian  (Tab.) 

600 

$120 

600 

$95 

600 

$70 

MTWFS 

All 

Vest 

7-3 

3-3 

Yes 

Yes 

I'nion  City  Hudson  Dispatch 

None 

$100 

All 

Vest 

4 

2-2 

Hi-Fi 

Vineland  Times-Joumal 

600 

$150 

600 

$100 

600 

$50 

All 

All 

Vest 

2-2 

1-1 

Offset 

Offset 

Hi-Fi 

Willingboro-Burlington 

County  Times 

1000 

$180 

1000 

$130 

1000 

$70 

All 

All 

Vest 

2-2 

1-1 

(1) 

(1) 

HF&SP 

(1)  Offset  Set>tember  1,  ld67. 

NEW  MEXICO 

-Albuquerque  Journal  &  Tribune  1000 

55% 

1000 

45% 

1000 

35% 

-All 

-All 

Vest 

7-5 

2-2 

Yes 

No 

Hi-Fi 

Artesia  PrehS 

630 

$50 

630 

$25 

All 

No 

2-2 

Hi-Fi 

(  arl.sbad  Current-Argus 

1000 

50% 

1000 

35% 

All 

All 

Not 

4-4 

2-2 

Hi  Fi 

Clovis  News-Journal 

560 

50% 

All 

No 

2 

1-1 

Farmington  Ttmes 

None 

$110 

None 

$85 

None 

$45 

All 

All 

No 

3-2 

2-2 

No 

No 

Hi-Fi 

(iallup  Independent 

None 

$70 

None 

$35 

All 

No 

5 

3-3 

Hi  Fi 

Hobbs  News-Sun 

None 

$100 

None 

$50 

All 

Yes 

4-3 

1 

No 

No 

Hi-Fi 

La«  Cruces  Sun-News 

1000 

50% 

All 

No 

3 

1 

Hi-Fi 

I-ovington  Leader 

None 

$30 

All 

Yes 

1 

Offset 

Offset 

Ro‘iwell  Record 

None 

$60 

All 

Yes 

3 

1-1 

Hi-Fi 

Santa  Fe  New  Mexican 

1000 

$150 

1000 

$125 

1000 

$75 

-All 

All 

No 

3-3 

1 

No 

No 

Hi-Fi 

Silver  City  Press  & 
Independent  (Tab.) 

None 

$40 

All 

1 

Offset 

Offset 

Tucumcari  News 

600 

35% 

TWF 

Yes 

2 

2-2 

Offset 

Offset 

Hi-Fi 

NEW  YORK 

Albany  Times-L’nion  & 
Knickerbocker  News 

Page 

$350 

1000 

$275 

1000 

$200 

All 

All 

Not 

7-7 

2-2 

Yes 

Yes 

HF&SP 

Amsterdam  Recorder 

None 

$75 

All 

2 

Binghamton  Press 

Page 

$300 

1000 

$225 

1000 

$125 

All 

All 

Vest 

9-9 

1-1 

Hi-Fi 

Buffalo  Courier- Express 

None 

$325 

None 

$225 

None 

$175 

All 

All 

Vest 

7-5 

3-3 

No 

Yes 

Hi-Fi 

Buffalo  News 

500 

$500 

500 

$375 

500 

$250 

All 

All 

Vest 

7-7 

2-4 

No 

Yes 

HF&SP 

I'orning  Leader 

None 

$50 

All 

Yes 

2 

HF  &  SP 

Dunkirk- Fredonia  Observer 

1000 

$50 

MTTFS 

Not 

6 

2-2 

Offset 

Offset 

Hi-Fi 

Elmira  Star-Gazette  & 
-Advertiser 

1000 

$150 

1000 

$100 

All 

Yes 

6 

2-2 

HF&SP 

Cdoversville-John.son  Leader- 
Herald 

1000 

$150 

1000 

$100 

MTuFS 

MTuFS 

t 

7-5 

Offset  Offset 

Hi-Fi 

Herkimer-llion  Telegram 

1000 

$50 

MTuFS 

Not 

3-3 

1-1 

Hi-Fi 

Hornell  Tribune 

None 

$180 

None 

$120 

None 

$60 

All 

All 

Not 

5-3 

2 

Offset 

Offset 

Hi-Fi 

Hudson  Register-Star 

1000 

$50 

All 

No 

5 

2-1 

Offset  Offset 

Hi-Fi 

Ithaca  Journal 

1000 

$105 

1000 

$85 

1000 

$60 

MTTFS 

All 

Vest 

7-7 

Jamestown  Post-Journal 

980 

$75 

All 

Yes 

4-3 

Hi-Fi 

Kingston  Freeman 

1000 

$70 

1000 

$60 

1000 

$50 

All(l) 

All(l) 

Vest 

3-3 

1-1 

No 

No 

Hi-Fi 

Lockport  Union-Sun  &  Journal 

Page 

$105 

1000 

$80 

1000 

$55 

All 

All 

Vest 

6-6 

Hi-Fi 

I-ong  Island  Suffolk  Sun 

None 

$300 

None 

$210 

None 

$120 

All 

All 

Vest 

7-5 

2-1 

Yes 

No 

Hi-Fi 

Middletown  Times  Herald- 
Record  (Tab.) 

Page 

$173.25 

Page 

$115.50 

MTWF 

Vest 

3 

3 

Offset 

Offset 

*  \  f)Uime  rate  discount  available,  t  AdPro  inks  available. 
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For  The  Second  Year 


We  have  won  the  New  York  State  Publishers 
Association's  top  awards  for  both 


COVERAGE 


EXCELLENCE  IN  1  irKJXysxixrn . 

The  awards  were  made  in  the  largest  circulation  class, 
over  50,000  daily  and  the  judging  was  done  by  a  group 
of  New  England  Editors  and  Publishers. 

OUR  275,000  READERS  EXPEQ  IT! 

Our  loyal  Evening  and  Sunday  readers  in  this  6-county, 
BILLION  DOLLAR  market  have  always  expected  more. 

When  You  Expect  More  ...  Use 

THE  PRESS! 


Daily  circulation  .  .  .  78,094 
Sunday  circulation  .  .  80,506 
(ABC  for  12  months  ending  Sept.  30,  1966) 


Evening  and  Sunday 
Binghamton,  N.Y. 

Member  of  the  Gannett  Group 


Represented  Nationally  by  Slery  &  Kelly-Smith,  Inc. 
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NEW  YORK  (Cent.) 

NEW  YORK  CITY 

Daily  News  Record 

300 

$1100 

300 

$800 

300 

$500 

•All 

.All 

No 

6-6 

1 

No 

No 

HF&  SP 

Home  Furntshitiizs  Daily 
(Tab.) 

300 

$1100 

_  300 _ 

$800 

300 

$500 

All 

All 

No 

6-6 

1 

No 

No _ 

HF  &  SP 

Long  Island  Press 

_  Page 

$800 

Page 

$700 

1000 

$450 

tWTFS 

All 

Yest 

3-2 

1-3 

Hi-Fi 

Long  Island  Star-Journal 

Page _ 

$330 

Page 

$250 

1000 

$150 

All 

-All 

Yes 

3 

2-3 

^0 

Yes 

Post  (Tab.) 

500 

$900* 

500 

$450* 

.All 

Yest 

2-2 

Hi-Fi 

Staten  Island  Advance 

Page 

$200* 

Page 

$150* 

1000 

$100* 

All 

-All 

A'est 

3-3 

HF&SP 

Women’s  Wear  Daily 

300 

$1100 

300 

$800 

300 

$500 

.All 

•All 

No 

6-6 

1 

“No 

No 

HF&SP 

Niagara  Falls  Gazette 

Page 

$240* 

1000 _ 

$162* 

1000 _ 

$102* 

All 

All 

Yest 

_ 7-4 _ 

2-2 

1 

HF&SP 

OffdensbuTtf  Journal 

Advance  News 

1000 

$40 

All 

Yest 

3-3 

2-2 

Hi-Fi 

Oneida  Dispatch 

1000 

$45 

All 

Not 

3-3 

1-1 

Hi-Fi 

Oneonta  Star 

1000 

$65 

MTTFS 

Yes 

5-5 

2-2 

Hi-Fi 

Osw^o-Fulton  I'alladium-Times 

None 

$50 

.SitTFS 

No 

5-3 

Hi-Fi 

Plattsburgh  Press-Republican 

1000 

$100 

1000 

$75 

■MTWFS 

Yest 

7-7 

1-1 

No 

"No 

Hi-Fi 

Port  Jervis  Union  Gazette 

1000 

50% 

All 

Offset 

Offset 

Poughkeepsie  Journal 

1000 

$200* 

1000 

$150* 

1000 

$100* 

All 

All 

7^5 

2-2 

No 

No 

Hi-Fi 

ochester  Democrat  & 
Chronicle  Times  Union 


Rome  Sentinel 


Schenectady  Gazette 


Schenectady  Union  Star 


Syracuse  Herald  journal 
Herald  American 


roy  Record  &  Times  Record 


Utica  Press  &  Observer- 
Dispatch 


(1)  3  day  leeway  requir 


NORTH  CAROLINA 


Asheville  Citizen  Times 


urlington  limes-New 


Charlotte  Observ 
Concord  T  ribune 

Durham  Herald  Sun _ lOOC 

Elizabeth  City  Advance 
Fayetteville  Observer  Xon< 

Gastonia  Gazette _ lOOC 

Goldsboro  News-Argus _ 1000 

Greenslwro  kecord  &  News  lOOO 

Greenville  Reflector _ 1000 

hickory  Record 

High  Point  Enterprise  (1) _ 

Jacksonville  News _ 1000 

Kanapolis  Independent 
Kinston  Free  I'ress 
Lenoir  News-Topic 

Lexington  Dispatch _ None 

l.umherton  Rol)esonian 
Morganton  News-Herald 

New  Bern  Sun- Journal _ 

Raleigh  News  Observer  & 

Times _ None 

Reidsville  Review 

Roanoke  Rapids  Herald _ 1000 

Rockingham  Richmond  County 
Journal  None 

Rocky  Mountain  Telegram _ Page 

Salisbury-Spencer 

East  Spencer  Post  None 

Sanford  Herald 


Shelby  Star 


tatesville  Record  &  Landmark  600 
Tarboro  Southerner 
Thomasville  Times  (1) 

Washington  News _ 

Wilmington  Star-News _ 

WiUon  Times 


$175 

__$40 _ 

JlOO _ 

_$50 _ 

_$65 _ 

_$50 _ 

$50 

J^130 _ 

_$40 _ 

_$50 _ 

$50 

$45* 

$45 

$50 

_ 3iyi% 

$35 

$35 

$35 

$35 


MTWFS 

All 

Aii 

All 

All 


All 

All 

_ AIJ _ 

_ All _ 

_ All _ 

All 

All 

All 

_ All _ 

_ Aii _ 

_ ^All _ 

_ All  _ 

SMWF 
_ Ail _ 

An _ 

MTWFS 

_ All _ 

_ All _ 

All 


Offset  Offset  Hi-Fi 


Yes  No  Hi-Fi 

No  No  Hi-Fi _ 

Hi-Fi 

Yes  No  Hi-Fi 

No  No  Hi-Fi 

No  Yes  Hi-Fi _ 

_ Hi-Fi 

Offset  Offset  HF&SP 

_ Hi-Fi 

Hi-Fi 


(2)  (2)  Hi-Fi 


Yes  Yes  Hi-Fi 

_ Hi-Fi 

Hi-Fi 


Offset  Offset  Hi-Fi 

Hi-pr 


No  No  Hi-Fi 
Hi-Fi 


No  No  Hi-Fi 
Hi-Fi 


Winston-Salem  Journal  & 

Twin  City  Sentinel _ 1000  $225* _ 1000 

ni  Sold  in  coabination.  (2)  Offset  May  1,  1967. 

*  Volume  rate  discount  available,  t  AdPro  inks  available. 

60 


EDITOR  ec  PUBLISHER  for  March  25,  1967 


Flint  Ink  can  provide 
ANPA-AAAA  Ad  Pro  shades 
in  ^systems 

ARROWHEAD 


Therefore  yo^  can  make  the  choice  of 
the  right  ink  for  your  particular  need. 


Flint  Ink  Corporation 


DETROIT  •  ATLANTA  •  CHICAGO  •  CLEVELAND  •  DALLAS  •  DENVER  •  HOUSTON 
INDIANAPOLIS  •  JACKSONVILLE  •  KANSAS  CITY  •  LOS  ANGELES  •  MIAMI 
MINNEAPOLIS  •  NEW  ORLEANS  •  NEW  YORK  •  SAN  FRANCISCO 


Daily  Newspapers  Offering  ROP  color:  rates  and  data — Cont'd. 

Compiled  by  Editor  t  Publisher  and  Lake  Shore  Electrotype,  Chicago,  March,  I?i7. 


I 


Patch 

5th 

Days 

Days 

mats 

Cyl. 

of  Wk. 

of  Wk. 

Closing 

No.  of 

for-4 

for-4 

3  Colors 

3-Color* 

2  Colors  2-Color* 

1  Color 

1-Color* 

Process 

Spot 

Mixt 

days  for 

Progs 

color 

color 

Pre-Prt. 

and  Black 

extra 

and  Black  extra 

and  Black 

extra 

color 

color 

Spec. 

full& 

and 

partial  partial 

Inserts 

Min.  Size 

charge 

Min.  Size  charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

pg. 

pg. 

Accepted 

NORTH  DAKOTA 


Bismark  Tribune 

1000 

$65 

All 

Yest 

4 

3-2 

Hi  Fi 

Fargo  Kwum  &  Tribune  & 
Moorhead  (Minn.)  News 

1000 

$132 

1000 

$11 5., 50 

1000 

$100 

All 

All 

Yest 

4-1 

HF&  SP 

Grand  borks  Herald 

1000 

$150 

1000 

$105 

1000 

$75 

All 

All 

Yest 

10-5 

1-2 

Yes 

Yes 

HF&  SP 

Mandan  Pioneer 

1000 

3335% 

MTuFS 

Yest 

2 

l-I 

HF&  SP 

Minot  News 

1000 

$130 

1000 

$100 

1000 

$65 

MTTFS 

All 

Yest 

4-4 

No 

No 

Hi-Fi 

\\  lliston  Herald 

Vi  PR. 

$40 

•All 

OHIO 

Akron  Beacon  Journal 

Page 

$450* 

Page 

$450* 

1000 

$200* 

All 

.-\II 

Yest 

7-7 

1-4 

No 

No 

HF&  SP 

Alliance  Review 

Page 

$180* 

1008 

$120* 

1008 

$60* 

MTTFS 

All 

Yes 

6-6 

No 

No 

Hi-Fi 

Ashland  Times-Ciazette 

600 

$1.50 

600 

$115 

600 

$75 

MTuFS 

All 

Not 

7-5 

1-1 

No 

No 

Hi-Fi 

Ashtabula  Star-Beacon 

1000 

$75 

All 

No 

5 

2-1 

Yes 

No 

Athens  .Messenger 

1000 

$65 

All 

No 

2 

2 

Hi-Fi 

kwling  Green  Sentinel- 
Tribune 

1000 

$75 

1000 

$50 

All 

Yest 

4-4 

2-2 

Hi-Fi 

Cambridge  Jeffersonian 
Canton  Repository 
Celina  Standard 
Chardon  Geauga  Times  Leader 
Cincinnati  Enquirer 
Cincinnati  Poet  &  Times-SfaT  ~ 
Circleville  Herald 
Cleveland  Plain  Dealer 


All 

MTTFSd) 


_  _ HiFj _ 

No  Yes _ 

_ ■  _ Hi-Fi  _ 

_  Hi-Pr 

Offset  Offse^  _ _ 

No  No  HF&Sr 


HF&  SP 
'  Hi-Fi 


Cleveland  Press 

Page 

$1382* 

Page 

$1285* 

1000 

'$430*’ 

AH 

.-Vlf 

Yest 

7-3 

2-4 

Hi-Fi 

Columbus  Citizen-Journal 

1000 

$665 

1000 

$493 

1000 

$345 

All 

All 

Yes 

7-5 

3-2 

Yes 

No  HF  &  SP 

Columbus  Dispatch 

1000 

$550* 

1000 

$400* 

1000 

$275* 

All 

All 

Yest 

7-7 

2-2 

Yes 

No  HF  &  SP 

Coshocton  Tribune 

Daytop  Journal  Herald  &  New< 

Defiance  Crescent-News 


Dover-New  Philadelphia 
Reporter 


JOOO _ $,t30_ 

Page  $85 


East  Liverpo^r Review 
Elyria  Chronicle-T elegram 
Fairborn  Herald 
Findlay  ttepublican-C ourier~ 
Fostoria  Review^Times 
Fremont  News  Messenger 
Geneva  Free  Press 
Greenfield  Times 
Hamilton  Tounial-News 
Ironton  Tribune 
Kenton  Times 
Lancaster  Eagle-Gazette 
Lima  News 


1000  $85 


1000  $75 


1000  $120 


1000  $100 


London  Madison 
tioraine  Journal 
Mansfield  News-Journal 
Marietta  Times" 

Harion  Star 


None  $70 

~7002’”_SI25“ 

fooo  _$rso* 

None  $75 


Martins  Ferrv-Bellaire  Times 
I-eader 


_ All _ 

All 

|AiT\VTF 

MTTF 

All 

All 

■  _A11 _ 

All _ 

All 

All _ 

_A11 _ 

All 

MTTFS 

^  _.\ll _ 

_ All _ 

_AI1 _ 

_ All _ 

_A1I 

All 


HF&  SP 
Hi-Fi 

Yes  No  HF&  SP 

■  HbFj _ 

Hi-Fi 

Hi-Fi 

Yes  Yes  Hi-Fi 


Offset  Offset _ 

No  Yes  Hi-Fi 


Hi-Fi 
HF  &  SP 

H^i _ 

Hi-Fi 

Offset  Offset  Hi-Fi 
YeT^No  Hi-Fi 
No  _  Vo  Hi-Fi 

No  No  Hi-Fi 

HF  &  SP 


"Ktassillon  Independent 


1120  $125 


No  Yes  HF «,  SP 


Medina  County  Gazette  & 
Leader  Post 


Middletown  Journal 
Mount  Vernon  News 
Napt^eon  Northwest  Signal 
Newark  Advocate  & 
American  Tribune 
New  Philadelphia  Times 
Niles  Times 
Norwalk  Reflector 
Haines vj lie  Telegraph 
Piqua  Call 
Portsmouth  Times 
Ravenna-Kent~Record -Courier 
Salem  News 
Sandusky  Register 
Skdby  Globe 


None _ $125 

1 500  $i‘25 


None  $50 


2-1 

1-1 

Offset  Offset  Hi-Fi 

1-1 

No  Yes  Hi-Fi 

1-1 

Hi-Fi 

"  1-1 

Yes  No  HF  &  SP 

4-2 

4-2 

Hi-Fi 

Offset  Offset 

'2-1  ■ 

HiJFi _ 

Spnmndd  News-Sun 
Steubenville  Herald-Star 
Tiffin  Advertiser-Tribune 
Toledo  Timea  it  Blade 
Troy  News  ~ 

•  Volume  rate  discount  available^ 


Page  $325 


None  $65 
1000  $120 
Page  $275 


1000  $450* 


_^0n0 _ $100 

1000  $3 56* 


All 

All  A'li 

_ _  All 

MTTFS  MTTFS 

SMTTFS  All 

All 


Hi-Fi _ 

_  _  HF 

Offset  Offset  Hi-Fi _ 

Hi-Fi  _ 

_  _  Hi-Fi 

Offset  Offset  _  _ 

Hi-Fi _ 

^  Hi-Fi 

"  ■  HF&  SP 

_  Hi-Fi 

No  No  HF  ft  SP 

Hi-Fi 


t  AdPro  inks 
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Mr.  Keith 
knows... 

that  newspaper  advertising  creates  action  where 
food  sales  are  made-in  grocery  stores. 

Helping  grocers  serve  American  consumers  better 
is  our  number  one  objective,"  Keith  explains. 

“Newspapers  give  us  the  flexibility,  reach  and  local  impact  , 

to  effectively  support  the  supermarket  operator." 

NEWSPAPERS  SELL! 


Robert  J.  Keith,  President,  The  Pillsbury  Company 


Prepared  by  the  Bureau  of  Advartiting.  ANPA 


m 


>67 


This  adrvrtisemt'nt  is  imblishvd  as  a  sori  ice  to  the  newspaper  industry  by  Editor  &  Publisher. 
For  information  on  this  series,  please  write  to  E&P  or  the  Bureau  of  Advertising,  ANPA. 
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3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 

mats  Cyl. 
for4  for-4 
color  color 
partial  partial 
pg-  pg. 

Pre-Pit. 

inserts 

Accepted 

OHIO  ICont.l 

Van  Wert  Times-Bulletin 

600 

$50 

All 

Not 

5 

4-4 

Hi-Fi 

Warren  Tribune  Chronicle 

1000 

$110 

1000 

$85 

All 

All 

Vest 

3 

2 

Hi-Fi 

Washinrton  Court  House 
KecortfHerald 

1000 

$50 

All 

No 

5*5 

2-2 

Hi-Fi 

Willoughby  News-Herald 

1000 

$75 

All 

Ves 

5 

2 

WilminKton  News-Journal 

1000 

$50 

All 

Not 

7 

Wooster  Record 

1000 

$150 

1000 

$100 

1000 

$50 

.MTuKS 

All 

No 

10-4 

Yes 

No 

Hi-Fi  ' 

Xenia  Gazette 

Page 

$165 

Page 

$115 

1000 

$60 

All 

All 

Yes 

5-3 

1 

Hi-Fi  ' 

Youngstown  Vindicator 

Page 

$340 

Page 

$270 

1000 

$125 

All 

All 

A’est 

7-7 

2-2 

Hi-Fi 

Zanesville  Times  Recorder 

None 

$125 

None 

$95 

None 

$65 

All 

All 

Vest 

4-3 

1-2 

Yes 

No 

HFSc  SP 

(1)  Wed.  &  Sun.  publisher’s  option.  (2) 

$60  Wed.  &  Thiirs. 

OKLAHOMA 

Ada  News 

1000 

$50 

All 

Not 

3 

2-2 

Hi-Fi 

Altus  Times-Uemocrat 

1000 

25% 

■All 

No 

3 

1-2 

Anadarko  News 

None 

$30 

All 

Yes 

3 

3-3 

Offset 

Offset 

Ardmore  Ardmoreite 

1000 

$50 

All 

-Not 

3-2 

1-1 

HF  &  SP 

Bartlesville  Examiner- 
Enterprise 

1000 

$125 

1000 

$90 

1000 

$50 

All 

All 

No 

2-2 

1-1 

Offset 

Offset 

Hi-Fi 

Blackwell  Journal-Tribune 

1000 

$50 

1000 

$25 

All 

A'est 

6-6 

Hi-Fi 

Chickasha  Express 

1000 

$75 

1000 

$40 

All 

Vest 

4-3 

1-1 

Claremore  I’rogrcss 

None 

$65 

None 

$35 

-All 

1 

Offset 

Offset 

Clinton  News 

None 

$75 

None 

$40 

All 

Yes 

2-2 

3-3 

Offset 

Offset 

HF&  SP 

Duncan  Banner 

PK- 

$110 

J4  PK- 

$75 

'A  pg. 

$40 

All 

All 

No 

6-1 

1-1 

No 

No 

Hi-Fi 

Elk  City  News 

'A  pg. 

$75 

y2  pg. 

$40 

All 

1 

Offset 

Offset 

Enid  News  &  Eagle 

1000 

$150 

1000 

$120 

1000 

$85 

All 

All 

Not 

10-6 

1-1 

No 

No 

Hi-Fi 

Guthrie  Leader 

560 

$102 

560 

$65 

560 

$35 

All 

All 

Offset 

Offset 

Henryetta  Free  Lance 

None 

$35 

All 

2 

Offset 

Offset 

Holdenville  News 

None 

$35 

All 

1 

Offset 

Offset 

Lawton  Constitution  Press 

1000 

$150 

1000 

$120 

1000 

$85 

All 

All 

A’est 

7-3 

1-2 

A'es 

Yes 

Hi-Fi 

McAlester  News-Capital 

None 

$50 

All 

Ves 

2-1 

Hi-Fi 

Miami  News-Record 

588 

50% 

All 

No 

1 

1-1 

Muskogee  Phoenix  &  Times 
Democrat 

14  li. 

$125 

14  li. 

$90 

14  li. 

$50 

All 

All 

Vest 

4-3 

2-2 

No 

Yes 

Hi-Fi 

Norman  Transcript 

1000 

$100 

1000 

$70 

1000 

$40 

All 

All 

Yes 

6-4 

6 

No 

Yes 

Hi-Fi 

Oklahoma  City  Oklahoma 
Journal 

1000 

$250 

1000 

$150 

1000 

$75 

All 

All 

Yes 

4-3 

1-2 

Offset 

Offset 

Hi-Fi 

Oklahoma  City  Oklahoman 
&  Times 

Page 

$650 

Page 

$.525 

1000 

$310 

All 

All 

Vest 

8-3 

2-2 

HFlir  SP 

Okmulgee  Times 

1000 

$30 

•All 

A'est 

1 

Hi  Fi 

Pauls  Valley  Democrat 

1000 

$90 

1000 

$60 

1000 

$30 

Su 

STWTK 

No 

7-2 

2 

Offset  Offset 

HF&  SP 

Pawhuska  Journal-Capital 

588 

$100 

588 

$65 

588 

$35 

All 

All 

1-1 

Offset 

Offset 

Ponca  City  News 

1000 

$100 

1000 

$70 

1000 

$40 

All 

All 

Yes 

2-2 

1-1 

Yes 

No 

Sapolpa  Herald 

560 

$35 

All 

Not 

4 

2-1 

(1) 

il) _ 

Hi-Fi 

Seminole  Producer 

V 

1000 

$75 

1000 

$40 

All 

Not 

2 

2-2 

Offset 

Off.set 

Hi-Fi 

Shawnee  News-Star 

1000 

$70 

1000 

$40 

.All 

Vest 

6 

2-2 

Yes 

Yes 

Hi-Fi 

Stillwater  News-Press 

1000 

$40 

.All 

1 

Offset  Offset 

Tulsa  World-Tribune 

1000 

$400 

1000 

$300 

1000 

$200 

All 

All 

A’est 

4-2 

2-2 

1  es 

Yes 

HF&  SP 

(1)  Offset  June  1,  1967 

OREGON 

Albany  Democrat- Herald 

1000 

$126 

1000 

$84 

600 

$42 

All 

All 

Not 

5-5 

3-3 

Nod)  Yes(l) Hi-Fi 

Ashland  Tidings 

Page 

$130 

Page 

$90 

588 

$50 

All 

All 

Not 

4-2 

2-1 

Offset 

Offset 

Hi-Fi 

Astoria  Astorian 

588 

$135 

588 

$90 

588 

$45 

All 

All 

Vest 

3-3 

Yes 

Yes 

HF&SP 

Bend  Bulletin 

None 

$65 

None 

$47.50 

None 

$30 

All 

All 

Yes 

7-4 

2-2 

Offset 

Offset 

Hi-Fi 

Coos  Bay-North  Bend  World 

588 

$150 

588 

$100 

588 

$50 

All 

All 

Not 

5-3 

1-1 

No 

No 

HF4SP 

Corvalis  Gazette-Times 

None 

$135 

None 

$90 

None 

$45 

All 

All 

A’est 

5-3 

2-2 

Yes 

Yes 

HF&  SP 

Eugene  Register-Guard 

None 

$140* 

None 

$110* 

None 

$75* 

All 

All 

Vest 

3-3 

2-2 

Yes 

Yes 

HF&SP 

Grants  Pass  Courier 

H  pe 

.  $150 

%pg.  $100 

A  pg- 

$50 

All 

All 

Yes 

4-4 

1-2 

Yes 

No 

Hi-Fi 

Klamath  Falls  Herald  &  News 

600 

$100 

600 

$75 

600 

$45 

All 

All 

Vest 

3-3 

1-1 

(2) 

(2) 

Hi-Fi 

La  Grande  Observer 

660 

$70 

660 

$40 

All 

All 

2 

2 

Offset  Offset 

Medford  Mail  Tribune 

660 

$110 

660 

$80 

660 

$50 

All 

All 

A'est 

2-2 

Yes 

Yes 

Hi-Fi 

Oregon  City  Ejiterprise-Courier  600 

75% 

600 

50% 

600 

35% 

All 

All 

No 

4-2 

2-2 

Offset  Offset 

Hi-Fi 

Pendleton  East  Oregonian 

980 

$145 

980 

$100 

None 

$50 

All 

All 

Not 

2-2 

1-1 

Offset 

Offset 

Hi-Fi 

Portland  Oregcmian  &  Oregon 
Journal 

Page 

50% 

Page 

45% 

1000 

50% 

All 

•All 

Yest 

6-4 

1-2 

Hi-Fi 

Roseburg  News-Review 

600 

75% 

600 

55% 

600 

35% 

All 

All 

A’est 

3-3 

1-2 

No 

Yes 

Hi-Fi 

Salem  Oregon  Statesman  & 
('apital  Journal 

1000 

$280 

1000 

$280 

600 

$100 

All 

.All 

Yest 

7-3  _ 

l-2_ 

Yes_ 

Ym_ 

JlhFi _ 

The  Dallas  Chronicle 

1000 

$100 

1000 

$75 

600 

$42 

All 

All 

No 

4-2 

Offset  Offset 

Hi-Fi 

(1)  Offset  April  15,  1967.  (2)  Offset  June  5,  1967. 

PENNSYLVANIA 

Allentown  Call-Chronicle 

Page 

$300* 

Page 

$250* 

1000 

$150* 

MTWFS 

All 

Yest 

7-5 

M 

HF&  SP 

Altoona  Mirror 

Page 

55% 

Page 

45% 

1000 

35% 

All 

All 

Yest 

3-3 

2-3 

_ _ 

Hi-Fi 

Bca  ver-Rochester-Aliqui  ppa- 
Ambridge  Beaver 

County  Times 

1000 

$185 

1000 

$135 

1000 

$85 

All 

All 

Vest 

3-2 

3-l_ 

_Ye8 

Hi  Fi 

•  Voliimr  rate  discount  available,  t  .^dPro  inks  available. 
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METRO-OFFSET 


URBANITE 


WEB  OFFSET 


SUBURBAN® 


; 


COMMUNITY® 

This  is  the  press  that  started  com¬ 
munity  publishers  going  web  off¬ 
set.  Its  popularity  increases  every 
year.  That’s  because  the  Goss 
Community  offers  small  town 
dailies  and  weeklies  so  much  more. 
It  gives  you  the  speed  and  capac¬ 
ity  you  need  to  keep  pace  with 
growing  circulation  demands.  Up 
to  12,000  pph— 16  pages  broad¬ 
sheet,  32  pages  tabloid,  both  half 
and  quarter  page  folds  (an  optional 
folder  handles  24  pages  broad¬ 
sheet,  48  pages  tabloid).  And  you 
get  built-in  growth  with  Goss’ 
Add-A-Unit  construction— you 
simply  add  units  as  you  need 
them.  Reproduction?  You  get  web 
offset’s  natural  eye-appeal  en¬ 
hanced  by  Goss’  true  image  repro¬ 
duction.  There’s  a  lot  more  that 
the  Community  gives  you.  Spot 
color.  Automatic  lubrication.  Easy 
access  to  all  controls.  And,  to  top 
things  off,  the  Goss  Community 
gives  you  extra  time  to  print  shop¬ 
pers  and  other  commercial  work 
for  extra  income. 


Here’s  the  press  that’s  swinging  so 
many  large  weeklies,  dailies  and 
central  plants  to  web  offset:  The 
Goss  Urbanite.  It  gives  you  more 
than  ample  speed-up  to  40,000 
pph.  Plenty  of  capacity— 64  pages 
broadsheet,  96  pages  tabloid. 
Urbanite  flexibility  gives  you  a 
choice  of  running  straight  or  col¬ 
lect.  Plenty  of  built-in  expandabil¬ 
ity,  too,  thanks  to  Goss  Add-A-Unit 
construction.  Start  with  just  two 
units  and  go  all  the  way  up  to 
8-web  capacity.  And  what  color 
flexibility !  A  special  new  3-color 
unit  and  one  standard  unit  permit 
you  to  run  four  colors  on  one  side 
of  the  web,  one  color  on  the  other 
side  .  .  .  without  tying  up  other 
units,  or  sacrificing  page  capacity. 
Of  course,  you  get  all  of  Goss’  great 
regular  features.  In  any  and  every 
way  the  Urbanite  rates  as  the  finest 
web  offset  press  in  its  size  range. 


the 

URBANITE 


Goss  and  only  Goss  offers  a  WEB  OFFSET 


the 

METRO-OFFSET 

A  new  era  in  newspaper  publishing 
opened  up  when  this  web  offset 
press  went  “on  edition.”  Goss’ 
double-width  Metro-Offset  press 
lets  large  and  growing  metropoli¬ 
tan  dailies  capitalize  on  web  off¬ 
set’s  reproduction  quality  ...  at  a 
speed  of  50,000  pph  and  a  capac¬ 
ity  of  up  to  72  pages  straight  or  up 
to  128  pages  collect.  The  Metro- 
Offset  gives  you  all  the  features 
you  need  to  serve  large  circula¬ 
tions:  Continuous  Production 
with  fully  automatic  Reel-Ten- 
sion-Paster  and  Digital  Paster 
Pilot;  Goss’  famed  Imperial  3:2 
folder  with  up  to  128  page  capac¬ 
ity;  Unlimited  Color  Flexibility 
with  common  impression  cylinder 
half  decks,  unit  reversing  and  run¬ 
ning  register  controls.  Moreover, 
you  get  product  versatility  with 
walk-in  angle  bars,  bay  window 
arrangements,  balloon  formers 
and  aisle  leads.  The  Metro-Offset: 
largest  selling  web  offset  press  de¬ 
signed  for  the  growing  metropoli¬ 
tan  area  daily. 


the 

SUBURBAr 

Publishers  of  small  to  medium¬ 
sized  papers  look  to  this  press  to 
help  boost  readership  and  revenue. 
No  wonder.  Look  at  what  the  Goss 
Suburban  offers  you:  a  speed  of  up 
to  18,000  pph— a  capacity  of  24 
pages  broadsheet  or  48  pages  tab¬ 
loid.  (Optional  folder  for  32  pages 
broadsheet,  64  pages  tabloid.) 
Flexibility,  too,  with  Goss  Add-A- 
Unit  construction.  You  can  begin 
with  just  one  unit,  and  build  your 
way  up  to  eight  units  with  multi¬ 
web  capacity.  Moreover,  every  unit 
you  add  can  be  arranged  in-line  or 
stacked  for  black  or  color  printing. 
Naturally,  you  get  Goss  colorabil- 
ity.  The  Suburban  prints  spot  or 
multicolor  with  a  clarity  that  you 
probably  don’t  think  possible. 
And,  of  course,  you  get  all  the  Goss 
standards,  including  continuous 
feed  fountains;  enclosed,  automat¬ 
ically-lubricated  gearing;  running 
register;  automatic  plate  lockup. 
If  the  Goss  Suburban  is  your  size 
of  press,  it’s  definitely  your  kind 
of  press. 


When 
everything 
counts, 
you  can 
count  on 
Goss 


And  that  promise  holds  true  all  the  time 
because  Goss  does  more  than  build  the 
finest  graphic  arts  equipment  in  the 
world.  We  stand  by  24  hours  a  day,  365 
days  a  year  to  provide  you  with  parts 
and/or  skilled  service  if  needed  ...  to 
offer  you  information  or  technical  assist¬ 
ance  promptly,  expertly  and  efficiently. 
Goss  and  only  Goss  maintains  the  largest 
full-time  service  organization.  Yes,  you 
can  count  on  us  to  keep  your  presses 
“on  edition.” 


THE  GOSS  COMPANY 
^  MIEHLE-GOSS- DEXTER.  INC. 


5601  West  31st  Street  •  Chicago,  Illinois  60650 


Printed  in  U.S.A.  on  MGD  equipment 
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Closing 
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Pre-Prt. 

and  Black  extra 

and  Black 

extra 

and  Black 

extra 

colcr 

color 

Spec. 

(ull& 

and 

partial  partial 

Inserts 

Min.  Size  charge 

Min.  Size 

charge 

Min.  Size  charge 

Avail. 

Avail. 

Ink 

Spot  Col. 

Proofs 

PO- 

pg- 

Accepted 

li 
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Beaver  Falls-New  Brighton 
.News-Tribune 

1000 

25% 

Tu 

Yest 

Hi-Fi 

Berwick  Enterprise 

None 

$50 

All 

Not 

7 

2-1 

Hi-Fi 

Bethlehem  Globe-Times 

1000 

$80 

All 

Yest 

5 

1-1 

Hi-Fi 

Bloomsburg  Press 

1000 

$50 

■MTT 

Yest 

5 

2 

Hi-Fi 

Brownsville  Telegraph 

600 

$140 

600 

$70 

All 

Not 

2-1 

2  2 

Offset 

Offset 

Hi-Fi 

Butler  Eagle 

None 

$J10 

None 

$140 

None 

$70 

All 

All 

Yest 

3-2 

2-2 

Hi-Fi 

Carlisle  Sentinel 

None 

$50 

All 

No 

2 

2-1 

Chambersburg  Public  Opinion  1000 

$355 

1000 

$170 

1000 

$85 

luS 

All 

Not 

7-3 

3-3 

Yes 

Yes 

HF&  SP 

Chester  Delaware  County  Times 

1000 

$115 

All 

Yes 

4 

2-2 

HF  &  SP 

Columbia  News 

1000 

$100 

1000 

$50 

All 

All 

Not 

5 

2-2 

Offset 

Offset 

Hi-Fi 

Comielsville  Courier 

None 

$120 

None 

$60 

All 

No 

4-4 

Hi-Fi 

Donora  Herald-American 

1000 

$60 

1000 

$50 

All 

Yes 

5-5 

2-2 

No 

Yes 

Hi  Fi 

Doylestown-Hatboro 

Intelligencer 

1000 

$35 

All 

Yest 

2 

3 

Hi-Fi 

DuBois  Courier-Express 

A  PE- 

$85 

MTTFS 

Not 

10 

1-1 

Hi-Fi 

Easton  &  Wilson,  Pa.  & 
Phillipsburg,  N.  J.  Express 

1000 

$240 

1000 

$180 

1000 

$90 

All 

.\11 

Yes 

6-4 

2-1 

No 

No 

Hi-Fi 

Ellwood  City  Ledger 

700 

$85 

1000 

$55 

1000 

$40 

.MTuFS 

All 

Yest 

4-3 

1-1 

No 

No 

Hi-Fi 

Erie  Times-News 

1000 

$150 

1000 

$125 

1000 

$100 

All 

.Nil 

Yest 

3-3 

3-3 

Yes 

No 

Hi-Fi 

Greensburg  Tribune-Keview 

1000 

$195 

1000 

$135 

1000 

$65 

All 

All 

Yes 

7-3 

3-1 

No 

Yes 

Hi-Fi 

Greenville  Record-Argus 

600 

$45 

All 

Vest 

2 

Hanover  Sun 

1000 

$65 

All 

\est 

3 

2-1 

Hi-Fi 

Harrisburg  Patriot-News 

1000 

$350 

1000 

$275 

1000 

$175 

All 

All 

Yest 

4-4 

1-1 

Yes 

No 

HF  &  SP 

Hazleton  Standard-Speaker 

1000 

$75 

All 

Yest 

7-7 

2-2 

Hi-Fi 

Homestead-West  Homestead 
.Munhall  .Messenger 

1000 

$50 

-MTVV 

Yest 

2 

1-1 

Hi-Fi 

Huntington-Mount  Union  News 

None 

$103 

None 

$85 

None 

_$_50 _ 

All 

_ All _ 

Yest 

7-7 

_ 

No_ 

No  _ 

Hi-Fi _ 

Jeanette  News-Disi>atch _ _ _ _ 

jersey  Shore  News _ 

~Johnstown  Tribune- Democrat _ 

~KittaniiinK  Leader-Times _ 

I^ncaster  Intelligencer-Journal  ,  _ 

&  New  Era  Page  $350* _ laOO  $250 

Lansdale  North  I’eiiii  Reixnter _ 

Lansford  Keconl _ 

1-alrohe  Kulletiii _ _ $150 _ 1000  $100 

Lehaiioii  New^ _ None  $135 _ None _ $95 

Ix-vittowii  Hucks  I'ounty  _ 

Courier  Times  _( 1 J _ 1000  $215 _ 1 000  $  1 60 

l-ewistownSentinel _ 

Lock  Haven  Express _ _ _ 

.McKeesiiurt  Uuquesne-Clairton 

News _ 1000  50%  1 000  4C 

Milton  Standard _ None  $105 _ None _ $8( 

Monessen-Charleroi-Uonora 

\  alley  Independent _ 

■Vlonoiigahela  Repuhlicaii _ 1000 _ ^$6( 

Mount  Carmel  Item  (2) _ _ _ _ 

New  Castle  News _ Page  $150 _ Page  $12( 

New  Kensington-Arnold 

Dispatch _ _ _ 

•Norristown  Time.s  Herald _  1000  $145 _ 1000  $11! 

Oil  City  FrankUn  Derrick  &  , 

News-Herald  Page  $145  1000 _ $101 

Philadelphia  Bulletin  1000  $725*  1000  $72! 

Philadelphia  Inquirer _ Page  $675  _ Page  $67! 

Philadelphia  News  (Tab.) _ Page  $300* _ Page  $30i 

Phoenixville  Kepuhlican _ _ 

Pittsburgh  Post-Gazette  (4)  Page _ $5^5* _ Page  $57 

Pittsburgh  Press  (4)  Page  $600* 

Pott.stown  Mercury _ 1000 _ $85 _ 1000 _ $6 

Pottsville  Republican _ 

Scranton  Times _ 1000  $300* _ 1 000  $22 

Scranton  Tribune  &  _ 

Scrantonian _ 1000  $225 _ 1 000  $  1 7 

Shamolrin  News-Dispatch  (2) _ 

SharonFarrell-Shariwville- 

VVheatland  Herald _ _ 

Shenandoah  Herald _ _ _ 

Somerset  American _ 1000  $10 

State  College-Bellefonte  Centre  „  ^  _ 

Times  None  $115  None  $10 


Stroud.sburg-East  Stroudsburg 

Pocono  Record _ _ _ _ 

Sunbury  Item _ 1000  $150 _ 1000  $10 

Tarentum-Brackenridge  Valley 

News _ 

Towanda  Review _ 

Uniontown  Herald  &  Standard _ _ _ 

*  Volume  rate  discount  available,  t  AdPro  inks  available. 
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_1000 _ ^$50_ 

980  $98 

'A  Pg-  $65 

800  $150* 

1000  $50 

1000  $35 

600 _ $5^ 

None  $65 

1000  $90 

None  $50 

1000  ^$50 


1000 _ ^$7^ 

JOOO _ $50_ 

600 _ ^$75_ 

1000  $80 


All 

All 

_ All 

MTWTF 


_ All _ No _ 4_ 

_ All _ Vest  3-3 

_ All _ Yes  7-3 

_ All  No  3 

_ All _ ~ 

_ All _ ^No  7-3 

_ All  Vest  3-3 

_ All _ Vest  2-2 

_  All _ Vest  5 

MTuFS  Vest  2 

_ All _ Vest  3-3 

All  No~  3 

All  Not  5-5 

_ All  Yes  5-5 

_ Ail  Not  5 

All  Yes  6-4 


Yest  4-4 
Vest  10-10 
Yest  14-10 
Yest  14-10 


MTTF  Yest 
MTWFS  Not 
MTTFS  Not 
All  Yest 


Vest  4-3 
Not  5 


A  pg.  $80 
1000  $50 
1000  $50 


600  $100 
None  $50_ 

1000  $70 


All  Yes 

MTuFS  Yes 
All  No 


MTWTF  Not 
TWFS 


_ All  Not  2 

MTVVF  Not  14-7 

All  Yes  3 


No _ No 

No  No 


_Yes _ No _ HhFi_ 

OflFset  Offset  Hi-Fi 


_  Hi-Fi 
Yes  Hi-Fi 


Yes  Yes 
No  No 


Hi-Fi 
HF^&  SP 
Hl^&  J'P 
HF&  SP 
Hi-Fi 
Hi-Fi 


Yes  Hi-Fi 
Hi-Fi 


Offset  Offset  Hi-Fi 
Hi-Fi 


Offset  Offset  Hi-Fi 
Hi-Fi 
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3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 
Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full  & 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

Patch  5th 
mats  Cyl. 

for-4  for-4 
color  color 
partial  partial 

PO-  pg. 

Pre-Prt. 

Instrts 

Accepted 

PENNSYLVANIA  (Cont.) 

Vandergrift  News-Citizen 

lUlKI 

$1.-0 

1000 

$100 

1000 

$50 

All 

All 

4-4 

Offset 

Offset 

Warren  Tinies-Mirror  & 
Observer 

600 

$1.-0 

600 

$100 

600 

$50 

All 

All 

2-2 

OlT>et 

Offset 

Washington  Observer  & 
Reporter 

Page 

$240 

Page 

$160 

1000 

$80 

.MTiiFS 

All 

Vest 

3-2 

2-1 

Hi-Ki 

Wayniesboro  Democrat  Messetiger 

1000 

$55 

.MTWKS 

Not 

2 

2-2 

Offset 

Offset 

HF&  SP 

West  Chester  Local  News 

1000 

$50 

All 

Vest 

5-2 

2 

Hi-Ki 

Wilkes-Barre  Record,  Time>- 
Leader  &  News 

Page 

$300- 

Page 

$400- 

1000 

$300* 

MTTKS 

All 

Ve.st 

7 

M 

Hi-Fi 

Vork  Gazette  &  Daily  (Tab.) 

1000 

$120 

All 

Vest 

5*5 

2-1 

Hi-Fi 

(1)  Also  sold  in  comb,  with  Willingfwro  Burlington  County  Time>. 

(2)  Also  sold  in  comb.  $100. 

(.1)  Offset  mtd-Summer  ldf»7. 

(4)  Also  sold  in  comb.  $11/5,  $11 

75.  $775. 

PUERTO  RICO 

San  Juan  El  Impercial  (Tab.) 

Page 

$125 

Page 

$100 

560 

$60 

MTWK(I) 

MTWK(I) 

Yes 

2*2 

Hi-Fi 

San  Juan  Star  (Tab.) 

Page 

$225* 

Page 

$150* 

Page 

$75* 

MTWKS 

All 

Vest 

10-5 

2-2 

Offset 

Offset 

Hi-Fi 

(I)Thurs.  &  Sat.  Sl.'lO.  $12.S,  $7 

.V 

RHODE  ISLAND 

Newport  News 

1000 

$125 

All 

Vest 

2 

2-2 

Hi-Fi 

Pawtucket-Central  Kails  Times 

1000 

$125 

All 

Yes 

4 

2-2 

Hi-Fi 

Providence  Journal  &  Bulletin 

1000 

$310 

All 

Vest 

5 

2-2 

HF&  SP 

Westerly  Sun 

560 

$75 

All 

3 

VV’est  Warwick  Pawtuxet 

Valley  Times 

1000 

$95 

All 

Yes 

4 

Hi-Fi 

Woonsocket  C all 

1000 

$130 

1000 

$100 

1000 

$70 

MTTKS 

All 

Vest 

3-1 

2 

No 

Yes 

Hi-Fi 

SOUTH  CAROLINA 

Aiken  Standard  &  Review 

None 

$50 

All 

Hi-Fi 

Anderson  Independent  Mail 

Page 

$250 

1000 

$140 

1000 

$115 

MTWKS 

All 

Vest 

5-3 

2 

Hi-Fi 

Charleston  Post,  News  & 
Courier 

1000 

$250* 

1000 

$18/* 

1000 

$125* 

.Ml 

All 

Vest 

4-4 

1-1 

Yes 

No 

HF&  SP 

Columbia  State  &  Record 

None 

$250 

None 

$187.50 

None 

$125 

All 

All 

Vest 

S-3 

3-1 

Yes 

No 

HF&  SP 

Horence  News 

600 

$100 

600 

$75 

600 

$50 

All 

All 

Yes 

5-3 

2-1 

Hi-Fi 

Greenville  News  &  Pie<lraont 

1000 

$250 

1000 

$187.50 

1000 

$125 

All 

All 

Vest 

5-3 

2-2 

\  es 

No 

Hi-Fi 

(ireenwood  Index-Journal 

1000 

$40 

MTuKS 

No 

2 

Orangeburg  Times  &  Democrat 

1000 

60% 

1000 

40% 

1000 

3334% 

.SMTuS 

SMTWS 

Yes 

7-3 

2-2 

Offset 

Offset 

Rock  Hill  Herald 

None 

$150 

N  one 

$100 

None 

$50 

All 

All 

Vest 

4-2 

2-1 

Yes 

No 

Hi-Fi 

Spartanburg  Herald-Journal 

None 

$125 

All 

Yes 

3 

3-3 

Hi-Fi 

Sumter  Item 

1000 

$100 

1000 

$75 

1000 

$40 

All 

All 

No 

4-3 

2-2 

Union  Times 

1000 

$105 

1000 

$70 

1 000 

$35 

All 

All 

Not 

3-3 

Offset 

Off  .set 

Hi-Fi 

SOUTH  DAKOTA 

Aberdeen  American-News 

1000 

$70 

All 

Yes 

5 

2-2 

Hi-Ki 

Huron  Plainsman 

1000 

$50 

All 

Yes 

4-4 

1 

Hi  Fi 

Madison  Leader 

None 

$30* 

All 

Yes 

1 

Offset 

Offset 

Hi-Fi 

.Mitchell  Republic 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

2-2 

2-2 

Yes 

Yes 

Hi-Ki 

Rapid  City  lournal 

1000 

$100 

1000 

$100 

1000 

$50 

All 

All 

4-4 

Yes 

Yes 

Hi-Ki 

Sioux  Falls  Argus-l^ader 

1000 

$160 

1000 

$1,10 

None 

$100 

All 

All 

Vest 

5-3 

1-1 

Yes 

No 

Hi-Ki 

Watertown  Public  Opinion 

1000 

$100* 

1000 

$75* 

1000 

$50* 

.Ml 

All 

Vest 

3-3 

3-1 

Yes 

Yes 

HK&^’ 

TENNESSEE 

Athens  Post-Athenian 

080 

50%  * 

MTiiK 

Not 

5-3 

3-3 

Hi-Ki 

Bristol  Herald  Courier  & 
Virginian  Tennessean 

1000 

.33  >4% 

All 

Vest 

3 

2-2 

Hi  Fi 

Chattanooga  News-Free  Press 

1000 

$235* 

1000 

$175* 

600 

$120* 

All 

.Ml 

Vest 

7-5 

No 

No 

Hi-Fi 

(Jbattanooga  Times  Post 

800 

$210 

800 

$170 

800 

$120 

All 

All 

5-5 

5-2 

Clarksville  Leaf  Chronicle 

1000 

$225 

1000 

$175 

1000 

$125 

All 

All 

Not 

3-2 

2-1 

Offset 

Offset 

HF&  SP 

Cleveland  Banner 

1000 

$60 

All 

No 

2 

Offset 

Offset 

Columbia  Herald 

1000 

$40 

All 

Yes 

3 

1 

Hi-Fi 

Dyersburg  State  Gazette 

1000 

$50* 

All 

No 

2-2 

Hi-Fi 

Klizabethon  Star 

616 

33  34% 

All 

3 

Offset 

Offset 

_ _ 

Greenville  Sun 

1000 

3  3  34% 

All 

2 

Hi-Fi 

lackson  Sun 

1000 

$125 

1000 

$100 

1000 

$75 

All 

All 

Vest 

7-4 

Yes 

Yes 

HF&SP 

lohnson  City  Press-Chronicle 

1000 

$120 

1000 

$90 

1000 

$60 

SMTWTK 

All 

Vest 

3-3 

1-1 

Yes 

Yes 

HF&  SP 

Kingsport  Times-News 

1000 

$60 

All 

No 

2 

1-2 

_ 

Knoxville  Journal  &  News- 
Sentinel 

1000 

$320 

1000 

$270 

1000 

$220 

Ml 

All 

Vest 

3-2 

2-2 

Yes 

Yes 

Hi-Fi 

Maryville-Alcoa  Times 

1000 

3  3  54% 

All 

No 

3 

Hi-Fi 

Memphis  Commercial  Ajipeal  & 
Press- Scimitar 

1000 

$650* 

1000 

$500* 

1000 

$375* 

All 

All 

Vest 

5-5 

3 

Yes 

No 

HF&  SP 

Morristown  Gazette-Mail 

None 

$40 

None 

$20 

All 

No 

15-6 

1-1 

No 

Yes 

_ 

M  urf  reeslioro  News- Journal 

1000 

3  3  34% 

All 

No 

6-6 

1-2 

__ 

-Nashville  Banner  &  Tennessean 

1000 

$325* 

1000 

$250* 

1000 

$200* 

.Ml 

All 

Vest 

4-4 

2-2 

Yes 

Yes 

HF&  SP 

Oak  Ridce  Oak  Ridger 

1000 

3  3  54% 

All 

Not 

3-3 

1 

Hi-Fi 

Shelbyville  Times-Gazette 

1000 

$95* 

1000 

$65* 

1000 

$35* 

All 

All 

Not 

5-5 

1-1 

Offset 

Offset 

Hi-Fi 

Union  City  Mes.senger 

1000 

$60 

1000 

$40 

All 

No 

2 

2-1 

Offset 

Offset 

Hi-Fi _ 

Volume  rate  discount  available,  t  AdPro  inks  available. 
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What 
can  the 
Philadelphia 
Inquirer 
do  for 


f 


kf 


Plenty! 

When  you  need 
to  know  what 
they're 
buying. 


The  Inquirer  can  give  you  specific  information  on  how 
many  people  own  what  items  in  Delaware  Valley. 

Through  our  brand  inventory  surveys,  we  can  supply  you 
with  timely  market  facts  on  17  different  groups  of  house¬ 
hold  durables— from  electric  mixers  to  automobiles. 

We  can  sketch  current  history  on  the  product’s  age; 
penetration  by  brand;  where  purchased— and  when. 

You’ll  read,  for  instance,  how  many  dishwashers  were 
purchased  before  1957;  how  many  were  bought  last 
year;  the  total  number  in  homes  today;  the  degree  of 
market  saturation;  and  product  ownership  by  brand 
name. 

Valuable  information?  You  know  it. 


Manufacturers,  distributors,  retailers,  and  marketing 
men  in  general,  can  use  this  data  in  mapping  more 
telling  sales  strategy.  Their  agencies  can  use  it  as  re¬ 
search  information  for  that  next  advertising  campaign. 

To  get  your  copy  of  the  Inquirer’s  Brand  Inventory  of 
Household  Durables  in  Delaware  Valley,  contact  your 
Inquirer  representative,  or  write  our  Research  Manager. 
Either  way,  you’ll  gain  a  wealth  of  information  on  the 
fourth  largest  market  in  the  nation. 

The  Newspaper  with  Buying  Power 
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3  Colors  3-Color* 

2  Colors 

2-Color* 

1  Color 

1-Color* 

Days 
of  Wk. 
Process 

Days 
of  Wk. 
Spot 

Closing 
Mixt  days  for 

No.  of 
Progs 

Patch 

mats 

for-4 

color 

5th 

Cyl. 

for-4 

color 

Pre-Prt. 

and  Black  extra 

and  Black 

extra 

and  Black 

extra 

color 

color 

Spec,  full  & 

and 

partial  partial 

Inserts 

Min.  Size  charge 

Min.  Size 

charge 

Min.  Size 

charge 

Avail. 

Avail. 

Ink  Spot  Col. 

Proofs 

pg. 

pg. 

Accepted 

TEXAS 


.Abilene  Reporter  News 

1000 

$1J0 

1000 

$100 

1000 

$60 

.All 

All 

Vest 

4-3 

2-2 

Yes 

Yes 

Hi  Fi 

-Alice  Echo 

700 

$110 

700 

$80 

700 

$50 

All 

-All 

J-J 

Offset 

Offset 

.Amarillo  News  &  Globe-Times 

1000 

50% 

1000 

33'A7c 

1000 

25% 

All 

All 

Vest 

7-2 

2-2 

Yes 

No 

HF&  SP 

-Arlington  News-Texan 

560 

$120 

560 

$80 

560 

$40 

All 

All 

Yes 

4-7 

4 

Offset 

Offset 

Hi-Fi 

Athens  Review 

1000 

$120 

1000 

$80 

1000 

$40 

.MTTFS 

MTTFS 

Yes 

5-3 

2 

Offset 

Offset 

Hi-Fi 

Austin  American-Statesmaii 

1000 

$216 

1000 

$175.50 

1000 

$118.75 

All 

All 

Yest 

4-3 

4-4 

Yes 

Yes 

HF&  SP 

Baytown  Sun 

1000 

$1.50 

1000 

$105 

1000 

$60 

-All 

All 

A'est 

4-4 

2-1 

Offset 

Offset 

Hi-Fi 

Beaumont  Enteriirise  &  Journal 

1000 

$245 

1000 

$175 

1000 

$115 

All 

All 

Yes 

3-3 

l-I 

Ves 

No 

Hi-Fi 

Big  Spring  Herald 

1800 

$100 

1000 

$80 

None 

$50 

All 

All 

Yest 

7-4 

1-2 

Yes 

No 

Hi-Fi 

Brenham  Banner- Press 

1000 

$35 

All 

5 

2-2 

Brownsville  Herald 

None 

50% 

None 

40% 

None 

25% 

All 

All 

Yest 

5-3 

3-3 

No 

Yes 

Hi-Fi 

Bryan  Eagle 

1000 

$.50 

1000 

$25 

.All 

All 

Yes 

5-3 

2-2 

No 

No 

Cleburne  Times-Review 

H  pg- 

$100 

a  PK- 

$70 

54  pg- 

$35 

All 

All 

Yes 

3-3 

2-2 

No 

No 

Corpus  Cbristi  Caller-Times 

1000 

$200* 

1000 

$150* 

1000 

$100* 

-All 

All 

Yest 

4-4 

2-2 

Yes 

No 

HF&  SP 

Cuero  Record 

1000 

25% 

-All 

Yes 

3 

2-1 

Dallas  News 

1000 

$450 

1000 

$350 

1000 

$250 

All 

All 

Yest 

3-3 

3-5 

Yes 

Yes 

HF&  SP 

Dallas  Times  Herald 

1000 

$400 

1000 

$300 

1000 

$200 

All 

All 

Yest 

5-3 

3-3 

Yes 

No 

HF&  SP 

Denison  Herald 

1176 

$110 

1176 

$75 

1176 

$40 

All 

All 

Yest 

4-3 

No 

No 

HF&  SP 

Denton  Record-Chronicle 

1000 

$80 

1000 

$60 

1000 

$40 

All 

All 

Yest 

3-3 

2 

Yes 

No 

Hi-Fi 

Edinburg  Review 

1000 

$80 

1000 

$60 

1000 

$40 

All 

All 

Yest 

2-1 

2-1 

El  Paso  Times  &  Herald  Post 

1000 

$300* 

1000 

$250* 

1000 

$150* 

All 

All 

Yest 

7-4 

2-2 

Yes 

No 

HF&SP 

Fort  Worth  Press 

600 

$300 

600 

$220 

600 

$160 

All 

All 

Yes 

10-2 

2-1 

Yes 

Yes 

Hi-Fi 

Forth  Worth  Star-Telegram 

1000 

$662.20 

1000 

$463.54 

1000 

$331.10 

All 

.All 

Yes 

5-3 

2-2 

No 

Yes 

HF&  SP 

Freei>ort  Clute-Lake  Jackson 
Brazosport  Facts 

1000 

$130 

1000 

$8$ 

1000 

$40 

All 

All 

Yes 

5-3 

2-2 

Offset 

Offset 

Hi-Fi 

Clainesville  Register  & 
Messenger 

588 

$105 

588 

$70 

588 

$35 

All 

All 

Yes 

No 

Yes 

Galveston  News  &  Tribune 

1000 

$115 

1000 

$95 

1000 

$60 

.All 

All 

Yest 

4-3 

1-1 

No 

Yes 

HF&  SP 

Garland  News 

560 

$120 

560 

$80 

560 

$40 

All 

-All 

Not 

5-2 

1-3 

Offset 

Offset 

Hi-Fi 

Grand  Prairie  News-Texan 

560 

$120 

560 

$80 

560 

$40 

All 

All 

7-4 

Offset 

Offset 

Greenville  Herald-Banner 

1000 

$100 

1000 

$80 

1000 

$50 

All 

All 

Yest 

5-3 

2-2 

Yes 

Yes 

HF&  SP 

Harlingen  Valley  Morning  Star 

None 

$180 

None 

$150 

None 

$105 

All 

All 

Yest 

5-3 

3-3 

No 

Yes 

Hi-Fi 

Henderson  News 

1000 

$40 

SMTTF 

No 

2-2 

2 

Offset  Offset 

Hi-Fi 

Hillsboro  Mirror 

1000 

$50 

All 

1 

Houston  Chronicle 

1000 

$525* 

1000 

$350* 

1000 

$235* 

All 

All 

Yest 

5-5 

Yes 

No 

HF&  SP 

Houston  Post 

1000 

$525* 

1000 

$350* 

1000 

$235* 

All 

All 

Yest 

4-3 

1-5 

Yes 

No 

HF&SP 

Hurst  Mid-Cities  News  Texan 

560 

$120 

560 

$80 

560 

$40 

All 

All 

Yes 

7-4 

4 

Offset  Offset 

Irving  News-Texan 

560 

$120 

560 

$80 

560 

$40 

All 

All 

Not 

7-4 

2-2 

Offset 

Offset 

HF&  SP 

Kilgore  News  Herald 

1000 

$70 

1000 

$35 

All 

Yest 

2 

M 

Hi-Fi 

Ktleen  Herald 

1000 

$70 

1000 

$35 

All 

Yes 

3 

2-1 

No 

No 

Hi-Fi 

I^redo  Times 

1000 

.50% 

1000 

40% 

1000 

25% 

All 

All 

Yes 

3-3 

1-1 

No 

No 

Hi-Fi 

Levelland  Sun  News 

1000 

$30.88 

All 

No 

2 

2-1 

Offset 

Offset 

I-ongview  Journal-News 

1000 

$1.50 

1000 

$100 

1000 

$60 

All 

All 

Yes 

7-2 

2-2 

Lubbock  Avalanche-Journal 

850 

$145 

850 

$115 

850 

$75 

All 

All 

Yest 

5-3 

2-1 

No 

Yes 

HiFi 

Lufkin  News 

882 

$105 

882 

$70 

882 

$35 

All 

All 

Yest 

3-2 

1-1 

No 

No 

HF  &  SP 

Marlin  Democrat 

980 

$80 

980 

$40 

All 

1 

Offset  Offset 

Marshall  News  Afessenger 

1000 

$100 

1000 

$80 

1000 

$50 

All 

All 

Yes 

7-3 

2-2 

Yes 

No 

Hi-Fi 

Mc.Allen  Valley  Monitor 

None 

$180 

None 

$150 

None 

$105 

All 

All 

Yest 

5-3 

3-3 

No 

Yes 

Hi-Fi 

McKtnnev  Courier-Gazette 

560 

$120 

560 

$80 

560 

$40 

All 

All 

7-4 

Offset 

Offset 

Midland  Reporter-Telegram 

None 

$60 

None 

$42.50 

None 

$30 

All 

All 

Yest 

7-2 

2-2 

Yes 

No 

Hi-Fi 

Mineral  Welts  Index 

1000 

$40 

All 

No 

2-2 

Offset 

Offset 

HF&  SP 

Odessa  American 

500 

$120 

500 

$90 

500 

$60 

All 

All 

Yest 

2-1 

No 

No 

Hi-Fi 

Orange  Leader 

14  li. 

$105 

14  li. 

$70 

14  li. 

$45 

All 

All 

Yest 

2-2 

1-1 

Yes 

No 

Hi-Fi 

Palestine  Herald-Press 

None 

$30 

All 

Yes 

3-3 

1-2 

Hi-Fi 

Pampa  News 

None 

$35 

-All 

Yest 

2-2 

Hi-Fi 

Paris  News 

980 

$75 

980 

$55 

980 

$35 

All 

Yes 

5 

1-1 

No 

Yes 

Hi-Fi 

Pasadena  Star  News  Citizen 

1000 

$132 

1000 

$88 

1000 

$44 

All 

All 

Yest 

7-4 

1-2 

Offset 

Offset 

HF  &  SP 

Plainview  Herald 

1000 

$70 

1000 

$35 

All 

Yes 

3-3 

Hi-Fi 

Port  Arthur  News 

1000 

$137.50 

1000 

$118.50 

1000 

$87.50 

All 

All 

Yest 

3-3 

1-1 

Yes 

Yes 

HF  8  SP 

Richardson  News 

560 

$120 

560 

$80 

560 

$40 

All 

All 

Yes 

2-2 

2-2 

Offset  Offset 

Hi-Fi 

San  Angelo  Standard-Times 

1000 

$130 

1000 

$100 

1000 

$60 

All 

All 

Yest 

5-3 

2-2 

Yes 

Yes 

HF&SP 

San  Antonio  Express-News 

1000 

$250 

1000 

$200 

1000 

$1.50 

All 

All 

Yest 

5-3 

Yes 

No 

Hi-Fi  (1) 

San  Antonio  Light 

1000 

$250* 

1000 

$200* 

1000 

$150* 

All 

All 

Yest 

10 

2-2 

Yes 

No 

Hi-Fi 

Sherman  Democrat 

1000 

$120 

1000 

$80 

1000 

$40 

■All 

All 

Yest 

5-3 

M 

Yes 

Yes 

HF  &  SP 

Snvder  News 

1000 

$45 

1000 

$25 

-All 

Yes 

2 

2-2 

Taylor  Press 

1000 

$90 

1000 

$60 

1000 

$.30 

All 

All 

Yest 

3-3 

Offset  Offset 

Temple  Telegram 

1000 

$150 

1000 

$100 

1000 

$50 

All 

All 

Yest 

3-3 

1-1 

Yes 

No 

HF&  SP 

Texarkana  Gazette  &  News 

1000 

$140 

1000 

$100 

1000 

$70 

All 

All 

Yest 

7-5 

1-1 

Yes 

No 

Hi-Fi 

Texas  Citv  Sun 

1000 

$75 

1000 

$60 

1000 

$40 

All 

All 

Yest 

4-3 

1-1 

No 

Yes 

HF&  SP 

Tvler  Courier-Times  A- 
Telegraph 

1000 

$150 

1000 

$100 

1000 

$65 

All 

All 

Yest 

5-3 

Yes 

No 

HF&SP 

Vernon  Record 

1000 

$80 

1000 

$40 

All 

No 

5 

2-1 

Hi-Fi 

Victoria  Advocate 

lOOO 

$90 

1000 

$60 

1000 

$30 

All 

All  (2) 

Not 

4-7 

1-1 

No 

No 

HF&  SP 

Waco  News-Tribune  &• 
TimesHerald 

1000 

$175.50 

inoo 

$1.36.50 

1000 

$106.25 

All 

All 

Yes 

7-2 

2-2 

Yes 

Yes 

HF&  SP 

Wichita  Falls  Record-News 
fi  Times 

1000 

$195* 

1000 

$135* 

1000 

$75* 

All 

All 

Yest 

3-3 

2 

Yes 

Yes 

Hi-Fi 

tit  Monday  only.  (2)  7  dav  leeway. 

*  Volume  rate  discount  available.  T  AdPro  inks  available. 
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32  story  Fourth  National  Bank 


Recently  completed 
University  Club  Towers 


aM>  ^ 


TERRflIC 


TULSA 


This  city  of  the  future  is  growing  up  .  .  .  out  .  .  .  and  soon  .  .  .  sea¬ 
ward!  From  Tulsa  to  the  Mississippi . . .  This  $1.2  billion  water  way 
will  be  ready  to  serve  Tulsa  as  a  distribution  hub  by  1970.  Now 
.  .  .  $100,000,000.00  in  new  building  is  taking  place  in  Tulsa  .  .  . 
looking  forward  to  the  future  with  the  enthusiasm  of  a  youngster. 
For  sales,  present  and  future  .  .  .  look  to  the  Oil  Capital  News¬ 
papers  . . .  the  Number  One  medium  in  Tulsa  and  The  Magic  Empire ! 


A  Three  Billion  Dollar 
Market  Completely  i 
Covered  by . / 


MORNING  /  EVENING  /  SUNDAY 
Represented  by  the  Branham  Co. 


Daily  Newspapers  Offering  ROP  color:  rates  and  data  — Cont'd. 
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extra 
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2  Colors 
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2-Color» 

extra 

charge 
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l-Color- 

extra 

charge 
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Process 
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Mixf 
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Closing 
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Inserts 

Accepted 

UTAH 

Logan  Herald-journal 

600 

$45 

All 

Yes 

3 

1-1 

Hi-Fi 

Ogden  Standard-Examiner 

1000 

55% 

1000 

45% 

600 

35% 

All 

All 

Vest 

5-3 

2-2 

Ye^ 

No 

Hi-Fi 

Provo  Herald 

600 

$100 

600 

$75 

600 

$45 

All 

All 

Yes 

3-3 

2-2 

Yes 

No 

Hi-Fi 

Salt  Lake  City  Tribune  & 

Deseret  News.  Salt  Lake 

Telegram  560 

50% 

560 

50% 

560 

35% 

MTWFS 

All 

Vest 

5-3 

2-1 

Yes 

No 

HF8i  SI* 

VERMONT 

Bennington  Banner 

1000 

$100 

1000 

$50 

All 

Vest 

3 

Offset 

Offset 

Hi  Fi 

Burlington  Free  Press 

600 

$100* 

All 

Yes 

5 

2 

HF&  SI* 

St.  Albans  Messenger 

1000 

$75 

All 

Yea 

2 

1-1 

Hi-Fi 

St.  Johnsbury  Calendonian- 
Record 

1000 

$45 

All 

Not 

1 

1 

Hi-Fi 

White  River  Junction 

V^alley  News 

588 

$50 

All 

Not 

5 

HF&SI* 

VIRGINIA 

.\rlin8ton  Northern  V'irginia 

Sun 

1000 

$200 

1000 

$125 

All 

No 

7 

1-1 

Bristol  Herald-Courier  & 
Virginia-Tennessean 

1000 

3354% 

All 

Yes 

4 

1-2 

Hi-Fi 

Charlottesville  Progress 

None 

$100 

None 

$75 

None 

$50 

All 

All 

Vest 

5-3 

2-2 

No 

Yes 

Hi-Fi 

Covington  Virginian 

560 

$25* 

All 

Vest 

6-2 

2-2 

Hi  Fi 

Culpeper  Star-Exponent 

560 

$65 

560 

$35 

All 

t 

3 

Offset 

Offset 

Hi-Fi 

Frederi^sburg  Free  Lance- 
Star 

600 

$135 

600 

$90 

None 

$50 

MTuFS 

All 

Vest 

2-2 

2-2 

Offset 

Offset 

Hi-Fi 

Harrisonburg  News-Record 

1000 

$100 

1000 

$75 

600 

$.50 

Th 

All 

Vest 

10-5 

No 

No 

Hi-Fi 

Hopewell  News 

1000 

$50 

All 

No 

3 

1 

Hi-Fi 

NewMrt  News-Hampton  Press 
&  Times-Record 

1000 

$350 

1000 

$200 

1000 

$150 

All 

All 

Vest 

5-5 

2-2 

Yes 

No 

Hi-Fi 

Norfolk  Virginian-Pilot  & 
Ledger-Star 

1000 

$500 

1000 

$400 

1000 

$300 

All 

All 

Vest 

3-2 

1-3 

Yes 

No 

HF&  SP 

Petersburg  Progress- Index 

1000 

$60 

All 

Vest 

5-5 

2 

Hi-Fi 

Pulaski  Southwest  Times 

588 

100% 

588 

60% 

588 

30% 

SWT 

All 

Yes 

3-3 

4-1 

Offset 

Offset 

HF&  SP 

R}chnu>nd  Times-Dispatch  & 
News  Leader 

1000 

$550‘ 

1000 

$400* 

1000 

$300* 

All 

All 

t 

5-3 

No 

Yes 

HFSi  SP 

Roanoke  Times  &  World  News 

1000 

$295 

1000 

$237.50 

1000 

$175 

All 

All 

Vest 

7-4 

2-2 

Yes 

Yes 

Hi-Fi 

Staunton  Leader 

1000 

$50 

All 

Yes 

4 

1 

Hi-Fi 

Suffolk  News-Herald 

1000 

$50 

All 

Yes 

3 

4-1 

Offset 

Offset 

Wajmesboro  News- Virginian 

1000 

$100 

840 

$65 

420 

$35 

All 

All 

Yeo 

5-3 

2 

Yes 

Yes 

Hi-Fi 

Winchester  Star 

'A  pg.  $105 

%  P8. 

,  $75 

%  pg- 

$40 

MTuFS 

All 

Not 

4-2 

2-2 

Offset  Offset 

WASHINGTON 

Aberdeen  World 

1764 

$100 

1176 

$70 

560 

$40 

MTuFS 

All 

Vest 

4-4 

No 

No 

Bellingham  Herald 

None 

$120 

None 

$100 

None 

$50 

All 

All 

Yes 

5-3 

No 

No 

HF&SP 

Bremerton  Sun  &  News 
Searchlight 

None 

$195* 

None 

$130* 

None 

$65* 

All 

All 

Vest 

3-2 

3-3 

No 

No 

Hi-Fi 

Centralia-Chehalis  Chronicle 

None 

$135 

None 

$90 

None 

$45 

All 

All 

Vest 

3-3 

3-2 

Yes 

Yes 

HF&SP 

Fllensburg  Record 

600 

$50 

All 

2 

Offset 

Offset 

Everett  Herald 

600 

$.09  li. 

600 

$.07  li. 

600 

$.06  li. 

All 

All 

Vest 

S-3 

Yes 

Yes 

HF&SP 

Longview-Kelso  News 

None 

$165 

None 

$110 

None 

$55 

MTWFS 

All 

Vest 

3-3 

2-2 

No 

No 

HF&SP 

Moses  Lake  Columbia  Basin 
Herald 

None 

$100 

None 

$70 

None 

$40 

All 

All 

Yes 

2-2 

2-1 

Yes 

No 

Hi-Fi 

Mount  Vernon  Skagit  Valley 
Herald 

None 

$135 

None 

$90 

None 

$45 

All 

All 

3-3 

1 

Offset 

Offset 

Olympia  Olympian 

None 

$140 

None 

$95 

None 

$50 

All 

All 

Vest 

7-5 

1 

Yes 

Yes 

Hi-Fi 

Pasco- Kennewick-Ricbland 
Tri-City  Herald 

1000 

$135 

1000 

$90 

1000 

$45 

All 

All 

Vest 

7-3 

1-1 

Yes 

No 

HF&SP 

Port  Angeles  News 

None 

$150 

None 

$100 

None 

$50 

All 

All 

No 

3-2 

2-2 

Offset  Offset 

Hi-Fi 

Seattle  Journal  of  Commerce  & 
Northwest  Construction  Record 

None 

$150 

All 

Seattle  Post-Intelligencer 

1000 

$500* 

1000 

$450* 

1000 

$280* 

All 

All 

Vest 

3-3 

2-2 

Yes 

No 

Hi-Fi 

Seattle  Times 

1000 

$500* 

1000 

$450* 

1000 

$280* 

SMTTFS 

All 

Vest 

6-4 

2-5 

Yes 

Yes 

Hi-Fi 

Smkane  Spokesman-Review  & 
Chronicle 

1000 

$475 

1000 

$375 

500 

$175 

All 

All 

Vest 

3-2 

2-2 

Yes 

No 

Hi-F 

Tacoma  News  Tribune 

1000 

$450 

1000 

$350 

1000 

$175 

All 

All 

Vest 

3-3 

2-2 

Yes 

No 

Hi-Fi 

Vancouver  Columbian 

None 

$160 

None 

$110 

None 

$60 

All 

All 

Vest 

3-3 

2-2 

Yes 

No 

Hi-Fi 

Walla  Walla  Union-Bulletin 

None 

75% 

None 

50% 

None 

25% 

All 

All 

Vest 

3-3 

2-2 

Yes 

Yes 

HF&  SP 

Wenatchee  World 

600 

$174* 

600 

$116* 

600 

$58* 

All 

All 

Vest 

2-2 

2-2 

Yes 

No 

HF&  SP 

Yakima  Herald  &  Republic 

980 

$115 

980 

$95 

None 

$75 

All 

All 

Vest 

3-2 

1-2 

Offset 

Offset 

Hi-Fi 

WEST  VIRGINIA 

Berkley  Post- Herald  &  Raleigh 
Register 

600 

$150 

600 

$115 

600 

$65 

All 

All 

Vest 

7-3 

1-1 

Yes 

No 

Hi  Fi 

Bluefield  Telegraph  &  Sunset 
News-Observer 

1000 

$135 

1000 

$110 

1000 

$85 

All 

All 

Yes 

S-4 

1 

No 

No 

Hi-Fi 

Charleston  Gazette  &  Mail 

1000 

$325* 

1000 

$250* 

1000 

$175* 

All 

All 

Vest 

5-5 

3-3 

No 

Yes 

Hi-Fi 

Fairmont  Times-West  Virginian 

1000 

$75 

All 

Yes 

3 

1-1 

Hu’^tington  Herald-Dispatch  & 
Advertiser 

1000 

$225 _ 

_ 1000 

$175 

_ 1000 

$100 

All 

All 

Vest 

4-4 

1-1 

Yes 

No 

HF&  SP 

tAdPro  inks  available. 
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By  a  large  margin 


nUr 

Ml 

m 

Leadership 

p 

□ 


Where’s  all  the  local  color  in  Seattle? 
You’ll  find  most  of  it  in  The  Seattle 
Times. 

During  the  twelve  months  of  1966,  ^ 
The  Seattle  Times  carried  nearly  ' 
one-and-a-half  million  lines  of 
R.O.P.  color.  That’s  68.2%  of  all 
color  linage  in  the  whole  Seattle  mar 
ket.  And  during  that  same  period, 


The  Seattle  Times  carried  87.2%  of  all 
R.O.P.  color  grocery  linage. 

Want  more?  Simply  call  The  Seattle 
Times  or  Cresmer,  Woodward, 
O’ Mara  and  Ormsbee,  Inc.  for  the 
whole  story  on  how  to  sell  the 
Seattle  market  with  color.  Buy 
The  Seattle  Times... everybody 
::1  else  does. 


®hc  Seattle  €iincs 


Represented  by  Cresmer,  Woodward.  O'Mara  A  Ormibee,  Irtc. 

New  York  •  PhiladelphM  •  Atlanta  •  Chicago  •  Detroit  •  Minneapolis  •  San  Francisco  •  los  Angeles 
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Inserts 
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WEST  VIRGINIA  (Cent.) 

Martinsburg  Journal 

1000 

$50 

-Ml 

No 

5 

Hi-Fi 

Murganstown  Dominion 
&  Post 

News 

1000 

$180 

1000  $100 

1000 

$60 

.\ll 

-Ml 

Yes 

5-3 

2-2 

No 

No 

Hi-Fi 

Moutidsville  Kcho 

None 

$50 

All 

Yes 

2 

1-1 

HF&  SP 

Parkersburg  News  &  i>entinel 

600 

$100(1) 

All 

No 

3 

2-2 

Wheeling  Intelligencer  £ 
Regi>ter 

:  News- 

Page 

$319.80 

Page  $255.80 

600 

$144.80 

-Ml 

All 

Vest 

3-3 

2*2 

HF&  .SP 

(1)  $25  extra  Tburs.  &  Sun. 


WISCONSIN 


Appleton-Neenab-Menasha  Post- 
Crescent 

lOUU 

$190 

1000 

$150 

1000 

$100 

All 

All 

Vest 

6-6 

2-2 

Yes 

No 

HF&  SP 

Ashland  Press 

1000 

35% 

All 

No 

S 

1-1 

Hi-Fi 

Heloit  News 

None 

$130 

None 

$90 

None 

$50 

All 

All 

Vest 

6-4 

Yes 

No 

Hi-Fi 

Cliipiiewa  Falls  Herald- 
I'elegram 

560 

$50 

MTuFS 

Vest 

5 

2-1 

Hi-Fi 

Eau  Claire  Leader  &  Telegram 

Page 

$125* 

1000 

$100* 

None 

$70* 

All 

All 

Vest 

7-5 

3-3 

Yes 

No 

HF  &  SP 

Fond  Du  Lac  Coramonwealtli 
Reporter 

Page 

$105 

None 

$70 

All 

Ves 

6 

2-2 

HF&SP 

Green  Bay  Pres.s-Gazette 

1000 

$210* 

1000 

$165* 

1000 

$120* 

All 

All 

Vest 

7-7 

Yes 

No 

HF&SP 

Janesville  Gazette 

1000 

$100 

1000 

$70 

W 

All 

Vest 

5 

Nod) 

Nod) 

HF  &  SP 

Kenosha  News 

None 

$120 

None 

$90 

None 

$60 

All 

All 

Vest 

4-4 

2-1 

Yes 

Yes 

HF&SP 

La  Crosse  Tribune 

1000 

$150 

1000 

$150 

1000 

$100 

All 

All 

Vest 

4-4 

1-3 

Yes 

No 

HF&SP 

Madison  Wisconsin  State  Journal 
&  Capital  Times  Rage 

$250 

Page 

$250 

1000 

30% 

All 

All 

Vest 

10-5 

2-2 

HF&  SP 

Manitowoc-Two  Rivers  Herald- 
Times  &  Reporter 

None 

$115 

None 

$85 

None 

$55 

All 

All 

Vest 

5-2 

2-1 

Yes 

Yes 

HF&  SP 

Marinette  Eagle-Star 

1000 

$120* 

1000 

$90* 

1000 

$60* 

All 

All 

Not 

7-3 

Yes 

HF&SP 

.Marshfield  News-Herald 

1000 

$60 

All 

No 

2 

1-1 

HF&  SP 

Milwaukee  Journal  (2) 

1000 

$450* 

1000 

$-100* 

1000 

$350* 

All 

All 

Vest 

7-7 

2-6 

No 

No 

Hi-Fi 

Milwaukee  Sentinel  (2) 

1000 

$310* 

1000 

$265* 

1000 

$215* 

All 

All 

Vest 

7-7 

2-6 

No 

No 

Hi-Fi 

Oshkosh  Northwestern 

None 

$150 

None 

$110 

None 

$70 

All 

.Ml 

Vest 

6-4 

1-2 

Yes 

No 

nF&  SP 

Racine  Journal-Times  & 

Bulletin 

1000 

$125 

1000 

$112.50 

1000 

$100 

All 

All 

Not 

5-2 

Yes 

No 

HF&  SP 

Shawano  I.,eader 

560 

$60 

560 

$40 

560 

$20 

.All 

All 

-Not 

4-1 

1-1 

No 

Yes 

Hi-Fi 

Sheboygan  Press 

1000 

$120 

1000 

$85 

1000 

$60 

All 

All 

Vest 

7-7 

1-1 

No 

No 

Hi-Fi 

Stevens  Point  Journal 

None 

$50 

All 

Yes 

3-3 

Superior  Telegram 

840 

$73.92 

840 

$60.48 

840 

$47.04 

MTTFS 

All 

Yest 

5-4 

3-2 

No 

No 

Hi-Fi 

Watertown  Times 

None 

$40 

All 

Yest 

3-2 

Hi-Fi 

Waukesha  Freeman 

1000 

$120 

1000 

$90 

1000 

$60 

All 

All 

Yest 

5-5 

1-2 

No 

No 

Hi-Fi 

Wausau  Record-Herald 

None 

$105 

None 

$80 

.None 

$60 

All 

All 

Yest 

5-4 

1-1 

No 

No 

HF&  SP 

Wisconsin  Rapids  Tribune 

Page 

$100 

'A  PB- 

$80 

None 

$60 

All 

All 

Yest 

5-5 

2-2 

Yes 

No 

HF&  SP 

(1)  Offset  Sept.  1,  1967.  (2)  Comb.  r.at<-s  .available. 

WYOMING 

t'asper  Star-Tribune 

1000 

$100 

-Ml 

Yes 

7 

2 

Offset 

Offset 

Cheyenne  Wyoming  Eagle 
(Tab.)  &  Wyoming  State 
Tribune 

Page 

75% 

840 

.50% 

840 

33 'A  % 

All 

All 

Vest 

7-3 

2-2 

Yes 

Yes 

Hi-Fi 

Laramie  Boomerang  (Tab.) 

1000 

50% 

1000 

33  A% 

All 

All 

Yes 

5 

1 

No 

No 

Hi-Fi 

Rawlins  Times  (Tab.) 

1000 

$30 

All 

Yest 

5-5 

1-1 

HF&  SP 

Riverton  Ranger  (Tab.) 

1000 

70% 

1000 

50% 

1000 

30% 

All 

All 

2-2 

2-2 

Kock  Springs  K(x;ket-M  iner 

1000 

$30 

All 

Yes 

2 

2-2 

Hi-Fi 

oheridan  Press 

SSR 

.30% 

MTuFS 

No 

6 

2 

Hi-Fi 

Worland  Northern  Wyoming 
News  (Tab.) 

980 

33^5? 

All 

No 

2 

2-2 

No 

No 

Hi-Fi 

CANADA 

ALBERTA 

Calgary  Albertan 

600 

$.34  li. 

600 

$.32  li. 

600 

$..30  li. 

All 

All 

Yes 

2-2 

2  2 

Hi-Fi 

Calgary  Herald 

1000 

$150* 

1000 

$110* 

1000 

$70* 

All 

All 

Yest 

4-4 

1-.3 

Yes 

No 

HF&  SP 

Edmonton  Journal 

600 

$400* 

600 

$300* 

600 

$200* 

All 

All 

Yest 

2-2 

2-1 

No 

No 

HF&SP 

Grand  Prairie  Herald-Tribune 

600 

$135 

$95 

600 

All 

All 

4-2 

1 

Offset  Offset 

Hi-Fi 

Lethbridge  Herald 

600 

$.12  li. 

niW 

$.09  li. 

600 

All 

All 

Yest 

5-2 

1 

Yes 

Yes 

Hi-Fi 

Medicine  Hat  News 

600 

$100 

$75 

600 

$50 

All 

.Ml 

Yest 

3-3 

2-1 

No 

No 

HF&SP 

Red  Deer  Advocate 

600 

$110 

600 

$75 

All 

No 

2 

2 

Hi-Fi 

BRITISH  COLUMBIA 

Kamloops  Sentinel 

600 

$125 

600 

$75 

All 

Yes 

7 

.3.3 

Yes 

Yes 

Kelowna  (Courier 

$125 

600 

$75 

All 

Yes 

7 

3-3 

Nanaimo  Free  Press 

600 

$125* 

600 

$75* 

All 

7-4 

3-3 

Hi-Fi 

Nelson  News 

600 

All 

No 

2 

Hi-Fi 

New  Westminster  Columbian 

$125 

$75 

All 

Yest 

6-4 

4-2 

Hi-Fi 

Penticton  Herald 

600 

$125* 

SSiS 

$75* 

All 

Not 

2 

1-1 

Hi-Fi 

Prince  George  Citizen 

QimH 

All 

All 

Yest 

7-4 

Offset 

Offset 

Prince  Rupert  News 

None 

$125 

None 

$75 

All 

All 

7-4 

Offset  Offset 

Trail  Times 

$100 

$50 

All 

Yest 

7 

1-1 

Vancouver  Province  &  Sun 

None 

75% 

None 

50% 

None 

35% 

All 

All 

Yest 

4-3 

2-3 

No 

Yes 

Hi-Fi 

Victoria  Colonist  &  Times 

1000 

$140 

liliTM 

$90 

All 

All 

Yest 

4-2 

2-3 

Yes 

No 

Hi-Fi 

*  V'clume  rate  discount  available.  t.\dPro  inks  available. 
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with  color  in  the  only  medium  that 
reaches  almost  9  out  of  10  homes  in 


the  western  portion  of  the  nation  *s 
12th  market . . .  the 


Fort  Worth 
Star-Telegram 


Amon  G.  Carter  —  President  and  Publisher  Ralph  Ray  —  Nationai  Adv.  Manager 

Available  seven  days  of  the  week  —  ft.O.P. 
color,  SpectaColor,  Hi-Fi,  color  inserts 
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Patch 

Sth 

Days 

Days 

mats 

Cyl. 

of  Wk. 

of  Wk. 

Closing 

No.  of 

for-4 

for-4 

3  Colors  3-Coloi* 

2  Colors  2-Color» 

1  Color  1-Color* 

Process 

Spot 

Mixt  days  for 

Progs 

color 

color 

Pre-Prt. 

and  Black  extra 

and  Black  extra 

and  Black  extra 

color 

color 

Spec,  full  A 

and 

partial 

partial 

Inserts 

Min.  Size  charge 

Min.  Size  charge 

Min.  Size  charge 

Avail. 

Avail. 

Ink  Spot  Col. 

Proofs 

PI- 

PB- 

Accepted 

MANITOBA 


Brandon  Sun 

600 

$175 

600 

$155 

600 

$75 

.Ml 

All 

Vest 

5*5 

No 

No 

Hi  Fi 

tlin  Flon  Reminder 

None 

$40 

None 

$20 

All 

Offset  Offset 

Portage  La  Prairie  (traphic 

280 

$50 

All 

Not 

2 

2  2 

Winnipeg  Free  Press 

600 

85% 

600 

60% 

600 

55% 

All 

All 

Vest 

6-4 

4 

Yes 

Yes 

Hi-Fi 

Winnipeg  Tribune 

600 

$.18* 

600 

$.15* 

600 

$.08* 

All 

All 

Vest 

2-1 

2-5 

No 

Yes 

HF&  SI* 

NEW  BRUNSWICK 

Fredericton  Gleaner 

600 

$140 

600 

$100 

6U0 

$60 

.Ml 

.Ml 

No 

5-2 

11 

No 

No 

Hi-Fi 

Moncton  L'  Fvangeline 

600 

$60 

All 

Yes 

5 

2 

Hi-Fi 

Moncton  Times  &  Tribune 

600 

$150 

600 

$100 

600 

$50 

All 

All 

Vest 

4-4 

2-1 

No 

Yes 

HFSi  Sf 

Saint  John  Telegraph-Journal 
&  Times  Globe 

600 

$180 

600 

$1.10 

600 

$70 

All 

All 

Vest 

5-5 

Yes 

No 

HF&  SP 

NEWFOUNDLAND 

Corner  Brook  Western  Star 

600 

$75 

SMTTFS 

Vest 

4-4 

1  1 

St.  John's  News 

600 

$100 

600 

$50 

All 

Not 

5-5 

2 

Yes 

No 

Hi-Fi 

St.  John's  Telegram 

600 

$175* 

600 

$125* 

600 

$75* 

MTT 

All 

Vest 

4-4 

2-2 

Yes 

No 

Hi-Fi 

NOVA  SCOTIA 

Amherst  News 

None 

$50* 

MTTFS 

Yes 

4 

1  1 

Hi  Fi 

Halifax  Chronicle-Herald  & 
Mail-Star 

1000 

$.’00 

1000 

$170 

600 

$110 

All 

All 

Vest 

5-5 

2-2 

No 

Yes 

Hi  Fi 

New  Glasgow  News 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4-2 

2*2 

Hi  Fi 

Sydney  Cape  Breton  Post 

600 

$175 

600 

$125 

600 

$75 

Alt 

-Ml 

Vest 

5-5 

11 

No 

No 

Hi-Fi 

ONTARIO 


Barrie  Examiner 

600 

$175 

600 

$125 

600 

$75 

All 

All 

5e.s 

10-2 

4-4 

No 

No 

Hi-Fi 

Belleville  Intelligencer 

600 

$125 

600 

$75 

All 

6 

2 

Branford  Expositor 

600 

$175* 

600 

$125* 

600 

$75* 

All 

All 

Not 

4-4 

l-I 

No 

Yes 

Hi-Fi 

Chatham  News 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4-4 

No 

No 

Cornwall  Standard-Freeholder 

600 

$175* 

600 

$125” 

600 

$75* 

MTTFS 

All 

Vest 

4-2 

22 

No 

No 

Hi-Fi 

Fort  F'rances  Bulletin 

None 

$50 

All 

7 

Fort  William  Times-Journal 

600 

$175* 

600 

$125* 

600 

$75* 

All 

All 

Not 

5-5 

2-2 

Yes 

No 

Hi-Fi 

Galt  Reporter 

600 

$175* 

600 

$125* 

600 

$75* 

All 

All 

Vest 

4-4 

4  1 

Yes 

No 

Hi  Fi 

Guelph  Mercury 

600 

$175 

600 

$125 

600 

$75 

All 

All 

No 

7  4 

5-5 

No 

Yes 

Hamilton  Spectator 

1000 

$400* 

1000 

$500* 

1000 

$200* 

All 

All 

Vest 

5-4 

Yes 

Yes 

HF&  SP 

Kingston  Wliig-.Standard 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Vest 

4-4 

No 

No 

HF&SP 

Kirkland  Lake  Northern  News 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Yes 

5-4 

4-4 

No 

Yes 

Kitchener-Waterloo  Record 

600 

$180* 

600 

$130* 

600 

$70* 

All 

All 

Vest 

4-4 

2  2 

No 

No 

IIF&SP 

Lindsay  Post 

600 

$90 

600 

$70 

600 

$50 

(I) 

All 

No 

4-4 

2-2 

No 

Yes 

IxMidon  Free  Press 

1000 

$400 

1000 

$500 

1000 

$125 

All 

All 

Vest 

4-2 

2 

No 

Yes 

Hi-Fi 

Niagara  Falls  Review 

600 

$175* 

600 

$125* 

600 

$75* 

All 

All 

Yes 

5  2 

No 

No 

HF4  SP 

North  Bay  Nugget 

1000 

$1.50* 

1000 

$110* 

600 

$60* 

All 

All 

Vest 

7-2 

No 

HF&SP 

Oakville  Journal-Record 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Ves 

4-2 

4-4 

No 

No 

Orillia  Packet  &  Times 

600 

$175* 

600 

$125* 

600 

$75* 

All 

All 

Not 

7-7 

2-2 

Yes 

No 

Hi-Fi 

Oshawa-Whitby  Times 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Yes 

4-2 

1-1 

Yes 

Yes 

Hi  Fi 

Ottawa  Citizen 

600 

$.20  li.* 

600 

$.15  li.* 

600 

$.10  li.* 

All 

All 

Vest 

4-4 

1-1 

No 

Yes 

HF&SP 

Ottawa  Journal 

600 

$.20  li. 

600 

$.13  li. 

600 

$.10  li. 

All 

All 

Vest 

4-4 

Yes 

Ves 

Hi-Fi 

Ottawa  Le  Droit 

600 

$215 

600 

$145 

600 

$75 

All 

All 

Vest 

4-4 

1-1 

HF&SP 

Owen  Sound  Sun-Times 

600 

$100* 

600 

$60* 

MTTFS 

No 

4 

2 

Hi-Fi 

Pembroke  Observer 

600 

$125 

600 

$75 

All 

Ves 

5  5 

3-3 

Hi  Fi 

Peterborough  Examiner 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Not 

4  5 

2-2 

Yes 

Hi-Fi 

Port  Arthur  News-Chronicle 

600 

$125 

600 

$75 

All 

No 

4-4 

1-1 

St.  Catharines  Standard 

600 

$180* 

600 

$155* 

600 

$75* 

All 

All 

Vest 

44 

1-1 

Yes 

No 

HF&SP 

St.  Thomas  Times-.Ioiirnal 

600 

$100 

600 

$60 

All 

All 

Vest 

4-4 

1-1 

Hi-Fi 

Sarina  Observer 

600 

$175* 

600 

$125* 

600 

$75* 

TTF 

All 

Vest 

7-3 

2-2 

No 

Yes 

Hi-Fi 

Sanh  St.  Marie  Star 

600 

$195* 

600 

$135* 

600 

$75* 

MTTFS 

All 

No 

4-4 

No 

No 

Hi-Fi 

Stratford  Beacon-Herald 

600 

$125 

600 

$90 

600 

$50 

All 

All 

Yes 

4-2 

Yes 

No 

Hi-Fi 

Sudbury  Star 

600 

$185 

600 

$135 

600 

$85 

All 

All 

V'es 

7-4 

4-4 

No 

No 

Timmins  Press 

Page 

$175 

600 

$125 

600 

$75 

All 

All 

Vest 

7-7 

No 

No 

Hi-Fi 

Toronto  Globe  &  Mail 

1000 

$1000* 

1000 

$750* 

1000 

$500* 

All 

All 

Yest 

5-5 

1-3 

Yes 

Yes 

Hi  Fi 

Toronto  Star 

1000 

$1000* 

1000 

$750* 

1000 

$500* 

All 

All 

Yes 

5-5 

2 

No 

Yes 

HF&SP 

Toronto  Telegram 

1000 

$1000* 

1000 

$750* 

1000 

$500* 

All 

All 

Yest 

4  2 

2-2 

No 

Yes 

HF&SP 

Welland-Port  Colborne  Tribune 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Yes 

4-4 

4-4 

No 

Yes 

HF&SP 

Windsor  Star 

1000 

$500 

1000 

$.750 

1000 

$150 

All 

All 

Not 

4-2 

1-2 

No 

Yes 

Hi-Fi 

Woodstock-Ingersoll  Sentinel- 
Review 

600 

$125 

600 

$75 

SMTTFS 

SMTTFS 

t 

5-2 

3-1 

No 

No 

Hi-Fi 

( 1 )  Limited  days. 

PftINCE  EDWARD  ISLAND 

(  harloTtrtown  Guardian  & 

Patriot 

600 

$125 

600 

$75 

All 

All 

Yes 

7-4 

3  5 

Yes 

Ves 

Summerside  Journal*Pionfrr 

600 

$140 

600 

$100 

600 

$60 

All 

All 

5-5 

_ _ 

*  \  oliimp  rate  rliccounf  available,  t  .Xdl’ro  inks  available. 
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They  won’t  need  them  anymore.  Operating  on  110  volt  current,  the 
The  Hoe  system  prevents  ink  mist  Hoe  Ink  Suppression  System  is  de¬ 
in  the  pressroom  and  everywhere  else  signed  with  ease  of  installation,  oper- 
in  the  plant.  Maintenance  and  clean-  ation  and  maintenance  in  mind.  Yet 
up  problems  will  no  longer  plague  it’s  rugged  enough  to  stand  up  against 
your  operation.  And  publishers  know  a  web  break. 

that  a  clean  plant  promotes  efficiency  Contact  your  Hoe  representative 
and  pride  in  employees,  which  is  re-  for  the  full  story  on  the  Hoe  Ink  Sup- 
flected  favorably  in  the  quality  of  the  pression  System.  Chances  are,  youll 
newspaper  they  produce.  take  your  hat  off  to  it,  too.  HOE 

And  it  S  trouble-free,  as  well!  R.  Hoe  &  Co.,  Inc.,  910  East  138th  St.,  New  York,  N.Y.  10454 


Pressmen  take  off  their  hatsV  ^ 
when  the  Hoe  Ink  Suppression  Systeml 

comes  into  the  roomm 
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Patch  5th 


3  Colors 
and  Black 
Min.  Size 

3-Color* 

extra 

charge 

2  Colors 
and  Black 
Min.  Size 

2-Color* 

extra 

charge 

1  Color 
and  Black 
Min.  Size 

1-Color* 

extra 

charge 

Days 
of  Wk. 
Process 
color 

Avail. 

Days 
of  Wk. 
Spot 
color 
Avail. 

Mixt 

Spec. 

Ink 

Closing 
days  for 
full& 
Spot  Col. 

No.  of 
Progs 
and 
Proofs 

mats  Cyl. 
for-4  for-4 
color  color 
partial  partial 

PS-  pg. 

Pre-Prt. 

Inserts 

Accepted 

QUEBEC 

Grantlby  La  V'oix  De  L  *Est 

600 

$175 

600 

$125 

600 

$7S 

All 

All 

Not 

7-3 

Offset 

Offset 

Hi-Fi 

Montreal  Gazette 

600 

$3J5 

600 

$250 

600 

$175 

All 

All 

10-4 

2-2 

No 

No 

Hi-Fi 

Montreal  La  Presse 

600 

$800 

600 

$600 

600 

$400 

All 

All 

Not 

10-3 

1-3 

No 

No 

Hi-Fr~ 

Montreal  Le  Devoir 

600 

$100 

-All 

Not 

2-2 

2 

Hi-Fi 

Montreal  Montreal-Matin  (Tab.) 

54  Pg. 

$75 

All 

1 

Montreal  Star 

600 

$700 

600 

$500 

600 

$350 

All 

All 

A’est 

5-2 

2-4 

No 

No 

HF&SP 

•Juebec  Chronicle  Teleftraph 

600 

$75 

All 

No 

7 

2-2 

Hi-Fi 

'Juebee  L  ’.Action 

600 

75% 

600 

50% 

hOO 

25% 

All 

All 

Vest 

3-2 

2-2" 

No 

Yes 

Hi-Fi 

Quebec  L*Evenement  &  Le  S^leil  600 

$.30  li. 

600 

$.20  li. 

600 

$.1011. 

All 

All 

Vest 

2-2 

2-2 

No 

No 

Hi-Fi 

Sherbrooke  La  Tribune 

600 

$.30  li. 

600 

$.20  li. 

600 

$.12  li. 

.All 

All 

Vest 

4-4 

Yes 

No 

Hi-Fi 

Sherbroedee  Record 

600 

$60 

All 

No 

7 

2 

Offset  Offset 

1  rois-Riveres  Le  Nouvelliste 

600 

$.24  li. 

600 

$.19  li. 

600 

$.14  li. 

All 

All 

Vest 

4-4 

2-2 

Yes 

Yes 

Hi-Fi 

SASKATCHEWAN 

Moose  Jaw  Times-Herald 

600 

$125 

600 

$75 

All 

No 

4-2 

3-3 

No 

No 

Prince  Albert  Herald 

600 

$175 

600 

$125 

600 

$75 

All 

All 

Vest 

7-7 

4-2 

Offset  Offset 

Hi  Fi 

Regina  Leader-Post 

600 

$300 

600 

$200 

600 

$100 

All 

All 

Vest 

4-4 

2-2 

Yes 

No 

Hi-Fi 

Saskatoon  Star-Phoenix 

600 

$300 

600 

$200 

600 

$100 

All 

All 

Vest 

7-7 

2-4 

Yes 

No 

Hi  Fi 

*  X'olume  rate  discount  available,  t  Ad  Pro  inks  available. 


Retention  Values 

Taking  the  overall  readership 
and  retention  figures  for  both 
color  and  black-and-white,  the 
Houston  Chronicle's  “Color  in 


Action”  study  found  that  color 
contributes  an  80%  increase 
over  black-and-white  in  reader- 
ship  and  a  94%  increase  in  re¬ 
tention  (2,  3,  and  5  days  later). 


New  Paper 
Starts  with 
Page  1  Color 

I  Chakleston,  111. 

The  Coles  County  Daily  Times, 
a  new  morning  daily  here,  pub¬ 
lished  its  first  edition  with  a 
four-color  process  photograph 
on  the  front  page. 

The  Daily  Times,  a  standard- 
size  newspaper  with  an  eight- 
column  format,  is  published 
Monday  through  Saturday  in  a 
modern  two-story  building  at 
727  Seventh  St. 

“We  decided  to  run  the  process 
color  photograph  in  the  first 
edition  because  it  was  a  good 
way  to  show  the  readers  and 
advertisers  the  kind  of  quality 
newspaper  they  will  be  re¬ 
ceiving,”  Mrs.  Betty  Boyer,  the 
publisher,  said.  She  added  that 
editorial  process  and  spot  color 
would  be  used  for  special  occa¬ 
sions,  as  well  as  being  made 
available  on  a  regular  basis. 

The  publisher  said  she  had 
,  dreamed  of  starting  her  own 
i  newspaper  six  or  seven  years 
I  age  while  working  for  a  num¬ 
ber  of  publications,  including 
writing  for  Charleston’s  oldest 
daily  newspaper.  At  first  she 
considered  a  weekly,  but  later 
thought  of  a  morning  daily  in 
the  county  seat.  Last  spring  her 
dream  reached  fruition  when 
the  necessary  financing  was  ob¬ 
tained. 

Buryi  F.  Engleman,  retired 
editor  of  the  Decatur  Herald  & 
Review,  assumed  the  editorship 


of  the  Coles  County  Daily  Times. 

Mrs.  Boyer  selected  the  web 
offset  printing  process  for  “her 
paper”  because  of  its  speed,  ad¬ 
vantages  of  spot  and  process 
color,  and  excellent  reproduc¬ 
tion,  especially  of  halftones. 

In  early  September  a  building 
designed  for  the  offset  printing 
process  was  started.  The  follow¬ 
ing  month  a  four-unit  475  News 
King  web  offset  press  was  in¬ 
stalled.  The  press,  manufac¬ 
tured  by  Fairchild  Graphic 
Equipment,  a  division  of  Fair- 
child  Camera  and  Instrument 
Corp.,  prints  16  standard  size 
I)ages  at  a  speed  of  15,000  news¬ 
papers  per  hour  and  has  run¬ 
ning  color  register  controls. 

The  other  necessary  equip¬ 
ment  for  offset,  including  a 
nuArc  camera  and  platemaker, 
Fairchild  Morisawa  Photo 
Typesetter,  automatic  cold  type 
composition  equipment,  wax 
coating  machines,  etc.,  were  also 
installed. 

Residents  of  the  county  re¬ 
ceived  complimentary  copies  of 
the  Daily  Times  for  two  weeks 
in  the  campaign  to  build  circu-  I 
lation.  “We  had  hoped  to  have 
3,500  to  4,000  subscribers  by  the 
end  of  the  first  year,”  Mrs. 
Boyer  said,  “but  the  response 
has  been  so  good  that  we  expect 
to  exceed  our  predictions.” 

• 

Awareness 

A  study  made  by  Sealtest’s 
Market  Research  Department 
showed  that  after  one  week  the 
Hi-Fi  ad  for  ice  cream  created  ^ 
10%  more  consumer  awareness 
than  a  multi-media  introductory 
campaign  for  another  brand  of 
ice  cream  after  two  weeks. 


ORDER  YOUR  OWN  E&P  SUBSCRIPTION  TODAY.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER.  8S0  Third  Avenue,  New  York,  N.  Y.  10022  | 

Dear  Editor  &  Publisher:  I 

Please  start  my  subscription  now,  addressed  to:  ! 

Name  . J 

Address . J 

City  . State . Zip . | 

Company . ! 

Nature  of  Business . ! 

C  Remittance  enclosed  ! 

$6.50  a  year,  U.S.  and  Canada — All  other  countries,  $10  a  year.  | 
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Weyerhaeuser 


We  have  a  library  of  histor¬ 
ical  and  modem  black  and 
white  photos  of  everything  from 
high-climbers  and  headrigs  to 
magnified  wood  cells.  Some 
subjects  are  in  color  and  on 
movie  footage.  We  have  printed 
information  about  research, 
tree  farming,  product  develop¬ 
ment  and  uses  —  you  name  it. 


Whether 


you  want 
photos  or  infor¬ 
mation,  call  our  press 
relations  section  in 
Tacoma,  Washington. 
The  staff  of  former  editors 
and  newsmen  speak  your 
language  and  will  help  you  get 
answers  for  your  questions. 


CaU  206-383-3361 
when  you  need  photos 
or  information  about 
our  company  and  its 
products. 


CHARLES  R.  LEWIS,  associate 
editor  of  the  Tyler,  (Tex.)  Courier- 
Times  and  Telegraph,  has  taken 
over  as  president  of  the  United 
Press  International  Texas  Editors 
Association.  He  succeeds  Robert 
Sellers,  managing  editor  of  the 
Fort  Worth  Press. 

.Award  to  Roderick 

El  Paso,  Tex. 
Dorrance  D.  Roderick,  pub¬ 
lisher  of  the  El  Paso  Thnes,  was 
awarded  the  Human  Relations 
.Award  of  the  El  Paso  chapter 
of  the  National  Conference  of 
Christians  and  Jews.  More  than 
700  persons  attended  the  testi¬ 
monial  dinner  at  the  Country 
Club.  Charles  .A.  Guy,  editor 
and  publisher  of  the  Lubbock 
(Tex.)  Avalanche- Journal,  a 

college  classmate,  presented  the 
award  to  Roderick. 

-Anthony  .A.  D’.Antonio— 
from  Ruder  &  Finn  public  rela¬ 
tions  agency  to  the  Newark  firm 
of  William  G.  Hetherington  & 
Co.  He  is  a  former  UPI  and 
Wall  Street  Journal  reporter. 

*  *  * 

Richard  Frykh'nd,  military 
correspondent  for  the  Washing¬ 
ton  (D.  C.)  Star — to  the  Depart¬ 
ment  of  Defense  as  Deputy  As¬ 
sistant  Secretary  for  Public 
Affairs  at  $25,890  a  year. 


C<^  Proiiiolcs  McCord 
To  Maiia^iiifr  Editor 

Washington 

Editorial  staff  changes  at 
Congressional  Quarterly,  a 
Washington  news  service,  were 
announced  this  week  by  Thomas 
N.  Schroth,  executive  editor. 

Merrill  T.  McCord  was  pro¬ 
moted  from  news  editor  to  man¬ 
aging  editor,  a  new  post.  Mc¬ 
Cord  came  to  CQ  from  the 
Lou  is  ville  Cowrie  r-Jou  rnal. 

James  R.  Ingram  was  pro¬ 
moted  from  assistant  news  edi¬ 
tor  to  news  editor.  -A  graduate 
of  Harvard  University,  he  was 
formerly  with  the  Providence 
Journal-Bulletin. 

Mrs.  Benjamin  (Georgianna) 
Rathbun  was  named  legislative 
editor,  moving  from  almanac 
editor.  She  is  a  graduate  of 
Vassar  College  and  formerly 
worked  with  the  State  Depart¬ 
ment. 

Timothy  R.  Clark  was  moved 
from  senior  writer  to  almanac 
editor.  He  is  a  Harvard  gradu¬ 
ate  and  formerly  worked  for  the 
Oceanside  (Calif.)  Blade-Trib¬ 
une. 

Joseph  Foote  has  been  named 
law  editor.  He  graduated  from 
Williams  College  and  Harvard 
Law  School  and  came  to  CQ 
from  the  Providence  Journal- 
Bulletin. 

• 

-Arthi  r  G.  Perkall,  a  mem- 
l)er  of  the  staff  since  1954 — ap¬ 
pointed  Suffolk  editor  of  (larden 
City  (N.  Y.)  Xewsdny. 

«  «  ♦ 

Arthur  E.  Mayhew,  city  edi¬ 
tor,  Delaware  County  Daily 
Times  (Chester,  Pa.) — to  asso- 
cate  editor.  He  succeeds  Joseph 
S.  Jennings — named  executive 
editor,  Elizabeth  (N.J.)  Jour¬ 
nal.  D.  L.  Casterline — to  city 
editor  from  assistant,  and 
George  N.  Bond — to  assistant 


Millions  and  millions  of  readers  look  first  to 

SYDNEY  OMARR’S 

Daily  Astrological  Forecast 

Kn.<wn  and  respected  throughout  the  world,  Sydney  Omarr  is  rec¬ 
ognized  as  the  astrologers'  astrologer.  His  seven-times-a-weeic  Forecast 
is  published  by  more  newspapers  than  any  other  astrology  feature  ever 
written.  Whether  it  be  for  advice  or  entertainment,  Omarr  has  more 
readers  than  any  other  astrologer. 

Concise,  interesting,  highly  readable, 

Omarr  may  still  be  available  far  your  territory. 

Write  Wire  Rhone  Collect 

GENERAL  FEATURES  CORPORATION 

AHillated  with  Lot  Angeles  Times  Syndicate 
Times  Mirror  Square,  Los  Angeles,  Calif.  90053  (213)  625-234S 


news-peo 


MORE  FOR  HIS  DIARY — Louis  P.  Lochner,  AP  correspondent  at 
Berlin  in  the  Hitler  days  before  World  War  II,  receives  the  Com¬ 
mander's  Cross  of  the  German  Order  of  Merit  from  Dr.  Niels 
Hansen,  acting  German  Consul  General  in  New  York.  The  honor 
was  bestowed  on  Lochner  on  his  80th  birthday  in  ceremonies  at  the 
Overseas  Press  Club. 


cit.v  editor. 

«  *  * 

Robert  Henkel,  onetime  In¬ 
ternational  News  Service  staffer 
— named  a  vicepiesident  of  Carl 
Byoir  &  Associates,  pr  company. 

e  *  * 

Ruth  Seltzer — to  society  edi¬ 
tor,  Philadelphia  Inquirer,  from 
similar  post  with  the  Philadel¬ 
phia  Bulletin.  Charles  Thomas 
— pi’omoted  to  Federal  Courts 
Iteat  from  police  reporter  for  the 
Inquirer.  Harry  J.  Karafin — 
resigned  as  reporter  to  enter 
public  relations. 

*  *  * 

John  Quinn,  UPI  staff  pho¬ 
tographer-elected  president  of 
the  Chicago  Press  Photograph¬ 
ers  Association. 

*  *  * 

Betty  Wold:;.n.  onetime  UPI 
reportei’ — now  covering  Ohio 
State  Legislature  for  NBC-tv 
news  buieau  in  Cleveland. 

*  *  * 

Robert  L.  Meyers  —  retired 
from  the  ad  depai'tment  of  the 
Keyport  (N.J.)  Weekly  and 
Matawan  Journal  and  is  suc¬ 
ceeded  by  Donald  J,  Turek, 
previously  with  the  New  Jersey 
Department  of  Institutions  and 
-Agencies. 

*  *  * 

Harvey  Hough — named  edi¬ 
tor,  Tonawanda  (N.Y.)  News, 
retaining  his  post  as  managing 
editor.  Earl  E.  Graf,  circula¬ 
tion  manager — to  purchasing 
agent  and  assistant  business 
manager.  Dean  Harmon — pro¬ 


moted  to  circulation  manager 
and  Arnold  M.  Stebbins  —  to 
production  manager. 

«  «  * 

Edward  E.  Allison,  former 
editor  of  the  Nevada  Appeal. 
Carson  City — named  press  sec¬ 
retary  to  Gov.  Paul  Lexalt. 

*  «  ♦ 

Steve  Ball  Jr.,  former  as¬ 
sistant  city  editor  of  the  Au¬ 
gusta  (Ga.)  Chronicle — re¬ 
joined  the  paper  at  its  Atlanta 
bureau  after  seven  months  as 
political  reporter  for  the  Atlanta 
Journal.  He  succeeds  Selby 
McCash,  who  joined  the  Macon 
.Wews  and  Telegraph  capitol  bu- 
rea’a. 

*  *  * 

Arthur  E.  Hatton  Jr. — As¬ 
sociated  Press  staffer  in  Boston 
— to  AP  correspondent  in  Provi¬ 
dence,  R.I. 

a 

Hobereolit  Plans 
To  Buy  Newspapers 

Watonga,  Okla. 

Earnest  Hoberecht,  who  re¬ 
signed  as  United  Press  Inter¬ 
national  vicepresident  and  gen¬ 
eral  manager  for  Asia  last  June, 
has  formed  a  corporation  to  pub¬ 
lish  newspapers.  He  continues 
as  president  of  American  Sup¬ 
pliers  Inc.,  an  Erie,  Pa.  firm 
engaged  in  international  opera¬ 
tions.  His  new  firm,  incorpo¬ 
rated  in  Oklahoma,  is  called 
Great  American  News  Company 
Inc.  He  is  president  and  major¬ 
ity  shareholder. 
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in  the  news 


HofTord  Again  Heads 
Rhode  Island  Press 

Pbovidenck,  K.I. 

Herbert  M.  Holford  was  re¬ 
elected  president  of  the  Rhode 
Island  Press  Association  at  the 
81st  annual  meeting  here  March 
11.  A  former  editorial  staff 
member  of  the  Providenve  Jour- 
nnl-Hulletin  and  the  Philadel¬ 
phia  liuUetin,  Holford  is  direc¬ 
tor  of  public  information  at  the 
Universit.v  of  Rhode  Island,  and 
writes  a  Kingston  news  column 
for  the  Providence  Journal. 

The  Association  will  sponsor 
a  dinner  honoring  the  Wuun- 
nocket  Call,  the  Westerly  San, 
the  Pawtucket  Valley  I  tally 
Tiiiie.'i  and  the  University  of 
Rhode  Island  which  are  all  ob¬ 
serving  their  75th  anniversaries 
this  year. 


UPI  Sales  Exeeulive 

The  appointment  of  Robert  E. 
Page  as  a  general  sales  execu- 
tiv'e  of  United  Press  Internation¬ 
al  is  announced  by  Wayne  Sar¬ 
gent,  General  Sales  Manager. 
Page  will  transfer  to  UPI  head¬ 
quarters  in  New  York  City  from 
Chicago,  where  he  has  been  busi¬ 
ness  manager  for  the  Central 
Division. 


WILLIAM  W.  FISHER  ha*  been  single  article  cat 
named  pretidenf  of  the  Intertype  entitled  “M 

Company  a  division  of  Harn*-  , 

Intertype  Corporation,  according  pi:,,,],,™., 

to  Richard  B.  Tulli*.  president  of  «"ntlness. 

Harris-Intertype.  The  appointment  Second  awards 

is  an  additional  post  for  Mr.  Elizabeth  Hannoi 

Fisher,  who  continues  as  group  ciise  Post-Stando 

executive  —  typesetting  products  Wieland  of  the  B 

for  the  parent  corporation.  Mr.  S'ews. 

Fisher  had  been  president  of  *  « 

American  Type  Founders,  Inc.  for  Ger\RD  E  En 
eight  year*  before  joining  H-l  „ia„aging  editor, 

last  year  William  L.  Hewitt,  y  vt  t  \ 

formerly  vicepresident  and  genera!  .  *^**”,^  , , 

manager  of  the  division,  will  be- 

come  vicepresident  and  assistant  ^  Shoi'r  advertl! 

to  the  president.  phia. 
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DAVID  R.  DEAR,  editor  and  pub¬ 
lisher  of  the  Elitabefh  City  (N.C.) 
Daily  Advance,  was  elected  presi¬ 
dent  of  Dear  Publication  &  Radio 
Inc.  at  the  corporation's  annual 
directors  meeting  in  Washington. 
Treasurer  since  1959,  he  succeeds 
his  late  brother,  Joseph  A.  Dear, 
as  head  of  the  company  which 
owns  five  newspapers  and  operates 
a  Washington  news  bureau.  David 
Dear,  39  served  in  the  Navy  during 
World  War  II,  attended  Wharton 
School  of  the  University  of  Penn¬ 
sylvania,  worked  as  a  page  on  the 
New  York  Stock  Exchange  and  as 
branch  circulation  manager  of  the 
Newark  (N.J.)  News  before  be¬ 
coming  circulation  manager  for 
the  Advance  in  1952.  He  became 
editor  and  publisher  in  1959.  The 
Dear  family  has  been  in  the  news¬ 
paper  business  for  more  than  a 
century. 

Srieiloe  Writers 
Will  Prize  Money 

Buffau) 

Newspaper  writers  from  Syr¬ 
acuse,  Rochester  and  Buffab) 
have  l>een  announced  as  the  win¬ 
ners  of  $1,000  in  prizes  in  Cor¬ 
nell  .Aeronautical  Laboratory’s 
fourth  annual  Science  Writing 
Competition. 

First  award  in  the  series  cate- 
gor.v  was  won  by  John  Van 
Bureii  and  Larry  Jolidon  of  the 
Rochester  Democrat  arul  Chron¬ 
icle  for  “The  Thi-eat  To  Our 
Drinking  Water.”  Mildred 
Spencer  of  the  Buffalo  Eveniny 
News  won  first  award  in  the 
single  article  category  for  her 
story  entitled  “Millard  Fillmore 
Surgeons  Plan  Cold  War  on 
Blindness.” 

Second  awards  went  to  Mrs. 
Elizabeth  Hannon  of  the  Sura- 
cHse  Post-Standard  and  Paul 
Wieland  of  the  Buffalo  Eveniny 
News. 

♦  *  * 

Gkr.\rd  E.  End  Jr.,  former 
managing  editor,  Burlinyton 
County  (N.J.)  Times — to  direc- 
toi-  of  public  relations,  Wermen 
&  Shoi  r  advertising,  Philadel¬ 
phia. 


JOHN  DOUGLAS  is  the  new 
managing  editor  of  the  Alamo¬ 
gordo  (N.M.)  Daily  News.  He 
is  a  former  assistant  ME  of  the 
Oklahoma  City  Oklahoman.  For 
the  past  year  he  has  been  director 
of  public  relations  for  the  Okla¬ 
homa  County  Libraries. 


Scete*  With  A  Urry  Of 
Oi'  Ktisteckf 


JACK  R.  BELL,  a  member  of  the 
staff  for  27  years  and  news  editor 
for  five  years,  has  been  appointed 
to  the  new  position  of  managing 
editor  of  the  Kalamazoo  (Mich.) 
Gazette.  Louis  F.  Bockstanz  moves 
up  to  news  editor.  Bell  began  his 
career  in  1934  as  a  copy  boy  for 
the  Flint  Journal. 


•  • 

JR.  B 

^  AND  COMPANY  ^ 

DAILY  NEWSPAPER  H 

SALES.  PURCHASES  ■ 

DURING  ANPA  H 

April  22-27  available 
af  Waldorf. Astoria  for 
PRIVATE  CONFERENCES  ■ 


TEmpk  3-3018 
RALEIGH,  N.  C. 

1807  McDonald  lane 

NATION-WIDE  PERSONAL  SERVICE 


Julian  P.  Van  Winkle  Jr. 

Pretideni 

Old  Fitzgerald 
Distillery 

Louisville,  Kentucky 
Established  1849 


As  a  distiller  of  old-line  Soui 
Mash  Bourbon,  my  attitude 
toward  the  worth  of  the  second¬ 
hand  whiskey  barrel  is  well  ex 
pressed  in  this  old  Kentucky 
story.  A  lady  of  great  heft  came 
wheezing  down  the  gangplank 
of  an  Ohio  River  stern-wheeler. 
Under  her  arm  was  tucked  ai 
tiny  Mexican  hairless  dog. 

“Pardon  me  ma’am,”  queried 
a  nearby  lad  in  awe,  “is  that 
thing  you’re  carry’n  a  dog?” 

“Why  certainly,”she  snapped. 

“I  don’t  wish  to  fret  you 
none,”  the  boy  replied,  “but, 
ain’t  you  purty  near  out  of  dog?” 

Once  our  barrels  of  new  up-' 
land  timber  have  ambered  and  I 
mellowed  one  generation  of  Old! 
Fitzgerald,  we  consider  that! 
they,  too,  are  “purty  near  out  of 
dog”  in  regard  to  offering  char- 1 
after  to  a  second  batch  of  whis¬ 
key.  So  we  Kentuckians  have 
bought  barrels  high  and  sold 
them,  once  used,  for  a  pittance. 

Now  the  Scotchmen,  being 
woefully  short  of  white  oak,  are 
snapping  up  our  old  wood.  (How 
it  must  gall  them  to  bid  up  the 
price  on  anything!)  For,  unlike 
straight  Bourbon,  which  ac¬ 
quires  its  grace  from  new  bar¬ 
rels,  all  foreign  spirits  rest  in 
used  cooperage. 

With  a  stream  of  our  spent 
casks  heading  for  the  highlands 
— still  carrying  remnants  of 
the  full-bodied  flavor  of  Old 
Fitzgerald— I  have  to  think 
that  a  touch  of  our  “left  over” 
Bourbon  is  adding  zest  to  those 
paler-faced  whiskies  from  across 
the  water. 

And,  should  a  friend  suggest 
his  Scotch  is  better  than  ever, 
you  may  reasonably  suspect  his 
whisky  was  seasoned  by  a  barrel 
which  originally  held  Old  Fitz¬ 
gerald,  the  most  expensively 
made*  Bourbon  in  Kentucky  . . . 
and  probably  in  the  world. 

’Source;  Kentucky  Distilling  Records. 

Kentucky  Straight  Bourbon 
100  Proof  or  Prime  Straight  86.8  , 
Made  in  U.S.A. 


Printer  Sees 
‘Specta’  at 
Lower  Cost 

Detroit 

A  new  approach  to  Specta- 
Color? 

Safran  Printing  Company 
thinks  it  has  one  and  has  in¬ 
vested  $1.75  million  to  prove  it. 

It  hopes  to  make  SpectaColor 
as  flexible  a  medium  as  black- 
and-white,  and  far  more  eco¬ 
nomical  than  any  SpectaColor  or 
Hi-Fi  now  available. 

By  the  end  of  this  year. 
Safran  expects  to  be  delivering 
22^4"  cutoff  rolls  containing  up 
to  eight  full  pages  of  Specta¬ 
Color.  Local  and  national  ads. 
editorials,  full-page  and  part- 
page  ads  will  be  intermixed.  One 
or  t\vo  ads  in  each  run  may  be 
double-truck,  bleeding  across  the 
gutter.  Rolls  will  be  furnished 
either  straight  or  collect,  to  fit 
the  pattern  of  the  customer 
newspaper.  Lead  time,  after 
color  separations,  will  be  two 
weeks  routinely;  as  little  as 
three  days  in  an  emergency. 

Local  ads  and  editorial  will 
normally  be  prepared  from 
original  artwork.  However,  any 
color  copy  may  be  supplied  in 
film  form,  providing  national 
advertisers,  especially,  a  poten¬ 
tial  substantial  savings  over 
placing  SpectaColor  in  dinky 
rolls. 

By  April,  1968,  the  same  serv¬ 
ice  will  be  offered  for  23-9/16" 
cutoff  papers. 

The  cost?  President  Hyman 
Safran  contends  the  cost  to 
newspapers  will  be  closer  to 
their  present  ROP  costs  than  to 
present  SpectaColor  costs. 

.Special  Goss  Presses 

Heart  of  the  new  approach 
are  two  new  web  offset  presses 
being  built  for  Safran  by  Goss. 
They  will  be  the  first  presses 
specifically  designed  for  Specta¬ 
Color.  They  will  deliver  four- 
page  wide  rolls  at  speeds  up  to 
50,000  copies  per  hour.  Total 
capacity  will  be  more  than  16 
million  SpectaColor  pages  a 
week.  The  first  press  should  be 
delivered  by  September,  the 
second  by  next  February. 

The  presses  will  be  housed  in 
a  specially  designed  newspaper 
products  plant,  now  under  con¬ 
struction  as  an  addition  to 
Safran’s  main  Detroit  plant.  The 
plant,  on  railroad  siding,  will 
include  a  600-roll  paper  ware¬ 
house  and  automatic  roll-han¬ 
dling  equipment. 

A  second  element  in  the  ap¬ 
proach  is  Safran’s  expertise  in 

84 


Top  10  Dailies 
in 

ROP  Color 
General  Linage 

As  Measured  by  Media  Records,  Inc. 
(Six  and  Seven  Day  Totals) 

Chicago 

Tribune-inS  760..iJR 
Toronto 

Telegrani-e  635.22) 
.Miami  Heralcl-iiiS  6.33,297 
Ivos  Angeles 

Times-mS  621.189 

Montreal 

La  Presse-e  .582..377 
Milwaukee 

Journal-eS  ,581.1 69 

Chicago 

Daily  News-c  .572..59.5 
Dallas 

Times  Herahl-eS  .569..368 
Nashville 

Tennessean-mS  .546.312 
Dallas  News-mS  .542,974 


web  offset.  Using  itiesses  origi¬ 
nally  designed  for  commercial 
printing  and  operating  on 
SpectaColor  only  part-time,  it 
has  produced  more  than  .50  suc¬ 
cessful  SpectaColor  runs  for  10 
newspapers.  This  includes  20 
runs  for  the  Detroit  Free  Prens, 
13  runs  for  the  Pontiac  Preset, 
and  two  or  more  runs  for  the 
Toronto  Star,  Winnipeg  Trib¬ 
une,  Toledo  Blade,  Cincinnati 
Enquirer  and  San  Juan  El 
Mundo. 

“We  have  paid  a  high  price 
for  our  SpectaColor  experience,” 
says  Hyman  Safran,  “because 
we  are  using  equipment  not 
really  designed  for  the  process. 
But  we  have  answered  a  number 
of  questions  about  web  offset 
SpectaColor  to  our  satisfaction 
and,  we  hope,  to  the  satisfaction 
of  our  customers.  We  are  satis¬ 
fied  that  the  performance  in  the 
newspaper  press  room  and  the 
color  quality  of  web  offset  rolls 
are  comparable  to  gravnire.  We 
are  satisfied  that  the  theoretical 
advantages  of  web  offset  in  lead 
time  and  preparation  cost  will 
prove  out  in  practice.” 

• 

Going  All-Day  May  1 

Washington,  Pa. 

Observer  Publishing  Co.  plans 
to  put  its  two  newspapers  to¬ 
gether  May  1  for  all-day  publica¬ 
tion.  It  will  be  known  as  the 
Observer-Reporter  with  early 
morning  and  early  afternoon 
editions,  Monday  through  Fri¬ 
day,  and  one  edition  on  Satur¬ 
day.  All  advertising  will  run  in 
both  editions,  it  Tvas  announced 
by  James  S.  Lyon,  executive 
vicepresident  and  general  man¬ 
ager. 


EDITORIAL  WORKSHOP 


By  Roy  H.  Copperud 


Making  Numbers  Count 


Boners  and  misapprehensions  seem  to  run  in  cycles. 
In  the  last  year  or  so  I  have  noticed  a  growing  tendency 
to  misuse  the  hyphen  in  phrases  designating  sums  of 
money  and  distances  or  otherwise  indicating  quantity. 

Anyone  who  has  made  it  through  high  school  composi¬ 
tion  should  know  that  10-year-old  in  the  phrase  Id-year- 
old  boy  is  a  compound  modifier,  and  must  be  joined  by 
hyphens  because  it  modifies  boy  as  a  unit.  Such  construc¬ 
tions  occur  frequently  in  newswriting:  a  20-mile  journey, 
a  60-foot  setback,  a  milliovf-dollar  building,  a  200-yard 
dash,  a  12-point  rise  in  the  market.  Often  as  not  the 
hyphens  are  carelessly  or  ignorantly  omitted. 

Even  more  regrettably,  many  practitioners  of  our  craft 
seem  unable  to  distinguish  between  these  forms  and 
indications  of  quantity  that  stand  behind  the  noun  rather 
than  before  it,  or  those  that  are  not  even  modifiers.  Thus 
they  write,  and  copyreaders  allow  to  pass,  such  things 
as  “The  boy  was  10-years-old”;  “It  was  a  journey  of 
100-miles”;  “A  setback  of  fiO-feet  was  granted”;  “He  ran 
200-yards”;  “The  market  rose  12-points.” 

The  hyphens  in  these  examples  are  wrong,  dead  wrong. 
I  hope  it  is  not  neces.sary  to  explain  that  I  am  not  criti¬ 
cizing  the  forms  of  the  statements  themselves.  Whether 
one  refers  to  a  million-dollar  building  or  says  “The  buihl- 
ing  cost  a  million  dollars’  is  not  at  issue  here.  The  point 
is  that  the  hyphen  is  correct  only  when  the  modifiers 
.stand  before  the  noun. 

I  was  dismayed  by  a  i)iece  on  hyphens  that  appeared 
in  one  of  joumalism’s  critical  journals.  It  said,  in  the 
course  of  a  generally  muddled  discussion,  “Perhaps  we 
can  mark  some  progress.  The  [New  York"]  Times  [,] 
which  like  eveiyone  else  talked  last  year  about  five  dol¬ 
lars  million  ($5  million)  [,]  in  1966  has  made  it  dollars 
five  million  ($.5-million).” 

.After  adding  the  neces.sary  punctuation  and  racking 
my  brains  I  took  this  to  mean  that  the  writer  regards 
the  change  from  $5  million  to  $5-million  as  an  improve¬ 
ment.  Actually,  as  we  have  seen,  he  is  commending  an 
outright  error;  the  hyphen  is  wrong,  for  the  construc¬ 
tion  was  not  an  attributive  modifier. 

•Another  sad  aspect  is  that  he  evidently  noticed  forms 
like  $5-million  so  often  in  the  Times  that  he  took  them 
to  be  deliberate.  If  the  hand-picked,  well-paid  copyreaders 
of  the  Times  know  no  better  than  this,  what  can  we 
expect  of  the  typical  desk  ? 

Let  us  consider  another  side  of  the  matter.  The  writer 
of  the  passage  I  quoted  appeared  to  think  that  $5  million 
would  be  read  five  dollars  million,  but  that  $5-million 
would  be  read  dollars  five  million.  How  the  insertion  of 
the  hyphen  affects  the  reading  sequence  baffles  me. 

I  have  also  knoT\Ti  objections  to  be  raised  against  the 
readable  form  $5  million,  used  by  most  newspapers  in 
pi*eference  to  $5,000,000,  on  the  grounds  that  $5  milliou 
would  be  read  five  dollars  million. 

Actually,  of  course,  no  one  reads  these  forms  in  such 
wrongheaded  ways.  The  convention  that  we  read  $5  as 
five  dollars,  not  dollars  five,  and  $5  million  as  five  million 
dollars  is  well  understood  by  everyone  except  some  of 
tbe  idiots  who  make  stylistic  decisions  for  newspapers. 
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NEW  ENGLAND  IS  BIG  .  .  .  nearly  eleven  and  a  half  million  .  .  . 
more  than  5%  of  the  U.S.  population,  earning  6.3%  of  the  national 
income.  Spending  it,  too!  New  Englanders,  for  instance,  spend  more 
per-family  for  food  than  any  other  U.S.  region,  and  1967  food  sales 
here  are  estimated  to  reach  $4,639,218,000! 

.  .  .  AND  GETTING  BIGGER.  New  England  is  well  above  the  1966 
national  average  in  man-hours  worked,  weekly  manufacturing  wages,  new 
business  incorporations  and  non-residential  construction.  Economic  ex¬ 
pansion  is  all  over  the  map! 


GETTING  YOUR  STORY  to  New  England  is  easy: 
Newspapers  serve  as  the  primary  source  of  buying 
information  for  this  region,  which  tops  the  nation 
in  newspaper  coverage  per  household.  You  can’t 
beat  those  smart  Yankees  for  knowing  the  best  buys. 
Can’t  beat  New  England  newspapers  for  selling  your 
products,  either. 
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Newspaper-reading  New  England  has 


Bangor  Daily  News  (m) 
Portland  Press  Herald  ( M ) 
Portland  Express  (e) 
Portland  Telegram  (S) 


Advertising  gets  results  in  these  leading  New  England  newspapers 


PHOTOGRAPHY 


Some  Ways  to  Beat  the  Cliche  Assignment 


arrived,”  Brook  says,  "they  were  prepared  to  line  up  and 
1)6  photographed.  By  explaining  to  them  that  something 
diflFerent  would  get  more  readership  in  the  paper  they  were 
quite  willing  to  sit  on  the  floor  while  I  made  the  picture. 
The  coffee  cup  was  added  to  put  interest  in  the  foreground.” 

Brooks  contends  that  if  a  reader  saw  a  “line  ’em  up  and 
shoot  ’em”  picture  yesterday,  then  today  it’s  old  hat.  Today, 
Brooks  adds,  he  wants  something  different,  even  if  he’s 
unaware  of  it  until  he  is  given  that  something  different  every 
day. 

The  picture  on  the  up)ier  rif/lit  is  another  way  Brooks 
gives  the  reader  something  different.  “Sports  shots,  too, 
can  take  on  a  new  dimension,”  he  says,  “when  a  different 
lens  and  angle  are  used.” 

He  shot  the  coach  and  the  team  captain  during  a  time-out. 
Neither  face  is  shown  and  the  picture  is  carried  by  the  coach 
giving  the  captain  a  pat  on  the  back.  It  w'as  taken  with 
a  21mm  lens  which  Brooks  had  along,  hoping  for  a  run  close 
to  the  sidelines.  The  News-Post  ran  the  picture  five  columns. 
Brooks  says  this  is  rare. 


Kv  Rirk  Friedman 


couple  of  months  ago  a  battle  raged  through  this  column 
over  the  merits  of  routine  photo  assignments.  To  throw 
.some  new  thinking  on  it,  we  asked  Nelson  G.  Brooks  to  give 
us  his  approach  to  such  assignments. 

Brooks,  a  27-year-old  staffer  (one  of  two)  on  the  morning- 
afternoon  (26,000)  Frederick  (Md.)  Post  and  Sews,  put  it 
this  way:  “I  don’t  know  of  any  photographer  who  has  won 
awards  for  check  passing  pictures.  But  I  take  just  as  much 
effort  in  getting  a  good  picture  from  a  set-up  as  I  do  from 
a  picture  page  assignment.  Perhaps  more  so  because  set-ups 
don’t  naturally  lend  themselves  to  good  photographs.” 

The  photo  above  left  is  an  example  of  what  Brooks  means. 
It  shows  seven  members  of  the  Snow  Ball  Patrons  Committee 
who  .solicit  advertisements  for  the  program.  “When  I 


NEW  PHOTO  ENLAROER 


The  Autom  PX  is  now 
available  in  the  U.  S. 

Features  include: 
ELECTRONIC  Exposure 
Timer  with  four  dials  for 
exposures  ranging  from 
2/10  to  311  seconds. 

DIAL -READING  Return- 
to-Register  provides  easy 
record  so  any  remakes 
can  be  produced  fast 
and  accurately. 

FILTER  HOLDERS  for  full- 
size  filters  under  light 
source  and  semi-circular 
filter  carriage  under  lens 
turret. 

SEMI-AUTOMATIC  Focus¬ 
ing  Device.  Many  other 
features  including  pulsed 
xenon  light  source  or 
electronic  flash. 

Send  for  free  literature 


Brooks  has  three  basic  approaches  to  getting  fresh  pictures: 

(1)  employing  available  props;  (2)  shooting  with  lens  he 
normally  wouldn’t  use  in  these  situations;  (3)  using  unusual 
angles,  directly  above,  below  and  from  the  side. 

“The  public  responds  favorably  to  these  unique  approaches 
to  stale  situations,”  he  claims.  “This  makes  our  job  easier 
iK'cause  the  public  realizes  first  that  a  different  picture 
catches  the  eyes  of  more  readers  and  second  that  subjects 
themselves  get  more  compliments  on  a  fresh  or  unusual 
picture.  People  who  want  to  see  their  pictures  in  the  paper 
want  to  be  noticed.” 

On  posing.  Brooks  preaches  more  of  the  same:  If  a 
photographer  has  enough  imagination  to  contrive  a  refreshing 
approach  to  an  old  situation,  he  should  also  have  enough 
imagination  to  maneuver  his  .subjects  into  his  set-ups, 
not  theirs. 

Brooks  does  concede  that  until  pictures  with  a  different 
approach  are  w'ell  established  in  the  community,  it  may  lie 
necessary  to  take  a  standard  “line  ’em  up”  shot  before 
setting  up  the  new  idea.  “A  frantic  officer  of  a  woman’s  club, 
who’s  afraid  your  new-fangled  ideas  won’t  turn  out,  is 
difficult  to  work  with.  She’s  mon-  at  ease  if  you’ve  taken 
the  familiar  shot  first.” 

Brooks  claims  that  wherever  people  gather  there  are 
props  of  some  kind  which  lend  themselves  to  a  picture.  Here 
are  some  of  his  suggestions: 

•  Try  shooting  through  an  ornate  chair  for  decorative 
framing  and  composition,  through  a  w’ater  glass  for  an 
artistically  di.storted  image,  through  glass  windows  and  doors 
to  add  a  pattern  to  the  picture.  But  be  sure  each  novel 
approach  is  suited  to  the  subject.  You  wouldn’t  shoot  the 
Master  Seal  child  distorted  by  a  water  glass.  Be  sure,  too, 
that  what  you’ve  done  is  clear  in  your  finished  print. 

( ('ontiniied  on  Paife  fl8) 
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But  you  can  straighten  out 
most  everything  else. 


Keeping  parallel  lines  parallel  and  buildings  loo^ingerect  is 
ordinarily  the  camera's  job-swings  and  tilts,  and  other  movements. 

But  suppose  your  camera  doesn't  have  any,  or  they  aren't 
extreme  enough,  what  then?  No  problem! 

You  can  take  care  ol  it'aU  in  the  printing  if  you  have  a  Durst  S-<C 
enlarger.  It  has  all  the  facilities  for  perspective  Control,  whether 
you  want  to  correcj  dfetortion  or  introduce  it,  fpr  effect; 

(li  tilting  negative, ^fher  (2)  tilting  enlarger  head  (3)  swinging 
lens  -and  t#  , tilting  baseboard. 

And  each  moveihkithas  its  own  calibrated,  coordinate  scale. 

This  not  only  Simplifies  making  the  adjustments,  but.also 
perntits  dupii^tthjp;  them  at  any  time. 

Even  if: you  u$e  these  special' features,  you'll  enjoy  the  other 
S*45  qtialiti^nMmous  Durst  reflex/condenser  system;  inter* 
changeab|p<dbwer-type  condensers;  3-tens  turret;.filter  drawer 
between  light  source  and  negative;  counterbalancei|jli>rtarging 
head  and  baseboard,  the  latter  with  a  foot-pedal  r^fease  so  it  can 
be  raised  to  any  height  andlAwered  even  to  the  floor. 

The  CUirst  S-45  handles  any  size  negatives  from  35mm  to  4x5. 

For  all  its  flexibility,  it  is  rugged, 

frock-steady  and  rigid.  Which  is 

what  you'd  expect  in  a  professional 
unit  with  a  starting  price  of  $699. 

We'll  send  you  more  information 
y  A  write,  also  "how-it's-done" 

„  explanation  of  distortion  control 

with  Durst  enlargers. 

i  Durst  U.S.A.  Inc.  (FTP  Division) 

GaWen  City,  N.Y.  11533.  Subsidiary  of 
^J| .  I  Ehrenreich  Photo-Optical  Industries, 

n  Inc.  (In  Canada :  Braun  Electric 

V  ^  Canada  Ltd.,  Malton,  Ontario) 


( CoHtiiiiH'd  from  P(i</e  S6) 

•  A  mirror  is  also  a  highly  successful  and  readily  available 
prop.  When  shooting  directly  into  the  mirror  for  the 
reflection  of  the  subject,  the  frame  adds  interest.  Or  when 
shooting  the  subject  backed  up  by  a  minor,  then  a  double 
image  is  photographed. 

•  Outside,  auto  rear  view  mirrors  and  windows  are  useful 
in  stories  on  groups  planning  trips,  car  pools,  auto  raffles 
or  anything  else  involving  cars  or  travel. 

“Almost  any  shiny  surface  can  be  substituted  for  a 
mirror,”  Brooks  says.  “Silver  platters,  a  hubcap,  safety 
glass  the  shiny  pait  of  a  plaque  itself — I’ve  even  used  a 
bar  stool  for  reflection.  Some  will  give  a  distortion,  others 
won’t.” 

.4t  the  top  of  this  page  are  two  examples  of  how  Brooks 
uses  mirrors.  The  man  in  the  picture  on  the  left  was 
presenting  a  l)ook  to  the  civic  club.  Brooks  made  a  straight 
shot  and  then  stood  on  a  chair  and  shot  over  their  shoulders 
looking  into  a  minor.  He  wanted  to  show  lx)th  sides  of 
the  event. 

“I  used  only  one  light  here,”  Brooks  explains,  “but  got 
the  effect  of  two.  Side  lighting  can  turn  even  a  dull  four 
in  a  row  shot  into  something  with  added  interest  and  eye 
appeal.” 

The  picture  al)ove  on  the  right  is  what  Brooks  feels  is 
the  most  successful  new  angle  he’s  tried  on  the  “planning” 
shot.  When  he  was  with  the  Wilmington  (Del.)  News-Journal, 
he  was  assigned  to  photograph  four  Red  Cross  volunteers 
planning  a  car  pool  for  handicapped  persons.  Brooks  shot 
it  first  inside  the  building  with  the  four  women  studying  a 
road  map.  Then  he  went  outside  and  had  them  stand  beside 
the  car. 

Finally,  he  took  the  picture  above  through  a  rear-view 
mirror  with  the  four  of  them  sitting  in  the  back  of  the 
car.  Brooks  used  a  wide-angle  lens  to  get  the  depth  of  field 


plus  some  fill  light  on  the  subjects  to  balance 
the  snow  on  the  street. 

Brooks  points  out  that  all  photographers  hav 
of  lenses.  Various  focal  lengths  can  be  used,  to< 
he  has  tried  them  all  at  one  time  or  another, 

“Ultra  wide  angles  permit  extreme  depth  of 
exaggerated  size  in  the  foreground,”  he  says.  “( 
planning  a  bake  sale?  Set  up  a  picture  in  one  of 
with  the  camera  and  wide  angle  lens  inside  the 
l)ehind  some  pastry.  And  put  the  girls  near 
sampling  the  goodies. 

“If  the  bake  sale  is  already  down  on  Main  S 
you  find  out  about  it,  shoot  it — or  the  eternal  chei 
for  that  matter — with  a  cupcake — or  check — in  the 
so  that  it  will  be  giant-sized  when  compared  w 
in  the  back.” 

Below  is  one  example  of  how  Brooks  utilizec 
angle  and  the  21mm  lens.  Some  High  School  > 
students  decided  to  help  the  March  of  Dimes.  B 
a  short  of  the  chairman.  Then  he  lay  down  oi 
with  the  camera  pointing  up  to  the  girls,  who 
put  in  a  circle. 

“.Another  angle  on  this,”  he  adds,  “is  to 
.subjects  on  the  floor  and,  with  the  camera  elevi 
down  on  them.” 

Brooks  points  out  that  long  lenses  produce  tl 
effect  from  the  wide  angle  lens.  They  can  blur  the  : 
or  background  and  give  an  almost  three-dimensio 
to  the  picture  by  putting  all  the  emphasis  on  t 
in  focus.  This  is  especially  worthwhile,  he  adds, 
background  is  cluttered  and  distracting. 

Brooks  has  these  two  other  pointers  on  shoo 
pictures : 

•  Set-ups  usually  amount  to  a  number  of  peo] 
their  heads  together  about  something.  Show  thi 
planners  in  a  tight  circle,  bending  forward  v 
together.  If  you  must  ‘line  ’em  up  and  shoot  ’ 
them  from  the  side  for  a  series  of  profiles. 

•  Existing  light  gives  a  feeling  of  candit 
supplementary  lighting  can  spotlight  an  other 
])icture.  Plenty  of  shadow  area  serves  the  sam 
.4  picture  can  be  made  dramatic  if  only  half  the 

“We  are  constantly  striving  to  get  and  use  goc 
here,”  Brooks  points  out.  “It’s  our  aim  at  the 
to  show  what  will  happen  at  the  tea  parties,  ho 
will  be  used  to  better  a  cause,  and  what  a  m£ 
cam  his  award,  rather  than  how  he  looks  wearinj 
when  he  reaches  for  a  plaque.” 

Nelson  Brooks  says  that  none  of  his  appi 
i*evolutionary.  “It’s  just  trying  to  turn  out  a  fre 
every  day.  'These  ideas  can  be  of  use  to  cameran 
smaller  newspapers  where  this  type  of  news  pi 
is  bread  and  butter. 

“The  toughest  part  of  getting  good  set-ups 
thinking.  Maybe  discussing  it  will  help  some  pho 
to  think  more  positively  about  otherwise  eye-s 

Hopefully,  it  will. 
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Direct  Screen  Color  Separations 
Eiposed  In  Less  Than  10  linntes 


WITH  THE  NEW 


BERKEY  DIRECT  SCREEN  SYSTEM 


PROVEN  ’ROUND  THE  WORLD 

by  leading  lithographers,  engravers 

and  newspapers 


In  Australia,  Denmark,  England,  Finland,  France,  Germany,  Japan,  Norway,  Sweden 
and  the  United  States  —  the  automated  Direct  Screen  System  has  been  acclaimed 
as  a  major  breakthrough  in  color  printing.  Your  Authorized  Berkey  Direct  Screen 
Dealer  will  show  you  why.  For  literature  write  to  Berkey  Technical  Corp.,  25-15 
50th  St.,  Woodside  (N.Y.C.),  N.Y.,  11377  U.S.A. 


BERKEY  DIRECT  SCREEN  SYSTEM 


ANOTHER  QUALITY  BERKEY  PRODUCT 


SUPREME  LITHO  LIMITED.  London,  England 

(Reproduction  And  Platemaking  Service)- 
“The  Direct  Screen  System  was  greatly  respon¬ 
sible  for  the  recent  award  we  received  for 
outstanding  technical  achievement  in  photo 
litho  and  offset  reproduction.” 

COLORITE,  INC.,  No.  Kansas  City,  Mo. 

(Graphic  And  Custom  Color  Reproductions)— 
“The  Berkey  Direct  Screen  System  produces 
not  only  economy  color  reproductions,  but 
also  top  quality  results  incorporating  under¬ 
color  removal.” 

SUFFOLK  SUN,  Deer  Park,  L.I.,N.Y. 

(Daily  Newspaper)— 

"Since  we  are  new,  we  wanted  to  try  something 


ENGRAVERS,  INC.,  Dallas,  Texas 
(Platemakers  To  The  Graphic  Arts)— 

“We  never  made  screened  separations  before. 
Now  with  the  Berkey  Direct  Screen  System  we 
can  produce  a  set  of  screened  separations 
from  a  color  transparency  in  50  minutes.” 

HARKWELL  PRESS,  London,  England 
(Offset  And  Letterpress  Printers)— 

"An  exciting  development  that  is  producing  - 
predictable  results  achieving  a  high  standard.” 


PRINCE  LITHOGRAPHY  CO.,  INC.,  Fairfax,  Va. 

[Color  Printing  Specialists)— 

“The  Berkey  Direct  Screen  System  is  produc¬ 
ing  consistently  high  quality  separations.  Its 
economical  operation  saves  time  and  mate¬ 
rials  so  we  can  be  more  competitive  in  price 
and  give  quicker  service  without  sacrificing 
quality.” 

HOPE  STAR,  Hope,  Arkansas 

(Daily  Offset  Newspaper)- 
“The  Berkey  Direct  Screen  System  is  a  break¬ 
through  in  great  newspaper  color  that  the 
small  newspaper  can  afford  and  the  big  news¬ 
paper  can’t  afford  to  be  without.” 


The  Weekly  Editor 

\^  HY  COLOR? 

By  Rirk  Frieclman 


The  ‘‘Progress  Edition  1966- 
67"  lead  page,  dated  Jan.  12, 
1967,  showed  a  blonde  working 
an  IBM  computer  keyboard  in 
one  picture.  A  man  from  the 
Maryland-Xational  Capital  Park 
and  Planning  Commission  draw¬ 
ing  a  master  plan  was  in  a  .sec¬ 
ond  picture.  .A  third  photo 
showed  a  group  of  engineers 
from  Sherman  Fairchild  Tech¬ 
nology  Center  of  the  Fairchild 
Hiller  Corporation  working  with 
.A  Stores  Management  System 
(an  airborne  computer  for  use 
in  fighters  and  fighter-bombers) . 
The  fourth  picture  on  the  page 
showed  a  man  hoUling  a  color 
wheel.  The  caption  read:  ‘‘Color 
is  an  essential  part  of  our  every¬ 
day  life.  But  how  can  we  tell 
what  a  color  is,  if  its  name  is 
‘Love  Light,’  ‘Kitten’s  Ear’  or 
‘Vamp?’  Kenneth  Kelley  at  the 
Xational  Bureau  of  Standards 
knows.  He  is  shown  above  sur¬ 
rounded  by  a  few  of  the  many 
colors  he  deals  with  from  day  to 
day.” 

The  page,  in  full  color,  was 
from  the  offset-printed  Rockville 
(Md.)  Montgomery  County 
Sentinel. 

The  Sentinel,  an  award-win¬ 
ning  27,000  ABC  weekly,  went 
into  four-color  three  months 
ago.  Why  color? 

“Why  is  the  U.S.  trying  to  get 
to  the  moon?”  Editor  Roger  Far- 
quhar  replied.  “It  makes  for  a 
more  interesting  and  better 
newspaper.  It  services  our 
readers  and  advertisers.  Why 
else?” 


month  incarceration,  the  Sen¬ 
tinel  has  been  published  con¬ 
tinuously,  with  only  four  owners, 
including  the  present  ones,  Dr. 
Leonard  Kapiloff,  a  dentist  and 
builder,  and  his  brother  Dr, 
Bernard  Kapiloff,  a  plastic  sur¬ 
geon. 

The  paper  circulates  in  a  com¬ 
munity  of  almost  500,000,  north 
of  Washington,  with  the  highest 
median  family  income  of  any 
county  in  the  U.S. 

“This  is  due  to  the  fact  that 
so  many  high  paid  U.S.  officials 
live  here,”  Farquhar  explains. 
“We  don’t  have  millionaires  but 
many  people  in  the  $15,000  to 
$30,000  income  bracket.  The 
average  education  here  is  amaz¬ 
ingly  high,  too.” 

The  page,  dated  Dec.  8,  1966, 
was  headed:  ‘‘Pantastics  .  .  . 
lounging  was  never  livelier  or 
lovelier."  It  carried  four  pic¬ 
tures,  each  showing  a  pretty 
model  in  four-color,  and  taken 
by  Joyce  Dopkeen,  Sentinel 
staffer.  The  text  began:  ‘‘This 
season  one  can  relax  in  every 
color  of  the  rainbow  and  pants 
are  good  for  all  occasions  .  .  . 
We  show  a  galaxy  of  holiday 
pants,  modeled  by  Sentinel 
Fashion  Editor  Benita  von 
Klingspor,  photographed  in  the 
Chevy  Chase  home  of  Artist 
Patricia  Collins  Hughes  .  . 

A  caption  under  one  of  the 
pictures  began:  ‘‘Benita  in  bril¬ 
liant  pyschedelie  colors  in  a 
glamourous  wool  lounge  suit 
from  .  .  .” 


Worth  Expense 

Then  you  figure  there’s  a 
future  in  color  for  weeklies? 

“Of  course.  And  I  don’t  know 
why  more  aren’t  going  into  it. 
The  additional  expense  is  well 
worth  it.” 

The  Sentinel’s  jump  into  color 
is  typical  of  the  progressive 
thinking  among  editors  of  sub¬ 
urban  weeklies.  Color  is  another 
big  step  away  from  the  image 
many  people  have  had  of  the 
weeklies:  small  circulation;  poor 
printing ;  hit-or-miss  manage¬ 
ment. 

The  Sentinel  is  no  newcomer 
to  the  weekly  field.  It  w’as 
founded  112  years  ago  by 
Matthew  Fields,  a  printer  and 
sheriff,  who  was  militantly  pro- 
South.  He  was  jailed  for  three 
months  during  the  Civil  War 
because  of  his  pro-Confederate 
editorials. 

Except  during  Fields’  three- 


Does  the  Sentinel  use  much 
color? 

“We’ve  built  up  a  backlog  of 
editorial  color,”  Farquhar  said. 
“We  schedule  it  with  advertising 
color  but  depart  from  this  when 
we  have  strong  editorial  color. 
We’ll  go  ahead  with  that  even  if 
we  don’t  have  a  color  ad  back¬ 
ing  it  up.  Staffers  shoot  the  color 
pictures  for  the  paper.” 

Attracts  Ads 

Farquhar  claims  the  use  of 
editorial  color  has  attracted  some 
advertising  color.  A  furniture 
store  is  now  under  contract  for 
a  full  page  each  issue.  “They 
tried  one  full  page,  four  color, 
and  it  increased  sales  so  notice¬ 
ably  they  sigrned  a  year’s  con¬ 
tract,”  Farquhar  said. 

How  hard  is  it  to  sell  adver¬ 
tising  color? 

“Not  too  easy  so  far,”  Far¬ 
quhar  admits.  “But  we  hope  with 


greater  exposure  and  increasing 
advertising  awareness  of  its  pos¬ 
sibilities,  we’ll  be  doing  better. 
Newsstand  sales  increase  every 
time  we  have  color  on  page  one. 
Public  reaction  is  generally 
good.” 

The  Sentinel  operates  with  a 
carrier  system  of  400  boys  and 
is  expanding  all  of  its  circula¬ 
tion  to  carrierboy  delivery.  They 
expect  to  be  about  35,000  ABC 
by  September. 

“We’re  undergoing  soul- 
searching  as  to  whether  or  not 
to  go  semi-weekly,  tri-weekly  or 
six  days  a  week  as  a  p.m.,”  Far¬ 
quhar  says.  “We  publish  several 
companion  publications  (free) 
which  we  sell  in  combination.” 

The  competition,  Farquhar 
points  out,  is  a  100,000  free  cir¬ 
culation  paper  which  does  well 
in  classified  but  not  to  well  in 
display.  Five  other  county  week¬ 
lies  and  the  three  Washington 
dailies  circulate  in  the  area. 
“We’ve  grown  from  8,500  ABC 
in  1962  to  27,000  ABC  today 
despite  competition,”  he  adds. 

No  Copycat 

The  formula  of  the  Sentinel 
is:  “Don’t  do  what  the  Post  and 
Star  have  already  done  well.  Do 
what  they  don’t  do  or  have  done 
inadequately  for  our  suburban¬ 
ites.” 

The  Sentinel  does  this  success¬ 
fully  with  five  full-time  re¬ 
porters,  one  full-time  photogra¬ 
pher  and  a  number  of  part-time 
people. 

Farquhar  was  with  the  IFas/i- 
ington  Post  10  years,  five  as  a 
reporter  and  five  as  state  editor 
in  charge  of  Maryland  and  Vir¬ 
ginia  state  and  suburban  news. 
He  was  editor  of  the  Sentinel 
from  1957  to  1960,  managing 
editor  of  the  Northern  Virginia 
Sun,  Arlington,  then  went  back 
to  the  Sentinel  in  1962. 

The  Sentinel  has  won  the 
general  excellence  award  in  the 
Maryland-Delaware  Press  Asso¬ 
ciation  and  University  of  Mary¬ 
land  “Better  Newspaper  Con¬ 
test”  four  years  in  a  row. 

The  full  page  ad  Feb.  9,  1967, 
was  headed:  ‘‘You’re  in  time  for 
the  arrival.’’  This  ran  over  four 
full-color  pictures  of  rooms  of 
ftimiture.  Under  the  pictures  the 
copy  read:  “A  great  new  furni¬ 
ture  collection  by  Lane,  designed 
by  Milo  Baughman.  On  display 
in  the  new  ‘House  of  Ideas’  a 
fuU-sized  6  room  house  built 
right  in  our  store." 

“People  sometimes  ask  us  why 
our  color  is  better  than  that  of 
the  Washington  papers,”  Far¬ 
quhar  claims.  “What  they  don’t 
know,  of  course,  is  that  we’re 
offset  and  they’re  letterpress,  so 
naturally  our  color  will  look 


Joe  Brown,  the  weekly’s  pro.  I 
duction  manager,  says  the  re*.  I 
son  for  the  Sentinel’s  excellent  I 
color  registration  is  the  stacked  f 
units  on  the  six-unit  Goss  Sub¬ 
urban  (two  more  units  are  on  i 
order).  He  claims  they  give 
shorter  web  leads  and  better  web 
control. 

The  Sentinel  uses  no  special 
registering  devices.  “We  use  the 
Dowell  system  for  registration 
and  stripping — no  tricks  or  gim¬ 
micks,”  Farquhar  says. 

The  Sentinel  is  also  highly 
satisfied  with  the  results  from 
its  Chemco  Spartan  Camera. 

The  big  lesson  the  Sentinel  has 
learned  is  that  they  must  have 
good  transparencies  in  order  to  • ' 
get  good  reproduction.  “Several 
times,”  Farquhar  relates,  “we 
have  had  to  give  up  right  on  the 
press  because  of  color  shots  that 
simply  weren’t  good  enough 
quality.” 


Special  Ink  Formula 


The  Sentinel  has  been  work¬ 
ing  with  chemists  of  Inter¬ 
national  Printing  Ink  on  spe¬ 
cially-formulated  inks  compat¬ 
ible  with  color  separations.  “The 
biggest  trouble,”  Farquhar  says, 
“was  in  finding  a  red  we  were 
-satisfied  with.  But  we  now  have 
found  it  and  are  pleased  with 
our  basic  red.” 

The  Sentinel  does  its  own 
color  separations  with  a  Berkey 
System.  ^  i 

What  about  the  cost  factor  of  * 
color? 

“It’s  more,  of  course,”  Far¬ 
quhar  admits.  “More  wasted 
newsprint.  Sometimes  an  addi¬ 
tional  press  run  because  of  our 
present  12-page  limitation  when 
vve  do  full-color.  And  the  addi¬ 
tional  stuffing  costs  when  color 
forces  us  into  an  extra  section.” 

The  Sentinel  is  pointing  to 
April  21  when  it  has  an  “open 
house”  dedication  of  its  new 
$500,000  building  and  printing 
plant.  The  building  is  located  in 
the  heart  of  the  government  com¬ 
plex  of  Montgomery  County,  and 
is  actually  the  old  Rockville 
Volunteer  Fire  Department 
Building.  The  Montgomery  Sen¬ 
tinel  has  come  a  long  way  from 
the  days  of  Matthew  Fields.  In  ^  > 
color,  too. 

• 

Car  Care  Coliinin 

A  series  of  weekly  car  care 
columns  for  women’s  pages  is 
being  offered  free  to  newspapers 
by  the  Motor  and  Equipment 
Manufacturer  Association.  En¬ 
titled  “Car  Topics  for  Lady 
Pedal  Pushers,”  the  columns 
avoid  technical  jargon  and  are 
written  in  a  breezy  style.  The 
columns  can  be  obtained  by  ■  i" 
writing  to  H.  C.  Kurz,  MEMA, 

304  West  58th  Street,  New  York, 
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Marathon  Oil  has  a 
six-state  retail 
marketing  area. 

Is  that  big  enough 
for  a  major 
company? 

A  lot  depends,  of  course, 
on  which  six  states. 

Marathon  service  sta¬ 
tions  are  concentrated 
in  a  huge  market,  right 
in  the  nation’s  heart¬ 
land.  Illinois,  Indiana, 

Michigan,  Ohio,  north¬ 
ern  Kentucky  and  a  cor¬ 
ner  of  Wisconsin.  One  out  of  every  five  automobiles 
in  the  nation  is  within  easy  reach  of  our  closely 
knit  retail  distribution  system.  And  those  autos  use 
more  than  20  percent  of  the  nation’s  gasoline. 
Marathon  accounts  for  a  sizable  and  steadily 
growing  share  of  this  big  volume.  Here,  in  one  of 
the  world’s  best  markets  for  gasoline,  we  have 
a  strong  base  for  expanding  our  business. 

And  that’s  exactly  what  we’ve  been  doing. 

MARATHON  OIL  COMPANY 


LOOKING  AHEAD— IN  EXPLORATION  •  PRODUCTION  •  TRANSPORTATION  •  REFINING  •  MARKETING  •  RESEARCH 


our  competition  has  been  mak¬ 
ing  big  claims  about  the  fea¬ 
tures  of  their  equipment. 

The  implication,  of  course,  is 
that  nobody  else  has  this  feature 
or  that. 

Well,  compare  the  WOOD  CUS¬ 
TOM  75  equipped  with  the  all 
new  WOOD  2:1  or  3:2  "Heart  of 
the  Press"  Folder  . . .  second  to 
none... now  on  edition,  built 
like  the  rock  of  Gibraltar. . .fast 
as  "Hades"  and  with  every  good 
feature  the  other  guys  claim  to 
have,  plus  lots  more  they  never 
thought  of.  Make  us  prove  it! 

After  all,  in  100  years  of  building 
printing  presses,  you  learn  many 
things. . .query  our  sales  engin¬ 
eers,  write  us  or  call.  Make  sure 
you  are  getting  the  most  de¬ 
pendable  equipment. 

Don't  forget... 

huUd 

Ihv  tuiurv 

WOOD  NEWSPAPER  MRCHINERT  CORP. 

PLAINFIELD,  NEW  JERSEY 

Call  201  -  756-5700 

'Oiir  IS  out  .  these'  neusiiuper 

folders  are'  so  j'ood  that  in  a  Gravure 
Plant,  e'ach  folde'r  is  turning  out  over 
one  million  copie'S  daily.  That  s  right 
I,(KKJ  (XK).  .  .to  our  knowledge  no  one 
else'  can  make  this  claim 


1966  ROP  COLOR  LINAGE 
OF 

363  NEWSPAPERS 
Measured  By  Media  Reeords 

Auto-  Total 

General  motive  Financial  Adv. 


Retail 


Akron  Beacon  Journal-e  .  1,331,435 

Akron  Beacon  Joumal-S  .  984,447 

Albany  Knickerbocker  New$-e  ...  334, HI 

Albany  Times-Union-m  .  190,443 

Albany  Times-Union-S  .  744,728 

Albuquerque  Journal-m  .  587,529 

Albuquerque  Journal-S  .  443,419 

Albuquerque  Tribune-e  .  574,910 

Atlanta  Constitution-m  .  881,347 

Atlanta  Journal-e  .  1,429,448 

Atlanta  Journal  B  Constitution-S  ,.  551,431 

Atlantic  City  Pres$-m  .  72,738 

Atlantic  City  Press-S  .  30,556 

Baltimore  News-American-S  .  101,280 

Baltimore  News-American-e  .  330,434 

Baltimore  Sun-m  .  34,842 

Baltimore  Sun-e  .  341,443 

Baltimore  Sun-S  .  354,420 

Bangor  News-m  .  721,747 

Binghamton  Press  e  .  210,839 

Binghamton  Press-S  .  553,558 

Binghamton  Sun-Bulletin-m  .  59,895 

Birmingham  Post-Herald-m  .  344,550 

Birmingham  News-a  .  782,835 

Birmingham  News-S  .  584,384 

Boston  Record  American-d  .  40,800 

Boston  Advertiser-S  .  174,740 

Boston  Globe-c  .  183,410 

Boston  Globe-m  .  198,358 

Boston  Globe-S  .  520,875 

Boston  Herald-m  .  190,094 

Boston  Herald-S  .  422,410 

Boston  Traveler-e  .  244,721 

Buffalo  Courier  &press-m .  404,943 

Buffalo  Courier  Express-S  .  411,047 

Buffalo  News-e  .  1,812,431 

Camden  Courier-Post-e  .  353,031 

Charlotte  News-e  .  594,391 

Charlotte  Observer-m  .  544,088 

Charlotte  Observer-S  .  544,302 

Chicago  Tribune-m  .  1,188,454 

Chicago  Tribune-S  .  259,541 

Chicago  Daily  News-e  .  729,557 

Chicago  American-e  .  283,238 


284,890 

434,339 

91,495 

2,210,948 

39,514 

80,417 

4,523 

1,222,091 

194,089 

110,334 

3,413 

444,757 

209,100 

134,442 

4,024 

540,411 

45,450 

54,189 

— 

844,347 

200,988 

211,972 

8,299 

1,008,788 

27,453 

12,280 

5,780 

489,132 

194,407 

211,954 

8,190 

989,441 

308,322 

282,504 

84,523 

1,453,313 

310,334 

281,420 

93,094 

2,211,955 

52,854 

89,975 

24,117 

754,453 

44,244 

17,574 

4,027 

158,585 

5,440 

1,192 

_ 

37,190 

9,030 

78,913 

— 

189,223 

135,484 

248,412 

12,100 

744,832 

245,394 

232,048 

13,040 

545,344 

244,588 

274,227 

19,410 

902,048 

4,958 

12,980 

2,000 

378,358 

130,248 

48,430 

10,832 

933,905 

122,197 

135,347 

14,859 

494,842 

14,740 

53,100 

12,731 

455,349 

— 

— 

— 

59,895 

259,849 

285.482 

39,933 

1,000,358 

275,303 

308,342 

45,809 

1,442,853 

85,245 

33,448 

9,250 

712,327 

40,400 

43,200 

2,000 

144,400 

14,992 

2,000 

— 

191,732 

334,435 

214,479 

28,039 

773,843 

355,998 

224,715 

28,050 

848,521 

44,951 

48,174 

— 

771,058 

374,238 

242,940 

27,971 

1,033,238 

122,183 

24,470 

— 

723,522 

278,283 

245,454 

27,945 

988,317 

229,348 

224,498 

53,924 

914,733 

21,579 

108,530 

29,481 

770,437 

390,047 

280,743 

85,574 

2,549,015 

107,751 

134,939 

4,800 

420,921 

184,808 

170,514 

120,154 

1,254,351 

200,472 

202,713 

43,437 

1,243,452 

105,220 

44,102 

49,903 

821,710 

412,585 

332,447 

93,340 

2,299,944 

147,933 

22,840 

12,280 

442,414 

572,595 

372,458 

1 18,504 

1,805,939 

317,122 

281,272 

79,312 

940,944 

Retail 


Chicago  American-S  .  189,003 

Chicago  Sun-Times-m  .  349,954 

Chicago  Sun-Times-S  .  349,945 

Cincinnati  Enquirer-m  .  1,287,433 

Cincinnati  Enquirar-S  .  541,701 

Cincinnati  Post  B  Times-Star-e  ....  1,521,231 

Cleveland  Plain  Dealer-m  .  989,905 

Cleveland  Plain  Daaler-S  .  404,448 

Cleveland  Press-e  .  2,485,942 

Columbus  Oispatch-e  .  1,038,725 

Columbus  Dispatch-S  .  400,119 

Columbus  Citizan-Journal-m  .  350,815 

Columbus  Star-w  .  4,000 

Dallas  News-m  .  1,533,130 

Dallas  News-S  .  849,934 

Dallas  Times-Herald-e  .  2.182,841 

Dallas  Times-Harald-S  .  909,883 

Dayton  Journal  Herald-m  .  724, MO 

Dayton  News-a  .  735,542 

Dayton  Naws-S  .  338,030 

Denver  Rocky  Mountain  News-m  ..  721,^0 

Denver  Rock  Mountain  News-S _  399,880 

Denver  Post-a  .  1,490,207 

Denver  Post-S  .  555,442 

Des  Moines  Register-m  .  80,4M 

Des  Moines  Tribune-e  .  1,270,492 

Des  Moines  Registar-S  .  410,442 

Detroit  Free  Press-m  .  771,853 

Detroit  Free  Press-S  .  249,074 

Detroit  News-e  .  1,840,412 

Detroit  News-S  .  335,908 

El  Paso  Times-m  .  448,441 

El  Paso  Times-S  .  501,713 

El  Paso  Herald  Post-a  .  743,004 

Erie  Times  (See  Foot  Note)  .  784,123 

Erie  Times-News-S  .  205,754 

Evansville  Couiier-m  .  440,444 

Evansville  Press-e  .  414,884 

Evansville  Courier  B  Press-S  .  447,215 

Everett  Herald-e  .  804,290 

Fall  River  Herald  News-e  .  235,814 

Fort  Lauderdale  News-e .  971,558 

Fort  Lauderdale  News-S  .  984,172 

Fort  Lauderdale  News-sa .  534,354 

Fort  Wayne  Journal  Gazatte-m  ...  349,221 

Fort  Wayne  Journal  Gazette-S  ...  429,521 

Fort  Wayne  News-SentInal-e  .  544,428 

Fort  Worth  Star-Telegram-m  .  212,359 

Fort  Worth  Star-Telegram-a  .  1,132,441 

Fort  Worth  Star-Telegram-S  .  1,282,074 

Fort  Worth  Press-e  .  224,772 

Fort  Worth  Press-S  .  41, OW 

Fresno  Bee-e  .  530,331 

Fresno  Bee-S  .  353,9)8 

Gary  Post-Tribune-e  .  982,953 

Gary  Post-Tribune-S  .  879,579 

Grand  Rapids  Press-e  .  793,394 

Grand  Rapids  Press-S  .  442,881 

Hackensack  Record-e  .  141,289 

Hartford  Courant-m  .  144,941 

Hartford  Courant-S  .  459,104 

Hartford  Times-a  .  447,130 

Honolulu  Advertiser-m  .  533,595 

Honolulu  Star-8ulletln-a  .  459,712 

Honolulu  Star-Bulletin  B 

Advertiser-S  .  281,348 

Houston  Chronic)e-e  .  1,954,880 

Houston  Chronicle-S  .  598,418 

Houston  Post-m  .  1,340,651 

Houston  Post-S  .  559,809 

Indianapolis  News-e  .  745,395 

Indianapolis  Star-m  .  545,323 

Indianapolis  Star-S  .  1,019,403 

Jackson  Clarion-Ledger-m  .  250,448 

Jackson  Clarion-Ledger  B  News-S  45,541 

Jackson  News-a  .  250,409 

Jacksonville  Times-Union-m  .  844,841 

Jacksonville  Timas-Unicn-S  .  909,912 

Jacksonville  Journal-a  .  71,313 

Jersey  City  Jersey  Journal-a .  445,344 

Kansas  City  Times-m  .  554,917 

Kansas  City  Star-a  .  400,210 

Kansas  City  Star-S  .  584,012 

Knoxville  Journal-m  .  403,085 

Knoxville  Naws-Santinel-a  .  752,014 

Knoxville  News-Sentinal-S  .  501,703 

Lawrence  Eagle-Tribune-d .  135,070 

Little  Rock  Arkansas  Gazatta-m  ...  441,073 

Little  Rock  Arkansas  Gazette-S  ...  302,270 

Little  Rock  Arkansas  Democrat-e  . .  307,023 

Little  Rock  Arkansas  Damocrat-S  ..  251,024 

Long  Beach  Indapendent-m  .  814,143 

Long  Beach  Independent  Prass- 

Talegram-S  .  344,105 

Long  Beach  Prass-Telegram-e  .  811,980 

Los  Angelas  Times-m  .  1,844,822 

Los  Angelas  Timas-S  .  991,215 

Los  Angeles  Harald-Examiner-a  . .  324,979 

Los  Angelas  Herald-Examinar-S  ..  55,100 

Lowell  Sun-e  .  220,817 

Lowell  Sun-S  .  213,905 

Lynn  Item-e  .  9,854 

Manchester  Union  Laader-d  .  408,431 

Manchester  News-S  .  59,071 

Memphis  Commercial  Appaal-m  .,  591,313 

Memphis  Commercial  Appeal-S  ,.  494,909 

Memphis  Press-Scimitar-e  .  414,348 

Miami  Herald-m  .  2,455,709 

Miami  Harald-S  .  1,414,571 

Miami  News-e  .  374,333 

Miami  News-S  .  139,457 

Milwaukee  Sentinel-m  .  203,941 

Milwaukee  Journal-a  .  1,496,205 

Milwaukee  Journal-S  .  439,775 


Auto¬ 

Total 

General 

motive 

Financial 

Adv. 

14,880 

9,920 

2,480 

214.282 

391,029 

173,800 

40,000 

1,021.383 

24,440 

39,740 

14,400 

435  545 

248,998 

272,532 

33,123 

1,871,729 

30,744 

107,585 

4,348 

705.400 

328,718 

380,240 

29,444 

2.341.407 

331,450 

420,872 

3,300 

1.851.327 

49,340 

99,540 

— 

558.088 

455,347 

488,727 

8,025 

3.578.444 

344.053 

319,914 

112,429 

1,824.443 

30,882 

71,932 

20,140 

849.093 

193,113 

144,179 

113,734 

875.814 

2,400 

2,400 

10,800 

431,537 

541,705 

25,340 

2.798,824 

111,437 

135,909 

4,433 

1,140, 149 

501,472 

445,908 

11,713 

3,421.480 

47,894 

42,939 

5,855 

1.085,397 

184,418 

252,025 

37,447 

1.202.990 

201,713 

254,189 

37,484 

1.229.148 

32,423 

27,547 

1,530 

399,750 

218,000 

218,900 

88,000 

1.344,000 

42,880 

10,540 

13,100 

444,420 

518,871 

444,954 

134,704 

3.024,310 

22,134 

78,355 

34,871 

855,742 

237,137 

207,041 

23,945 

548.583 

259,947 

245,423 

31,978 

1,808,040 

134,504 

124,524 

9,471 

480,943 

193,474 

395,487 

22,947 

1,395,578 

84,144 

32,400 

4,254 

400,274 

410,285 

333,493 

23,254 

2.414.778 

37,298 

74,727 

5,484 

458,842 

154,071 

174,789 

10,181 

1,220,477 

20,322 

43,035 

7,945 

573.995 

140,115 

195,331 

18,158 

1,351,455 

145,412 

118,895 

15,835 

1,112,931 

42,803 

22,778 

54,493 

433,204 

154,428 

133,824 

98,348 

1.094,758 

155,807 

134.094 

97,192 

1,049.350 

40,405 

20,130 

138,042 

475.523 

43,148 

58,747 

37,398 

980,079 

107,714 

68,182 

9,472 

441,182 

138,819 

144,394 

37,51 1 

1.329.040 

83,024 

27,787 

25,312 

1,122.295 

2,920 

— 

8,594 

551.540 

233,510 

151,724 

14,103 

750.458 

11,190 

— 

1,214 

441,927 

233,719 

152,324 

14.112 

947,710 

299,484 

418,389 

18,844 

948,524 

300,223 

428,327 

18,424 

1,898,041 

104,721 

135,899 

27,545 

1,540,534 

44,830 

53,000 

4,458 

355,780 

4,592 

7,200 

1,880 

75,342 

253,914 

279,914 

51,135 

1,123,449 

45,049 

50,571 

18,325 

487.8U' 

138,524 

74,431 

12,470 

1,221,270 

20,810 

7,130 

21,770 

948,229 

239,843 

307,942 

34,204 

1,390,209 

34,420 

20,220 

1,015 

521, 2W 

135,424 

139,848 

4,498 

451,109 

189,099 

84,513 

24,445 

447,218 

81,813 

49,272 

10,409 

400,598 

272,191 

192,445 

51,223 

983,009 

341,215 

198,509 

308,449 

1,384,374 

339,439 

200,128 

305,044 

1,504,933 

94,584 

124,254 

47,470 

549,454 

414,995 

382,513 

27,443 

2,892,158 

79,142 

111,708 

11,085 

899,404 

377,930 

354,458 

31,408 

2,213,972 

41,854 

52,977 

14,409 

737,152 

351,283 

299,799 

34,234 

1,430,713 

358,720 

330,873 

27.944 

1,242,880 

42,433 

25,808 

5,744 

1,093,808 

98,593 

154,273 

105,754 

435,415 

21,893 

15,478 

84,781 

192,997 

99,149 

154,250 

104.805 

434,949 

233,831 

491,419 

52,401 

1,422,492 

154,714 

42,117 

24,295 

I,I70;408; 

199,298 

279,323 

29,915 

579,849 

128,582 

149,007 

— 

744,445 

240,757 

279,893 

— 

1,097,547 

214,474 

293,499 

— 

908.585 

209,992 

122,093 

12,478 

931,043 

130,528 

129,282 

34,390 

924,589 

151,444 

174,742 

32,185 

1,137.472 

74,327 

4,384 

2,540 

413,554 

34,357 

4,538 

1,490 

177,455 

183.048 

151,482 

29,517 

825,120 

147,220 

24,890 

39,271 

515,451 

177,599 

107,274 

30,484 

422,584 

52,433 

4,754 

25,981 

334,392 

243,499 

394,993 

55,004 

1,744,422 

41,592 

22,250 

3,414 

451,449 

243,790 

387,924 

59,844 

1,741.061 

521,947 

481,375 

230,035 

3.078,199 

102,222 

37,422 

238,029 

1.374.031 

312,870 

327.792 

109,045 

1,074,484 

40,440 

4,452 

100,212 

24,945 

7,845 

4,200 

241,927 

3,582 

4,300 

234,414 

9,854 

99,320 

49,142 

7,521 

584,488 

25,414 

8,521 

4,214 

99,442 

219,455 

435,785 

104,938 

1,353,491 

37.444 

50,715 

2,520 

795,547 

214,504 

454,344 

112,071 

1,195,289 

344,578 

503,244 

102,878 

3.SI0.IS4 

244,719 

78,483 

24,984 

2.049,281 

201,591 

310.298 

42,402 

943,144 

41,528 

5,480 

4,010 

212,475 

299,501 

514,444 

122,443 

1,272,429 

424,927 

554,098 

101,820 

2,413,592 

154,242 

154.347 

83,790 

1.175,218 

mosi  HUE  IN 

"TEST-TOWN" 

PENNSYLVANIA? 

National  advertising  giants  of  all  kinds  used 
150,106  lines  of  color  in  the  ALTOONA 
MIRROR  in  1966,  and  total  color  linage 
reached  297,143,  a  4.6%  increase  for  the 
year.  Altoona’s  high  per-family  food  and 
automotive  sales  figures  make  giants  fat  and 
happy,  and  the  MIRROR’S  36  years  of  color 
printing  experience  gives  ads  the  sparkle  of 
quality  reproduction.  Makes  them  look  great. 

P.S.  If  you’re  not  a  giant,  but  have  hopes, 
test  With  color  in  the  MIRROR,  reaching  98% 
of  Altoona  families,  4  out  of  5  in  the 
market.  Now  practice  saying  ho-ho-ho! 


FULL  COLOR.  SPOT 
COLOR  OR  HI-FI 


Hltoona  SlRitrot 


ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 
Richard  E.  Beeler,  Advertising  Manager 
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The  Chronicle  gives  you  a  big  circulation  lead  to  begin  with.  It  puts  your  message  in  two 
out  of  three  newspaper  homes  in  Metro  Houston.  Now,  to  give  it  greatest  impact,  put  it 
in  color.  Good  color.  Chronicle  ROP  color  is  consistently  high  quality.  And  Chronicle 
Hi-Fi  gives  you  magazine  fidelity  with  newspaper  coverage  and  economy.  There’s  a  lot 
going  for  you  in  The  Houston  Chronicle.  Sawyer  -  Ferguson  -  Walker  Co.  represent  The 
Chronicle  nationally.  Ask  them. 
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Auto-  Total 


Retail 

General 

motive 

Financial 

Adv. 

Minneapolis  Tribune-m . 

471 .215 

284.042 

249,489 

140,392 

1,210,707 

Minneapolis  Star-e . 

l.454,?S7 

330,081 

319,840 

142,774 

2,312,274 

Minneapolis  Tribune-S  . 

«l,742 

47,402 

70,059 

82,430 

1,203,190 

Modesto  Bee-e . 

448,041 

204,123 

105,757 

41,825 

819,744 

Modesto  Bee-S  . 

52, W4 

22,734 

4,454 

5,040 

85,224 

Montreal  Star-e . 

347,324 

392,315 

327,021 

18,012 

1,104,474 

Montreal  Gazette-.m . 

748,5»3 

382,878 

270,347 

19,817 

l,425.U5 

Montreal  La  Presse-e 

701,819 

582,377 

335,411 

14,435 

1,434,042 

Montreal  La  Patrie*S  . 

153,431 

95,509 

9,049 

3,720 

241,709 

Muncie  Pre$s*e  . 

447.807 

121,243 

51,904 

44,043 

445,017 

Muncie  Star-m  . 

414,419 

116,854 

41,578 

23,532 

400,385 

Muncie  Star>$ . 

158,895 

28,944 

22,723 

42,227 

254,095 

Nashville  Banner-e  . 

1,725,913 

284,447 

345,904 

102,480 

2,472,288 

Nashville  Tennessean-m  . 

1,723,342 

284,707 

344,044 

102,459 

2,449,914 

Nashville  Tennessean-S  . 

1,323,417 

259,405 

33,153 

24,544 

1,440,941 

New  Bedford  Standard  Times-e  .. 

80,945 

49,244 

94,712 

1,530 

244,471 

New  Bedford  Standard  Times-S  . . 

1 14,306 

18,950 

15,828 

— 

149,084 

New  Haven  Journal  Courier-m  . . . 

240,487 

241,979 

148,325 

15,021 

444,012 

New  Haven  Reqister>e  . 

144.844 

239,000 

134,038 

11,482 

531,584 

New  Haven  Reqister-S  . 

New  Haven  Register  ft  Journal 

422,232 

72,459 

18,451 

2,079 

515,421 

Courier*sa. 

4,158 

— 

1,744 

— 

5,922 

New  Orleans  Times-Picayune-m  . . . 

1,419,783 

298,113 

302,549 

57,099 

2,078,744 

New  Orleans  Times-Picayune-S  ... 

421,429 

32,002 

10,272 

15,545 

481,848 

New  Orleans  States  ft  Item-e  . 

524,251 

290,845 

319,951 

58,310 

1,194,557 

New  York  TImes-m  . 

— 

— 

— 

— 

a— 

New  York  Times-S  . 

— 

— 

— 

— 

New  York  Herald  Tribune-m  . 

— 

17,285 

25,380 

3,100 

45,745 

New  York  Herald  Tribune-S  . 

— 

— 

— 

—a 

New  York  News-m  . 

a— 

— 

— 

— 

New  York  News-S .  . . 

— 

a— 

— 

— 

— 

New  York  Journat-American-e  .... 

32,241 

21,845 

985 

55,091 

New  York  Journal-American-S  .  .  . 

— 

— 

— 

New  York  Post-e  . 

23,272 

43,820 

32,000 

1,728 

120,820 

New  York  Post-S  . 

— 

— 

— 

— 

— 

New  York  World-Teleqram  &  Sun-e 

4,800 

24,198 

22,191 

3,105 

54,294 

New  York  World  Journal  Tribune-e 

— 

— 

— 

New  York  World  Journal  Tribune-S 

— 

— 

— 

— 

New  York  Lonq  Island  Press-e  . . 

112,117 

100,210 

171,915 

3,980 

394,222 

New  York  Long  Island  Press-S  . .  •  • 

320.558 

28,200 

44,223 

1,000 

393,981 

New  York  El  Diario  La  Prensa-m  .. 

5,400 

.... 

— 

5,400 

New  York  El  Diario  La  Prensa-S  . . 

1,000 

1,000 

Newark  Star  Ledger-m  . 

144,388 

125,347 

181,597 

3,574 

454,908 

Newark  Star  Ledqer-S  . 

517,882 

27,303 

24,897 

3,327 

573,409 

Newark  News-e  . 

144,550 

148,513 

226,113 

2,005 

543,181 

Newark  News-S  . 

112,734 

42,397 

4,591 

141,724 

Newburgh  News-e  . . 

391,778 

55,425 

53,270 

11,799 

512,272 

Newport  News  Press-m  . 

441,938 

119,542 

93,703 

33,798 

941,291 

Newport  News  Press-S  . 

773,459 

14,444 

5,418 

5,418 

798,739 

Newport  News  Times-Herald-e _ 

545,822 

122,755 

94,149 

33,938 

870,954 

Niagara  Falls  Gaiette-e  . 

358,792 

84,059 

51,570 

12,093 

544,814 

Niagara  Falls  Gaiette-S  . 

381,047 

2,105 

7,738 

14,444 

430,414 

Auto-  Total 


Retail 

General 

motive 

Financial 

Adv. 

Norfolk  Ledger-Star-e  . 

327,454 

149,332 

510,980 

121,535 

1.184,503 

Norfolk  Virginian-Pilot-m  . 

745,01 1 

140,181 

428,989 

121,838 

1.499,453 

Norfolk  Virginian-Pilot  ft  Star-S  , . 

855,172 

95,489 

89,074 

23,248 

1,097,402 

Oakland  Tribune-e  . 

827,412 

348,550 

447,247 

21,558 

1,733.423 

Oakland  Tribune-S  . 

417,210 

45,415 

33,432 

12,780 

795.549 

Oklahoma  City  Oklahoman-m  _ 

457,883 

247,255 

355,457 

57,493 

1.204,744 

Oklahoma  City  Oklahoman-S  . 

384,924 

74,310 

54,079 

42,772 

582,991 

Oklahoma  City  Times-e  . 

Omaha  World-Herald  (See 

440,241 

240,939 

359,823 

51,540 

1.178,709 

Foot  Note)  . 

1,982,078 

328,505 

312,415 

108,194 

2,731.194 

Omaha  World-Herald-S . 

507,195 

1 14,939 

115,548 

34,487 

779,507 

Orlando  Sentinel-m  . 

1,474,979 

247,914 

207,180 

47,509 

2.320.932 

Orlando  Sentinel-S  . 

953,948 

259,254 

59,481 

48,311 

1.334.380 

Orlando  Star-e  . 

1,540,224 

219,129 

205,294 

34,725 

2.130.304 

Palo  Alto  Times-e  . 

1,244,812 

48,929 

131,979 

139,440 

1.407.100 

Pasadena  Star  News-e  . 

334,807 

151,730 

73,472 

73,950 

434,159 

Pasadena  Independent-Star  News-S 

138,384 

41,470 

8,272 

1,120 

189,444 

Pasadena  Independent-m  . 

324,539 

151,474 

73,447 

73,842 

425.524 

Paterson  Call-m  . 

94,559 

23,447 

81,300 

3,330 

207.440 

Pawtucket  Times-e  . 

Peoria  Journal  Star  (See 

107,999 

24,025 

24,241 

— 

140,245 

Foot  Note)  . 

1,134,499 

208,842 

223,244 

2,100 

1.407,415 

Peoria  Journal  Star-S  . 

589,813 

44,729 

39,235 

2,042 

704.124 

Philadelphia  Bulletin-e  . 

748,385 

434,913 

303,977 

14,354 

1,524,327 

Philadelphia  Bulletin*S  . 

853,458 

37,400 

21,125 

3,400 

915.503 

Philadelphia  Inquirer-m  . 

335,420 

249,344 

275,034 

14,390 

881,992 

Philadelphia  Inquirer-S  . 

1,032,824 

35,470 

18,340 

2,240 

1.089.094 

Philadelphia  News-e  . 

187,370 

57,905 

89,310 

7,840 

342.445 

Phoenix  Republic-m  . 

1,057,914 

304,507 

445,234 

103,040 

1,921,957 

Phoenix  Republic-S  . 

314,141 

43,424 

4,020 

2,534 

340.321 

Phoenix  Gaiette-e  .  . 

Pittsburgh  Post-Gazette  ft 
$un-TeIegraph-m  . 

1,082,445 

305,893 

447,499 

101,794 

1.942,451 

912,357 

254,552 

283,194 

130,082 

1.580.105 

Pittsburgh  Press-e  . 

51,404 

382,144 

305,833 

2,205 

741,410 

Pittsburgh  Press-S  . 

383,712 

13,020 

1,840 

— 

398,592 

Plainfield  Courier  News-e  . 

4,944 

— 

— 

4,944 

Portland  Oregonian-m  . 

353,475 

294,273 

233,314 

29,974 

948,125 

Portland  Oregonian-S  . 

524,401 

44,433 

37,535 

3,408 

441.440 

Portland  Oregon  Journal-e  . 

41,970 

181,839 

182,283 

27,394 

449,742 

Providence  Bulletin-e  . 

74,511 

212,024 

200,375 

3,402 

490.512 

Providence  Journal-m  . 

43,140 

215,437 

219,025 

3,595 

501,417 

Providence  Journal-S  . 

478,741 

13,440 

9,238 

— 

501,439 

Reading  Eagle  (See  Foot  Note)  . . 

— 

— 

— 

— 

— 

Reading  Eagle-S  . 

Riverside  Enterprise 

950 

11,800 

— 

12.750 

(See  Foot  Note)  . 

704,420 

173,059 

142,053 

104,044 

1.504.400 

Riverside  Press-Enterprise-S  . 

291,427 

39,111 

3,350 

21,249 

383,294 

Roanoke  Times-m  . 

485,847 

138,417 

179,884 

54,374 

1.050,544 

Roanoke  Times-S  . 

139,330 

13,250 

17,157 

40,302 

230,039 

Roanoke  World-News-e  . 

489,209 

134,895 

182,878 

54,354 

1,043,334 

Rochester  Democrat  ft  Chronicle-m 

813,387 

227,754 

290,239 

15,345 

1,344,727 

Rochester  Democrat  ft  Chronicle-S 

844,887 

44,250 

12,995 

4,000 

900,132 

Rochester  Times  Union-e  . 

1,387,022 

242,730 

297,435 

27,840 

1,954,944 

You  can't  c^er  North  Carolina  without  the... 


nniftiic  Prtt/E'DUf'r'  Northwest  North  Carolina, 
rKIME  UUVEKAGE  with  over  a  half  million 
population  and  retail  sales  of  $912,461,254,  is  covered  only 
through  the  Winston-Salem  Journal  and  Sentinel. 


pni  HD  PADADII  ITV  Journal  and  Sentinel  color 
GULUIa  UMrADILI  I  T  lineage  is  among  the  top 
ten  in  the  entire  Southeast.  Our  years  of  color  know-how 
assure  faithful  reproduction  of  your  color,  whether  process 
or  spot.  HiFi,  too. 


WINSTOH-SALEM 

JOURNAL  SENTINEL 

Morning  Sunday  Evening 


Represented  Nationally  by 

Sources:  Population,  SRDS  4/12/66;  Retail  Sales,  N.  C.  De-  SAWYER  -  FERGUSON -WALKER 

partment  of  Revenue  (19%). 
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Auto* 

Total  1 

Ratail 

General 

motive 

Financial 

Adv. 

Rocliford  Star  (Sae  Foot  Nota) 

1 ,2T4,S45 

158,573 

147,973 

22,424 

1,443,717  1 

449,751 

24,584 

117,718 

40,418 

440,450  ' 

I.29SB00 

390,471 

555,218 

10,734 

2,259,375 

415,540 

72,745 

40,574 

748,881 

354,133 

72,443 

141,931 

5.924 

444,583 

Sdcramento  Unlon-S . 

214,413 

24,383 

12,325 

— 

253,121 

St  Louis  Globa-Oamocrat-m 

423,245 

257,510 

385,392 

4,234 

1,273,193 

St  Louis  Globa-Damocrat-Waakand 

52S,245 

20,851 

51,295 

3,890 

414,044 

St.  Louis  Post-Oispatch-a  . 

5B5,29I 

409,009 

312,470 

7,828 

1,331,338 

St.  Louis  Post-Dispateh-S  . 

429,904 

58,451 

103,779 

792,134 

St.  Paul  Pionaar  Prass-m  . 

183,315 

292,487 

284,747 

123,343 

903,451 

St  Paul  Pionaar  Prass-S  . 

715,388 

42,108 

11,390 

44,412 

900,553 

St.  Paul  Dispatch-a . 

995,154 

289,974 

298,584 

124,377 

1,728,120 

St  Patarsburq  Indapandant-a  . 

288,977 

135,242 

157,112 

47,353 

454,431 

St.  Patarsburq  Timas-m 

947,447 

203,234 

248,298 

170,920 

1,597,848 

St.  Patarsburq  Timas-S 

405,817 

87,284 

14,977 

51,727 

542,334 

Salt  Lake  City  Tribuna-m  . 

2,514,492 

258,443 

280,902 

84,941 

3,140,798 

Salt  Laka  City  Tribuna-S . 

797,748 

70,770 

40,148 

11,205 

919,911 

Salt  Laka  City  Dasarat  Naws-a 

2,421,444 

244,234 

279,444 

84,977 

3,233,230 

San  Antonio  Exprass-m 

907,750 

197,555 

332,424 

70,484 

1,531,210 

San  Antonio  Exprass-Naws-S  . . 

834,953 

47,892 

22,129 

7,034 

954,784 

San  Antonio  Exprass-Naws-Sa  . 

44,734 

23,725 

23,845 

14,324 

142,522 

San  Antonio  Naws-a  . 

913,434 

190,387 

344,731 

48,419 

1,543,154 

San  Antonio  Liqht-e  . 

857,195 

278,150 

344,340 

95,459 

1,412,311 

San  Antonio  Liqht-S  . 

1,240,811 

113,297 

89,582 

7,385 

1,481,911 

San  Antonio  Liqht-Sa  . 

10,034 

1,204 

14,120 

15,948 

47,237 

San  Barnardino 

(Saa  Foot  Nota)  . 

894,487 

143,289 

135,884 

75,508 

1,359,359 

San  Barnardino  Sun-Teleqram-S 

283,422 

28,700 

21,800 

11,428 

379,847 

San  Diego  Union-m . 

528,022 

295,723 

354,454 

21,858 

1,200,257 

San  Oiaqo  Union-S  . 

440,015 

48,722 

40.410 

2,408 

751,555 

San  Diaqo  Tribuna-a  . 

1,111,418 

295,387 

375,932 

24,224 

1 .804,941 

San  Francisco  Chronicla-m  . 

454,074 

334,083 

284,414 

24,435 

1,301,208 

San  Francisco  Examinar-a  . 

444.289 

299.183 

242,334 

27,843 

1,253,449 

San  Francisco  Examinar  & 

Chronicla-S  . 

252,834 

5,848 

24,903 

1,842 

287,447 

San  Josa  Marcury-m  . 

1,341,037 

301,104 

881,744 

58,704 

2,402,411 

San  Josa  Naws-a  . 

1  335,288 

298,132 

880,427 

54,442 

2,570,709 

San  Jose  Marcury-Naws-S 

577,284 

29,130 

31,398 

19,194 

457,004 

San  Rafaal  Indapanoent-Journal-a 

512,454 

98,484 

122,233 

94,192 

827,343 

Schanactady  Gaiatte-m  . 

230,282 

149.020 

99,181 

8,450 

484,933 

Schanactady  Union-Star-a 

114,211 

55,378 

54,451 

3,542 

231,782 

Saattia  Post-lntalliqancer-m  .. 

344,344 

224,874 

244.420 

48,708 

921,487 

Saattlo  Post-Intallinaqarc-S  . 

351,034 

85.941 

7,423 

4,238 

455,918 

Saattia  Timas-a  . 

1,002,924 

345,302 

247,593 

44,201 

1,718,481 

Saattia  Timas-S . 

488.841 

34,181 

71,347 

10,874 

443,754 

Shravaoort  Journal-a  . 

244,332 

195,114 

151,141 

5,449 

594,278 

Shravabort  Timas-m 

325,599 

194,988 

170,128 

8,048 

498,783 

Shravaport  Timas-S  . 

509,499 

95,497 

32,053 

8,233 

445,482 

South  Band  Tribuna-a . 

455,088 

139,794 

233,548 

8,784 

837,238 

South  Band  Tribuna-S  . 

800.844 

72,422 

81,214 

20,008 

974,488 

Spokane  Spokesmdn>Review*m 

249,705 

194,244 

178,172 

51,408 

473,729 

Spokane  Spokesman-Reviaw-S  . 

240,835 

53,305 

47,570 

29,984 

391,494 

Spokane  Chronicle-e  . 

333,241 

200,834 

204,254 

78,481 

817,030 

Stockton  Record-o  . 

447.715 

211,104 

139,517 

29,247 

827,403 

(Continued  on 

page 

•JS) 

There^s  MORE 
for  you  in  the 
QEAD-CITIES 
BIG  #3 


lowa-lllinois 

market 

More  People-34 1,500 

More  Buying  Power^0870,526,000 

More  Retail  Sales-0579,818,000 

It's  second  only  to  Chicago  in  all  Iowa  and  Illinois. 
And  you  cover  all  Quad-Cities -morning,  evening 
and  Sundays  — only  with  the  Davenport  Times- 
Democrat.  Get  more  of  thjs  growing,  dynamic 
market  with  the  Daven¬ 
port  Times- 

Democrat.  DAVENPORT' 

_ Mjm 

TIMES-DEMOCRAT 

Represented  by  Jonn  &  Kelley,  Inc. 


The  Hackensack 
Record* 
Carried  More 
Advertising 
than  Who? 

More  Retail  than  the: 

St.  Louis  Post-Dispatch  or  Los  Angeles  Herald-Examiner 

More  Financial  than  the: 

Baltimore  Sun  or  Chicago  Sun-Times 

More  Total  Display  than  the: 

Detroit  Free  Press  or  San  Francisco  Chronicle 

More  Total  Advertising  than  the: 

Philadelphia  Inquirer  or  Boston  Globe 

(All  comparisons  are  based  on  6  days) 

*That’s  what  Media  Records  calls  us. 


IBERGEN-PASSAIC 
METRO  MARKET 


NEW  YORK 
METROPOLITAN 
COMPLEX 


The  Bergen  Record,  published  in  Hackensack,  N  J.,  is  the  44th 
largest  evening  newspaper  in  the  U.S.  With  its  sister  newspaper. 
The  Morning  Call,  it  provides  advertisers  with  more  circulation 
than  all  other  newspapers  published  in  the  Paterson-Clifton- 
Passaic  Metro  Market,  combined! 

. . .  and  by  the  way,  in  1966  the  Record-Call 
carried  636,405  lines  of  ROP  color. 


- - - 

HACKENSACK,  N.  J. 

/  ■"  ■  ■  ■  —  s 

MORNING 

The  si  Call 

PATERSON,  N.  J. 

TOTAL  C0MBIIEDCIRCU14TI01 109  012 

Represented  Nationally  by  WARCMaRIFFITH  COMPANY,  INC. 
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Run  any 
color  in 
Hartford  ••• 
it  always 
comes  up 
Green 

FULL  COLOR 
SPECTAcolor 
HI-FI 

Member  of:  "The  Gannett  Group" 

Represented  Nationally  by: 
Story  &  Kelly-Smith,  Inc. 


Retail 


Syracuse  Herald  Journal-e  .  i83,4S9 

Syracuse  Herald  American-S  .  4i4,594 

Syracuse  Post-Standard-m  .  278, 

Tacoma  News  Tribune-e  .  388-852 

Tacoma  News  Tribune-S .  220,288 

Tampa  Tribune-m  .  993,920 

Tampa  Tribune-S  .  518,430 

Tampa  Times-e  .  335]  192 

Toledo  Times-m  .  144,898 

Toledo  Blade-e  .  1,120,007 

Toledo  Blade-S  .  510,759 

Toronto  Globe  &  Mail-m  .  180,872 

Toronto  Telegram-e  .  397,908 

Toronlo  Star-e  .  439,279 

Trenton  Times-e  .  142,751 

Trenton  Times  Advertiser-S  .  889,497 

Trenton  Trentonian-m  .  139,208 

Troy  Record  (See  Foot  Note)  _  483,271 

Tulsa  Tribune-e  .  551,574 

Tulsa  World-m  .  558,288 

Tuija  World-S  .  880,054 

Union  City  Hudson  Dispatch-m  ...  48,473 

Utica  Observer  Oispatch-e  .  135,877 

Utica  Observer  Dispatch-S  .  831,795 

Utica  Press-m  .  914,050 

Washington  News-e  .  533,433 

Washington  Post-m  .  1,419,394 

Washington  Po$t-S  .  874,390 

Washington  Star-e  .  1,238,058 

Washington  Star-S  .  520,308 

Waterbury  American-e  .  105  955 

Waterbury  Republican-S  .  488,832 

WESTCHESTER-ROCKLAND 
GROUP,  N.  Y. 

Mamaroneck  Times-e  .  13,880 

Mt.  Vernon  Argus-e  .  I3]440 

New  Rochelle  Standard  Star-e  ....  I3]440 

Ossining  Citizen  Register-e  .  13,440 

Peekskill  Star-e  .  13,440 

Port  Chester  Item-e  .  13,440 

Tarrytown  News-e  .  13,440 

Yonkers  Herald  Statesman-e  .  38,980 

White  Plains  Reporter  Dispatch-e  13,440 

Rockland  Journal  News-a  .  24,240 

Wichita  Eagle-m  .  494,828 

Wichita  Beacon-e  .  438,080 

Wichita  Eagle  ft  Beacon-S  .  584,307 

Winston  Salem  Journal-m  .  1,157,523 

Winston  Salem  Sentinel-e  .  870,487 

Winston  Salem  Journal  ft 

Sentinel-S  .  441,890 

Worcester  Telegram-S  .  710,011 

Worcester  Telegram-m  .  229,555 

Worcester  Gaiette-e  .  278,247 

Youngstown  Vindicator-e  .  898,741 

Youngstown  Vindicator-S  .  98, lU 


II.0.P. 

COLOR 

Doily 


SPECTACOLIM 

and 

Hl-H 

Doily 


MIDLAND 
DAILY  NEWS 

MIDLAND.  MICHIGAN 
Nationally  Represented 
by  A.  N.  R. 


Auto¬ 

Total 

General 

motive 

Financial 

Adv. 

232,305 

219.498 

131,390 

1,288,880 

10,185 

22,200 

28,938 

523,897 

214,887 

188,428 

129,033 

812,232 

208,890 

122,711 

88,945 

785,198 

41,831 

30,080 

2,408 

294,385 

243,145 

288,948 

47,901 

1,575,831 

139,389 

29,135 

4,898 

704,878 

218,788 

175,821 

50,202 

791,201 

153,394 

291,077 

3,520 

882,598 

183,234 

289,518 

3,520 

1,819,829 

12,892 

31,242 

_ 

572,534 

522,111 

258,517 

15,299 

958,799 

835,221 

357,830 

19,188 

1,473,899 

381,025 

338,843 

20,170 

1,159,317 

105,573 

143,059 

1,000 

402,184 

9,900 

35,280 

— 

917,449 

19,990 

11,800 

_ 

171,998 

148,880 

44,171 

7,874 

888,880 

297,453 

292,092 

38,120 

1,181,151 

295,810 

292,238 

37,015 

1,185,050 

113,553 

28,558 

17,909 

848,870 

28,138 

29,181 

_ 

108,875 

123,378 

87,730 

7,319 

358,912 

8,913 

28,284 

_ 

888,972 

115,174 

1 14,437 

7,304 

1,153,773 

209.825 

132,400 

4,800 

888,458 

382,392 

249,792 

32,539 

2,192,740 

43.029 

70,818 

8,829 

798,090 

308,373 

309,393 

28,229 

1,919,518 

79,882 

11,188 

15,305 

828.481 

117,278 

45,899 

27,752 

298,882 

22,715 

38,270 

12,588 

540,185 

13,880 

— 

— 

_ 

13.440 

— 

— 

_ 

13,440 

— 

— 

_ 

13,440 

— 

— 

— 

13.440 

— 

— 

_ 

13,440 

— 

— 

— 

13,440 

— 

— 

— 

38,980 

— 

— 

— 

13,440 

— 

— 

1,188 

25,428 

282,152 

209,248 

3,254 

989,480 

233,349 

234,104 

4,473 

908,008 

89,808 

47,348 

2,778 

704,241 

132,553 

108,101 

57,808 

1,808,539 

131,218 

107,430 

81,918 

1,120,881 

51,255 

9,432 

44.201 

548,898 

82,890 

38,015 

20,321 

882,492 

121,025 

150,830 

14,384 

528,513 

129,800 

184,084 

30,172 

810,825 

258,525 

288,493 

1,228,594 

18,250 

24,007 

1,575 

140,018 

See  footnotes 
on  Page  99 


Gains  Told  in  Color 

Al  Tahoe,  Calif. 

Color  maps  flanked  by  photos 
marked  the  front  pages  of  seven 
special  sections  used  by  the 
Tahoe  Daily  Tribune  in  a  90- 
page  progress  edition.  The  offset- 
produced  Scripps  League  daily 
assembled  reports  by  areas  as 
well  as  by  subjects  in  its  edition 
for  a  region  which  encompasses 
five  counties  in  two  states.  Chap¬ 
man  Wentworth  is  publisher. 


NOW  AVAILABLE! 

KOLOR 
in  PARIS 

KENTUCKY 

SPOT  COLOR  WITH  TOP 
OFFSET  REPRODUCTION 
AT  MODEST  RATES 

In  the  heart  of  Kentucky's 
Blue  Grass  Region 

The  Daily  Enterprise 

PARIS,  KENTUCKY 


Small  Daily’s 
Color  Linage 
Goes  Up,  Up 

Grand  Island,  Neb, 

A  newspaper  in  a  secondary 
market  that  has  set  some  en¬ 
viable  color  records  still  avers 
there’s  real  substance  to  its  slo¬ 
gan,  ‘"one  of  America’s  most  col¬ 
orful  newspapers.’’ 

The  Grand  Island  Daily  Inde¬ 
pendent  fiv'e  years  ago  was 
fourth  in  the  nation  among  6- 
day  newspapers  in  color  linage. 
The  Nebraska  daily  then  had 
alxjut  18,000  circulation.  Ad 
Manager  Ralph  Clark  had  pro¬ 
moted  ROP  color  for  five  years 
after  the  paper  acquired  a  new 
40-page  Goss  Universal  press  in 
1957  with  color  decks. 

Ten  years  later,  Clark  is  gen¬ 
eral  manager  of  the  Independ¬ 
ent,  and  advertising  color  rec¬ 
ords  continue  to  be  set.  More 
and  more  color  is  getting  into 
the  editorial  content  of  the  pa¬ 
per,  too. 

Most  recent  color  expansion  is 
a  multicolor  “cover’’  page  for  a 
week-end  tabloid  section.  The 
first  one  printed  was  from  en¬ 
gravings  made  on  the  plant’s 
new  Electronic  Tracer  engrav¬ 
ing  machine.  The  picture,  oddly 
enough,  was  that  of  the  home  of 
a  neighbor  of  Mr.  Clark’s — 
taken  by  the  publisher,  on  35mm 
film  and  enlarged  to  8x10  size. 

Color  in  news  has  been  ex¬ 
panded  the  past  several  ^veeks, 
with  page  one  color  almost  daily 
— often  on  the  masthead,  inside 
indexes,  and  other  spots.  Color 
food  features  are  published  al¬ 
most  weekly,  often  multi-color, 
and  a  weekly  color  pattern  fea¬ 
ture  is  on  the  woman’s  pages. 

New  Record 

A  new  record  for  color  in  ad¬ 
vertising  was  set  in  1966  —  for 
the  tenth  straight  year.  One 
million  lines  of  local  color  was 
reached  on  August  14  for  the 
Nebraska  daily,  earliest  date 
ever.  It  ended  the  year  with  1,- 
594,502  lines  of  paid  local  color 
advertising.  That  represented 
slightly  over  20%  of  its  total 
local  display  linage  for  the  year 
—  still  another  record. 

Dale  Runge,  who  moved  up  to 
advertising  director  three  years 
ago  when  Clark  became  general 
manager,  has  kept  the  color  rec¬ 
ord  growing. 

Meanwhile,  Nebraska’s  “most 
colorful  newspaper”  falls  fai> 
'  ther  down  the  list  of  dailies  in 
total  linage  in  color  as  use  of 
color  expands  in  metropolitan 
(Continued  on  page  99) 


Represented  by 
Bottinelli  and  Gallagher,  Inc. 
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ROP  COLOR  LINAGE 

{Continued  from  page  98) 

DIRECTORY  OF  FOOTNOTES 
YEAR  —  IfU 


TOLEDO  . Timts  and  Blad*  did  not  publish  October  25  through  December 

31,  due  to  strike  conditions. 

TROY  . Record  (m)  and  Times-Record  (a),  sold  only  in  combination. 

Linage  of  one  edition  Record  (m))  is  shown. 

WATERBURY  . American  (e)  and  Republican  (m)  sold  only  in  combination. 

Linage  of  American  (a)  is  shown. 


ATLANTA  . Constitution  (m)  and  Journal  (e)  did  not  publish  July  8  and  f 

due  to  strike  conditions. 

BOSTON  . Globe  (e)  sold  only  in  combination  with  either  Globe  (m)  or 


Globa  (S). 

Traveler  (e)  sold  only  in  combination  with  either  Herald  (m)  or 
Herald  (S). 

Record  American  and  Advertiser  Globa  (mftS)  and  Herald 
(mftS)  did  not  publish  Mar.  7  through  Apr,  8  due  to  strike 
conditions.  Globe  (a)  and  Traveler  (e)  did  not  publish  Mar.  7 
through  Apr.  7  due  to  strike  conditions.  Globe  (e)  and  Travel¬ 
er  (a)  did  not  publish  Apr.  9  due  to  mechanical  difficulties. 


COLUMBUS . Star  Weakly  last  publication  date  Apr.  2. 

DAYTON  . Journal  Herald  did  not  publish  Nov.  I  through  Nov,  21  due  to 

strike  conditions.  News  did  not  publish  Nov,  I  through  Nov.  20 
due  to  strike  conditions. 

DETROIT  . Free  Press  did  not  publish  Sept.  12  due  to  strike  conditions. 

News  did  not  publish  Fab.  9  due  to  strike  conditions. 

ERIE  . News  (m)  and  Times  (a),  are  sold  in  optional  combination. 

The  linage  of  one  edition  Timas  (e)  is  shown, 

FORT  LAUDERDALE  ..News  This  Week  first  publication  Mar.  6. 

GLENS  FALLS  . Post  Star  (m)  and  Times  (e)  sold  only  in  combination.  Linage 

of  one  edition  Post  Star  (m)  is  shown. 

MANCHESTER  . Sunday  News  is  sold  in  optional  combination  with  the  following 

Monday  Union  Leader. 

MIAMI  . News  (S)  last  publication  date  July  24. 

NEW  YORK  . Herald  Tribune,  Journal-American  and  World-Telegram  &  Sun 


merged  affective  Apr.  25,  at  which  time  a  strike  of  these  papers 
occurred.  Subsequently  it  was  announced  on  Aug.  IS,  that  the 
Herald  Tribune  (m)  would  cease  publication.  The  World  Journal 
Tribune  (eftS)  started  publication  Sept.  12. 

Last  edition  of  the  Post  (S)  May  8.  The  evening  edition  was 
published  5  days  a  week  prior  to  May  14,  on  which  date  it 


a  aoy  papvr. 

NEWARK  . News  This  Week  first  publication  September  II, 

OMAHA  . World-Herald  (mfte),  sold  only  in  combination.  Linage  of  one 

edition  (e)  is  shown. 

PEORIA  . Journal  Star,  (etm),  sold  only  in  combination.  Linage  of  one 

edition  (e)  is  shown. 

READING  . Eagle  (e)  and  Timas  (m)  sold  only  in  combination.  Linage  of 

one  edition  Eagle  (a)  is  shown. 

RIVERSIDE  . Enterprise  (m)  and  Press  (e),  sold  in  combination.  Linage  of 

one  edition  Enterprise  (m)  is  shown. 

ROCKFORD  . Star  (m)  and  Register-Republic  (e),  sold  only  in  combination. 

Linage  of  one  edition  Star  (m)  is  shown. 

ST.  LOUIS  . Globa  Democrat  did  not  publish  October  13  and  14  due  to 

strike  conditions. 

Post  Dispatch  did  not  publish  October  12  through  16  due  to 
strike  conditions. 

SAN  BERNARDINO  ...Sun  (m)  and  Telegram  (a)  sold  in  optional  combination.  Linage 
of  one  edition  Sun  (m)  Is  shown. 


§  Includes  This  Week  Linage, 
m  Includes  Week-End  Magaiine  Linage. 
X  Includes  Family  Weakly  Linage, 
p  Includes  Parade  Linage, 
pr  Includes  Part-Run  Linage, 
fd  Published  5  days  a  weak  only. 

*  Combination  Newspapers. 


Linage  Gain 

{Continued  from  page  98) 

markets.  For  several  years  the 
Independent  published  more 
color  thaji  the  state’s  largest 
daily,  the  Omaha  World  Herald. 
But  no  more.  The  World  Herald 
is  among  the  leaders  in  color 
linage,  but  that  hasn’t  discour¬ 
aged  the  two  outstate  color 
boosters. 

As  Clark  put  it,  “We’re  still 
about  tops  in  color  for  markets 
our  size.  Our  merchants  like  it, 
our  press  crews  take  great  pride 
in  reproduction,  our  ad  staff  in 
.sales.  It  takes  a  lot  of  teamwork 
to  produce  quality  color  in  that 
quantity,  and  we  have  it.” 

The  Independent  grows  in 
color  and  it  has  other  growth 
factors.  While  Grand  Island  has 
been  growing  at  the  rate  of 
about  1,000  a  year,  and  it  now 
over  30,000,  the  Independent’s 
circulation  has  increased  to 
nearly  22,000. 


It  has  started  a  “Weekender” 
edition  which  is  complemented 
by  a  new’  full-size  6-page  comic 
section  and  the  new  tabloid 
“Heartland  of  Nebraska  Liv¬ 
ing,”  which  carries  the  color 
cover,  in  multicolor  when  press 
capacity  permits. 

Another  “most  colorful”  item. 
The  Independent  is  completing 
publication  of  a  series  of  10 
full  pages  of  promotional  ad¬ 
vertising,  in  color,  of  course. 
The  series  has  seen  a  balloon 
grow,  from  the  time  inflation 
was  started  to  nearly  ballooning 
out  of  the  page.  And  the  only 
inflation  the  series  talks  about 
is  the  growth  of  Grand  Island — 
and  the  Daily  Independent. 

• 

Hi^h  Readership 

Zenith  tested  full  color  news¬ 
paper  ads  in  1962  and  found 
83%  to  89%  of  the  readers  saw 
and  read  the  ads.  This  company 
has  been  a  heavy  user  of  ROP 
color  ever  since. 


VouCanf 
GefA/onq 
^Vfthoat  Usf 

When  you  want  to  cover  Minnesota  and/or  Wisconsin, 
you  can’t  get  along  without  us.  You  need  the  second 
largest  metro  market  to  saturate  either  state.  The  Du¬ 
luth  Herald  and  News-Tribune  is  the  only  newspaper 
that  blankets  Duluth-Superior,  the  second  market  of 
both  states. 

A  Ridder  Newspaper 

DULUTH  HERALD 

^ch)5-Crttttunc 

Duluth,  Minnesota  55801 
Represented  Nationally  by 
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1966  ROP  COLOR  LINAGE 

Figures  Supplied  by  Publishers 


Local  National 

ALAtAMA 


Anniston 
The  Anniston 


Star-e  . 

324,380 

79,870 

Decatur 

Dally-eS  . 

337,750 

92,104 

Huntsville 

Time$*e  . 

1 ,289,260 

141,568 

Montgomery 
Advertiser-m  .. 

566,902 

221,604 

Alabama 
Journal-e  ... 

566,902 

221.604 

Advertlser- 
Journal-S  ... 

1 17,222 

9,510 

Tuscaloosa 

News-eS  . 

310,464 

79,254 

ARIZONA 

Tucson 

Arizona  Star-m  863,145 

337,053 

Citizen-e  . 

985,344 

408,535 

Arizona  Star-S  . 

139.958 

92,185 

Yuma 

Sun*6  . 

89,810 

134,250 

Burbank 

Review-e  .  20,160 

Canriarlllo 

New5*m  .  !05.840 

Chico 

Enterprise- 

Record-e  ....  492.369 

Corona 

Independent-e  14.840 

Davis 

Enterprise-e  ...  5,120 

Escondido 

Times* 

Advocate-e  .  247,422 

Fullerton 

News  Tribune-e  182.319 

Grass  Valley 

Unlon-e  .  21462 

Hanford 

Sentinel-e  .  35.280 

Indio 

News-e  .  141.120 

Merced 

Sun-Star-e  .  98.588 

Monrovia 

News-Post-e  ...  157.368 

Monterey 

Monterey 


Alameda 

Times  Star*m  .  122,620 

Anaheim 

Bulletin*e  .  509.873 


NOW . .  . 

✓  ROP  COLOR 
/  SPECTACOLOR 

V  HI-FI 

Helps  You  Sell  The 
Fastest  Growing 
Market  On  The 
Eastern  Seaboard 


San  Fernando  Valley 
(Van  Nuys) 

Valiev  News  and 

Green  Sheet-e  1,355,604 
San  Luis  Obispo 
Teleqram- 

Trltjune-e  _  172,088 

San  Mateo 

TImes-e  .  NA 

Santa  Ana 

RegIster-meS  ..  634,886 

Santa  Barbara 
News-Press-eS  .  723,561 

Santa  Cruz 

Sentinel-e  .  468,888 

Santa  Maria 

Times-e  .  120,304 

Santa  Monica 

Outlook-e  .  389,847 

Santa  Paula 

Chronicle-e  ...  47,600 

Santa  Rosa 
Press 

Democrat-eS.  1,051,148 

Terrance 
South  Bay 

Breeze-e  _  741,188 

Tulare 

Advance- 

Reqlster-e  ...  350,658 

Turlock 


Valleio 

Tlmes-HerjId-m 

News- 


Fayetteville 

Peninsula 

Northwest 

Herald-e  .... 

792,120 

74,332 

Arkansas 

Newport  Beach- 

Times-e  .... 

.  151,879 

3,332 

Costa  Mesa 

Hope 

Orange  Coast 

Starve  . 

6,020 

3.066 

Daily  Pilot-e. 

904,008 

62,132 

Little  Rock 

Redding 

Arkansas 

Record* 

Democrat-e 

.  1,305,690 

373,338 

Searchlight  e 

549,528 

117,157 

Arkansas 

Redwood  City 

Democrat-S  , 

.  CJ9.450 

7,600 

TrIbune-e  . 

685,930 

41,020 

Pine  Bluff 

Richmond 

Commercial-e  , 

.  205,996 

53,872 

Independent  e  . 

617,946 

45,906 

Commercial-S  , 

85.344 

2.184 

Salinas 

Sprindale 

Californian-c  .. 

1,172,930 

1 10,484 

News-e  . 

94,458 

San  Clemente 

Sun-Post-e  - 

23,618 

ANO  ■AOCKTON  TIMIt 

92%  Coverage  City  Zone 

75%  Coverage  Metropolitan 
Area 

GET  THE  FACTS 

Full  DEMOGRAPHIC  DATA  avail¬ 
able  ...  call  Art  Dunford,  Natl. 
Adv.  Mgr.  at  the  Enterprise  or  your 
nearest 

julius  MATHEWS  representative 


SPECTaCOLOR 
HI-FI  COLOR 
SPOT  and  FULL 
COLOR  .  .  . 

®l)e  Si'xon 
Abetting 
®eltgrapf) 

DIXON,  ILLINOIS 

Phone  collect:  81S,  284-2222 


Chronicle  e  . 
Tlmes-Herald-S. 
Watsonville 
Register- 
Paiaronlan-e  . 
Willows 

Journal-e  . 


Local  National 
27,982  63,720 


sn-e  .  490,098 

.  24,080 

COLORADO 


Colorado  Springs 
Gazette 
Telegraph-e 
Durango 

Herald-e  . 

Durango- 

Cortez 

Herald-S  ... 
Fort  Collins 
Coloradoan-e 
Grand  Junction 

Sentinel-e  _ 

Sentlnel-S  _ 

Greenley 

Trlbune-e  . 

La  Junta 
Tribune- 
Democrat-e 
Pueblo 
Chleftalnm 
Star-Journal-e. . 
Star-Journal  & 
Chleftaln-S  . 
Rocky  Ford 

Gazette-e  _ 

Sterling 

Journal- 

Advocate-e 


>te-e  .  751,632 

CONNECTICUT 


Bridgeport 
Telegram-m  ... 

Post-e  . 

Bristol 

Press-e  . 

Meriden 

Record-m  . 

Journal-e  . 

Middletown 

Press-e  . 

New  Britain 

Herald-e  . 

New  London 

The  Day-e . 

Stamford 
Advocate-e  ... 
Torrington 

Register-e  _ 

Waterbury 

Republican-m  . 
American-e  ... 
Republican-S  . 


Wilmington 
News-m  & 
Journal-e 


...  609,500 

FLORIDA 


47,600 

12,242 

Bradenton 

Herald-e  . 

Herald-S  . 

60,620 

46,704 

1.051,148 

115,183 

Daytona  Beach 

Journal-m  . 

News-e  . 

678,993 

664.804 

741,188 

59,108 

News-Journal-S. 
Fort  Myers 
News-Press-mS.. 

167,972 

317,016 

350,658 

19,838 

Gainesville 

Sun-e  . 

370,888 

103,040 

5,012 

Sun-S  . 

Homestead- 

58,940 

Florida  City 
South  Dade 


DAILY  AND 
SUNDAY 


FUU  R.  0. 
COLOR 

SPEQuCOLOR  & 
HI-FI  MONDAYS 

Color  Advertising  In 

SIMDAY  COMia 

ASBURY  PARK 

DDrCC  ASBURY  PARK 
mCaJ  NEW  JERSEY 
PHONE  COUKT  201-n4-7000 


Local  National 


News 

Leader-e  .... 
Lakeland 


The  Ledger-e  . 

1,030,666 

63,756 

The  Ledger*S  . 
Leesburg 
Commercial*®  . 

26,642 

3,024 

104,216 

3.024 

Marianna 

Jackson  County 

Florldan-m  .. 

4,032 

Panama  City 

News*m  . 

43,232 

12.516 

Herald-e  . 

42,686 

12.376 

News-Herald-S. 

30,702 

14.376 

Sanford 

Herald-e  . 

272,846* 

*Cotor  available 

since  June  |966 

only. 

Tallahassee 

Democraf-e  ... 

359,464 

54,572 

Democrat-S  ... 

60,662 

West  Palm  Beach 

Post*m  . 

648,578 

146,454 

Times-e  . 

641,578 

147.446 

Post-Times-S  .. 

280,238 

35,070 

GEORGIA 

Columbus 

Enqulrer*m  .... 

321.452 

158,560 

Ledger-e  . 

321.452 

158,560 

Ledger- 
Enquirer-S  ... 
Cordele 

Dispatch-e  .... 
Dalton 

Citizen  News-e. 


17,362  25,870 


Gainesville 

TImes-e  . 

138.850 

12,000 

Marietta 

Journat  e  . 

83,214 

2,612 

Journal-S  . 

10,422 

840 

Valdosta, 

Times-e  . 

217,882 

4.816 

Waycross 

Journal-Herald-e  125,034 

10,444 

IDAHO 

Boise 

Statesman-me. . 

1,118,946 

Idaho  Falls 

Post- 

Reglster-meS. 

596,134 

32,606 

Lewiston 

Tribune-m  . 

285,306 

32,634 

Tribune-S  . 

80,472 

3,360 

Moscow 

Idahonian-e  ... 

144,158 

26,362 

Pocatello 

Idaho  State 
Journal-e  .... 

375,718 

25.130 

Idaho  State 
Journal-S 

116,060 

3,353 

ILLINOIS 

Alton 

Telegraph-e  ... 

116,214 

39,63t 

Centralia 
SentineleS  .... 

141,760 

6,400 

Champaign-Urbana 

55,104 

Courier-e  . 

144,424 

Courler-S  . 

27,706 

Chicago 

Calumet-e  .... 

156,520 

Chicago 

Chicaqg’s 
American-e  . 

283,238 

677,706 

Chicago's 
American-S  . 

189,003 

27,280 

DeKalb 

Chrcnicle-e  .... 

203,084 

10,878 

East  St.  Louis 
Metro-East 
Journal-eexsat 

46,816 

17,920 

Metro-East 
Journal-S  ... 

15,988 

Freeport 

Journal- 
Standard-e  .. 

528,290 

43,246 

Galesburg 

Register-Mail-e. 

274,596 

38.0C3 

Harrisburg 
Reglster-e  . 

52,015 

Kankakee 
Journal-eS . 

461,006 

44,759 

Kewanee 
Star-Courler-e  . 

346,752 

14,448 

La  Salle 
News-Tribune-e. 

198.912 

16,114 

Mattoon 

Journal- 
Gazettee  .... 

240,296 

12,813 

Moline 

Dispatch*e . 

1,018,010 

218,432 

Monmouth 

Review  Atlas-e. 

74.095 

4,452 

Quincy 

Herald-Whig-e. . 

347,970 

53,060 

Robinson 

News-e  . 

109,984 

6,832 

Rock  Island 

Arqus-e  . 

1,079,400 

218,503 

Waukegan 

News  Sune  ... 

767,418 

28,864 
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Local  National 


Local  National 


Local  National 
INDIANA 


40,502 

756 

Herald-m  . 

531.356 

024 

Bullebn  e . 

Bedford 

531,356 

40,502 

024 

Tirries  Mali  c 

81,858 

17,144 

Herald-Times-S. 

Columbus 

10,290 

Republican-e  .. 
Connersville 

366,940 

23,100 

■ 

News-Examiner  e 
Crawfordsville 

82,173 

7,600 

376 

Journal  Review  e 
Elkhart 

55.608 

4,032 

9M 

Truth-e  . 

Jasper 

210,021 

49,238 

Herald  e  . 

Kokomo 

66,738 

16,254 

572 

Tribune  e  . 

Lafayette 

Journal  and 

759,486 

35,674 

454 

448 

Courler-e - 

New  Castle 

1,428,196 

84,676 

)7C 

Courler-TImcs-e. 
1  Noblesville 

121,296 

Ledger-e  . 

Plymouth 

113,848 

7,000 

>60 

Pilot-News-e 

Portland 

Commercial- 

15,260 

4,120 

70 

Revlew-e  _ 

Rushville 
R^ublican  & 

227,640 

10,024 

no 

'  telegram-e  . . 

Seymour 

7,056 

7,000 

32 

Tribune-e  . 

Shelbyville 

158,900 

23,828 

no 

News  e  . 

Terre  Haute 

348,222 

5.446 

12 

140 

16 

Star-m  . 

664,538 

82,250 

Tribune  e  . 

664,538 

82,250 

Tribune-Star-S. . 
Washington 

24,402 

3,752 

Times-Herald-e. 

21,148 

980 

44 

IOWA 

Ames 

Tribune-e . 

Boone 

News* 

38,021 

7,630 

Republican-e. 

Carroll 

83,041 

5,390 

06 

Times  Herald-e. 
Cedar  Rapids 

69,958 

8,112 

34 

Gazette-eS  _ 

Clinton 

1,624.308 

186,801 

60 

1 

Herald-e  . 

1  Council  Bluffs 

410,963 

38,110 

62 

Nonparell-e  ... 
Davenport 

Times- 

751,170 

72,866 

iO 

Democraf-m  . 
Times- 

674.606 

214,349 

3 

Democrat-e  . 
Times- 

893,657 

231,315 

Democrat-S  . 
Dubuque 

Teleg  raph- 

396,320 

44,375 

4 

Herald-e  _ 

Teleg  raph- 

612,402 

74,970 

n 

Herald-S  _ 

Fort  Madison 

219,170 

9,156 

4 

Democrat-e  ... 
Keokuk 

235,956 

Gate  City-e  ... 
Le  Mars 

835,036 

2,290 

Sentinel-e  . 

Marshalltown 

Times- 

218,064 

6 

[) 

Republican-e. 
Mason  City 

Globe- 

321,832 

8,022 

Gazette-e  . . . 
Muscatine 

731,948 

42,926 

Journal-e  . 

Oskaloosa 

732,158 

44,879 

i 

Herald-e  . 

Spencer 

5,704 

3,000 

1 

Reporter-e  ..  .. 

94,976 

1,344 

■T 

■  Waterloo 

1 

Courler-eS  .... 

1,040,830 

140,479 

T 


KANSAS 


Atchison 

^Globes  .  227, 3M 

Danville 

Advocate 

Messenger-e..  153, 7t8 
cl  Dorado 

^Times-e  .  141,078 

Emporia 

Gazette-e  .  78,232 

Great  Bend 
Tribune. 

Press-eS  .  380,296 

Hays 

News-eS .  333,382 

Hutchinson 

News-me  .  390,292 

Junction  City 

„  Union-e  .  250,677 

Kansas  City 

Kansan-eS  _  614,579 

Lawrence 

Journal- 

World-e  ....  177.422 


3,950 

37,264 

5.040 

12,040 

20,384 

17,332 

88.284 

9,940 

27,111 


Liberal 

Southwest 


Times  e  . 

Manhattan 

81,116 

8,750 

Mercury-e  _ 

Newton 

27,076 

1,983 

Kansan-e  . 

Olathe 

121,318 

3,024 

News-m  . 

Pratt 

132,062 

NA 

Tribune-e  . 

Topeka 

26.266 

1,960 

Capital-m  . 

258,608 

140.826 

State  Journal-e 
Capital- 

249,126 

136,864 

Journal  s  .... 

73,535 

19,449 

KENTUCKY 

Henderson 

Gleaner- 

Journal-mS 

ex.mon . 

Hopkinsville 

Kentucky 

363,202 

18.862 

New  Era  e  . . . 

281,862 

• 

*Natlonal  included 
Lexington 

in  Local 

Herald-m  . 

184.809 

189,064 

Leader-e  . 

Herald. 

184.809 

189,064 

Leader-S  _ 

Louisville 

Courier- 

20,356 

6,272 

Journal-m  . .  . 

513.488 

562,476 

TImes-e  . 

Courier-Journal 

617.260 

550,984 

&  Times-S  . . . 

162.330 

23,200 

NOIb:  Converted 
col.  basis. 
Madisonville 

from  6 

col.  to  8 

Messenger  e  . . . 
Middlesboro 

64,358 

12,082 

News-e  . 

199,822 

16.688 

LOUISIANA 

Baton  Rouge 

Advocate-m  ... 
State- 

511,751 

155,101 

Times-e  . 

511,751 

155,101 

Advocate-S  .  . 
Hammond 

327,551 

24,610 

Star-e  . 

Jennings 

218,764 

9,128 

News-e  . 

68,474 

15,022 

Monroe 


Wortd-m  ..... 

149.443 

83,823 

News  Star  e 

149,443 

83,823 

Worlds  . 

.  228,143 

7.055 

Opelousas 

World-e  . . 

50,200 

18,536 

Worlds  .  70,200 


MAINE 


Biddeford 
Biddeford-Saco 
Journal-e  ... 

159,901 

7,963 

Portland 

Press- 

Herald-all  day 

160,277 

190,326 

Tclegram-S  .... 

73,401 

24,692 

MARYLAND 

Frederick 

Post-m  . * 

■1,200,000 

•300.000 

News-e  . * 

■1.200,000 

•300,000 

•Estimated 
Hagerstown 
Herald-m  .... 

235,221 

31,402 

Mail-e  . 

235  221 

31,402 

Salisbury 

Times-e  . 

295,036 

60,410 

MASSACHUSETTS 


Brockton 


Enterprise-e  . . 
Gardner 

142,506 

70,778 

News-e  . 

Greenfield 

26,726 

Recorder-e  . . . 
North  Adams 

1,123,080 

399,840 

Transcript-e  .. 
Northampton 
Hampshire 

91,056 

Gazette-e 

3,135 

5,040 

NOTE:  Color 

8,  1966. 

Pittsfield 

Berkshire 

press  inslalled  Oct, 

Eaqie-e  . 
Quincy 

Patriot 

425,040 

93,548 

Ledger-e 

Salem 

202,454 

55,311 

News-e  . 

Taunfon 

39,424 

15,148 

Gazette-e 

49,411 

36,702 

(Conthiited 

orr  pdf/e 

102) 

don’t 

whisper 


Nothing  shouts  louder  than 


SpectaCoior 

Springiieid 

Qravura 


Fortify  editorial  impact 
with  the  excitement  of 
multi-color  gravure  . . .  Make 
readers  out  of  “scanners”. 

Spmiwfkid  Smwih 

SpectbColor 

puts  magazine  quality  and 
reader-arresting  beauty  on 
your  pages . . .  provides 
additional  drama  for 
special  or  seasonal  features. 
Even  on  short  runs  our 
prices  are  right ...  our 
quality  hard  to  match  . . . 

our  service  is  tops. 
We’re  ready  to  prove  it 
to  you— 'phone  now. 


SPRINGFIELD 

GRAVURE  CORPOMTIOII 


1940  Commerce  Road,  Sprintfield,  Ohio  45501 
Plwne:  513-325-2491  Dept.  54 

In  New  Yorii:  52  Vanderbilt  Avenue 
Phone:  212-689-6796 


8,232 


■if 


Metrecal  Ad 
Given  New 
Color  Format 

Mead  Johnson  recently  made 
unusual  use  of  ROP  newspaper 
color  in  13  Canadian  newspapers 
covering  12  markets. 

The  product  promoted  in  a 
$60, 000-purchase  of  newspaper 
space  was  Metrecal  dietar>' 
drink.  Handled  by  Ogilvy  & 
Mather,  Toronto,  the  campaign 
utilized  successive  right-hand 
pages.  Ads  in  864-line  format 
(approximately  one-third  of  a 
page)  were  imposed  in  the  lower 
half  of  the  page. 

Running  across  the  full  width, 
the  first  ad  page  —  with  mini¬ 
mum  copy  but  maximum  illus¬ 
tration  —  showed  ten  glasses  of 
Metrecal,  all  flavors  being  por¬ 
trayed  in  the  appropriate  color. 

Having  gained  reader  atten¬ 
tion  with  the  color  splash,  a 
small  “key-line”  at  the  foot  of 
the  ad  noted:  “Now  turn  page 
for  a  pleasant  surprise!”  On  the 
succeeding  page,  the  second  ad 
identical  in  size  and  format 
used  color  illustrations  to  intro¬ 


duce  two  new  flavors:  Chocolate 
Malted  and  Strawberry'. 

^Really  Rang  the  Bril' 

Copy  at  left  —  headlined 
“Now  there  are  12”  —  described 
the  whole  range  of  flavors,  gave 
slimming  advice  and  offered 
“twelve  appetizing  menus  for 
the  Metrecal  Slimming  plan,”  on 
written  request. 

Paul  Carder,  O&M  executive 
on  the  account,  told  E&P:  “This 
ad  really  rang  the  bell,  we  got 
twice  the  response  on  the  offer 
than  previous  offers  made  in 
non-color  ads.  Additionally,  this 
is  the  first  time  that  this  kind  of 
color  space  has  been  used  on 
succeeding  right  hand  pages  in 
Canadian  dailies. 

“At  O&M,  we’re  more  than 
pleased  with  results,  both  from 
the  standpoint  of  reader  atten¬ 
tion  gained  and  color  printing 
quality  obtained.  This  is  a  good 
example  of  newspaper  color, 
backed  by  television,  fulfilling 
exactly  the  right  product  need; 
and  it  wasn’t  easy  for  some  of 
the  papers  concerned  to  give  us 
this  particular  format,  some  had 
to  rearrange  their  printing 
schedules  to  give  us  the  succeed¬ 
ing  color  pages  in  the  positions 
we  wanted.” 


ROP  Color  Linage 

(Continued  from  page  101) 

Local  National 
MICHIGAN 

Ann  Arbor 


News-e  . 

198,114 

97,354 

Bad  Axe 

Huron  Daily 
Tribune-e  ... 

19,222 

Battle  Creek 
Enquirer  and 
News-eS  _ 

l,66S,580 

98,700 

Benton  Harbor  & 
St.  Joseph 
News-Palladium 

■e 

and  Herald- 
Press-e  _ 

400,442 

6,339 

Cheboygan 
TrIbune-e  . 

47,040 

2,352 

Hint 

Journal-eS  .... 

992,155 

383,925 

Grand  Haven 
Tribune-e  . 

61,705 

11,924 

Hillsdale 

News-e  . 

15,680 

174,750 

Iron  Mountain 
News-e  . 

45,864 

17,353 

Ironwood 

Globe-e  . 

104,888 

19,650 

Jackson 

Citizen 

Patriot-e  .... 

415,604 

123,503 

Citizen 

Patriot-S  . . . 

198,436 

Lansing 

State  Journal-eS  2,417,296 

381,584 

Manistee 

News 

Advocate-e  . 

34,188 

8,000 

Muskegon 
Chronicle-e  ... 

390,915 

103,530 

Owosso 

Argus  Press  e  . 

57,384 

24,916 

Petoskey 

News-Review-e 

48,160 

12,000 

Pontiac 

Press-e  . 

1,053,826 

198,990 

Port  Huron 

Timet  Heratd^e 

446,726 

75,097 

Times  Herald-S 

33,950 

Saginaw 

News-eS  . 

829,347 

264,849 

MINNESOTA 

Bralnerd 

Dispatch-e  .... 

11,480 

6,75C 

Duluth 

News-Tribune-m 

269.794 

130,041 

Herald-e  . 

299,222 

130,041 

News-Tribune-S. 

397,013 

66,805 

Fairmont 

Sentinel-e  . 

163,884 

27,887 

HIbbing 

TrIbune-e  . 

126,588 

9,464 

New  Ulm 

JournaUe  . 

259,364 

11,438 

Review  Journal-S 

44,086 

Owatonna 

People's 

Press-mS  .... 

71,750 

18,201 

Red  Wing 
Republican 
Eagle-e  — 

36,414 

11,892 

Rochester 
Post-Bulletin-e  . 

806.834 

104,944 

Willmar 

West  Central 
Tribune-e  .... 

128.900 

20,958 

Winona 

New$-e  . 

88.850 

31,990 

News-S  . 

50,600 

MISSISSIPPI 

Clarksdale 

Press  Register-e 

240,768 

24,000 

MISSOURI 

Carthage 

Press-e  . 

37,604 

Chlllicothc 
Constltution- 
Tribune-e  _ 

85,960 

5,000 

Flat  River 

JournaUe  . 

59,500 

7,140 

Jefferson  City 
Capital  News-m 

32,774 

39,326 

Post  Tribune-e. 

32,774 

39,326 

News  and 
Tribune-S  _ 

18.446 

Joplin 

Globe-m  . 

113,036 

45,981 

News  Herald-e. 

134,134 

51,456 

Globe-S  . 

135,268 

6,475 

Kennett 

Democrat-e  ... 

128,392 

18,764 

Moberly 

Monitor-lndex-e 

8,806 

Neosho 

News-e  . 

51,492 

St.  Joseph 
Gazette-m  . 

63,315 

90,649 

News-Press-e  .. 

290,731 

96,473 

News-Press-S  .. 

34,300 

10,427 

St.  Louis 


Local 

National 

Post-Dispatch-e. 

766,522 

564,816 

Post-Dispatch-S. 

Sedalla 

653,918 

138,2:8 

Capital-m  . 

46,296 

8,634 

Democrat-e  ... 
Democrat- 

46,296 

8.684 

Capita  l-S  ... 
Springfield 

Leader  and 

14,304 

Press  . 

News  and 

311,360 

162,357 

Leader  . 

Warrensburg 

129,864 

16,869 

Star-Journal-e  . 
West  Plains 

40,194 

Quiii-e  . 

7,860 

4,256 

NEBRASKA 

Columbus 

Telegram-e  ... 
Grand  Island 

451,080 

17.834 

Independent-e  . 
Holdrege 

1,594,502 

43,043 

Citizen-e  . 

Lincoln 

107,600 

9,403 

Star-m  . 

1,021,055 

230,755 

Journal-e  . 

Journal  & 

1,021,044 

230,755 

Star-S  . 

McCook 

362,240 

27,180 

Gazette-e  . 

Nebraska  City 

787,056 

72,350 

News-Press-e  .. 
Norfolk 

160,496 

5,796 

News-e  . 

North  Platte 

177,477 

89,003 

Telegraph-e  ... 
Scottsoluff 

229,124 

43,862 

Star-Herald-m  . 

5,603,129 

388.836 

Star-Herald-S  . 
York 

33,923 

News*Time$-e  .. 

134,274 

9,252 

NEVADA 

Carson  City 

Nevada 

Appeal-e  .... 
Nevada 

34,944 

9,464 

Appeal-S  .... 
Las  Vegas 

3,276 

1,204 

Sun-m  . 

698,204 

27,696 

Sun-S  . 

195,976 

1,200 

NEW  HAMPSHIRE 

Keene 

Sentinel-e  . 

Laconia 

78,680 

4,984 

Citizen-a  . 

Lebanon 

9,786 

Valley  News-e  . 
Manchester 

Union 

10,794 

8,904 

Leader-all  day 
N.H.  Sunday 

408,631 

168,462 

News-S  . 

Nashua 

59,071 

33,937 

Telegraph-e  ... 
Portsmouth 

125,195 

20,327 

Herald-e  . 

132,558 

32,730 

NEW  JERSEY 

Asbury  Park 

Press-eS  . . 

New  Brunswick 

170,160 

130,345 

Home  News-eS 
Passaic 

325,274 

97,872 

Herald-News-e. 

Paterson 

103,081 

186,362 

News-all  day  .. 
Red  Bank 

113,862 

265,673 

Register-e  .... 
Vineland 

63,070 

18,610 

Times  Journal-e 
Willingboro 
Burlington 

County 

251,167 

142,209 

TImes-e  . 

Woodbury 

139,200 

28,066 

NEW  MEXICO 


Artesla 

Press-eS  _ 

Clovis 

...  37,219 

5,635 

News  Journal 
Farmington 

-eS  5,713,428 

359,424 

28,056 

TImes-eS  ... 
Gallup 

...  218,190 

Independent-e..  29,379 

Tucumcari 

News-e  . 

47,040 

NEW  YORK 

Amsterdam 
Recorder-e  . 
Binghamton 

6,804 

11,000 

Press-eS  _ 

Catsklll 

...  508,130 

256,564 

Ma:i.»  _ 

7 

Corning 

Leader-e  .  l3,896'/2  t,5l9 

Dunkirk 

Observer-e  _  69,734  8,600 

Ithaca 


Why  do  we  pamper  our 
color  work? 


To  bring 
you  extra  green. 


Another  way  we  make  things  greener: 
92%  coverage  of  the  Troy  City  Zone. 
And  circulation  that  reaches  5  counties 
and  two  states.  Pampered  reproduction, 
plus  Market,  plus  coverage  makes  a  selling 
combination  you  can’t  beat  in  the  Tri-City 
Metro  Area. 


Troy  City  Zone 
Coverage  —  92% 


Combined  City  & 
Retail  Trade  Zone 
—  68.4% 


ABC  Net  Paid  Circulation  —  51,008 
(February,  1967) 

THE  RECORD  NEWSPAPERS 

Troy.  N.  Y.  12181 

The  TROY  RECORD  The  TIMES  RECORD 

(Morning)  (Evening) 

For  full  information,  call  collect  (518)  272-2000,  Ext.  205 
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Local  National 

Journal-e  . 

468,034 

40,903 

Jamestown 

Post-Journal-c  . 

652,085 

52,345 

Kingston 

Freeman-e  .... 

358,078 

25,436 

Lockport 

Union-Sun  and 
Journal-e  .... 

215,040 

27,188 

New  York 

Women's  Wear 
Dailyd  ex  sat  5 

264,375 

New  York 

Daily  News 
Record'd  ex  sat  S 

239,623 

New  York  _ 

Home  Furnishings 
Daily-d  ex  sat  S 

283,500 

Ogdensburg 
Journal*e  . 

24,080 

2,064 

Oneida 

Dispatch-e  .... 

20,272 

21,008 

Oneonta 

Star-m  . 

68,614 

17,300 

Oswego-FuMton 
Palladium- 
Times-e  . 

14,630 

25,823 

Plattsburgh 

Press- 

Republlcen-m 

149,772 

30,926 

Port  Jervis 

Union  Gazette-e 

8,764 

3,600 

Rome 

Sentlnel-e  . 

205,464 

54,129 

Staten  Island 
Advance-eS  ... 

130,826 

271,080 

NORTH  CAROLINA 

Burlington 
Times-News-e  .. 

129,486 

50,386 

Concord 

Tribune-eS  .... 

93,338 

10,117 

Elizabeth  City 
Advance-e  .... 

2,645,036 

302,302 

Goldsboro 
News-Argus-e  . 

229,572 

12,000 

Greensboro 

News-m  . 

935,962 

224,036 

Record -e  . 

941,721 

216,216 

News-S  . 

• 

• 

•NOTE:  Sunday  Included  in  morn- 


Ing  linage. 

NOTE:  Classified 

Included 

In  local 

linage. 

Greenville 
Reflector-e  .... 

133,154 

7,056 

Hickory 

Record-e  . 

115,486 

42,644 

New  Bern 
Sun-Journel-e  .. 

9,688 

2,000 

Roanoke  Rapids 
Herald-e  . 

45,570 

7,208 

Herald-S  . 

19,544 

Sanford 

Herald-e  . 

89,376 

Wilmington 

Star-Ncws-meS.. 

251,037 

42,938 

Wilson 

Times-e  . 

114,548 

2,000 

NORTH  DAKOTA 

Bismerck 

Tribune  e  . 

418,138 

39,694 

Fargo 

Forum-meS  .... 

1,119,199 

165,111 

Grand  Forks 
Herald-e  . 

319,536 

82,957 

Herald-S  . 

188,034 

Minot 

News-e  . 

471,926 

54,132 

OHIO 

Ashland 

Times-Gaiette-e  87.710  12,570 

Bowling  Green 
Sentinel 

Tribune-e  ....  2,362  1,200 

Canton 

Repository-eS  .  839,888  362,726 

Circleville 

Herald-e  .  48,720  26,816 

Cleveland 

Plain  Dealer-m. *1,095,505  *752,522 

Plain  Dealer-S.*  409.168  *118,920 

•Includes  Automotive  and  Classified. 
East  Liverpool 


;  Review-e  . 

1  Elyria 

160,972 

28,772 

Chronicle- 

[  Telegram-e  .. 

,  Fairborn 

560,882 

41,631 

1  Herald-e  . 

Fostoria 

24,080 

4,816 

Review  Times-e. 
Fremont 

20,041 

4,200 

News- 

Messenger-e  . 
Kent-Ravenna 

279,846 

7,238 

Record- 

Courier  e  .... 

401,336 

24,058 

Kenton 

34,580 

2,562 

Lorain 

Journal-e  . 

Mansfield 

459,130 

78,161 

News  Journal-e 

598,404 

140,504 

News  Journal-S 

150,364 

1,496 

EDITOR  at  PUBLISHE 


Local  National 

Marietta 

Times-e  .  235,596*  25,595 

•Classified  included  in  Local. 
Marion 


Star-e  . 

Medina 

Medina  County 
Gazette  Leader 

150,150 

35,160 

Post-e  . 

Mount  Vernon 

63,266 

18,694 

News-e  . 

Newark 

188,160 

11,760 

Advocate*e  . . . 
New  Philadelphia 

359,394 

12,320 

TImes-e  . 

Niles 

74,088 

15,792 

Times-e  . 

Norwalk 

281,092 

1,225 

Reficctor-e  .... 
Portsmouth 

31,482 

1,264 

Times-e  . 

Salem 

193,452 

67,569 

News-e  . 

Sandusky 

49,000 

8,000 

Register-e  . 

Steubenville 

104,958 

32,928 

Herald-Star-e 

Tiffin 

Advertiser- 

327,414 

65,859 

Trlbune-e 

Van  Wert 

74,536 

3,660 

Times-Bulletin-e 

17,864 

1,200 

Washington  Court 
Record 

House 

Herald-e  .... 
Willoughby 

52,150 

14,236 

News-Herald-e. 

Xenia 

125,216 

9,632 

Gazette-e  . 

Zanesville 

Times 

100,618 

15,960 

Recorder-mS. 

346,808 

32,480 

OKLAHOMA 

Ada 

News-e  . 

30,016 

News-S  . 

Bartlesville 

Examiner- 

28,546 

3,646 

Enterprise-e  . 
Examiner- 

105,472 

17,850 

Enterprise-S  . 
Duncan 

70,888 

Banner-e  . 

165,060 

6,146 

Banner-S  . 

Enid 

60,382 

News-m  . 

41,160 

23,604 

Eagle-e  . 

47,754 

22,120 

News-S  . 

McAlester 

41,272 

2,352 

News-Capltal-e. 

Norman 

28,854 

Transcript-e  ... 

173,754 

3,234 

Transcript-S  ... 
Pauls  Valley 

255,668 

Oemocrat-e  ... 

24,983 

1,000 

Democrat-S  . . . 
Seminole 

17,234 

Producer-e  .... 

14,112 

Producer-S 

Shawnee 

34,916 

New$-Star-m 

Tulsa 

250,586 

2,352 

World-m  . 

670,539 

474,279 

Tribune-e  . 

670,539 

474,279 

World-S  . 

425,694 

60,923 

OREGON 

Albany 

Democrat. 

Herald-e  .... 
Astoria 

239,120 

45,271 

Astorlan-e  .... 
Coos  Bay 

56,448 

54.096 

World  . 

Corvallis 

330,820 

26,684 

Gazette  Times-e 
Eugene 

Register- 

499,961 

25,911 

Guard-eS  .... 
Grants  Pass 

1.393,896 

233,366 

Courier-e  . 

Klamath  Falls 
Herald  and 

386,708 

20,580 

News-e  . 

Herald  and 

443,100 

54,145 

News-S  . 

La  Grande 

38,248 

9,954 

Observer-e*  . . . 

34,314 

9,263 

*Color  available  beg.  Sept. 
Medford 

1966. 

Mail  Tribune-e. 

1,043,252 

80,206 

Mail  Tribune-S. 
Pendleton 

East 

124,908 

8,428 

Oregonlan-m. 

Salem 

Oregon 

200,984 

33,334 

Statesman-mS. 

Capital 

643,532 

182,588 

Journal-e  _ 

637,512 

180,068 

PENNSYLVANIA 

Allentown 

Call-m  .  671,958  228,382 

for  March  25,  1967 


Local  National 

Chronicle-e  ... 
Call- 

670.754 

225,134 

Chronlcle-S  . 
Altoona 

461,916 

2,408 

Mirror-e  . 

Beaver 

Beaver  County 

147,037 

150,106 

TImes-m  .... 
Bloomsburg 

248.952 

40,200 

Press-m  . 

Bristol-Levittown 
Bucks  County 
Courier 

38,752 

20,230 

Times-e  . 

Chambersburg 

408,000 

19,072 

Public  Opinion-e 
Doylestown 

163,352 

24,640 

Intelllgencer-e  . 
DuBois 

Courier- 

176,176 

21,840 

Express-e  ... 
Easton 

12,306 

14,682 

Express-e  . 

Ellwood  City 

738,766 

117,776 

Ledqer-e  . 

Greensburg 

Tribune- 

117,824 

2,212 

Review-all  day 
Greenville 

Record- 

279,916 

25,906 

Argus-e  . 

Hanover 

66,990 

14,952 

Sun-e  . 

Harrisburg 

News-e  &  Patriot- 

187.880 

22,852 

News-S  . 

Jeannette 

News- 

627,424 

223,412 

Dispatch-e  .. 
Johnstown 

Tribune- 

Democrat- 

48,104 

12,390 

all  day  . 

Lancaster 

Intelligencer 

Journal-New 

229,474 

135,989 

Era-me  . 

1,099,483 

221,601 

News-S  . 

Lansdale 

North  Penn 

238,597 

14,506 

Reporter-e  . . 
Lebanon 

59,576 

16,312 

News-e  . 

Lewistown 

353,291 

27,282 

Sentinel-e  . 

98,784 

12,000 

{Continued  on  page  104) 

Call  For 
Color  In 


Paducah 

R.O.P.  full  COLOR 
DAILY  and  SUNDAY 
SPECTACOLOR  and 
HI-FI  MONDAYS. 

in  the 

democrat 

PADUCAH,  KENTUCKY 

Represented  by 

JANN  &  KELLEY 


In  One  of  America's 

Most  Colorful 

Secondary  Market 
Newspapers  .  .  . 

1,59 

4,50 

2  That's  Right! 
1,594,502 

LINES  OF  LOCAL 

COLOR 

in  1966 ...  in 

OllirdraniilBittnIi 

Sailglnlirprnjirnt 

GRAND 
ISLAND 

Full  or  Spot  Color 
Any  Weekday 
Except  Wednesday 

(Food  day,  color  capacity 
presently  limited) 

99.4%  City  Coverage 
66.2%  7-County  Trade  Area 

The  Daily  Newspaper  in 
22,000  Central  Nebraska  Homes 

A  STAUFFER  PUBLICATION 

NELSON  ROBERTS  &  ASSOCIATES 
National  Representative 

New  .  ,  .  in  '67 

Weokender 

with  LIVING  Tabloid 
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{Continued  from  pof/e  lO.'t) 

Local  National 

Lock  Haven 


Express-*  . 

148,112 

25,650 

Monessen 

Valiev 

Independent  e 

87,146 

4,175 

New  Kens>nqton 
Valiev  Daily 
News*m 

131,824 

13,552 

Daily 

Dispatch  e 

105,459 

12,196 

Norristown 

Times 

Herald-e  . 

442,185 

43.088 

Pot+sville 
Republican  e  . . 

65,000 

28,000 

Scranton 

Tribune-m  . 

54  019 

80  466 

Scrantonian-S 

81,763 

985 

Shamokin 

News- 
Dispatch  e 

I3.I8S 

12.376 

Sharon 

Herald-e  .  • . 

228  088 

58,304 

Somerset 
American-m  .  . 

14.112 

9,068 

Sunbury 

(tem-e  . 

62,118 

19,824 

Towanda 

Rcview-m  . 

58,800 

8,960 

Uniontown 

Herald  & 
Standard-me 

48,768 

7,200 

Washington 
Observer*m  & 
Reporter-e  . . . 

255,403 

37.333 

Waynesburq 

Democrat 

Messenger-m 

123,816 

2,200 

RHODE  ISLAND 

Newport 

108.626 

10,206 

West  Warwick 
PawluKet  Valley 

Woonsocket 

Call-e  . 

108,414 

16,784 

SOUTH  CAROLINA 

Anderson 

Independent-m . 

202,862 

54,052 

Mall-e  . 

243,954 

71,292 

Independent  s  . 

17.240 

Columbia 


State-m  . 

684,884 

284,865 

Columbia 
Record-e  .... 

453,884 

278,445 

State* 

Record-$  .... 

435,916 

27,288 

Rock  Hill 

Herald-e  . . 

60  000 

48.000 

Sumter 

Item-e  . 

302,680 

18,298 

SOUTH 

DAKOTA 

Aberdeen 
Arnerican- 
News-e  . 

101.241 

32.482 

American- 
News-S  . 

155,116 

6,920 

Huron 

Plainsman-e  . . . 

123,102 

30,149 

Plainsman-S  .  . 

15,253 

7,664 

Madison 

Leader-e  . 

117,000 

12,000 

Mitchell 

Republic-e  .... 

129,115 

29,069 

Sioux  Fails 
Argus*Leader-e. 

473,321 

95,916 

Arqus-Leader-S. 

266,717 

23,976 

Watertown 

Public 

Opinion-e  . . . 

168,000 

29,000 

TENNESSEE 

Jackson 

Sun-e  . 

282,216 

35,149 

140,946 

Kingsport 

News-m,  Time-e 
Times-Star  S  . 

567,490 

46,970 

Maryville 

Times-e  . 

151,832 

9,160 

Morristown 

Citizen 

Tribune*-e 

112.056 

Citizen 

Tribune*-S  .. 

69,720 

•Published  beq.  Sept.  6,  1966. 


Oak  Ridge 


Oak  Ridger-e 

30.590 

19,600 

TEXAS 

Beaumont 

Enterprise-m  .. 

649,318 

182,886 

Journal-e  . 

649,318 

182,886 

Enterprise-S  ... 
Co  pus  Christ! 
Caller-m  & 

136,097 

27,769 

Times-e  . 

785,722 

182,720 

serving  Pussaie.  Bergen,  and  .Morris  eoiinties  Hilli 
faeilities  for  all  llie  eolor  proeesses:  Spot  dolor. 
Full  dolor,  Hi-Fi  and  Speeta  (lolor  are  seeond 
nuliire  to  ns  .  .  .  and  to  onr  tpiarter  of  a  million 
readers! 

When  you're  ready  to  etdor  the  nalionV  l.vlli 
market  .  .  .  and  .Morris  (!ounty  .  .  .  I'lie 

llerald-Neus  Mill  he  reaily  to  help! 


The 

Her^-News 

Passaie-dlifton.  !\e\v  Jersey 
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Local  National 


Caller-Times-S  . 

175,952 

10,570 

Denton 

Record- 
Chronicle-m  . 

441,098 

Freeport 

Brazos  port 

Facts  e  . 

218,064 

6,762 

Greenville 

Herald 

Banner-mS  ... 

241,668 

16.408 

Ktiqore 

News  Herald-e. 

37,310 

19,270 

News  Herald-S. 

27,818 

Killeen 

Herald-e  . 

169,400 

12,222 

Marshall 

News 

Messengcr-e  . 

80,808 

31,344 

News 

Messenger-S  . 

103,306 

Midland 

Reporter- 
Telegram-e  .. 

978,162 

107,221 

Reporter- 
Telegram-S  .. 

446.880 

Orange 

Leader-e  . 

123,368 

46,096 

Leader-S  . 

46,137 

1,834 

Palestine 

Herald- 
Press-eS  . 

112,868 

4.116 

Port  Arthur 

News  eS  . 

487.802 

152,197 

San  Angelo 
Standard 
Times-m  . 

398,818 

81,967 

Standard 

Times-e  . 

398.818 

81,967 

Standard 

Times  S . 

165.396 

7,976 

Baytown 

Sun-e  . 

137,592 

17  190 

Lubbock 
Avalanche- 
Journal-meS  . 

1,317.807 

172,552 

Pampa 

News-e  . 

136,332 

4,718 

Temple 

Teleoram-m  ... 

313,992 

51,464 

Telegram-S  . . . . 

89,964 

930 

UTAH 

Oqden 

Standard- 

E«aminer-e  ..  771,890  2t7.tOI 


VERMONT 

Bennington 

Bannere  .  t2,056  5,000 

Burlington 

Free  Press-m  ..  176,400  119,306 


Local  NationtI 


Tri-City 

Herald-S  .... 

423,654 

11,421 

Walla  Walla 

Union- 

Bulletin-m  ... 

231,728 

27,504 

Union- 

8ulletin-e  _ 

Union- 

231,728 

27,504 

Bulletin-S  .... 

163,366 

6.112 

Wenatchee 

World-e  . 

Yakima 

836,682 

52.012 

Herald-m  . 

933,114 

129,906 

Republic-e  .... 

820.162 

129,906 

Herald-S  . 

168,658 

WEST  VIRGINIA 

Charleston 

Gazette-m, 

Mail-e,  & 

Gazette  Mail  s 

•920,500 

•431.536 

*  Total  of  alt  three  papers 

WISCONSIN 

Appleton 
Post-Crescent  eS 
Ashland 

846,953 

142,660 

1 1 

Press  e  . 

Fond  du  Lac 

9,8CD 

2,240 

Commonwealth 
Reporter-e  _ 

234,696 

31.810 

Janesville 

Gazette-e  ... 
Kenosha 

367,039 

54,432 

961,009 

64,610 

La  Crosse 

Tribune-e . 

Tribune-S  . 

630,810 

170,506 

73  608 
8.392 

Madison 

Wisconsin  State 
Journal-m$,  and 
Capital  Times  e 

1,143,576 

329,019 

1 

Manitowoc 

Herald  Times  & 
Two  Rivers  Re- 

135,240 

27,118 

Marinette 

EagleStar-e  ... 
Oshkosh 

211,820 

15,888 

Northwestern-e 

Racine 

1,930,410 

279,960 

Journal-Times  e 
Journal-limes  & 
Bulletin-S  . 

557,473 

126,469 

69,457 

Superior 

telegram-e 

Watertown 

116,480 

268,880 

il 

8,750 

2,500 

Wausau 

1 

Record-Herald-e 
Wisconsin  Rapids 

579,681 

49,964 

Tribune-e  . 

213,626 

36,162 

1 

Charlottesville 

Proqress-e  . 

Covington 
VIrqinlan-e  .... 
Culpeper 
Star- 

Exponent-m 
Fredericksburg 
Free  Lance- 

Star-e  . 

Harrisonburg 
News-  Record-m. 
Pulaski 
Southwest 

Times-e  . 

Richmond 


469,6B6 

14.490 


378,718 

148,239 


55,706 

6.403 


90,923  43,232 


43,943 

54,985 

17,760 


Waynesboro 
News- 

Vlrglnlan-e  .. 


363,304 

WASHINGTON 


Aberdeen 

World-e  . 

Bellingham 

Herald-eSex.sat. 

Bremerton 

Sun-e  . 

Centralla-Chehalis 
Chronicle-eS 
Moses  Lake 
Columbia  Basin 
Herald-eex.sat 
Mount  Vernon 
Skagit  Valley 

Herald-e  _ 

Olympia 
Olympian-e  ... 
Pasco 
Tri-City 
Herald-e  .... 


207.718 

105,560 

942.732 

516.936 


54.446 

661.136 

104.153 

36.156 


52.136  49,070 


276.934 

385.567 


..  1.739.031 

EDITO 


27.902 

84.623 

114,079 

R  &  P 


WYOMING 

Casper 
Star  Tribune- 

all-day  .  101,281 

Star-Tribune-S  .  20,608 

Rawlins 

TImes-m  .  116,480 


Edmonton 

Journal-e  .  367,137 

BRITISH  COLUMBIA 


times- 

Oispatch-m  ., 

,  791,738 

302,664 

Courier-e  . 

New  Westminister 

131,194 

News 

Leader-e  ..., 

.  824,957 

300,768 

Columbian-e  .. 
Trail 

185,000 

Times- 

Dispatch-S  .., 

,  990,302 

10,568 

Times-e  . 

Vancouver 

10,335 

Staunton 

Leader-e 

84,098 

51,473 

Sun-e  . 

Victo'ia 

863,146 

News- 

Leader-S  .... 

34,118 

Colonist  m  .... 
Times-e  . 

456.398 

456.399 

28,638 

3,408 

47,600 

495,M3 

38,794 

92,889 

25,65$ 

541,709 

287,697 

287,697 

90,148 

597,415 

518.346 


MANITOBA 

Brandon 

Sun^e  .  52.178 

Winnipeg 

Free  Press-c  ..  649,396 

Tribune-e  408,498 


NOVA  SCOTIA 

New  Glasgow 
News-e  .  108,234 


BrantTord 
Expositor-e 
Galt 

Reporter-e 
Guelph 
Mercury-e 

(Continued  on  page  106) 
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Dp 


773,024 

177,450 

304,188 

83,799 

121,947 

125,632 

1966  Sets  a  New  “Color  Record” 
in  the  Spokane  Dailies,  up  19.7% 


National,  regional  and  local  advertisers  combined 
to  make  1966  our  biggest  year  yet  in  color  linage 
.  .  .  a  gain  of  19.7%. 

We  are  delighted!  Because,  for  years  the  Spo¬ 
kane  Dailies  have  pioneered  ROP  color  in  the 
Pacific  Northwest.  Our  trophy  case  is  full  of  awards 
for  "excellence  in  color"  that  we  have  won  for  the 
reproduction  of  both  advertising  and  editorial  ma¬ 
terial.  Recently  we  have  installed  a  new  8-unit  Goss 
Urbanite  high-speed  web  offset  press  to  publish  the 
new  SUNDAY  Magazine  of  The  Spokesman-Review. 
So— if  it's  color  you  want,  we  have  it  in  Spokane  — 


ROP  in  units  as  small  as  500  lines,  Hi-Fi  inserts,  pre¬ 
printed  tabloid  inserts,  4-color  process  and  spot 
color.  And,  most  important  of  all,  you  will  like  our 
reasonable  color  rates. 

Next  time,  use  color  to  sell  the  Spokane  Market, 
Heart  of  the  Pacific  Northwest.  It's  worth  it.  More 
than  1,148,700  people  live  in  the  36-county  area. 
Effective  buying  income  is  over  $2.4  billion  an¬ 
nually,  and  retail  sales  are  over  $1.6  billion  per 
year!  And,  you  cover  this  market  most  effectively 
with  one  newspaper  buy.-  The  Spokane  Dailies. 


Source:  Sales  Management  ‘‘Survey  of  Buying  Power”  June  10»  1966 


the  Spokesman-Review  Spokane  pailg 


Advertising  Representatives:  Cresmer,  Woodward,  O’Mara  4c  Ormsbee,  Inc.  The  Sunday 
Spokesman-Review  carries  Metro  Sunday  Comics  and  a  new  SUNDAY  Magazine. 


/ 


ROF  Color  Linage 

{Continued  from  page  104) 
Local  National 

Hamilton 

Spectator-e  ...  707,487  782,248 

KInqst  on 


Kirkland  Lake 
Northern  Daily 

News  e  .  12  040 

London 

Free  Press-me  .  1,213,975 
North  Bay 

Nuqget-c  .  194,224 

Orillia 
Packet  and 


Ottawa 

Ciltzen-e 


Le  0*‘oit-m  ... 
Owen  Sound 
Sun-Times-e  ... 
St.  Catherines 
Standard-e  .  . 
Sault  Ste.  Marie 

Star-e  . 

Toronto 
Globe  and 


Woodstock 
Sentinel-Review  e 


Montreal 

Le  Devoir-m  ..  19,925 

Quebec 
Chronicle 

Telegraph  ...  6.024 

Trois-Riviires 
Le  Nou- 

velllste-e  .  249.590 

SASKATCHWAN 
Moose  Jaw 

Times  Heralde  24.133 

Regina 
Leader-Post 


IMPORTANT  RETAIL  ADVERTISERS  USING  ROP  COLOR 
IN  THE  TEN  CITIES  RUNNING  THE  GREATEST  VOLUME 
OF  RETAIL  COLOR  DURING 
YEAR  —  1966 


Saskatoon 
Star-Phocnix-e  . 


Eastern  Illinois-Western  Indiana’s 

DOMINANT  DAILY 

THE 

COMMERCIAL-NEWS 

DANVILLE.  ILL,  ABC  36.639 


248.  IM 

CLASSIFICATION 

YEAR 

YEAR 

YEAR 

YEAR 

74,063 

736,539 

169,213 

&  ACCOUNT 

CITY 

1966 

1965 

1964 

1963 

DEPAR1TIENT  STORES 

Burdines 

Miami 

193,160 

532,628 

473,588 

146.874 

Foley  Bros. 

Houston 

139,616 

386,695 

300,535 

348.356 

111,890 

Heeht  Co..  The 

Washington 

368.149 

574,633 

343,175 

229,984 

656.880 

653.260 

Higl>ee  Co.,  The 

ClevelamI 

350.460 

252,338 

218.090 

124.590 

Joske’s 

San  .4nt4>ni4t 

610.933 

519,185 

454,901 

350.066 

434,018 

IVIontgomery  &  Cii. 

Orlando 

258.866 

260,760 

261,655 

177,770 

16,394 

Sanger-HarriH 

Dallas 

701,086 

736.399 

510.887 

356,350 

181,010 

Sears  Roebuck  &  (]o. 

Dallas 

918.478 

594.080 

386,123 

115.683 

181,679 

507.760 

DRUG  STORES 

Grand  Ontral 

Salt  l..ake  City 

61.5.290 

474.931 

348.540 

31  1,907 

779,212 

70,930 

FI  RNITURE  &  HOUSEHOLD 

South  East  Furniture  C.o.  Salt  Lake  City 

929.135 

916.417 

1,01  1,701 

967.106 

184.970 

173,443 

GENERAL  STORES 

Discount 

Jefferson  Stores 

Miami 

381.0 17 

259.885 

360.942 

153.420 

261,909 

GROCERS 

Chain 

.Albertson's 

Salt  I.ake  City 

570.546 

544,442 

513,565 

570,696 

89,646 

Hill.  11.  G.  Stores 

Nashville 

505.  LIO 

501,600 

516,496 

502,456 

410,556 

IGA  Supermarket 

Cincinnati 

514,080 

270.800 

272,160 

295,800 

Weiugarlen's 

Houston 

653,156 

321,098 

258,529 

204,000 

NOTE:  The  retail  ailvertisers  shown  above  are  not  the  1.5  Leading  Retail  Adver- 
tiners  in  ROP  volume.  They  are  the  important'  ROP  Color  advertisers  in 
the  ten  cities  running  the  greatest  volume  of  retail  color  during  the  year. 

Store  Marks  100th  Year  in  Full  Color 


For  over  a  century.  Eastern  lllinois’- 
Westem  Indiana's  DOMINANT  DAILY! 
The  only  downstate  daily  serving  5 
Illinois  counties  and  5  Indiana  coun¬ 
ties  in  the  rich  heartland  of  the 
Midwest, 

Member,  Pulitzer  Prize-winning 
Gannett  Group. 

Local  eeatoet  for  advertising 
and  merckandisinq  data: 

Wm.  L.  Starbody,  Mgr.  Gen.  Adv. 

SPECTACOLOR 
HI-FI  •  FULL  COLOR 

REPRESENTED  BY 

STORY  &  KELLY-SMITH,  INC. 


Atlanta 

A  distinctive  art  series,  per¬ 
haps  the  largest  ever  created  for 
a  single  department-store  adver¬ 
tising  campaign,  is  being  u.-ed 
hy  Rich’s,  of  Atlanta,  as  part  of 
a  year-long  institutional  cam¬ 
paign  to  highlight  the  firm’s 
100th  anniversary. 

The  advertisements,  all  in  full 
color,  liegan  on  January  .30  and 
will  continue  every  other  week 
until  December  18. 

The  art  used  in  the  ad  series 
is  entitled  “Great  Moments  in 
Georgia  History,’’  and  repre¬ 
sents  original  work  by  12  lead¬ 
ing  Georgia  artists.  The  art  will 
appear  in  a  total  of  25  full- 
page  advertisements  which  will 
be  published  exclusively  in  the 
.Atlanta  Constitution. 

This  is  the  largest,  completely 
institutional  advertising  cam¬ 
paign  in  color  that  has  ever  been 
developed  by  Rich’s  and  is  being 
presented  not  as  a  commercial 
undertaking,  hut  as  a  “thought¬ 
ful  presentation  to  the  people  of 
Georgia,”  according  to  John 
Miles,  vicepresident  and  sales 
promotion  director  of  Rich’s. 


Complementing  the  color 
Georgia  history  ads  is  a  Rich’s 
history  series  in  black  and 

white,  which  will  alternate 

weekly  with  the  color  advertise¬ 
ments  throughout  the  year. 
These  ads,  also  full-page,  high¬ 
light  certain  moments  in  the 
store’s  100-year  history,  which 
l)egan  in  a  small  one-room  frame 
structure  in  18fi7. 

Since  that  time  the  total 

Rich’s  operation  in  Atlanta, 
which  includes  its  main  store 

downtown  and  five  branch  stores, 
has  grown  to  encompass  3,217,- 
580  square  feet  and  employs 
more  than  7,500  people  on  a 
permanent  basis. 

Original  Paintings 

Each  of  the  color  advertise¬ 
ments  in  the  series  features  an 
original  painting  created  by  a 
well-known  Georgia  artist.  A 
moment  of  historical  significance 
in  Georgia’s  history  is  depicted 
in  each  of  the  paintings.  Copy 
used  in  the  advertisements  de¬ 
scribes  the  historical  event  pic¬ 
tured  in  the  painting  and  gives 


event  is  historically  important 
to  Georgians. 

A  total  of  21  such  events  has 
been  illustrated  in  the  series, 
each  by  an  individual  painting. 

Completing  the  collection  are 
four  full-color  renderings  of 
Georgia  Christmases  of  the  past, 
which  are  scheduled  to  appear 
in  advertisements  during  Decem- 
l)er. 

Coordinators  of  the  art  proj¬ 
ect,  as  well  as  coordination  of 
the  advertising  campaign,  was 
handled  by  Liller  Neal  Battle  & 
Lindsey,  Inc.,  of  Atlanta,  adver¬ 
tising  and  public  relations 
agency  for  Rich’s  Centennial 
Celebration. 

• 

Memorabilily-Sales 

A  study  made  by  the  Carl 
Research  organization  for  the 
Rath  Packing  Company’s  Spec- 
taColor  ad  in  the  Washington 
(D.C.)  Post  in  1964  showed 
90%  of  the  readers  remembered 
seeing  the  ad,  and  42%  bought 
some  brand  of  luncheon  meat 
during  the  week;  50%  pur¬ 
chased  Rath  brand. 


a  brief  recounting  of  why  the  chased  Rath  brand. 

EDITOR  &  PUBLISHER  for  March  25,  1967 


What  Abitibi's  representative  can  tell  you  about 
Hi-Fi  and  SpectaColor  reproduction 


We're  not  trying  to  steal  his  thunder,  but  it  goes  like  this: 
though  it's  not  as  well  known  as  we'd  like,  Abitibi  is  a 
leader  in  the  controlled  production  of  newsgrades  for  in¬ 
register  pre-prints. 

One  of  the  world's  largest  manufacturers  of  newsprint, 
Abitibi  has  6  mills  with  1 8  machines  strategically  located 
across  Canada.  Annual  output  is  a  million  tons— more 


than  3,000  tons  daily.  Included  in  that  production  is  one 
of  the  best  pre-print  newsgrades  in  the  industry. 

Though  you  may  not  be  directly  involved  in  the  selection 
or  purchase  of  paper  for  Hi-Fi  or  SpectaColor,  you  can 
tell  the  difference  when  you  see  it  come  off  your  presses. 
Your  Abitibi  Representative  can  tell  you  what  Research 
has  done  to  make  a  big  difference  in  all  our  products. 


ABITIBI  PAPER  SALES  LTD.  •  TORONTO,  CANADA 
Abitibi  delivers  more  than  paper 
Visit  the  Canadian  Pulp  and  Paper  Pavilion  at  Canada's  Expo  67  in  Montreal 


Many  Color  Photos 
Distributed  Weekly 

Hv  Rav  F>Min 


Color  illustrations  for  news 
stories  and  features  now  are 
provided  newspapers  in  in- 
ei  eased  volume  and  with  greater 
speed. 

Encouragement  over  this  en¬ 
larged  and  improved  color  photo 
service  is  somewhat  abated  by 
disappointment  over  most  news¬ 
papers’  reluctance  to  use  edito¬ 
rial  color  extensively  and  con¬ 
tinually. 

“It  seems  that  every  news¬ 
paper  editor  talks  about  wanting 
more  editorial  color  illustrations 
but  few  of  them  actually  use  it,” 
observed  Charles  .1.  AlcCarty, 
assistant  general  manager,  UPI 
N'ewspictures.  “We  transmit 
moi-e  color  now  than  ever  before, 
but  the  percentage  of  use  re¬ 
mains  the  same  or  is  less.  Like 
the  weather,  editors  talk  about 
it  but  do  nothing  almut  it. 

Sell^alioIlal  SliniA 

“A  few  newspapers — like  the 
St.  Peterfihxirfi  (Fla.)  Times — 
make  sensational  use  of  trans¬ 
mitted  spot  color.  Every  client 
sees  our  color  work  liecause  it 
goes  out  over  the  main  network 
— spot  news  photos,  features, 
colored  maps.” 

.McCarty  said  the  St.  Peters¬ 
burg  Times  and  the  Chattanooga 
(Tenn.)  S’eu's-Free  Press  made 
maximum  front-page  use  March 
2  of  a  four-way  combo  of  pic¬ 
tures  in  color.  The  sensational 
shots  of  the  explosion  of  a 
Chinese  atom  bomb  were  taken 
in  Tokyo  off  a  television  screen. 

S»*<-er>  I’raiM-il 

-McCarty  named  George 
Sweers,  graphics  art  editor  of 
the  St.  Petersburg  Times,  as  a 
man  who  has  done  much  to  pro¬ 
mote  editorial  color  use. 

-As  a  test,  the  UPI  moved  a 
color  photo  every  day  for  a 
period,  but  the  results  were  dis¬ 
heartening.  Some  color  is  sent 
out  each  week.  When  the  UPI 
.sent  out  an  exclusive  picture  of 
a  woman  leaping  at  night  from 
a  burning  building  in  New  York 
in  gorgeous  color  to  1,000  or 
1,200  newspapers,  only  one  tear 
sheet  came  back.  It  was  from 
the  St.  Petersburg  Times  of  last 
Dec.  31. 

•Space  .Sli€»i 

Greatest  use  of  a  color  photo 
that  McCarty  could  recall  was 
of  -Astronaut  White  walking  in 
space,  used  by  nine  newspapers. 

“It  was  the  Irest  color  space 


picture  I  ever  saw,”  said 
-McCarty.  “Our  cameramen 
throughout  the  world  are  shoot¬ 
ing  color  photos  and  we  look  for 
more  such  pictures  than  ever 
in  the  past.  We  have  capabilities 
to  transmit  color  out  of  New 
York,  -Atlanta,  Dallas,  San  Fran¬ 
cisco  and  Los  Angeles.  We  shoot 
in  positive  color — no  negative — 
and  start  with  the  transparency. 
To  deliver  by  wire,  we  separate 
into  blue,  red,  yellow.” 

Ne»*  'recliiii(|iie 

The  UPI  executive  explained 
that  last  Dec.  17  his  organiza¬ 
tion  liegan  using  a  new  tech¬ 
nique  for  making  color  separa¬ 
tion  prints  with  the  Polaroid 
.MP-3  camera.  Before  the  Polar¬ 
oid  method  was  adopted,  two 
hours  were  required  to  make  a 
.set  of  separation  prints  by  con¬ 
ventional  methods.  Now,  if 
pressed  for  time,  the  set  can  be 
made  in  less  than  30  minutes. 
Each  separation  print  can  be 
transmitted  in  12  minutes  so  that 
a  full  set  can  lie  cleared  in  4.5 
minutes. 

“We  have  a  pushbutton  opera¬ 
tion  now  and  can  cut  down  time 
till  there  is  no  overtime  and  color 
pictures  can  be  moved  out 
<iuickly  from  five  transmission 
jioints,”  observed  McCarty, 
happy  over  the  color  pictures 
provided  but  somewhat  unhappy 
over  their  scant  use  by  news¬ 
paper  clients. 

Varied  .Services 

The  -Associated  Press  makes 
color  available  to  newspapers  in 
a  variety  of  ways. 

On  major  breaking  stories, 
color  negatives  shot  by  staff  and 
member  newspaper  photogra¬ 
phers  are  developed  on  the  scene 
frequently  in  portable  dark¬ 
room  arrangements — color  sepa¬ 
rations  made  and  transmissions 
filed  to  all  member  papers. 

From  time  to  time,  the  AP 
also  makes  color  separation 
print  transmissions  available  to 
go  with  major  advance  stories 
transmitted  several  days  ahead 
of  publication. 

Color  transparency  offerings 
also  are  made  to  newspapers  by 
the  Associated  Press.  The  vast 
majority  of  these  are  original 
transparencies  made  from  color 
negatives.  It  was  explained  that 
the  -AP  aim  is  to  provide  color 
pictures  on  running  stories,  im¬ 
portant  personalities  in  the 
news,  and  some  feature  illustra¬ 


tions.  -AP  spokesmen  said  the 
color  transparency  method  is  the 
most  popular  and  successful 
method  of  distributing  pictures. 

Color  Arl  M  ork 

Some  special  color  projects  are 
art  work.  For  example,  the  -AP 
recently  made  available  a  series 
of  fine  drawings  on  Chinese  Com¬ 
munist  leaders.  Color  maps  and 
other  color  art  work  are  made 
available,  too. 

The  -Associated  Press  has  a 
large  file  of  color  pictures — 
people,  places,  events,  features— 
available  to  members  desiring 
specific  color  shots  to  go  with 
their  own  special  projects. 

-AP  Newsfeatures  produces 
considerable  color  material,  such 
as  optional  second  color  on  back¬ 
ground  maps  and  for  “Bright 
Ideas,”  a  home  decorating  fea¬ 
ture. 

The  -APN  Sunday  Illustrations 
Service  also  provides  some  art 
woik  for  two-color  use  to  go 
with  the  -APN  Sunday  advance 
stories. 

Wes  Gallagher,  general  man¬ 
ager  of  the  -Associated  Press,  in 
his  recent  annual  report,  wrote 
that  -A P’s  servicing  of  color  has 
continued  for  nearly  30  years 
despite  limited  meml>ership  par¬ 
ticipation. 

Virliinin  Map 

Editors  of  Newspaper  Enter¬ 
prise  Association  report  getting 
glowing  tributes  from  client 
newspapers  on  color  photos  in 
NEA’s  News-In-Color  and  Show- 
Time  presentations,  but  a  recent 
full-page,  full-color  map  of  Viet¬ 
nam  probably  led  in  usage  and 
complimentary  comments. 

The  map  was  a  part  of  NFl.A’s 
News-In-Color,  matted  color  il¬ 
lustrations  distributed  at  no- 
extra-cost  to  NEA  Full  Service 
clients.  More  than  3.50  daily 
newspapers  used  the  up-to-date 
map,  all  the  more  remarkable 
l)ecause  the  map  was  offered  on 
a  mats-on-request-only  basis. 

An  upcoming  China  map  will 
show’  all  provinces,  atom  sites 
and  other  pertinent  facts  about 
the  China  situation. 

Also  in  preparation  for  1967 
are  fashion  layouts,  food  fea¬ 
tures  and  a  July  4  Preparedness 
Page  feature.  There  were  30 
offerings  in  1966,  24  in  three  or 
four-color  and  six  two-color  re¬ 
leases.  Regular  color  features 
embrace  major  holidays  in  both 
tab-size  releases  and  black-and- 
one  color  illustrations  on  special 
preparedness  pages. 

Popular  full-color  features 
have  included  portraits  of  world 
personalities  such  as  President 
Johnson  and  DeGaulle,  U.S. 
space  achievements,  news  events 
such  as  our  bombers  over  Viet¬ 
nam,  social-fashion  coverage 
such  as  the  Johnson-Nugent 


wedding  and  fashion  shows. 

ShowTime  tab-size  covers  in 
full-color,  two-color  or  reino 
proof  format  illustrate  television 
shows  for  entertainment  editors 
every  week. 

U.olor  Pioneer 

NE.A  was  a  pioneer  in  news¬ 
paper  color,  mailing  its  first 
News-In-Color  release  in  -April, 
1956.  Since  then  it  has  provided 
hundreds  of  newspapers  hun¬ 
dreds  of  opportunities  to 
brighten  pages  with  color.  The 
releases  have  varied  from  jiho- 
tographs,  portraits,  cartoons, 
maps  to  fashion,  food  and  pre¬ 
paredness  features. 

NEA  News-In-Color  allows 
editors  a  choice  of  pioduction 
methods  to  suit  individual  re¬ 
quirements,  with  mats  for  direct 
casting,  repro  proofs  for  local 
engraving  or  offset  printing, 
mats  for  flat-casting  or  jire- 
positioned  full-page  mats. 

Almost  all  halftone  color 
separations  and  engravings  are 
made  by  NE.A  in  a  separate 
color  room  where  a  Klischograph 
is  kept  in  continuous  operation. 
NE.A  also  accepts  color  jobs 
from  newspapers  for  engravings 
or  mats.  Most  portraits  of  news¬ 
worthy  people  are  drawn  liy 
NEA  artists  in  full  color,  and 
then  color  separated. 

• 

Sprinkler  Delude 
Produces  Problems 

Lynn,  Ma.ss. 

A  bursting  sprinkler  system 
3 ‘,4 -inch  pipe  spewed  thousands 
of  gallons  of  water  into  the  fifth- 
floor  composing  room  of  the 
Lynn  Item  (March  7)  only  mo¬ 
ments  before  the  first  edition 
was  to  be  put  to  bed. 

The  nasty  liquid  flowed 
through  partitions  and  electrical 
conduits  to  the  newsroom  and 
editorial  department  on  the 
fourth  floor  and  even  penetrated 
to  the  business  office  on  the  fir.st 
floor  and  pressroom  in  the  base¬ 
ment.  Damage  was  estimated  at 
several  thousand  dollars  by 
Dorman  W.  Burley,  general 
manager.  Employes  in  the  me¬ 
chanical  and  news  departments, 
with  the  aid  of  firemen,  hastily 
covered  chases  of  type,  type¬ 
setting  machines  and,  on  the 
fourth  floor,  typewriters,  cam¬ 
eras  and  other  equipment.  -All 
master  electrical  switches  were 
turned  off  to  avoid  possibility  of 
electrocution  or  fires  from  short 
circuits.  Page  mats  were 
drenched  and  news  and  adver¬ 
tising  copy  left  a  sodden  mass. 

The  Item  managed  to  publish 
mere  minutes  beyond  its  regular 
first  edition  time.  The  paper’s 
circulation  department  was  then 
confronted  with  the  task  of  cop¬ 
ing  with  a  12-inch  .snowfall,  the 
worst  storm  of  the  winter. 
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Ann’s  locket  is 
telling  her  that  dinner 
is  almost  ready. 


Without  leaving  the  kitchen,  Ann's 
mother  is  calling  her  home  for  dinner. 
That  locket  Ann's  holding  is  actually 
a  tiny  radio  receiver  and  transmitter. 

General  use  of  such  space-age  de¬ 
vices  is  not  just  around  the  corner.  But 
that  day  is  coming  fast,  thanks  to 
microelectronics. 

A  microelectronic  circuit  no  bigger 
than  the  head  of  a  common  carpet 
tack  can,  today,  replace  a  square  foot 


of  ordinary  miniaturized  circuitry. 

Today,  there's  a  pea-sized  radio  pill 
that,  when  swallowed,  transmits  diag¬ 
nostic  data  to  the  listening  physician. 

There's  a  computer  system  that  once 
was  the  size  of  a  boxcar.  Now  it's  no 
bigger  than  a  shoebox. 

There's  a  TV  camera  that's  the  size 
of  a  carton  of  cigarettes  and  that 
weighs  only  seven  pounds. 

There's  a  two-way  radio  that  once 


had  to  be  carried  in  a  jeep  that's  now 
built  into  an  infantryman's  helmet. 

These  exciting  products  are  made 
possible  only  by  the  use  of  micromini¬ 
aturized  circuits.  And  ITT  Semicon¬ 
ductors  is  a  major  supplier  of  these— 
worldwide— from  facilities  in  the  U.S. 
and  in  five  countries  in  Europe  and 
the  Far  East. 

International  Telephone  and  Tele¬ 
graph  Corporation,  New  York,  N.Y. 
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Based  on  an  industry-wide  survey,  advertisers  this  year  will 
invest  more  than  $19  million  in  newspaper  preprint  advertising, 
an  increase  of  more  than  80  percent  over  last  year,  the  Bureau 
of  Advertising  reports. 

Hi-Fi  color  advertising  is  mere  than  twice  the  volume  of  last 
year.  SpectaColor  advertising  v^olume  rose  by  49  percent  over  1965. 

In  terms  of  page  impressions,  some  1,440  million  preprint 
impressions  will  he  rue  in  newspapers  this  year.  This  compares 
with  825  million  a  y  ar  ago. 

Hi-Fi  impressims  outnumber  SpectaColor  impressions,  804 
million  to  64(>  iniilion,  reversing  the  situation  a  year  ago  when 
more  SpectaColor  impressions  than  Hi-Fi  impressions  were 
produced. 

According  to  William  W.  Fitzhugh  Jr.,  president  of  Newspaper 
Preprint  Corpoiation,  “Hi-Fi  has  enjoyed  a  resurgence  of  interest 
l»ecause  of  its  almost  complete  market  coverage  and  by  repeated 
demonstration  of  what  can  be  done  with  skillful  and  creative 
art  work  adapted  to  the  medium.” 

Fitzhugh  said  that  more  than  1,500  daily  newspapers  now 
accept  Hi-Fi  preprints  and  that  more  than  oOO  newspapers  are 
equipiK'd  to  handle  SpectaColor. 


MERITORIOUS — A  certificate  for  “Best  Multicolor  Advertisement" 
is  presented  by  the  Pacific  Northwest  Newspaper  Advertisin9  Execu¬ 
tives  Association  to  the  Spokane  Daily  Chronicle  for  a  Ford  Motor 
Co.  ad.  Left  to  right:  Tom  W,  Jipson,  advertising  administrator; 
Herb  P.  Schmitt,  advertising  co-ordinator;  Fred  R.  Wuellner,  adver¬ 
tising  administrator;  and  Robert  E.  Nieman  of  Cresmer,  Woodward, 
O'Mara  &  Ormsbee. 


COLOR  COMMITTEE — Paul  Kettenring,  eastern  sales  manager  of 
Story  &  Kelly-Smith  (holding  E&P  Color  Issue),  is  chairman  of  the 
1967  Color  Committee  of  the  American  Association  of  Newspaper 
Representatives-.  Also  shown  (I.  to  r.)  are  Jack  Cady,  Jann  &  Kelley 
(standing);  Jack  Condon,  Katz  Agency;  and  Earle  Zatt,  eastern 
advertising  manager,  Chicago  Sun-Times  and  Daily  News.  AANR 
co-sponsors  the  annual  Color  Awards  Luncheon  with  EDITOR  & 
PUBLISHER  in  the  fall  when  E&P  awards  for  color  in  advertising 
are  presented. 


Keilly  and  Dressel 
In  Domtar  Co.  Post^ 

Domtar  Pulp  &  Paper  Inc., 
U.S.  subsidiary  of  DOMTAR 
LTD,  has  announced  recent 
changes  in  management. 

Named  vicepresident  in  charge 
of  the  Newsprint  Sales  Division 
is  Gerald  D.  Reilly,  executive 
vicepresident  of  the  Wright 
Company.  He  succeeds  Harold 
S.  Smith  who  founded  this  news¬ 
print  sales  organization  50 
years  ago.  Smith,  as  president  of 
Crofton  Paper  Company,  is  re¬ 
sponsible  for  newsprint  sales  on 
the  west  coast. 

Reilly  was  director  of  sales 
for  Fitchburg  Paper  Company 
prior  to  joining  the  newsprint 
firm  five  years  ago. 

Appointed  to  the  new  position 
of  vicepresident  in  charge  of 
-Market  Planning  is  Arthur 
Dressel,  a  vicepresident  of  the 
Wright  Company. 
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General  Motors  is  people 
making  better  products  for  people 


Don  Trites’s  dummies  lead  a  rough  life.  For  your  sake. 

To  Don  Trites,  these  dummies  lated  impact  tests.These  tests  have  sophistication  and  value, 
are  very  special  people.  helped  GM  safety  engineers  find  Safety  is  an  important  part  of 

True.  Their  expressions  never  and  develop  automotive  designs  every  General  Motors  car.  Maybe 

change,  but  they  do  have  feelings.  that  are  safer  for  real  people.  that’s  why  Don  thinks  his  dummies 

Mechanical  feelings  that  can  be  The  tests  go  on  day  after  day,  are  something  special, 
measured  by  Don  in  moving  simu-  year  after  year,  ever  increasing  in  They’re  silent  heroes. 


Don  Trites.  experimental  technician.  General  Motors  Proving  Ground.  Milford.  Michigan. 
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Circulators 

{Couiitiued  from  pafie  11) 

Favor  pointed  out  that  as  the 
price  to  readers  had  gone  up, 
circulation  “is  now  producing  a 
conspicuous  part  of  the  total 
newspaper  revenue.”  He  noted 
that  circulation  had  always  bt'en 
a  necessity  “for  a  patter  for  ad¬ 
vertising  sales.”  Now  it  pro¬ 
duces  important  revenue,  par¬ 
ticularly  on  the  medium  and 
smaller  newspapers.  “Thus,  most 
publishers  want  more  circulation 
when  circulation  growth  just 
doesn't  come  automatically;  it 
is  being  fought  for  under  some 
very  competitive  factors  ,  . 
he  said. 

Favor  also  stressed  that  home 
delivery  carrier  service  was  a 
considerable  publisher  asset.  “It 
no  longer  can  be  taken  for 
granted.  The  time  is  here  when 
there  must  be  adequate  budget 
to  allocate  sufficient  and  quali¬ 
fied  manpower  and  facilities  to 
maintain  the  carrier  operation,” 
he  said. 

Moving  out  into  other  signifi¬ 
cant  areas  during  their  discus¬ 
sions,  the  circulators  covered 
price  increases,  wages  paid  to 
district  personnel,  trucking  costs 
and  women  counselors. 

‘Scary  Al  First' 

Four  circulators — “don’t  quote 
us  by  name,”  they  said — told  how 
recent  increases,  “although  scary 
at  first,”  had  been  effected,  the 
drop  in  circulation  being  largely 
recovered  and  the  boost  in  reve¬ 
nue  being  “very  considerable.” 

Telling  how  his  paper  had  ap¬ 
proached  the  problem,  one  circu¬ 
lator  said:  “We  paid  out  cash 
totaling  $8,500  to  staff,  counsel¬ 
ors  and  carriers  by  way  of  hold¬ 
ing  bonuses  when  we  put  the 
price  up.  We  added  general  car¬ 
rier  promotions  and  made  every 
effort  to  sell  new  subscribers. 

“During  the  three  months 
going  into  the  price  increase 
period,  the  October  monthly 
average  was  150,964.  Our  Janu¬ 
ary  monthly  average  (after  the 
increase)  was  145,112,  a  circu¬ 
lation  loss  of  5,112  or  3.4%. 
Home  delivery  loss  was  3,562  or 
2.85%.  Single  copy  sales  loss 
was  1,550  or  7.2%.  Our  circu¬ 
lation  revenue  increased  over 
$250,000  in  the  same  period.” 

On  wages  paid  to  district 
managers  a  reasonably  uniform 
picture  emerged,  although,  one 
circulator  summed  up  the  feel¬ 
ing  of  the  meeting  in  these 
words:  “There  is  a  crying  need 
to  tell  management  that  we  must 
pay  these  men  more;  they’re 
being  paid  peanuts  for  working 
.screwball  hours  .  .  .” 

It  also  appeared  from  what 
was  said  that  district  men  work- 
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ing  in  non-union  shops  were  re¬ 
ceiving  higher  salaries  than 
those  in  union  membership.  For 
example,  a  union  newspaper  had 
a  scale  running  from  $83  in  the 
fiist  year  to  $113  in  the  fourth 
year.  One  non-union  newspaper 
had  a  starting  salary  of  $100 
and  a  top  scale  of  $140.  Yet  an¬ 
other  started  men  at  $100  per 
week  and  paid  the  best  workers 
a  flat  rate  of  $151.  These  figures 
did  not  include  fringe  benefits. 

Mixed  feelings  were  in  evi¬ 
dence  on  the  subject  of  women 
carrier  counselors.  One  circula¬ 
tor,  he  has  a  58-strong  woman 
counselor  team,  a  program  which 
was  introduced  in  1962.  He  re¬ 
ported  moderate  success,  the 
average  counselor  being  paid  $28 
per  week  for  handling  an  aver¬ 
age  of  1,000  newspapers  with  17 
boys.  The  women  counselors  were 
maintained  on  an  independent 
contractor  basis.  Their  biggest 
area  of  failure,  he  told  the  meet¬ 
ing,  was  in  the  field  of  sales  pro¬ 
motion,  otherwise  they  worked 
well,  helping  to  “achieve  cost 
economy.” 

A  ^'ariiing 

Another  circulator  termed 
women  counselors  as  “gullible, 
talkative  and  easily  ‘conned’  by 
the  carriers.”  He  also  warned: 
“If  you  fall  asleep  you’re  dead, 
you  have  to  check  on  them  all 
the  time.  Whatever  you  do,  don’t 
lose  contact  with  your  carrier 
boys.” 

The  same  circulator  also 
pointed  to  problems  of  turnover, 
saying  “you  have  to  get  rid  of 
them  when  enthusiasm  begins  to 
lag  .  .  .  and  believe  me,  now 
you’ve  got  a  real  problem.  In 
the  first  place  you  chose  them 
because  they  were  the  right  type 
of  people,  responsible  and  re¬ 
spected  in  their  community. 
Then  there  comes  a  time  when 
you  must  fire  the  self  same  per¬ 
son.  It  leaves  a  real  bad  taste 
locally,  they  tell  all  their  friends 
what  happened  .  .  .” 

The  meeting  ended  with  a  dis¬ 
cussion  on  trucking.  Circulators 
working  for  newspapers  that 
maintained  their  own  trucks, 
garages  and  mechanical  staff  re¬ 
ported  high  operating  costs. 
Many  present  favored  lease  ar¬ 
rangements,  even  though  they 
were  expensiv’e. 

Said  one  circulator:  “We  have 
a  lease  arrangement  which  has 
proved  most  beneficial.  I’m  in  the 
circulation  business  and  I  want 
my  hands  left  free  to  promote 
and  sell  newspapers,  not  work 
out  trucking  problems,  repairs 
etc.  This  no-headaches  lease  pro¬ 
vides  a  total  operating  cost  of 
‘20  cents  per  mile,  it  costs  the 
company  $31,156  a  year  for  nine 
trucks  and  I  rate  it  well  worth 
every  cent.” 


Metro  Desk 
Established 
For  2  Papers 

Wilmington,  Dela. 

Consolidation  of  Neu’S-Jonmal 
news-gathering  facilities  into  a 
single  operation  was  announced 
by  Richard  P.  Sanger,  managing 
editor  of  the  moming  and  eve¬ 
ning  newspapers. 

Frederick  W.  Hartmann  will 
be  editor  of  a  new  metropolitan 
de.sk  responsible  for  gathering 
all  news  in  the  News-Joumal 
circulation  area,  which  covers 
all  of  Delaware  and  counties  of 
four  other  states.  Special  proj¬ 
ects  outside  this  area  will  also 
be  part  of  the  new  operation. 

The  metropolitan  desk  was 
formed  through  the  merger  of 
the  city  and  state  desks,  whose 
news  coverage  had  been  in  more 
limited  geographical  areas. 

“Maintenance  of  separate  city 
and  state  desks  is  an  anach¬ 
ronism  in  this  fast-growing  and 
changing  area,  where  political 
boundaries  have  less  and  less 
relevance  to  the  news  of  the 
community,”  Sanger  said. 

“We  believe  this  consolidation 
will  provide  an  opportunity  to 
strengthen  our  coverage  of  the 
news  from  throughout  the  entire 
area  served  by  our  papers.” 

Hesponsibililics  Shared 

The  city  and  state  desks  had 
shared  responsibilities  for  cov¬ 
erage  of  state  agencies. 

The  city  desk  also  handled 
news  from  southeastern  Penn¬ 
sylvania  and  southern  New  Jer¬ 
sey  while  the  state  desk  was 
responsible  for  the  Eastern 
Shore  of  Maryland  and  Virginia. 

City  desk  coverage  of  Dela¬ 
ware  community  and  county 
news  extended  to  the  Chesa¬ 
peake  and  Delaware  CaJial  with 
the  state  desk  assuming  respon¬ 
sibility  for  southern  New  Castle 
County,  Kent  and  Sussex  Coun¬ 
ties. 

“In  »ur  state  there  can  no 
longer  be  such  a  division,” 
Sanger  explained.  ‘What  is  im¬ 
portant  to  the  people  of  Sussex 
also  affects  the  citizens  of  New¬ 
castle  County.  By  channeling  all 
our  coverage  through  a  single 
metropolitan  desk,  we  will  be 
able  to  get  a  statew-ide  perspec¬ 
tive  to  progress  and  problems. 

“We  also  feel  that  there  is 
much  commuting  and  shopping 
that  cut  across  county  and  state 
lines,  and  that  what  may  seem 
like  a  story  of  interest  in  a 
single  community  or  area  may 
well  affect  people  many  miles 
aw-ay.” 


Patrick  J.  Ordovensky,  who 
had  l)een  state  editor,  has  le- 
signed  to  take  a  position  with 
the  Chicago  Daily  S’ewn. 

Staff  .Appointed 

Staffing  the  metropolitan  de.sk 
will  be  Harry  F.  Themal,  who 
as  senior  assistant  metro  editor, 
will  coordinate  features,  special 
projects  and  investigative  work; 
and  James  P.  Parks  Jr.,  Thomas 
E.  Morris  and  Lloyd  L.  (Dick) 
Gould  Jr.,  assistant  metropoli¬ 
tan  editors. 

Also  effective  immediately  is 
the  appointment  of  Larry  K. 
Martin,  capital  correspondent, 
to  the  additional  duties  of  Dover 
Bureau  chief  a.nd  Peter  J.  Gaff¬ 
ney  as  chief  of  the  Sussex  Bu¬ 
reau  in  Georgetown,  both  within 
the  metropolitan  desk  coverage. 

Hartmann,  39,  had  been  city 
editor  of  the  News-Joumal  pa¬ 
pers  since  April,  1964.  He  joined 
the  Moming  News  as  a  reporter 
in  1956  and  was  named  city 
editor  of  that  paper  in  1962. 

A  native  of  Wilmington,  Hart¬ 
mann  is  a  graduate  of  Pierre  S. 
du  Pont  High  School,  the  Uni¬ 
versity  of  Delaware  and  the 
Columbia  University  Graduate 
School  of  Journalism. 

Before  he  joined  the  News- 
Journal  he  was  news  and  sports 
editor  of  Radio  Station  WDEL 
a.nd  w’orked  at  the  Associated 
Press  office  in  New  York. 

• 

Farm  Supplement 

Calgary,  Alta. 

A  32-page  Farm  and  Ranch 
Supplement  Tuesday,  March  7, 
was  delivered  to  40,000  farm 
and  ranch  homes  in  Southern 
Alberta,  in  addition  to  the  Her¬ 
ald’s  92,000  daily  subscribers. 
The  salute  to  Canada’s  largest 
industry  was  edited  by  John 
Schmidt,  the  Herald’s  agricul¬ 
tural  editor. 


WILLIAM  E.  SHIPE,  previously 
with  the  Hackensack  (N.J.)  Rec¬ 
ord  and  the  New  Brunswick  (N.J.) 
Home  News,  is  now  circulation  di¬ 
rector  of  the  News-Journal  Co. 
newspapers  at  Wilmin9ton,  Dela- 
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Look  what’s  happening  to  tin  cans 


They  are  getting  better  looking,  so  they 
help  sell  their  own  contents.  They  are 
getting  lighter,  but  as  strong  as  ever. 
They  are  getting  coated  with  new  mate¬ 
rials.  United  States  Steel  has  been  a 
leading  innovator  of  packag¬ 
ing  materials  that  do  more, 
often  at  lower  cost.  A  few 
examples  are  shown  here. 

And  any  of  the  complete 
family  of  tin  mill  products 
— including  electrolytic  tin 
plate,  hot-dipped  tin  and 
terne  plate,  black  plate, 
tin-free  steel,  and  steel  foil- 
are  available  through 
the  United  States  Steel 
International  companies. 


“Thin  tin’’  started  it  all 

This  new  tin  plate,  innovated  ^ 
by  U.  S.  Steel,  is  rolled  thinner  than 
usual,  but  with  proportionately  greater 
strength  and  rigidity.  “Thin  tin”  allows 
canmakers  to  make  more  cans  from 
the  same  weight  of  tin  plate,  lighter 
cans  that  sacrifice  no  strength. 


Gold-plated  steel  cans? 

It  is  possible,  but  the  future  is  brighter  for 
aluminum-coated  steel.  U.  S.  Steel  has 
developed  a  new  process  in  which  vaporized 
metals  are  deposited  on  steel  as  it  passes 
through  a  vacuum.  A  production  facility 
is  now  lieing  built. 


Tin’’ cans  without  tin 

The  newest  packaging 
material  available  is  tin- 
free  steel,  a  good  way  to  cut 
the  cost  of  packaging 
many  commodities.  It  has 
excellent  formability, 
a  prime  surface  for  emboss¬ 
ing  and  lithographing. 


Steel  foil 

It  comes  as  thin  as 
1/lOOOth  of  an  inch 
(0.0254  mm)  tin-coated,  and 
as  thin  as  2/l(X)0ths  of  an 
inch  (0.0508  mm)  uncoated. 
Tin-coated,  it  is  corrosion- 
resistant,  strong,  puncture- 
resistant,  and  provides 
a  barrier  against  vermin, 
moisture  and  light. 


United  States  Steel 


I  SYNDICATES 

Young  Readers  Get 
I ‘Cool’  New  Service 


u  NITED 

FEATURE 

SYNDICATE,  INC. 


FEATURES  IN  READER  INTEREST 


COLUMNS 


MARQUIS  CHILDS 
DORIS  FLEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
INEZ  ROBB 

NORTON  MOCKRIDGE 
MARY  McGrath 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advice 
WILLIAM  A.  DOYLE 
Doily  Investor 
Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modern  Manners 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD . . .  ? 
CROSSWORDS,  DAILY  & 
SUNDAY 
TOM  DARCY 

Editorial  Cartoons 
HEALTH  CAPSULES  D 
TICKER  TOONS  D 


COMICS 


ABBIE  an'  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 
ALL  STARS  D 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEES  SEES  W/S 
STRANGE  AS  IT  SEEMS  D/S 
TARZAN  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 


220  East  42nd  St..NewYork17.N  Y 


By  Ray  Erwin 

A  complete  package  of  in- 
'  depth  features  and  accounts  of 
national  and  international  “hap- 
:  penings”  is  l)eing  prepared  for 
younger  newspaper  readers  by  a 
{  brother  team,  sons  of  a  news- 
'  paper  editor. 

j  The  feature:  “This  G<*nera- 
tion.” 

The  editors:  James  T.  and 
William  M.  Doran. 

The  format:  Weekly  package 
of  four  articles  of  .Voo  to  900 
words  each  and  two  photo¬ 
graphs. 

The  release:  March  27. 

The  distributor:  Chicago  Trib¬ 
une-New  York  News  Syndicate. 

'  The  comj)ilers  and  editors  of 
“This  Generation,”  James  T.  and 
William  M.  Doran,  are  young 
men  themselves  and  provide  the 
new  feature  with  dynamic 
supervision.  Their  father  is 
James  R.  Doran,  editor  of  the 
Harrhhurg  (Pa.)  Patriot  and 
I  AVm'.s. 

The  Kdilor* 

James  T.  Doran.  .30,  was  grad¬ 
uated  from  Dartmouth  in  19.j9, 
and  then  joined  the  .\rmy,  after 
which  service  he  lived  in  Mexico 
for  a  year.  He  has  had  varied 
experience  in  the  newspaper 
field,  ranging  from  copy  editing 
to  leporting.  He  is  movie  and 
drama  critic  for  the  Buffalo 
(N.  Y.)  Evening  \ews.  He  has 
written  magazine  articles  and 
he  has  an  abiding  interest  in 
pop  culture.  For  relaxation,  he 
plays  folk  and  classical  guitar 
music. 

William  .M.  Doran,  2fi,  was 
graduated  from  Northwestern 
University  in  1962  with  a  B.S. 
in  journalism.  He  then  attended 
the  University  of  Pennsylvania 
Law  School  and  received  an 
LL.B.  in  1966.  He  has  l)een  a 
reporter  and  feature  writer  for 
the  Harrisburg  Patriot  and 
News  and  served  as  intern  with 
the  United  Nations,  working  in 
I  the  Office  of  Political  and  Secu¬ 
rity  Council  Affairs.  He  has 
traveled  throughout  Europe  and 
the  Near  East,  and  is  an  avid 
moviegoer  and  sports  enthusiast. 

“This  Generation”  has  its 
stories  and  features,  all  of  par- 
I  ticular  interest  to  the  genera- 
I  tion  that  is  2o  years  old  or 
younger,  illustrated  with  photos. 


The  first  release  is  from  Lon¬ 
don  and  deals  with  what’s  “in” 
in  that  swinging  city.  Pardon 
that  “swinging”  crack.  The  last 
sentence  of  the  first  “cool”  re¬ 
lease  of  this  “cool”  new  feature 
reads:  “But  most  out  thing  of  all 
is  to  say  that  London  Swings.” 
(Don’t  count  us  out  for  slipping 
that  way.) 

Keb’tiM's 

The  first  week’s  stories  in¬ 
clude  one  on  a  girl  model  who 
has  made  a  career  for  herself  at 
23,  one  about  a  20-year-old  l)oy 
who  has  started  a  film  festival  in 
Panama  City  and  there  are  tips 
for  goodies  after  the  game,  for 
hairstyling. 

Caption  tt>  a  photo  accompany¬ 
ing  a  column  on  “Young  I.ong- 
hair  Discusses  ‘Pop’  and  Other 
Things”  reads:  “Peter  Serkin, 
19-year-old  son  of  Rudolph  Ser¬ 
kin,  and  an  accomplished  con¬ 
cert  pianist  in  his  own  right, 
devotes  almost  as  much  time  to 
‘Beatle  listening’  as  he  does  to 
practicing.” 

.An  early  column  deals  with 
“Collecting  Comics:  A  Serious 
Hobby.” 

Here’s  the  lead  to  a  column  on 
“Putting  Money  to  Work.” 

“In  the  hands  of  many  young 
people  cash  is  combustible. 

“Too  often  it  goes  up  in 
gadgets,  goodies  and  gimcracks. 
What  was  easy  to  spend  some¬ 
times  is  bitterly  remembered. 

“Many  young  people  today, 
though,  are  learning  how  to  put 
money  to  work.  They  are  learn¬ 
ing  about  i)ercentages  that  crop 
up  when  dollars  are  planted  in 
fertile  financial  ground.” 

.30  C.orrespoiideiils 

Thirty  professional  corre¬ 
spondents  stationed  all  over  the 
glol)e  deal  with  the  world  that 
youth  really  inhabits. 

The  material  provided  may  be 
divided  into  four  major  cate¬ 
gories: 

1)  General— dealing  with  sub¬ 
jects  of  interest  to  all  young 
people,  such  as  how  to  get  a 
college  education,  the  church  and 
the  young  person,  and  are  rock 
’n’  roll  songs  dirty? 

2)  Show  Business — presenting 
intimate  and  informative  inter¬ 
views  with  young  stars  like 
Peter,  Paul  and  Mary;  the 
Kinks,  the  Byids,  Hayley  Mills. 


William  M.  Doran 


Jane  .Asher,  Peter  Serkin. 

3)  The  Scene— describing  the 
activities  of  young  people  at 
home  and  abroad:  a  date  in 
Tokyo,  a  party  in  I.ondon,  new 
dances,  a  boy  who  builds  com¬ 
puters.  a  girl  who  flies  glider.s. 

4)  Catchall—  comprising  brief 
pieces  on  various  subjects: 
recipes,  fads,  fashions,  letters  to 
the  editor,  psychological  advice, 
personal  etiquette. 

Flexible  Feature 

The  feature  forms  a  flexible 
|)ackage.  “This  Generation”  may 
l)e  printed  in  accordance  with 
each  individual  newspaper’s  own 
special  requirements.  The  pack¬ 
age  can  be  the  nucleus  of  a 
weekly  young  people’s  page,  or 
the  articles  and  photos  may  l)e 
run  separately  on  different  days 
throughout  the  week.  Pertinent 
local  material  may  l)e  used  to 
supplement  or  tie  in  with  the 
syndicated  articles. 

Syndicate  spokesmen  said  the 
new  feature  is  a  direct  response 
to  a  “Young  Reader  Project”  of 
the  .Associated  Press  Managing 
Editors  to  determine  what  young 
I’eaders  want  to  read.  With 
nearly  half  of  the  country’s 
population  under  2.1,  the  feature 
is  designed  for  a  very  large 
group  of  readers. 
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You  lose  money 
every  time  a  compositor  has  to 
‘‘hunt  something  up” 


Everything  comes  to  a  halt  when  work¬ 
ing  materials  aren’t  right  at  hand. 
Everything  except  your  costs.  Compos¬ 
ing  room  profits  are  directly  related  to 
the  productivity  of  your  compositors. 
The  output  of  these  craftsmen  depends 
on  the  versatility  of  the  equipment  they 
work  with. 

Hamilton  puts  an  end  to  hunting. 
Modern  Hamilton  composing  room 
equipment  saves  skilled  man-hours  by 
eliminating  extra  steps,  extra  motions 
-  lost  time  and  lost  tempers.  Costly 
re-makes  resulting  from  confusion  and 
conjecture  are  also  stopped  cold. 

Hamilton  equipment  organizes  stor¬ 
age  and  provides  efficient,  uncluttered 
work  areas.  And  Hamilton  quality  is 
your  guarantee  that  productivity  profits 
will  continue  year  after  year. 

Let  the  experienced  designers  at 
Hamilton  show  the  way  to  composing 
room  efficiency.  Write  today  for  lit¬ 
erature.  It’s  free. 


Hamilton  Manufacturing  Company,Two  Rivers,  Wis.  54241 


Evaluating 
Negatives 
Made  Easier 

An  electronic  system  for  eval¬ 
uating  color  negatives  that  sig¬ 
nificantly  re<iuces  the  time  and 
labor  required  to  make  high 
quality  color  prints  has  been  in¬ 
troduced  by  Eastman  Kodak 
Company  for  use  in  professional 
color  laboratories. 

The  system  is  comprised  of 
the  Kodak  Video  Color  Negative 
Analyzer  and  the  Kodak  Color 
Negative  Translator.  Both  units 
were  designed  by  Photo  Elec¬ 
tronics  Corporation,  B  y  r  a  m  , 
Connecticut. 

The  Kodak  Video  Color  Nega¬ 
tive  Analyzer  displays  a  color 
positive  image  of  a  color  nega¬ 
tive  and  provides  printing  in¬ 
formation  for  photographically 
matching  the  displayed  image. 
The  unit  accepts  Kodak  Ekta- 
color  and  Kodacolor  negatives 
in  various  sizes.  A  negative  in¬ 
serted  into  the  analyzer  is 
scanned  and  electronically  proc¬ 
essed  to  provide  a  full-color 
positive  image  on  a  5  x  5  inch 
display  screen. 

How  Analyzer  Vi  orks 

By  adjusting  calibrated  con¬ 
trols  on  the  analyzer,  the  op¬ 
erator  can  easily  select  the  most 
desirable  color  balance  for  print¬ 
ing  any  given  negative.  The  con¬ 
trol  settings  are  recorded  to 
provide  printing  information. 
The  unit  also  provides  a  simple 
means  of  detecting  unprintable 
negatives  as  well  as  selecting 
the  negatives  most  suitable  for 
printing  without  expensive  and 
time-consuming  test  printing. 

When  a  negative  is  to  be 
printed,  the  recorded  control  set¬ 
tings  are  set  into  a  similar  con¬ 
trol  panel  on  the  Kodak  Color 
Negative  Translator,  which  op¬ 
erates  in  conjunction  with  a 
color  enlarger.  Filter  and  ex¬ 
posure  requirements  are  quickly 
determined  and  met  by  adjust¬ 
ing  the  enlarger  as  indicated  by 
the  translator.  The  translator 
offers  an  easy-to-use  and  accu¬ 
rate  means  of  setting  an  en¬ 
larger  to  obtain  a  print  closely 
matching  the  color  balance  and 
density  of  that  displayed  on  the 
color  analyzer. 

All  solid  state  circuitry  is 
utilized  in  the  two  units  for  op¬ 
timum  dependability.  Plug-in 
printed  circuit  boards  and  easy- 
access  panels  are  used  for  main¬ 
tenance  convenience. 

The  Kodak  Video  Color  Nega¬ 
tive  Analyzer  and  the  Kodak 
Color  Negative  Translator  will 
be  av’ailable  earh'  in  1968. 
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GENERAL  &  AUTOMOTIVE  ROP  COLOR  UNAGE  BY 
MEDIA  RECORDS  CLASSIFICATIONS  —  1966 

(Base-Accounts  in  Three  or  More  Cities) 


TOTAL  ROP 

of 

EACH 

TOTAL 

ROP 

'y'f  of 

EACH 

%  GAIN 

COLOR 

CLASS’N 

COLOR 

CLASS’N 

or 

LOSS 

CLASSIFICATIONS 

LINAGE 

TO  TOTAI 

.  LINAGE 

TO  TOTAI 

.  1966  vs 

GENERAL 

1966 

1966 

1965 

1965 

1965 

ALCOHOLIC  BEVERAGES 

Beers 

1,770,742 

2.1 

1,919,136 

2.5 

— 

7.7 

Wines 

3,615 

0.0 

28,000 

0.0 

— 

87.1 

Liquors 

3,654,233 

4.4 

3.391,491 

4.4 

+ 

7.7 

AMUSEMENTS 

157,894 

0.2 

_ 

— 

++ 

EDUCATIONAL 

19,130 

0.0 

8,837 

0.0 

+ 

116.5 

FARM  &  GARDEN 

534,470 

0.6 

4.55,021 

0.6 

+ 

17.5 

FOODS 

Baby  Foods 

64,356 

0.1 

56,110 

0.7 

+ 

14.7 

Baking  Products 

1,102.692 

1.4 

2,004,829 

2.6 

— 

45.0 

Beverages 

C.offee  &  Tea 

774,012 

0.9 

811,865 

1.1 

— 

4.7 

Soft  Drinks 

2.006.839 

2.4 

2.464,097 

3.2 

— 

18.6 

Mise.  Beverages 

294,885 

0.4 

396,503 

0.5 

— 

2.5.6 

Cereals  &  Breakfast  Foods 

747.816 

0.9 

1,. 394,460 

1.8 

— 

46.4 

('ondiments 

990,121 

1.2 

451.092 

0.6 

-1- 

119.5 

Confections 

36,425 

0.1 

2.5,905 

0.0 

+ 

40.6 

Dairy  Products 

2..581.867 

3.0 

2,49.3,721 

.3.3 

+ 

.3.5 

Frozen  Foods 

2,035.9.54 

2.4 

1,674.942 

2.2 

+ 

21.6 

Meats  &  Fish 

2,447,043 

2.9 

4.098..5TI 

.5.4 

— 

40.3 

Pet  Foods 

482.893 

0.6 

666.824 

0.9 

— 

27.6 

Mise.  Foods 

3.638.945 

4.4 

.3,417,109 

4.  .5 

+ 

6.5 

HOTELS  &  RESORTS 

234.727 

0.3 

2 18.427 

0.3 

— 

.5.5 

HOUSEHOLD  FURN.  &  FURN. 

122.167 

0.2 

.36.80.3 

0.0 

2.31.9 

HOUSEHOLD  SUPPLIES 

Aluminum  &  Paper  Products 

1,998,997 

2.4 

2,217,944 

2.9 

— 

9.9 

Disinfectants  &  Insecticides 

145,169 

0.2 

144,877 

0.2 

+ 

0.2 

Fuel 

317,.543 

0.4 

34,0LI 

0.0 

8.32.7 

Soaps.  Cleansers,  Polishes 

517,780 

0.6 

536,665 

0.7 

— 

3.5 

Mise.  Household  Supplies 

— 

— 

12,019 

0.0 

— 

100.0 

HOUSING  EQUIPMENT 

.4ir  Conditioning 

255,294 

0.3 

39,664 

0.0 

+ 

543.6 

Fixtures 

34,126 

0.1 

39,224 

0.0 

— 

13.0 

Heating  Equipment 

7,878 

0.0 

12,090 

0.0 

— 

34.8 

Major  Electrical  Appliances 

1,00.5,636 

1.2 

1.09.5.3.53 

1.4 

— 

8.2 

Refrigerators  &  Freezers 

377,727 

0.5 

718,.382 

0.9 

— 

47.4 

Mise.  Housing  Equipment 

— 

— 

49,515 

0.1 

— 

100.0 

INDUSTRIAL 

89,084 

0.1 

275,381 

0.4 

— 

67.7 

INSURANCE 

1,201,915 

1.4 

120,789 

0.1 

+ 

895.1 

lEWELRY  &  SILVERWARE 

2.5,378 

0.0 

12,3.32 

0.0 

+ 

10.5.8 

MEDICAL 

199,.589 

0.2 

504,688 

0.7 

— 

60.5 

MISCELLANEOUS 

886.418 

0.1 

22,30.3 

0.0 

+ 

146.0 

PROFESSIONAI.  &  SERVICE 

54,858 

1.0 

.595,879 

0.8 

+ 

43.9 

PUBLIC  UTILITIES 

857.214 

1.1 

717,978 

0.9 

+ 

23.5 

PUBLISHING  &  MEDIA 

Books 

522,6.53 

0.6 

287,512 

0.4 

+ 

81.8 

Magazines 

16,180 

0.0 

— 

— 

++ 

Newspapers 

12,779 

0.0 

5,020 

0.0 

+■ 

1.54.6 

Radio  &  TV  Stations 

29,235 

0.0 

1.5,710 

0.0 

+ 

86.1 

RADIO,  TV  &  PHONOGRAPHS 

Radio  &  TV^  Sets 

.3,51.5,4.54 

4.2 

2,.564.811 

.3.4 

+ 

37.1 

Phonographs  &  Records 

.539,395 

0.7 

144.230 

0.2 

+ 

274.0 

SPT.  GDS.,  CAM.  & 

PHOTO  SUPPL. 

178.769 

0.2 

1,620.069 

2.1 

— 

89.0 
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C'.igars 

230,802 

0.3 

10,680 

0.0 

-f-2061.1 

('.igarettes 

4,177,784 

.5.0 

1,781,873 

2.3 

+ 

134.5 

toii.et  requisites 

Dentifrices 

87,903 

0.1 

90,072 

0.1 

— 

2.4 

Men's  Toiletries 

200,278 

0.2 

214,163 

0.3 

— 

6.5 

Perfumes  &  Cosmetics 

74,574 

0.1 

21,842 

0.0 

+ 

241.4 

Misc.  Toilet  Requisites 

172,485 

0.2 

27,416 

0.0 

+ 

.529.1 

TRANSPORTATION 

Airways 

1,5.55,666 

1.8 

1,313,642 

1.7 

+ 

18.4 

Railroads 

12,018 

0.0 

— 

— 

++ 

Steamships 

— 

— 

.5,215 

0.0 

— 

100.0 

WEARING  APPAREL 

100,846 

0.1 

16.5,304 

0.2 

— 

39.0 

GENERAL  TOTAL 

43,102,253 

51.6 

41,460.402 

.54.4 

+ 

4.0 

AUTOMOTIVE 

GASOLINES  &  OILS 

4,322,414 

5.2 

6,386,157 

8.4 

— 

32.3 

PASSENGER  CARS  (NEW  ) 

30,235,182 

36.3 

19,833,690 

26.0 

52.9 

PASSENGER  CARS  (USED) 

82,612 

0.1 

231,591 

0.3 

— 

64.3 

TIRES  &  TUBES 

.5,568,114 

6.7 

8.087,781 

10.6 

— 

31.2 

TRUCKS  &  TRACTORS 

103,884 

0.1 

169,306 

0.2 

— 

38.6 

MISCELLANEOUS 

24,937 

0.0 

6.5,471 

0.1 

— 

61.9 

AUTOMOTIVE  TOTAL 

40,427,143 

48.4 

34.773,996 

45.6 

+ 

16.3 

GRAND  TOTAL 

83,529,396 

100.0 

76,234,398 

100.0 

+ 

9.6 

Real  Values  in  ROP 
Color,  Studies  Show 

By  Robert  Hunt 

Grneral  Adverlisin^  Manacrr.  ChicaKO  Tribune 


Newspapers  have  begun  to  re¬ 
spond  to  the  public  demand  for 
color.  ROP  color  linage  is  up 
.")0  percent  over  the  last  five 
years.  Newspaper  pre-print  ad¬ 
vertising,  hi-fi  and  Specti-aColor, 
is  up  80  percent  last  year  alone. 
Recent  color  gains  in  comic  ad¬ 
vertising,  Sunday  roto  and  edi¬ 
torial  matter  are  also  examples 
of  newspaper  response  to  the 
public  demand  for  color. 

Despite  these  gains  in  color, 
the  newspaper  is  still  essentially 
a  black  and  white  product.  Color 
is  the  exception,  not  the  rule. 
Color  accounts  for  fewer  than 
5  percent  of  all  the  lines  in  the 
typical  newspaper,  compared  to 
the  wealth  of  color  in  most  con¬ 
sumer  magazines. 

As  far  as  the  advertiser  is 
concerned,  new’spaper  color  does 
have  real  value.  Here  are  a  few 
results  from  three  classic  studies 
that  probably  most  of  you  have 
heard  about. 

•  The  Milwaukee  Journal  con¬ 
ducted  a  study.  They  interview’ed 
3,600  people  and  they  found  that 
readership  from  newspaper  ads 
in  color  was  77  percent  higher 
for  men  and  55  percent  for 
women  than  the  same  ad  in  black 
and  w’hite. 


•  The  following  year  the 
Homton  Chronicle  conducted  a 
study  called  “Color  in  Action.” 
The  Chronicle  also  interviewed 
some  3,600  people  and  they 
found  that  full  color  ads  were 
read  86  percent  better  than 
black  and  white. 

•  Carl  J.  Nelson  Research  in¬ 
terviewed  over  7,000  housewives 
and  found  their  readership  of 
full  color  ads  was  100  percent 
more  than  black  and  white. 

These  classic  studies,  plus 
others,  show  the  real  value  of 
newspaper  color  to  an  adver¬ 
tiser.  In  most  cases  this  extra 
value  to  the  advertiser  far  ex¬ 
ceeds  the  average  added  cost, 
which  is  about  35  percent  for 
full  color. 

Paper  More  interesting 

From  the  reader’s  point  of 
view,  newspaper  color  has  value, 
too,  because  it  makes  the  paper 
more  interesting,  more  lively  and 
more  worthwhile.  Research  has 
shown  that  color  in  a  newspaper, 
either  in  advertising  or  in  edi¬ 
torial,  brings  a  new  dimension 
and  an  added  depth  to  the 
reader’s  total  sensory  impres¬ 
sion.  Color  increases  the  luxury, 
pleasure  and  satisfaction  im¬ 


parted  by  the  picture  or  ad. 
Color  makes  the  paper  more  im¬ 
pressive.  It  gives  the  paper  a 
distinctive,  high  quality  appear¬ 
ance.  Color  actually  gives  the 
reader  greater  value  in  return 
for  his  money  and  the  time  he 
spends  with  his  newspaper. 

It  is  clear,  then,  that  news¬ 
paper  color  is  beneficial  to  the 
advertiser,  it  is  beneficial  to  the 
reader,  and  the  public  demand 
for  color  in  all  areas  of  life  is 
completely  justified  in  the  case 
of  newspapers. 

The  I^ogical  Choice  Is  ROP 

From  where  I  stand,  it  looks 
like  the  use  of  ROP  color  is  the 
most  promising  way  to  provide 
more  color  in  the  future.  Hi-fi, 
SpectaColor,  roto  magazines  and 
other  types  of  newspaper  color 
each  will  have  its  place  in  the 
colorful  newspaper  of  tomorrow, 
but  ROP  color  is  the  logical 
choice  to  carry  the  bulk  of  the 
color  linage  in  the  future,  as  it 
has  in  the  past.  ROP  color  costs 
less  than  other  types  of  color. 
ROP  color  allows  unit  place¬ 
ment  of  different  sizes.  ROP 
allows  more  color  to  be  dis¬ 
tributed  throughout  the  entire 
newspaper.  It  offers  greater 
flexibility  in  placement. 

The  one  big  problem,  however, 
with  ROP  color  is  a  problem  we 
are  all  painfully  aware  of.  It  is 
very  difficult  and  time  consuming 
to  print  full  color  ads  of  a  high 
quality.  Some  newspapers  have 
skilled  manpower  necessary  to 
do  the  job  with  full  color  ROP, 
some  don’t,  and  as  a  result  the 
over-all  quality  of  ROP  color 
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v'aries  widely  from  one  paper  to 
the  next. 

Tear  Sheet  Display 

I  spent  a  number  of  years  in 
Detroit  representing  the  Trib¬ 
une  and  Chicaffo’n  American, 
and  unfortunately  one  morning 
was  called  and  asked  to  come  to 
a  major  advertising  agency  rep¬ 
resenting  one  of  our  automobile 
makers  in  this  country,  and  this 
agency  had  displayed  in  their 
conference  room  somewhere  be¬ 
tween  l-jO  to  200  tear  sheets 
from  as  many  newspapers.  This 
was  in  1963,  and  it  was  the  an¬ 
nouncement  tear  page  of  their 
’64  model.  Some  were  bright, 
some  were  dull,  and  some  were 
registered  and  some  were  off, 
and  some  had  color  fidelity  and 
others  did  not,  and  the  whole 
thing  was  questionable.  This 
agency  had  made  a  recommen¬ 
dation  to  its  client  for  great  use 
of  color  in  major  newspapers, 
and  they  were  now  expecting 
the  client  to  show  up  in  the 
afternoon  to  view  the  end  prod¬ 
uct. 

It  merely  illustrated  to  me 
that  this  industry  must  work 
diligently  toward  greater  quality 
control  in  ROP  color  printing. 

Just  stop  and  think  of  this. 
The  10  leading  advertisers  in 
this  nation  last  year  spent 
around  $1  billion.  The  news¬ 
papers  got  about  10  percent  of 
this,  or  $100  million.  Television 
and  magazines  got  about  80  per¬ 
cent,  or  $800  million.  Now,  let’s 
just  stop  and  consider  that  may¬ 
be  we  could  get  one-tenth  of 
1  percent  of  what  television  and 
magazines  are  going  to  get  this 
year,  and  this  could  give  maybe 
1,150  papers  who  carry  full  color 
an  additional  $70,000  in  revenue. 
• 

Reaction  of  Women 
To  Types  Snrveyed 

Syracuse 

Women’s  reactions  to  headline 
type  faces  will  be  studied  under 
a  grant  to  the  John  Ben  Snow 
Research  Foundation  Program 
of  the  Syracuse  University 
School  of  Journalism. 

The  grant,  for  $1,150,  is  from 
the  .American  Newspaper  Pub¬ 
lishers  .Association.  The  project, 
headed  by  Jack  B.  Haskins,  the 
John  Ben  Snow  Research  Pro¬ 
fessor,  will  study  reactions  to 
10  different  type  faces  used  in 
simulated  women’s  pages  of 
newspapers. 

The  study  will  be  based  on 
sample  reactions  of  150  women 
from  the  Syracuse  area. 

“If  the  study  shows  that 
women  read  a  story  more  often 
when  a  particular  type  face  is 
used,  the  results  will  be  offered 
to  newspapers  to  create  long- 
range  increases  in  readership,” 
Haskins  said. 
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Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Reeords  Ine.) 


Year 

1966 

Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Acc 'lints 

Used 

Used 

Linage 

AUTOMOTIVE 

GASOLINES  &  OILS 

American  Oil  Co. 

70 

122 

1.033,155 

American  Oil  Co.-Institutional 

18 

30 

41,754 

Atlantic  Refining  Co.  . 

39 

69 

350,295 

Atlantic  Richfield  Co . 

1 1 

19 

77,553 

Chevron  Oil  Co. 

8 

9 

15,857 

Cities  Service  Co. 

6 

10 

45,486 

Continental  Oil  Co. 

27 

54 

203,156 

Enco  Division  Humble  Oil 
&  Refining  Co. 

38 

71 

453,172 

Esso  Standard  Division 

Humble  Oil  &  Refining  Co. 

55 

115 

404,262 

Gulf  Oil  Corp.  . 

94 

165 

668,226 

Gulf  Oil  Corp.-Institutional 

6 

10 

25,434 

Hancock  Oil  Co. 

14 

21 

69,635 

Murphy  Oil  Corp.  .  . 

6 

12 

38.098 

Phillips  Petroleum  Co. 

14 

26 

180.959 

Pure  Oil  Co. 

12 

24 

55,248 

Pure  Oil  Co.-Institutional 

6 

1 1 

27,328 

Richfield  Oil  Corp.  . 

12 

15 

39,621 

Shell  Oil  Co. 

15 

19 

36,605 

Shell  Oil  Co.-Institutional 

7 

1 1 

19,677 

Sinclair  Refining  Co. 

4 

7 

9,916 

Skelly  Oil  Co. 

5 

9 

62,338 

Standard  Oil  Co.  of  Kentucky 

4 

7 

18.552 

Standard  Oil  Co.  of  Ohio 

6 

9 

18,796 

Superamerica  Division  of 
Northwestern  Refining  Co. 

3 

5 

111,168 

Texaco  Inc.  . 

18 

32 

211,076 

Union  Oil  Co.  of  California  .  .  . 

20 

31 

97,737 

Vickers  Petroleum  Co.,  Inc . 

3 

5 

7,310 

PASSENGER  CARS  (NEW) 

American  Motors  Corp. -Cars 

12 

18 

36.650 

Anglia  Sc  Contina 

3 

4 

5,154 

Buick 

62 

122 

1,434,443 

Buick  &  Buick  Special 

8 

12 

41,771 

Buick  &  Opel 

3 

3 

4,809 

Buick  Special 

15 

26 

145.758 

Cadillac . 

9 

17 

50,989 

Cadillac  &  Oldsmobile  . 

4 

6 

13  207 

Chevrolet  . 

. .  no 

294 

11,807,973 

Chevrolet  Camaro  . 

....  100 

247 

1,461,915 

Chevrolet  &  Chevrolet  Camaro  .  . 

12 

17 

61,692 

Chevrolet  &  Corvair 

89 

188 

1,114093 

Chevrolet  &  Corvette 

3 

6 

17,669 

Chevrolet  Division  Cars 

97 

180 

699.328 

Chrysler 

18 

36 

1 16  669 

Chrysler  Corp.  Cars  . 

8 

16 

47  885 

Chrysler  &  Plymouth  . 

9 

20 

67,103 

Chrysler  Plymouth  Division  Cars 

34 

69 

276,442 

C-imet 

58 

1 16 

797,397 

Comet  8  Mercury 

25 

43 

153,109 

Corvair  .  .  . 

56 

107 

553,817 

Dart  . 

....  50 

95 

140,181 

Dart  &  Dodge  . 

...  87 

157 

388.061 

Dodge  . 

91 

173 

636,497 

Dodge  &  Dodge  Charger  . 

...  45 

82 

210,494 

Dodge  Charger  . 

100 

175 

280,378 

Dodge  Division  Cars  . 

.  31 

48 

299,255 

F-85 

14 

23 

44,054 

F-8S  Sc  Oldsmobile  . 

13 

16 

21,483 

Falcon  . 

9 

16 

37,857 

Falcon  Sc  Ford  . 

19 

27 

50,663 

Ford  .  . 

79 

154 

1,306.639 

Ford  Division  Cars  . 

89 

171 

1,140,317 

Ford  &  Ford  Mustang  . 

...  60 

100 

510,820 

Ford  Motor  Co.  Cars  . 

9 

13 

55,359 

Ford  Mustang  . 

83 

156 

792,589 

Ford  Sc  Thunderbird 

15 

20 

52,264 

General  Motors  Corp.-Cars 

68 

1 17 

570,886 

General  Motors  Corp.-Institutional 

65 

124 

715.098 

Lincoln  Continental 

3 

3 

3,260 

Lincoln-Mercury  Division  Cars 

35 

54 

345.672 

Mercury  . 

....  72 

137 

1,170,884 

Mercury  Cougar  . . 

7 

15 

31,834 

Oldsmobile  . 

....  40 

77 

278,209 

Oldsmobile  Division  Cars  . 

9 

17 

125,134 

Number  Number 
of  of 

Cities  Newspapers 


Accounrs  Used  Used 

Oldsmobile  &  Oldsmobile  Toronado  .  8  10 

Oldsmobile  &  Toronado  .  19  34 

Plymouth  .  90  166 

Plymouth  Barracuda  .  28  55 

Plymouth  &  Valiant  .  15  19 

Pontiac .  23  39 

Pontiac  &  Tempest  .  22  38 

Rambler  .  99  187 

Rambler  &  Rambler  Marlin  .  8  12 

Simca  .  4  5 

Thunderbird  .  4  4 

Valiant  .  . .  12  18 

Volkswagen  .  4  6 

PASSENGER  CARS  (USED) 

Chevrolet  . 3  5 

Ford  .  3  5 

TIRES  &  TUBES 

Atlas  Tire  .  18  28 

Firestone  Tire  .  66  152 

General  Tire .  25  43 

Goodyear  Tire  .  62  116 

U.  S.  Tire  .  28  39 

TRUCKS  &  TRACTORS 

Chevrolet  Truck  .  6  7 

Dodge  Truck .  5  7 

Ford  Truck  .  II  21 

GMC  Truck  .  3  5 

MISCELLANEOUS 

Misc.  Automotive  Turtle  Wax  .  16  24 


GENERAL 

ALCOHOLIC  BEVERAGES 
Beers 


Ballantine .  36  63 

Carling  Black  Label  .  14  29 

Coors  .  13  23 

Drewrys  .  II  16 

Gablingers  .  5  8 

Hamms .  34  56 

Lone  Star .  10  23 

National  .  10  21 

Olympia  .  3  5 

Pearl  .  7  20 

Rainier  .  4  6 

Schaefer .  5  8 

Stag  .  6  II 

Sterling  .  4  9 

Strohs  .  8  13 

Utica  Club .  6  9 

Wines 

Eleven  Cellars  .  3  3 

Liquors 

Ancient  Ago  .  14  22 

Black  &  White  Scotch  .  27  42 

Booths  High  &  Dry  Gin  .  15  23 

Calvert  ^ra  .  62  102 

Dark  Eyes  Vodka  .  3  6 

Don  Q  Rum  .  4  4 

Early  Times  .  13  19 

Fleischmanns  Preferred  .  10  16 

Gilbeys  Vodka  .  8  13 

Hill  &  HIM .  30  54 

J  &  B  Scotch  .  5  7 

Jim  Beam .  38  65 

Leilani  Hawaiian  Rum  .  5  9 

Old  Crow .  43  68 

Old  Fitzgerald  .  19  27 

Old  Forester  .  6  10 

Old  Hickory  .  II  |7 

Old  Hermitage .  4  5 

Old  Rarity  Scotch  .  7  8 

Old  W.  L.  Weller .  7  II 

Schenley  Reserve .  42  89 

Seagrams  VO  .  25  33 
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Total 

ROP 

Colcr 

Linage 

32.63$ 

126.821 

561.382 

156.000 

57.539 

178.454 

312.393 

679.004 

38.044 

3.550 

9.903 

31.114 

22.595 


48.344 

34.248 


90.074 

2.508.744 

149,744 

2.767,375 

52,137 


16,445 

13.015 

65.888 

8.534 


24.937 


218.154 

105.955 

322,185 

II2.8II 

39,574 

300.014 

121.031 

29,619 

22.572 

115.153 

28,800 

47,504 

20,040 

52.584 

182.759 

51,981 


3,615 


75.207 

171.622 

43.888 

671.785 

11,105 

10,040 

99,614 

47,224 

29,030 

461,624 

46,120 

145.507 

19,405 

344,965 

33,995 

35,489 

76,328 

15,955 

9,452 

31,890 

792,033 

70,160 

25,  1967 
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Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Southern  Comfort 

12 

12 

1 18,830 

Sunnybrook  . 

22 

33 

153,031 

Usher's  Scotch 

4 

4 

10,802 

Vat  69  Scotch 

10 

IS 

55,080 

Windsor  . 

17 

28 

74,030 

amusements 

Expo  '67  (Montreal,  Canada) 

30 

54 

157,894 

EDUCATIONAL 

Famous  Schools  . 

8 

9 

19,130 

farm  &  GARDEN 

Bolens  Prods . 

5 

8 

31,945 

Cura  Soil  Conditioner 

4 

8 

8,465 

Flower  of  The  Month 

3 

4 

1,560 

House  of  Wesley 

5 

5 

7,876 

Lawn  Boy  Mower  . 

7 

8 

12,174 

Michigan  Bulb  Co. 

6 

7 

7,576 

Ortho  Prods . 

8 

12 

24,965 

Scotts  Prods.  .  . 

9 

12 

35,733 

Spectracide  . 

3 

4 

4,145 

Spectracide  Garden  Insect  Spray  .  .  .  . 

1 1 

17 

17,411 

Toro  Mower  . 

3 

6 

13,972 

Vertagreen  Prods. 

16 

27 

1 16,940 

VIgoro  Prods.  . 

28 

41 

207,574 

Vitogro  Prods . 

5 

9 

44,134 

FOODS 

Baby  Foods 

Gerber  Baby  Foods 

17 

24 

64,356 

Baking  Products 

American  Bakeries  Bread 

5 

7 

41,040 

Betty  Crocker  Cake  Mix  . 

9 

13 

25,928 

Bix  Mix  . 

4 

5 

5,046 

Colonial  Bread 

6 

12 

34,737 

Dugans  Bread 

3 

4 

4,000 

Holsum  Bread 

7 

14 

40,581 

Holsum  Prods. 

3 

6 

9,510 

Kellogg's  Pop-Tarts 

67 

123 

374,034 

Langendorf  Bread 

13 

19 

67,900 

Millbrook  Bread 

13 

17 

49,200 

Mrs.  Baird's  Bread . 

3 

7 

25,227 

National  Biscuit  Crackers 

3 

6 

14,272 

Nissen's  Bread  . 

3 

4 

6,384 

Occident  Flour 

6 

9 

66,624 

Pillsbury  Best  Flour 

3 

3 

6,160 

Pillsbury  Mixes 

3 

3 

3,000 

Rainbo  Bread 

4 

7 

33,622 

Rite  Diet  Bread 

28 

45 

134,175 

Sperry  Flour 

4 

5 

5,005 

Sunbeam  Bread 

7 

1 1 

35,303 

Taystee  Bread 

Weber’s  Prods. 

18 

28 

101,589 

6 

10 

19,355 

Beverages 

Coffee  &  Tea 

Butter-Nut  Coffee 

IS 

26 

28,940 

Butter-Nut  Coffee  &  Instant  Coffee 

6 

12 

12,030 

Chase  &  Sanborn  Coffee  . 

37 

56 

83.457 

Chase  &  Sanborn  Instant  Coffee 

59 

95 

192,824 

Folgers  Instant  Coffee 

44 

80 

99,755 

Gills  Coffee 

S 

10 

18,026 

Hills  Bros.  Coffee 

28 

44 

82,520 

Hills  Bros.  Coffee  &  Instant  Coffee 

7 

II 

13,025 

Hills  Bros.  Instant  Coffee 

3 

4 

4,790 

Horiion  Coffee 

3 

4 

10,250 

Luzianne  Coffee 

3 

6 

12,000 

M.J.B.  Coffee 

6 

9 

20,312 

Maxim  Instant  Coffee 

3 

4 

13,020 

Maxwell  House  Coffee  ... 

6 

10 

13,872 

Maxwell  House  Instant  Coffee 

48 

82 

111,882 

McLaughlin's  Manor  House  Coffee 

4 

9 

19,074 

Red  Rose  Tea  .  . 

5 

9 

18,315 

Taster's  Choice  Freeze  Dried  Coffee 

3 

4 

19,920 

Soft  Drinks 

Bubble  Up  . 

5 

9 

15.289 

Coca-Cola  . 

69 

130 

618,329 

Cott . 

4 

8 

27,292 

Crush  . 

8 

13 

25,028 
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Number 

of 

Cities 

Number 

of 

Newspapers 

Total 

ROP 

Color 

Accounts 

Used 

Used 

Linage 

Del  Monte  . 

16 

24 

23,972 

Diet  Pepsi  . 

8 

12 

35,660 

Diet  Pepsi,  Mountain  Dew  &  Pepsi-Cola 

3 

4 

18,025 

Diet  Pepsi  &  Pepsi-Cola 

16 

30 

218,600 

Diet-Rite  . 

16 

22 

71,336 

Dr  Pepper 

6 

14 

47,240 

Fresca 

53 

94 

267,384 

Like . 

6 

9 

21,170 

Mountain  Dew 

5 

7 

59,730 

Pepsi-Cola 

34 

53 

293,264 

Pommac  . 

6 

8 

10,574 

Royal  Crown 

19 

33 

68,905 

7-Up  . 

9 

14 

28,117 

Sprite 

8 

14 

20,244 

Squirt 

6 

10 

21,599 

Tab . 

3 

5 

9,995 

Teem . 

14 

26 

105,086 

Misc.  Beverages 

Cott  Cocktail  Mixes 

7 

12 

20,288 

Dean's  Indian  Trail  Cranberry  Juice 

5 

8 

10,866 

Diet  Delight  Fruit  Drinks 

3 

4 

12,980 

Florida  Orange  Juice  . 

6 

9 

11,016 

Good  Morning  Breakfast  Drink 

12 

18 

18,110 

Hawthorn  Mellody  Fruit  Drinks  . 

3 

3 

5,216 

Libbys  Vegetable  Juice 

4 

8 

8,015 

Ritter  Veg-Crest 

4 

6 

6,010 

Sealtest  Fruit  Ades 

4 

7 

12,985 

Sealtest  Lemonade 

18 

34 

72,475 

Sealtest  Orange  Drink 

3 

6 

14,180 

Sealtest  Orange  Juice 

32 

51 

54,509 

Tang  Breakfast  Drink  . 

3 

5 

15,015 

Tru  Ade 

7 

12 

33,220 

Cereals  &  Breakfast  Foods 

Kelloggs  Product  19 

33 

59 

131,016 

Kelloggs  Apple  Jacks 

94 

160 

475,103 

Kelloggs  Cereals 

1 1 

12 

20,056 

Quaker  Instant  Oatmeal  .  . 

1 1 

15 

71,496 

Quaker  Shredded  Wheat  .  . 

9 

15 

50,145 

Condiments 

Accent 

25 

39 

50,020 

Carey  Salt 

3 

5 

17,665 

Crystal  Sugar  . 

4 

6 

24,830 

Del  Monte  Catsup 

32 

55 

55,238 

Domino  Sugar 

48 

79 

130,355 

Hunts  Tomato  Sauce 

3 

5 

33,568 

Kraft  Condiments 

3 

5 

5,036 

Kraft  Sandwich  Spread 

II 

II 

41,934 

Kraft  Dressings  . 

14 

17 

1 18,540 

Kraft  Mayonnaise  . 

1 1 

II 

74,850 

Kraft  Oil 

66 

109 

110,100 

Marzetti's  Blendaise  Dressing 

7 

13 

16,130 

Marzetti's  Dressings  . 

8 

14 

20,130 

McCormich  Chefs  Touch  Seasonings 

13 

27 

33,630 

Miracle  Whip  Salad  Dressings 

1 1 

II 

72,482 

Pfeiffer  Salad  Dressings 

17 

23 

43,519 

Progresso  Tomato  Paste 

5 

9 

9,085 

Progresso  Spaghetti  Sauce  . 

14 

17 

34,656 

Ritter  Relishes 

5 

9 

19,002 

Ritter  Ketchup 

3 

4 

7,415 

Salarl  Bowl  Dressings 

3 

3 

14,648 

Schilling  Salad  Supreme 

5 

8 

29,050 

Smuchers  Pickles 

3 

3 

3,008 

Stouffers  Dressings  ... 

5 

6 

13,020 

V-8  Sauce  . 

6 

8 

12,210 

Confections 

Kraft  Candies 

5 

5 

13,705 

Kraft  Marshmallows 

10 

10 

21,195 

Sophie  Mae  Candy 

3 

3 

1,525 

Dairy  Products 

Alderney  Ice  Cream 

3 

4 

17,504 

American  Dairy  Assn. 

15 

28 

125,502 

Blue  Bonnet  Margarine 

58 

no 

114,392 

Bordens  Buttermilk .  . 

8 

14 

19,252 

Bordens  Chocolate  Milk  . 

3 

6 

9,082 

Bordens  Cottage  Cheese  .  . 

II 

26 

28,746 

Bordens  Dairy  Prods.  .  . 

8 

17 

17,509 

Bordens  Egg  Nog  . 
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Bordens  Ice  Cream  . 

8 

14 

28,494 

Bordens  Milk 

9 

20 

72,863 

Bordens  Skim  Milk 

4 

8 

13,349 

Cracker  Barrel  Cheese 

7 

7 

11,750 

Dairylea  Cream 

4 

7 

7,020 

Dairylea  Dairy  Prods. 

8 

12 

18,025 

Dairylea  Egg  Nog 

8 

12 

1 1,905 

Dairylea  Ice  Cream 

3 

5 

13,915 

Dairylea  Milk 

4 

5 

5,010 

Dairylea  Whipping  Cream 

4 

5 

5,015 

Darigold  Milk 

3 

4 

5,400 

Deans  Buttermilk 

3 

6 

10,059 

Deans  Cottage  Cheese 

5 

8 

15,060 

Deans  French  Onion  Dip 

3 

4 

5,025 

Deans  Vim 

5 

8 

14,165 

Fairmont  Cottage  Cheese 

3 

5 

9,950 

Farmers  Daughter  Dairy  Piccs. 

4 

7 

8,240 

Fleischmanns  Margarine 

10 

14 

28,230 

Golden  Glow  Margarine 

55 

96 

105,375 

Hawthorn  Mellody  Cottage  Cheese 

6 

10 

30,680 

Hawthorn  Mellody  Ice  C.eam 

5 

10 

60,148 

Imperial  Margarine 

18 

31 

35,929 

Kraft  Cheese 

1 1 

II 

69,454 

Kraft  Diet-Egg  . 

3 

3 

3,164 

Maiola  Margarine 

4 

6 

11,025 

Parkay  Margarine 

no 

192 

959,301 

Pet  Milk 

3 

7 

39,495 

Please 

9 

13 

13,072 

Richs  Ice  Cream 

3 

4 

6,108 

Sealtest  Chocolate  Milk 

3 

7 

7,225 

Sealtest  Cottage  Cheese 

37 

64 

124,811 

Sealtest  Prods. 

4 

9 

16,245 

Sealtest  Dip  N  Dressing 

15 

29 

29,445 

Sealtest  Dip  N  Dressing  &  Egg  Nog 

10 

19 

25,225 

Sealtest  Ice  Cream 

43 

96 

295,418 

Sealtest  Milk 

1 1 

20 

30,144 

Sealtest  Sour  Half  &  Half 

3 

6 

6,040 

Sealtest  Vita-Lure 

3 

6 

6,035 

Swifts  Ice  Cream 

7 

10 

53,018 

Velveeta  Cheese 

1 1 

11 

31,836 

Frozen  Foods 

Armour  Frozen  Turkey  Prods. 

50 

80 

189,109 

Awrey  Frozen  Cake 

6 

9 

24,192 

Birds  Eye  Frozen  Fruits 

5 

10 

9,985 

Birds  Eye  Frozen  Vegetables 

4 

6 

7,469 

Birds  Eye  Frozen  Salad  Mix 

3 

5 

6,450 

Blue  Water  Frozen  Fish  Prods. 

3 

6 

24,032 

Cook  Quik  Frozen  Meat  Prods. 

4 

5 

12,152 

Downyflake  Frozen  Cookies 

5 

8 

21,537 

Eat-All  Frozen  Salads 

3 

7 

7,005 

Florida  Frozen  Orange  Juice 

27 

38 

40,976 

Gortons  Frozen  Fish  Prods. 

6 

10 

10,060 

Honey  Suckle  Frozen  Turkey  Prods. 

105 

181 

975,591 

Johns  Frozen  Pizza 

4 

6 

8,145 

Jones  Frozen  Meat  Prods. 

3 

5 

8,963 

Lake  O'Lakes  Frozen  Turkey  P  ods. 

6 

II 

74,664 

Meyers  Frozen  Hot  Bread 

17 

30 

48,766 

Mrs.  Pauls  Frozen  Dinners 

10 

12 

31,736 

Norbest  Frozen  Turkey  Prods. 

4 

7 

9,196 

Orange  Nip  Frozen  Orange  Drink 

6 

II 

46,160 

Orange  Nip  Frozen  Breakfast  Drink 

3 

5 

23,908 

Pictsweet  Frozen  Vegetables 

8 

13 

90,902 

Sara  Lee  Frozen  Cakes 

5 

9 

14,985 

Sara  Lee  Frozen  Rolls 

5 

6 

14,832 

Sara  Lee  Frozen  Baking  Prods. 

7 

12 

32,683 

Seneca  Frozen  Apple  Cider 

7 

13 

21,880 

Stouffers  Frozen  Foods 

Stouffers  Frozen  Macaroni  & 

36 

71 

159,565 

Cheese  &  Tuna  Noodle 

II 

18 

18,032 

Stouffers  Frozen  Broccoli  &  Cauliflower 

9 

14 

14,035 

Stouffers  Frozen  Cheese  Souffle 

15 

20 

20,052 

Swansons  Frozen  TV  Dinners 

8 

II 

16,410 

Swanson  Frozen  Food  Products 

4 

7 

9,480 

Swifts  Frozen  Turkey  Products . 

16 

22 

29,072 

Tree  Top  Frozen  Apple  Juice . 

120 
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Meats  &  Fish 

Armour  Meat  Prods.  . 

43 

70 

543,493 

Bif . 

5 

9 

21,985 

Bob  Evans  Meat  Prods.  . 

9 

15 

50,386 

Breast  O'Chicken  Tuna  . 

21 

33 

70,155 

Buddig  Meat  Prods. 

12 

15 

27,904 

Carnation  Tuna 

19 

29 

29,121 

Corn  King  Ham 

6 

12 

34,923 

Corn  King  Meat  Prods. 

12 

26 

234,892 

Danola  Meat  Prods. 

16 

26 

108,235 

Dubuque  Ham  . 

5 

5 

14,032 

Emge  Meat  Prods. 

7 

13 

31,185 

Hormel  Meat  Prods. 

26 

45 

415,604 

Hygrades  Meat  Prods. . 

3 

6 

25,604 

Jones  Meat  Prods. 

10 

15 

32,118 

Jones  Dairy  Farm  Meat  Prods. 

4 

4 

8,953 

Kahns  Meat  Prods. 

3 

4 

10,818 

Lazy  Maple  Meat  Prods. . 

12 

17 

55,573 

Made  Rite 

6 

7 

14,196 

Neuhoffs  Meat  Prods. 

4 

9 

34,818 

Norbest  Turkey  Prods. 

5 

8 

12,475 

Oscar  Mayer  Meat  Prods. . 

8 

1 1 

30,688 

Papa  Davids  Meat  Prods. . 

5 

7 

9,648 

Peytons  Meat  Prods. 

3 

7 

47,481 

Rath  Meat  Prods. 

17 

20 

26,274 

Southern  Star  Meat  Prods . 

7 

7 

38,340 

Superior  Meat  Prods. 

5 

6 

21,210 

Swifts  Meat  Prods. 

28 

40 

130,717 

Tennessee  Farm  Meat  Prods. 

4 

6 

6,344 

Three  Diamonds  Tuna 

5 

9 

8,874 

Valleydale  Meat  Prods. 

6 

13 

46,076 

Wilsons  Meat  Prods. . 

18 

35 

260,123 

Wilsons  Beef 

1 1 

18 

37,183 

Wilsons  Ham 

3 

5 

7,615 

*et  Foods 

Alpo  Dog  Food 

18 

28 

52,333 

Cadillac  Cat  Food 

4 

6 

5,978 

Cadillac  Dog  Food 

5 

6 

10,123 

Gaines  Dog  Food 

3 

6 

6,000 

Gaines  Multi-Menu 

3 

4 

7,676 

Gaines  Variety  Dog  Food 

II 

20 

29,140 

Hills  Dog  Food 

6 

10 

16,443 

Ideal  Dog  Food 

43 

63 

63,115 

Lolli-Pups 

3 

4 

8,015 

Prime  Dog  Foods 

II 

18 

17,997 

Purina  Cat  Food 

8 

13 

13,025 

Rally  Dog  Food 

3 

4 

10,199 

Red  Heart  Dog  Food 

4 

6 

6,082 

Rival  Dog  Food 

41 

54 

67,740 

Speak  Dog  Food 

42 

68 

68,612 

Strongheart  Dog  Food 

3 

5 

15,190 

Top  Choice  Dog  Food 

31 

44 

44,120 

Vets  Dog  Food 

7 

21 

41,105 

Vlisc.  Foods 

Andersen  Soups 

12 

17 

25,290 

Armour  Beef  Stew  . 

3 

4 

4,050 

Armour  Prods. 

6 

9 

12,200 

Aunt  Janes  Relish  &  Sugardale  Meat 

5 

5 

5,040 

Aunt  Nellie's  Vegetables 

3 

5 

5,045 

Betty  Crocker  Bac-Os 

4 

4 

33,145 

Betty  Crocker  Pot-^toes 

15 

21 

31,351 

Blue  Bell  Potato  Chips 

3 

5 

10,485 

Bordens  Ready  Breakfast 

3 

5 

4,996 

Bounty  Chili  Con  Came  &  Stew 

4 

5 

5,025 

Bounty  Corned  Beef  Hash 

26 

35 

37,080 

Bounty  Prods. 

65 

93 

119,417 

Broadcast  Chili 

9 

II 

11,015 

Bugles  Daisys  &  Whistles 

8 

10 

16,632 

Bugles  Snacks 

5 

5 

5,330 

Campbells  Beans 

32 

50 

64,858 

Campbells  Beans  &  Franks  & 

Beans  &  Ground  Beef 

9 

17 

18,215 

Chesty  Corn  Clouds 

3 

P 

14,005 

Chun  King  Prods. 

24 

37 

37,790 

Contadina  Tomato  Prods. 

20 

34 

51,265 

Contadina  Vegetables 

13 

21 

33,090 

Del  Monte  Fruits . 

10 

13 

25,175 

Diet  Breakfast . 

18 

23 

22,920 

Florida  Citrus  Commission  . 

3 

3 

4,810 

Franco-American  Prods.  . 

4 

7 

6,950 
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Foremost  Instant  Breakfast  . 

14 

29 

51,118 

Franco-American  Spaghetti . 

13 

17 

17,015 

Frenchs  Potatoes  . 

23 

46 

105,805 

Freshlike  Vegetables  ... 

14 

19 

36,290 

Golden  Grain  Macaroni  Prods. 

3 

5 

8,364 

Green  Giant  Vegetables 

29 

49 

61,105 

Hill  Bros.  Coffee  &  Kelloggs  Special 

K  16 

26 

61,984 

Hustle  . . 

7 

17 

29,285 

Ideal  Macaroni  Prods.  . 

3 

3 

3,010 

Kitty  Clover  Potato  Chips 

4 

7 

21,316 

Knudsen  Diet  225  ... 

6 

10 

33,304 

Kraft  Toppings 

16 

16 

8,288 

La  Choy  Prods. 

72 

1 19 

358,488 

Lays  Potato  Chips  . 

4 

8 

18,815 

Libbys  Barbecue  Sauce  &  Beef 

19 

34 

39,230 

Libbys  Sloppy  Joes 

3 

3 

4,050 

Libbys  Fruits 

3 

5 

8,000 

Libbys  Prods . 

7 

1 1 

82,464 

Libbys  Vegetables 

8 

10 

34,750 

Louis  Sherry  Jellies  &  Prese.-ves 

4 

6 

10,060 

Libbys  Beans 

3 

5 

14,978 

Lynden  Farm  Prods. 

3 

5 

23,815 

Martha  Gooch  Dinners 

4 

6 

6,980 

Metrecal  Crackers 

8 

8 

7,765 

Mortons  Potato  Chips 

8 

17 

42,198 

Nalleys  Beef  Stew 

5 

7 

34,494 

Nulaid  Prods.  . 

4 

5 

5,005 

Pacific  Coast  Canned  Pear  Service 

14 

21 

21,315 

Patio  Chili 

3 

7 

6,996 

Pennsylvania  Dutch  Macaroni  Prods. 

22 

33 

46,128 

Pillsbury  Bake  Off  Section 

25 

25 

167,000 

Pillsbury  Potatoes 

63 

101 

104,335 

Pride  of  Illinois  Vegetables 

6 

12 

11,792 

Progresso  Prods. 

4 

9 

11,020 

Progresso  Soups 

14 

23 

25,005 

Ranch  Style  Beans 

5 

10 

9,984 

Red  Cross  Macaroni  Proc's. 

3 

7 

32,962 

Redpack  Vegetables 

5 

8 

17,568 

Royal  Gelatin 

10 

18 

18,092 

S  4  W  Prods. 

20 

30 

160,461 

San  Giorgio  Macaroni  Prods. 

5 

10 

29,507 

Seneca  Apple  Sauce 

6 

13 

21,895 

Shape 

4 

4 

7,030 

Skippy  Peanut  Butter 

32 

49 

87,698 

Snowdrift  Shortening 

5 

9 

41,128 

Stokely  Fruit 

36 

63 

109,885 

Stokely  Vegetables 

40 

71 

209,490 

Stokelys  Prods. 

22 

35 

49,443 

Stokelys  Tomato  Catsup  &  Juice 

12 

19 

21,080 

Sunkist  Lemons 

78 

130 

220,891 

Sunkist  Oranges 

42 

75 

198,410 

Texasweet  Grapefruit 

7 

13 

13,005 

Trappeys  Yams  . 

3 

4 

4,000 

Van  Camps  Beans 

55 

100 

126,470 

Velvet  Peanut  Butter 

5 

6 

10,055 

Washington  State  Apples 

4 

6 

11,085 

Wilson  Corned  Beef  Hash 

8 

14 

53,005 

Wise  Potato  Chips 

HOTELS  &  RESORTS 

23 

38 

59,055 

Chambers  of  Commerce 

Bahamas  Ministry  of  Tourism 

8 

10 

193,411 

Oregon  Travel  Informrtim 

8 

9 

11,228 

Tourist  Development  Branch,  Winnipeg  6 

HOUSEHOLD  FURNITURE  4  FURNISHINGS 

6 

30,088 

Caprolan  Carpets  4  Rugs 

1 1 

13 

16,105 

Eveready  Batteries 

5 

13 

26,540 

Oiite  Carpets  4  Rugs 

4 

4 

16,105 

Roc-Lonized  Drapery  Fabrics  4  Lining 

II 

13 

13,015 

Sealy  Mattress  . 

12 

17 

37,217 

Wall-Tex 

3 

4 

6,105 

Walter  Carpets  4  Rugs 

5 

6 

7,080 

HOUSEHOLD  SUPPLIES 
Aluminum  &  Paper  ProducH 


Coronet  Facial  &  Toilet  Tissue 

15 

25 

57,005 

Coronet  Toilet  Tissue 

32 

56 

172,805 

Coronet  Towels 

28 

45 

111,315 

Freshrap 

19 

26 

45,742 

Gala  Towels  . 

71 

115 

135,995 
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Gala  Towels  &  Northern 

Toilet  Tissue 

5 

8 

28,040 

Hudson  Facial  &  Toilet  Tissue 

6 

12 

12,092 

Kaiser  Foil  .  . 

64 

107 

227,668 

Kleenex  Facial  Tissue 

9 

17 

17,425 

Kleenex  Napkins  &  Towels  .  . 

69 

1 16 

232,186 

Kleenex  Towels 

34 

52 

93,123 

Lady  Scott  Facial  &  Toilet  Tissue 

8 

13 

13,028 

MD  Toilet  Tissue 

21 

33 

177,362 

Page  Toilet  Paper 

3 

5  . 

15,120 

Scot  Towels 

89 

153 

648,076 

Soft  Weve  Toilet  Tissue 

5 

1 1 

12,015 

Disinfectants  &  Insecticides 

Delete  Toilet  Bowl  Cleaner 

5 

7 

12,551 

Gulf  Insecticides 

4 

7 

7,050 

Real-Kill 

41 

84 

125,568 

Fuel 

American  Heating  Oil 

20 

34 

305,059 

Royal  Oak  Briquets 

4 

5 

5,354 

Touch  &  Glow  Briquets 

3 

3 

7,130 

Soaps,  Cleansers,  Polishes 

Ajax  Cleanser 

3 

3 

7,200 

Breeze 

4 

7 

17,144 

Complete  . 

3 

4 

32,048 

Cotton  Maid  Spray  Starch 

5 

5 

5,805 

Dash 

8 

15 

15,060 

Easy  Monday  Fabric  Softener 

7 

9 

14,483 

Easy  Monday  Spray  Starch 

10 

17 

19,640 

Easy  Monday  Spray  'N  Wipe  Cleaner 

3 

6 

6,224 

Faultless  Fabric  Finish 

1 1 

1 1 

19,976 

Faultless  Spray  Starch 

3 

4 

8,536 

Gulf  Window  Cleaner 

6 

10 

25,140 

Hi-Lex  Bleach 

4 

8 

14,336 

King  Fluff 

6 

9 

1 1,004 

King  Spray  Starch 

4 

5 

5,016 

Perfex  Cleaner  . 

8 

14 

13,970 

Purex  Bleach 

28 

52 

95,455 

Redout 

6 

10 

10,000 

Rinso 

10 

13 

33,023 

Sea  Mist  Ammonia 

II 

18 

31,205 

Sea  Mist  Spray  St.'rch 

4 

8 

13,035 

Sea  Mist  Window  Cleaner . 

1 1 

18 

25,145 

Soilax  . 

9 

14 

24,479 

Sparkle  Glass  Cleaner  . 

3 

3 

6,035 

Sparkle  Scent 

3 

5 

9,990 

Sta-Flo  &  Sta-Puf 

5 

5 

4,820 

Teem  . 

6 

9 

20,632 

Tidy  House  Prods. . 

8 

13 

12,995 

Ty  D  Bol 

6 

8 

8,160 

Vanish  . 

4 

4 

7,224 

HOUSING  EQUIPMENT 

Air  Conditioning 

Bryant  . 

4 

5 

22,086 

Carrier  . 

5 

6 

19,830 

Fedders  . 

5 

7 

12,802 

Friedrich  . 

3 

4 

13,048 

Frigidaire  .  . 

19 

40 

132,328 

G.  E .  . 

10 

14 

27,850 

Janitrol . 

5 

7 

27,350 

Fixtures 

Caloric  Ranges 

4 

5 

11,100 

G.  E.  Ranges  . 

4 

5 

10,576 

Norge  Ranges 

9 

12 

12,450 

Heating  Equipment 

Amoco  Heating  Equipment  . 

3 

5 

7,878 

Major  Electrical  Appliances 

Frigidaire  Dishwasher 

48 

87 

139,240 

Frigidaire  Washer 

4 

10 

17,636 

G.  E.  Dishwasher 

17 

31 

62,400 

G.  E.  Dryer  &  Washer . 

5 

9 

27,282 

G.  E.  Prods.  . 

47 

81 

409,959 

G,  E.  Washer 

4 

7 

15,318 

Hotpoint  Dishwasher  . 

12 

23 

48,290 

Kitchen  Aid  Dishwasher  . 

3 

3 

3,154 

Norge  Dryer  &  Washer 

48 

78 

106,045 

RCA  Whirlpool  Dishwasher . 

3 

6 

15,080 

(Continued  on  page  122) 
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Important  Newspaper  ROP  Color  Advertisers 
(Compiled  by  Media  Records  Inc.) 


Number 
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Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

RCA  Whirlpool  Dryer . 

3 

5 

24,262 

RCA  Whirlpool  Prods.  . 

16 

17 

113,177 

RCA  Whirlpool  Washer . 

3 

5 

23,793 

Refrigerators  &  Freezers 

Frigidaire  . 

6 

II 

18,430 

G.  E.  . 

16 

32 

110,552 

Norge  . 

54 

90 

142,879 

RCA  Whirlpool  . 

12 

21 

105,866 

INDUSTRIAL 

Aluminum  Co.  of  America  . 

3 

6 

7,056 

Kennecott  Copper  Corp. . 

3 

6 

10,658 

Mystilc  Cloth  Tape . 

4 

4 

2,430 

U.  S.  Steel  . 

16 

23 

44,785 

Universal  &  Int'l.  Ezhibition  of  1967  .  . 

4 

8 

24,155 

INSURANCE 

American  Republic  Insurance  Co.  . . . 

10 

1 1 

42,605 

Bankers  Commercial  Life  Ins.  Co. 

3 

6 

16,524 

Bankers  Life  &  Casualty  Co. 

4 

4 

13,720 

Group  Hosp.  Ser.,  Inc.  &  Group 

Med.-Surgical 

5 

12 

56,542 

Hosp.  Ser.  Plan  of  N.  J.  & 

Med.-Surg.  Plan  . 

5 

7 

14,069 

Hospital  Ser.  Corp.  of 

Chicago  &  Illinois  Medical 

3 

6 

116,794 

Insurance  Companies  of  Conn. 

3 

5 

13,410 

Mass.  Hospital  Service  Inc.  & 

Mass.  Medical  . 

6 

10 

19,980 

Nationwide  Insurance  Co.  . 

4 

7 

57,125 

Physicians  Mutual  Insurance  Co . 

52 

98 

817,579 

Prudential  Insurance  Co.  of  America 

6 

6 

6,035 

Security  Title  Insurance  Co . 

10 

II 

17,134 

Washington  Hospital  Service  . 

3 

6 

10,398 

JEWELRY  &  SILVERWARE 

Bulova  Watches  . 

9 

10 

15,656 

Westcioz  . 

9 

10 

9,722 

MEDICAL 

Citrisun 

9 

12 

59,024 

Hudson  Citamin  Prods.  Inc. 

5 

6 

4,840 

Johnson  &  Johnson  Soff  Puffs 

52 

82 

86,625 

Miracle-Ear  Hearing  Aid . 

3 

3 

7,602 

Rezall  Prods. 

3 

4 

41,498 

MISCELLANEOUS 

American  Tourister  Luggage . 

28 

41 

47,460 

Deltona  Corp.,  Miami,  Fla. 

7 

7 

36,580 

Esterbrook  Pencils  &  Pens 

3 

5 

16,538 

Gold  Bond  Stamps 

8 

II 

19,997 

Hanover  House 

4 

5 

21,450 

Immie  Corp. 

3 

4 

1,551 

Madison  House 

4 

9 

9,750 

National  Handcraft  Society 

4 

5 

1,950 

Niresk  Discount  Sales 

3 

4 

1,587 

Plaid  Stamps 

3 

3 

10,920 

Political — Democrat 

25 

48 

142,334 

Political — Republican 

20 

32 

77,497 

Political  Notice — Miscellaneous  . 

43 

72 

254,294 

S  &  H  Green  Stamps 

9 

14 

25,716 

Top  Value  Stamps  .... 

29 

53 

218,794 

PROFESSIONAL  &  SERVICE 

Let's  Dine  Out  Co. 

3 

3 

13,515 

National  Kodaplan 

6 

8 

7,915 

Star  Studio  Labs  . 

4 

5 

9,122 

Tezas  Scottish  Rite  Hospital 

For  Crippled  Children  . 

4 

6 

14,544 

United  Film  Club  Inc . 

8 

II 

9,762 

PUBLIC  UTILITIES 

East  Ohio  Gat  Co .  , 

3 

7 

78,576 

El  Paso  Natural  Gas  Co . 

4 

6 

33,550 

122 

V 

Number 

Number 

Total 

of 

of 

ROP 

Cities 

Newspapers 

Color 

Accounts 

Used 

Used 

Linage 

Florida  Power  &  Light  Co . 

4 

1 1 

43.774  . 

Illinois  Bell  Telephone  Co. 

4 

7 

16.174 

Indiana  &  Michigan  Electric  Co. 

3 

7 

45.132 

N.  Y.  Telephone  Co.  . 

12 

18 

154.810 

Northern  Natural  Gas  Co.  . 

4 

1 1 

173,310 

J 

Northwestern  Bell  Telephone  Co.  . 

3 

6 

12,024 

Pacific  Northwest  Bell  Telephone  Co. 

4 

12 

42,271 

c 

Public  Service  Electric  & 

Gas  Co.  of  N.  J .  . 

7 

9 

31,770 

Southern  Bell  Telephone  &  Telegraph 

12 

24 

199,240 

Southern  New  England  Telephone  Co. 

3 

5 

26,583 

c 

PUBLISHING  &  MEDIA 

Books 

Beginning  Readers  Program  . 

4 

5 

9,656  ' 

Book-Of-The-Month  Club,  Inc.  . 

37 

38 

153,203 

Doubleday  One  Dollar  Book  Club  . 

19 

20 

136.830 

Encyclopaedia  Britannica  . 

8 

8 

17,756 

Great  Books  of  The  Western  World 

6 

6 

16,730 

Literary  Guild  of  America  Inc . 

9 

10 

31,629 

Time-Life  Books  . 

10 

13 

82,504 

Yellow  Pages  Directory  . 

9 

II 

74,345 

T( 

Magazines 

D 

Look  . 

3 

3 

5.120 

Reader's  Digest  . 

3 

3 

11,060 

Newspapers 

M 

National  Observer,  The 

5 

6 

12,779 

Radio  &  TV  Stations 

National  Broadcasting  Co.  . 

3 

6 

29,235 

Pe 

RADIO,  TV  &  PHONOGRAPHS 

Radio  &  TV  Sets 

Admiral  Prods.  . 

57 

97 

248,926 

M 

Admiral  Radio  fi  Television  ... 

5 

7 

17,032 

Admiral  Television  . 

25 

38 

129,939 

Channel  Master  Antenna 

3 

3 

4.025 

Curtis  Mathes  Prods. . 

8 

8 

62.015 

Emerson  Television  . 

14 

14 

28.453 

G.  E.  Phonograph  &  Television  . 

10 

15 

45.731 

TR 

G.  E.  Television .  . 

39 

75 

234,459 

Hoffman  Prods.  .  .  . 

3 

4 

21,406 

A 

Hoffman  Television  .  . 

4 

6 

21,385 

Dc 

Magnavoz  Prods.  . 

8 

10 

69,605 

Magnavoz 

3 

5 

14,438 

Magnavoz  Television 

15 

25 

148,016 

Motorola  Prods . 

5 

7 

12,638 

Motorola  Television 

10 

17 

48,764 

Packard  Bell  Television 

4 

4 

7,550 

Philco-Ford  Prods . 

5 

9 

18,168 

Philco-Ford  Television . 

28 

55 

506,128 

RCA  Victor  Prods.  . 

66 

93 

797,294 

In 

RCA  Victor  Television 

57 

98 

347522 

Sylvania  Television 

4 

6 

9.543 

Zenith  Prods.  . 

79 

124 

271,533 

Zenith  . 

13 

25 

49  892 

Zenith  Radio  &  Television 

7 

14 

27.562 

Zenith  Television 

97 

162 

373.430 

Phonographs  &  Records 

Capitol  Record  Club 

18 

19 

127,330 

Columbia  Record  Club 

36 

44 

301.945 

Columbia  Records  .... 

8 

8 

65.800 

Magnavoz  Phonograph  . 

7 

1 1 

34.804 

w 

RCA  Victor  Record  Club  . 

4 

5 

9,516 

SPORT.  GDS.,  CAMERAS  &  PHOTO  SUPP. 

1 

Cameras  &  Photo  Supplies 

Kodak  Camera  ... 

5 

5 

10,090 

Kodak  Film  . 

28 

49 

141,230  ^ 

Polaroid  Camera  . 

4 

5 

11,984  ^ 

r 

Sporting  Equipment 

3 

Brunswick  Billiard  Table  . 

13 

15 

15,465 
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Important  Newspaper  ROP  Color  Advertisers 
*  I  (Compiled  by  Media  Records  Inc.) 

'4  -j  Year  1966 


'4 


2 

Number 

Number 

Total 

0 

of 

of 

ROP 

0 

TOBACCO 

Cities 

Newspapers 

Color 

1 

Cigars 

Used 

Used 

Linage 

Gold  Label 

3 

3 

5,040 

0 

Robert  Burns 

24 

41 

225,762 

0 

3 

Cigarettes 

Camel  . 

115 

199 

1,211,885 

Carlton 

3 

7 

19,475 

Chesterfield 

95 

162 

658,251 

f  Kool . 

3 

6 

86,854 

>6  T 

Marlboro  .  ... 

43 

74 

273,1 16 

)3 

Tennyson  . 

18 

30 

149,854 

True  . 

26 

50 

145,971 

90 

Waterford . 

69 

138 

908,635 

29 

Winston 

63 

122 

723,743 

34 

45 

TOILET  REQUISITES 

Dentrifrices 

Econ-O-Dent  .  . 

.  17 

30 

30,075 

?0 

so 

Efferdent  . 

.  31 

46 

57,828 

Men's  Toiletries 

Corn  Husliers  Lotion  .  .  . 

....  42 

82 

98,688 

79 

Rapid-Shave  .  .  . 

...  57 

87 

87,545 

Rise  Lather 

5 

7 

14,045 

15 

Perfumes  i  Cosmetics 

Clairol  Preps.  . 

13 

19 

61,624 

Oion  Preps . 

5 

8 

8,030 

Revlon  Preps.  .  .  .  . 

.  .  .  .  3 

3 

4,920 

24  ■ 

■  Misc.  Toilet  Requisites 

12 

Colgate  100  . 

.  6 

1 1 

12,980 

39 

Meds  . 

.  4 

4 

2,090 

25 

Modess  . 

.  4 

4 

4,190 

15 

Reef  . 

.  82 

148 

153,225 

S3 

31 

TRANSPORTATION 

59 

04 

Airways 

85 

Domestic 

05 

Bonanza  . 

3 

6 

34,488 

38 

Continental  . 

18 

41 

559,004 

16 

38 

Delta  . . 

5 

12 

171,206 

44 

Trans-Texas  . 

8 

20 

56,160 

50 

United  . 

33 

57 

183,020 

68 

28 

Western  . 

.  9 

16 

26,508 

94 

International 

22 

Northwest  Orient . 

.  .  4 

7 

42,067 

43 

33 

Pan  American  World  . 

13 

26 

251,812 

92 

United  . 

.  3 

6 

10,786 

42  Western  . 

30 

.  10 

15 

57,504 

Cargo 

United  . 

16 

26 

163,111 

30 

Railroads 

00 

Milwaukee  Road . 

.  4 

10 

12,018 

04 

l16 

WEARING  APPAREL 

American  Girl  Shoes  . 

.  3 

3 

4,975 

Fashion  Frocks  . 

.  3 

3 

1,152 

Fredericks  of  Hollywood  . 

.  3 

4 

7,800 

Lana  Lobell  Dresses  . 

.  4 

5 

11,337 

•90 

Pendleton  Woolen  Mills  . 

.  12 

13 

31,728 

Red  Ball  Shoes  . 

.  3 

4 

7,817 

Kiviora  Originals  . 

.  4 

5 

3,900 

Roamans  . 

.  4 

5 

1,300 

>45 

Skylark  Originals  . 

.  4 

5 

30,837 

•67 
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realized  is  that  everybody  is  not 
going  to  go  downhill  just  be¬ 
cause  you  do.  Somebody  is  going 
to  go  out  and  get  those  new 
orders  in  your  territory.  Who? 
Stick  around,  you’ll  find  out  soon 
enough.  But  you  had  better  un¬ 
derstand  that  if  somebody  else 
gets  those  new  orders,  that 
somebody  else  is  also  going  to 
deliver  those  new  orders.  And 
that  will  be  just  the  time  you 
will  pay  up  your  membership 
dues  in  a  big  hurry  and  come 
running  to  ask  us  to  go  to  bat 
for  you. 

“Well  hear  this  straight.  We 
just  took  on  the  Daily  News  in 
a  life  and  death  struggle.  We 
are  certainly  not  afraid  to  fight. 
Rut  we  are  not  that  stupid  to 
fight  for  anybody  who  won’t 
help  himself.  And  you  can  bank 
on  it,  Brother. 

‘Gel  Off  ibe  .Sack* 

“Get  off  the  sack  and  go  to 
work.  The  handwriting  is  on  the 
wall.  It  has  been  there  longer 
than  it  should  be.  If  you  can’t 
read  what  it  means  then  give 
up  before  you  get  clobbered. 
And  don’t  come  running  to  use 
when  you  get  hurt  .  .  .’’ 

The  complaint  asks  the  court 
for  injunctive  relief  and  names 
as  defendants  most  of  the  circ¬ 
ulation  and  management  execu¬ 
tives  of  the  News  as  well  as  all 
of  its  franchise  managers.  The 
News,  it  is  alleged,  agreed  to 
“.sell  its  newspapers  to  the  fran- 
chi.sed  dealers  at  the  price  of 
$.t.;12  per  100  copies  of  the  Daily 
News,  and  $15.50  per  100  copies 
of  the  Sunday  News,  the  price  at 
which  the  News  has  been  selling 
its  newspapers  to  the  plain¬ 
tiffs.’’ 

The  complaint  also  notes;  “In 
an  additional  agreement  with 
the  franchised  dealer,  the  News 
further  sets  forth  a  required 


maximum  subscription  price  of 
69  cents  per  week,  44  cents  per 
daily  subscription,  and  25  cents 
for  Sunday  subscription,  being 
substantially  under  the  prices 
which  were  being  charged  by 
the  plaintiffs. 

“In  said  agreement,  defend¬ 
ant  News  agreed  to  further 
compensate  the  franchised  deal¬ 
ers  with  a  minimum  amount  of 
$100  per  week  up  to  a  maximum 
of  $160  per  week,  and  agreed 
further  to  reimburse  the  fran¬ 
chised  dealers  in  the  amount  of 
$90  per  week  for  certain  ex¬ 
penses,  to  continue  for  an  in¬ 
terim  period  .  .  .  and  further 
agreed  to  pay  for  .subscriptions 
developed  by  the  franchised 
dealers  in  the  amount  of  90 
cents  for  a  daily-only  subscrip¬ 
tion,  50  cents  for  a  Sunday- 
only  .subscription,  and  $1.10  per 
daily  and  Sunday  subscription.’’ 

The  complaint  outlines  plans 
for  further  Daily  News  expan¬ 
sion  into  franchised  operations 
in  Westchestei-  County,  Con¬ 
necticut  and  New  Jersey,  and 
claims  that  “the  value  of  routes 
owned  by  all  the  plaintiffs  has 
declined  and  plaintiffs  have  been 
severely  damaged.’’ 

Damages  in  amounts  ranging 
from  $:13,000  to  $2,000  are  al¬ 
leged  in  the  first  instance.  Un¬ 
der  the  threefold  provision  of 
the  complaint,  the  same  dam¬ 
ages  trebled,  range  from  $99,- 
000  for  Theodore  Markowitz 
down  to  $6,000  for  Marvin  Sa- 
land. 

Piitiiiaii  to  Hallmark 

Kansas  City 

The  appointment  of  Bryan 
Putman  to  the  new  post  of 
director  of  advertising  and  pub¬ 
lic  relations  at  Hallmark  Cards 
Inc.  was  announced  this  week. 
He  has  l)een  engaged  in  news¬ 
paper,  press  association,  and 
public  relations  activities  for  26 
years.  He  has  been  manager  of 
public  relations  of  Goodyear 
since  March,  1960. 
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;  Benefit  from  our  Vast  Newspaper  Audience 

ANNOUNCEMENTS 

ANNOUNCEMENTS 

ISeu'spaper  Appraisers 

Newspaper  Brokers 

APPRAISALS  FOR  ESTATE.  TAX, 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel.  Box  88,  Norton,  Kansas. 

SELECT  NEWSPAPERS  AVAILABLE 
in  South  and  Southeast 
NEWSPAPER  SERVICE  CO..  INC. 
P.O.  Dr.  12428,  Panama  City.  Fla. 

Newspaper  Brokers 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

PACIFIC  NORTHWEST 

License*!  Broker. 

,  Newsiwiicr  Proirerties 

1  HARRIS  ELLSWORTH 

1  P.O.  Box  509,  Roseburiz.  Ore.  97470 

Daily  NEWSPAPERS  Weekly 

in  Eastern  states 

W.  B.  GRIMES  &  CO. 

Dupont  Circle  Buildini; 
WashinKton,  D.C.  200:i6 
(AC  202)  DEcatur  2-2311 
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ANNOUNCEMENTS  : 

ISetcspaper  Brokers 

WESTERN  DAILIES.  WEEKLIES 
J.  A.  Snyder.  2234  E.  Romneya  Dr.. 
Anaheim.  Calif.  (AC  714>  533-13fil. 

IT'S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling- 

LEN  FEIGHNER  AGENCY 
Box  189,  Mt.  Pleasant.  Mich.  48858 

VERNON  V.  PAINE 
Daily  papers — Nation-wide  service 
899  W.  Bonita.  Claremont,  Calif..  91712 

R.  K.  T.  LARSON  &  ASSOCIATES. 
Inc.,  more  than  75  years  workinpr  ex¬ 
perience  in  fast-Rrowinjf  Zone  3  daily 
and  weekly  newspapers.  911  Westover 
Ave..  Norfolk,  Virjfinia.  23507. 

Dial  (7C3)  627-7097  or  643-7816 

ARIZONA  AND  WESTERN  PAPERS 
Dean  Sellers.  Broker,  John  Hojrue.  As¬ 
sociate.  635  E.  Mam  St.,  Mesa.  Ariz., 
85201.  Ph:  (602)  964-2431  or  964-2952. 

NEGOTIATORS  for  transfer  of  news-  i 
paiK*r  properties — sale  or  purchase.  , 
I)ixie  Newspapers.  P.O.  Box  490,  Gads¬ 
den.  Ala..  35902.  Phone  546-3357. 

The  DIAL  Agency,  1503  Nazareth, 
Kalamazoo,  Mich.  Phone  349-7422 
“America’s  No.  1  Newspaper  Broker” 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
Newspaper  Sales  Manaj^ement. 
Appraisals.  Personal  Purchases  | 

107  S.  Lawrence  St.,  Montgomery,  Ala.  i 

(205)  262-1751  | 

CONFIDENTIAL  INFORMATION  | 

Daily  Newspapers  Properties  I 

W.  H.  Glover  Co.,  Ventura,  Calif.  93001 


ANNOUNCEMENTS 

Newspapers  For  Sale 


79-YEAR-OLD  N.J.  WEEKLY,  official 
publication  in  ideal  small  residential 
community  one  hour  from  N.Y.C.  Ab¬ 
sent*^  ownership  forces  sale  at  very 
reasonable  price  Box  5l'9,  Eklitor  &  Pul>- 
lisher. 

ANNOL"NCEMENTS . 

YOU  MAY  NOT  BELIEVE  IT  Live, 
strong,  profitable  unoi>ix>se<l  upstate 
New  York  weekly,  pushing  $100,000. 
growifig.  Solid  buyer  only.  Terms.  Box 
501.  Editor  &  Publisher. 


Newspapers  For  Sale  | 

BILL  MATTHEW.  Newspaper  Broker,  | 
129  Buena  Vista  Dr.,  and  Dunedin.  Fla., 
has  several  quality  dailies  and  weeklies  ; 
available  in  the  Midwest  and  Southeast.  ‘ 
PHONE:  AC  (813)  733-2966 

$7,000  DOWN  will  buy  a  ftood  EUist 
Iowa  weekly  Krossinft  almost  40M. 
D.  Griityrs,  c/o  Frank  Lundin,  New 
London,  Iowa  52645.  Ph:  (319)  367- 
5412. 

PROFITABLE  CONN.  WEEKLY  and  i 
job  shop  available  for  average  yearly 
gross  of  $90,000.  29%  down — terms  on 
balance.  Box  475,  Editor  &  Publisher. 

EXCLUSIVE  WESTERN  CO.  SEAT 
weekly — letterpress — isolated  from  com¬ 
petition,  earning  man/wife  team  over 
120,000,  receivables  include  at  $25,000 
dow'n.  Jos.  A.  Snyder,  Newspaper  Bkr., 
22*^4  E.  Romneya  Dr.,  Anaheim,  Calif. 
92806.  ' 

I 

SMALL  WEEKLY  NEWSPAPER  in 
Catskill  resort  area.  Priced  r^ght  for 
guick  sale.  Call  (AC  914)  294-6444. 

MODERN  MICHIGAN  WEEKLY  and 
job  printing.  Grossing  $23,000  with  no 
soliciting.  Wan/Wife  oi>eration.  Near 
slate  ?apital:  new  Sleepy  Hollow  State 
Park ;  3  lakes,  new  hchools.  Two-store 
plant  with  apartment  over  newly  pur- 
chase<l  building.  $25,000  cash.  Fre<l  J. 
Ve^h,  loo  East  Grand  River.  Laings-  ! 
buvg.  Michigan  48S48. 

CULVER  (IND.)  WEEKLY;  also  shop¬ 
ping  guUle;  w,  without  plant.  Contact 
John  Clevelantl,  The  Culver  Press,  (AC 
219)  842-3377. 

I/.3  INTEREST  AVAILABLE  in  group 
of  profitable  weekly  newspai>ers  in 
southern  New  England,  (iross  over 
$250,000.  Growing  area.  This  is  an  o|>- 
portunity  for  a  working  executive,  not 
r.  s'lent  partner.  Box  515.  E<litor  & 
Publisher. 

H-YEAR  OFl-"SET  WEEKLY.  Paid  cir- 
culal'on.  Area  growth  $5,000  in  one 
year.  Florida.  $6,000  down  payment. 
Box  493,  Eidtor  &  Publisher. 


NEWSPAPER  SERVICES  ^ 

Citid-Typ4*  (Aassified  Meihitil 

OUR  COLD-TYPE  SYSTEM  for  classi- 
fi*»<l  is  fa.ster  than  hot-meUil  an<l  pro¬ 
duces  a  good  looking  page  samples 
available.  We  use  metal  chases  with 
magnetic  mounting  str’ps  no  back 
lighting.  Strong  and  <lurable  and  tested 
for  nine  months.  Patent  Pending.  Gets 
rid  of  line-casting  mess  and  time-killing 
methcxls.  We  manufacture  chases  and 
can  share  know-how.  Write:  W.  J.  Mis- 
sett.  Box  SO.  Casi>er,  Wyo.  82601. 

ISeu'spaper^Job  Shop  Printing 

PRESS  TIME  AVAILABLE.  Fairchild 
Web  Offset.  Hot  or  cold  type.  Mailing 
facilities.  Color  available.  Newspapers, 
circulars,  etc.  Low  labor  costs  have 
allowed  us  to  win  all  bids,  yet  we  have 
kept  our  contracts.  Pioneer  Publishing 
Co..  Bemidji,  Minn.  56601,  Phone  751- 
3740. 

LOTS  OF  PRESS  TIME  AVAILABLE 
on  Goss  Community  Offset  press  at  The 
Recorder  Pub.  Co..  Morristown  Road. 
Bernardsville.  N.  J.  07924,  Also  com¬ 
plete  composition  facilities  available. 
Call  Mr.  Parker  or  Mr.  Schultz  at  201- 
766-3900. 

SAVE  U  ',  CANADIAN  PRINTER 
Large  Montreal  publi.sh’ng  firm  has  35 
hours  press  time  available  on  10-year- 
old  Goss  press,  capacity  16o  tablo’d 
pages.  Payable  in  CanH<lian  funds,  sav¬ 
ing  10' f  on  exchange  rate  alone.  Reply 
Box  504.  Editor  &  Publisher. 


NEWSPAPERS  and  other  publicat’ons 
printeil  fast  at  reasonable  prices.  Give 
us  the  copy  we’ll  do  the  rest!  Church 
Press.  636  First  Ave.,  West  Haven. 
Conn. 


Press  Engineers 

PRINTING  PLANT  ENGINEERS 
Complete  EnKineeriny:  and  Design 
Service  for  Daily,  Weekly  and  Joh 
Printing  Plants.  Small  Plants  a  Spe¬ 
cialty,  Nationwide.  Daniel  Koffler  and 
Associates,  Consulting  Engineers,  2214 
North  Market  St.,  Wilmington.  Dela., 
19802. 

Newspaper  Press  Installation 
MOVING— REPAIRIN(i— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON.  INC. 

55-59  Fourth  Street 
Brooklyn,  N.  Y.  11231 
(AC  212)  JAckson  2-6105 


EQUIPMENT  MART 

Complete  Plant 

Modern  Lithographic  Plant 
Up  State  New  York 
A-1  Multicolor  Printing 
Equipment  including  modern 
bindery.  GROSS  ANNUAL 
SALES  APPROXIMATELY 
$500,000  with  excellent  profit 
ratio. 

Owner  desires  retirement,  will¬ 
ing  to  remain  in  consulting  and 
sales  capacity. 

Reply 

Box  464,  Editor  &  Publisher. 


EQUIPMENT  MART 
Composing  Room 
ALL  MODEJLS 

Li  notype —  I  ntertype — Ludlowg 
PRINTCTRAFr  REPRESENTATIVES 
136  Church  Street,  N.  Y.,  N.  Y.  10007 

90  CHANNEL  INTERTYPE  upper  and 
lower  split  magazine  with  5V^  32 
mats.  $130  takes  all.  The  Parker  Press, 
Inc.,  Box  77,  Parker,  Colo.  80134. 

TT.S  PERkX)RATOR  for  unjustified 
ta|ie.  New  condition.  Teletyiiist  Service, 
1.'.2  W.  42  St..  New  York.  N.Y.  10036. 

L.  &  B.  HEAVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  Unite.1  States 
an<l  foreign  countries.  “Ask  the  man 
who  uses  them."  $02.it.7  to  $107,25. 
None  l>etter  at  any  price.  Write  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St..  Elkin.  N.C. 
World’s  largest  distributor  of 
Newspaiier  Form  Trucks 
Telephone:  919-83.7-1513 

Mailrttom  Equipment 

CUTLER-HAMMER  NEWSPAPER 
CONVEYOR  —  Heavy  Duty  —  AC  — 
Approx.  70'  Complete. 


EQUIPMENT  MART 

Miscellaneous  Machinery 

FOR  SALE :  Six  TTS  Perforator  Acui. 
tinet  sound-proof  cabinets,  3  @  $50 
each  and  3  @  $75  each,  f.o.b.  Elyrit. 
All  equipped  with  fans.  Can  be  shippuj 
knocked  down,  or  as  they  stand.  Can  be 
inspected.  Leo  J.  Carle.  Chronicle-Tele¬ 
gram,  Elyria,  Ohio  44(135. 

CHIEF  29  good  condition — $3,500;  LSB 
Harris — $500 :  Model  14  Linotype,  2 
Magazines — $2,000.  Tri-State  Publishing 
Co..  157  N.  Third  St.,  Steubenville, 
Ohio  43952.  Ph:  (AC  614)  AT  3-3421. 

INTERTYPE  G-4  mixer;  it21675  6- 
irocket  mold  disk :  Star  quadder,  Mohr 
saw,  electric  pot;  also  Standard  TTS 
perforator  recently  rebuilt :  20  steel 

chases  21 x  17.  in  good  condition. 
Write  or  call:  Composing  Room  Fore- 
man.  Daily  Eagle.  Claremont,  N.H. 
03743.  (AC  603)  542-5121. 

PHOTO-LA'THE  12"  x  18"  in  goorl  con- 
dition.  Best  cash  offer,  f.o.b.  Willough- 
by. 

MONOMELT  Plane-O-Plate  Rotary 
Shaver.  Best  cash  offer,  f.o.b.  Wil- 
loughby. 

Cont.ict  Boh  Vellenga.  'The  Newe- 
Herald.  P.O.  Box  351,  Willoughby, 
Ohio  44094.  (216-942-2100) 


-  DEXTER  PILE  FEEDER,  35  x  49 

D^TER  INSERTING  MACHINE  -  j  2*'}STehIe.*disSw.^ 

~  Delivery  —  .  Kj.xV,urg  Standard  &  Journal.  Rex- 

burg,  Idaho  83440. 

'NDLE  CONVEYOR  L  I  O  U J  D  A  T  I  N  G 

0'  Sections _ AC  Mechanical  Plant  Equipment  of 

I  Miami  (Florida)  Daily  News 
4 — Model  36  Linotypes — 66000 
CONVEYOR  50'  30"  3— Model  29  Linotypes— 66000 

_ AC  ® — Model  31  Linotypes  TTS 

'  1 — Model  C2  Intertype  TTS 

-  i  3 — Model  8  Linotypes 

riTT  i  r\Art  1  ^^er  100  Fonts  Linotype  Mats 

TELESCO^PIC  LOAD-  i.udlow  Burnisher— 2  Universal 

12'  with  10'  Exten-  Cnhinets-Sfl  Fonts  Mats 

2 — Monotype  Giant  Strip  Casters 

_  1.3 — Morrison  C  &  G  Saw  Trimmers 

1 — Morrison  Slue  Stripper 
AN  ASSOCIATES  12 — Ad  Makeup  Frames 

N.Y.  17  —  OX  7-4690  I  1.3 — Assorted  Steel  Makeup  Tables 
.  _ I  — Galley  Cabinets — Storage  Cabinet* 

ms  Machinery  1 — Goss  Full  Page  Fiat  Casting  Box 

- - -  2 — Hoe  Monorail  Saw  Trimmers 

AUGUST  1.  1967  ' — Woe  Radial  Arm  Router 

'  i  1 — Dunlex  Large  Gear  Mat  Roller 

IX  Standard  Tubular  1  2 — Hoe  Enclosed  Curved  Routers. 

V  producing  exception-  23-9/16 

d  daily  newspaper.  A  j  1 — Kemp  20  Ton  Stereo  Master  Pot 
,000.00.  Including  all  i  to  2  Wood  8  Ton  Electric  Pots 
nt.  I  1 — Towmotor  Propane  Truck  w/Roll 

Duty  Mat  Roller—  i  Rams  t  m  i 

1 — Hyster  Propane  Fork  Lift  Truck 

Mat  Former-1700  00  1  BEN  SHULMAN  ASSOCIATES 

Mat  former  *700.00.  ^  gt.,  N.Y.  17.  N.Y.  OX  7-4690 

it  Shaver — adjustable 

for  flat  casts— $250.00.  Perforator  Tape 

•Duty  Stereo  saw — 

LOWEST  PRICES  and  best  quality 

ivy  duty  turtles.  Most 

iels-$66.00  each.  '?>•-  ^  .  “o'!,,  for  14''-J.1I  widtts 

,  T<i  f.o.b.  mill.  Cartons  only.  Order  now 

Bes — $2o.00  each.  ■  from- 

silent  condition.  14  !  PORTAGE  NEWSPAPER  SUPPLY 
nt.  Cabinet — $3000.00.  j  25  E.  Exchange  St.,  Akron.  Ohio  44308 

•page  storage  cabinet.  1 - - - — — — — . 

ew-$800.00.  Presses  &  Machinery 

cylinder  proof  press —  '  • — — - - - - - - 

GOSS  SUBURBAN  OFFSET 

stripper-$2CO.OO.  ^  Units  -  16  pages  -  1963  -  Avail- 

1  Rotary  Miterer —  able  May 

BEN  SHULMAN  ASSOCIATES 

p  material  cabinet —  GO  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 

steel  galleys— $3.00  20-PAGE  GOSS  STRAIGHTLINE  Ro¬ 
tary  Press  with  Color  Deck,  22’^  inch 
LEYS  available  cut-off,  18M  per  hour  straight,  9M  per 

four  years  old.  Make  hour  collect,  quarter  folder,  motor, 
electrical  and  stereo  equipment.  As  i^ 
where  is.  Submit  offer,  subject  to  prior 
„  Selecto-Spacers  —  5,^,^.  jhe  Peacock  Publishing  Co..  2819 

Milwaukee  Ave.,  Chicago,  Illinois  60647. 

icnf  «oTt>  trt  use  - - 

le  for  inspection  4  UNIT  WOOD  (1961)  , 

'olance  on  delivery  22%"  —  Double  Folder  —  Unit  Drive - 

;  Bob  Sykes  Tension  Lockup  —  Available  30  day*  — 

iST-ATHENIAN  Located  New  York, 

ennessee  37.303  •  BEN  SHULMAN  ASSOCIATES 

615)  746-6664  I  60  E.  42  St.,  New  York  10017  OX  7-4590 

EDITOR  &.  PUBLISHER  for  March  25,  1967 


WIRETYER  BUNDLE  CONVEYOR 
40'  24"  Belt — 4/10'  Sections — AC 


JAMPOL  DOCK  CONVEYOR  50'  30" 
Belt — 4/12'  Sections — AC 


2— WIRETYER  TELESCOPIC  LOAD- 
ER.S  —  Measure  12'  with  10'  Exten¬ 
sions —  AC 


BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17  —  OX  7-4690  j 

Miscellaneous  Machinery 

AVAILABLE  AUGUST  1.  1967 

16-PAGE  DUPLEX  Standard  Tubular  1  I 
to  1  press.  Now  producing  exception¬ 
ally  well-printed  daily  newspaper.  A  j 
bargain  at  $5,000.00.  Including  all  1 
Stereo  equipment.  | 

DUPLEX  Heavy  Duty  Mat  Roller—  i 
$500.00. 

STA-HI  Electric  Mat  Former — $700.00.  \ 
MONOMELT  Flat  Shaver — adjustable  ! 

bed,  two  blades — $600.00.  ' 

NOLAN  Mortiser  for  flat  casts — $250.00. 
NOLAN  Heavy-Duty  Stereo  saw — 
$250.00. 

24-PAGE  size  heavy  duty  turtles.  Most 
with  rubber  wheels — $65.00  each. 
33-PAGE  size  chases — $25.00  each.  ■ 

LUDLOW.  Excellent  condition.  14  • 
fonts.  24-84  point.  Cabinet — $3000.00.  j 
HAMILTON  full-page  storage  cabinet.  • 
Electric.  Like  new — $800.00. 
VANDERCOOK  cylinder  proof  press —  ' 
$150.00. 

MORRFSON  slug  stripper — $200.00. 
ROUSE  Vertical  Rotary  Miterer — 
$176.00. 

HAMMOND  strip  material  cabinet — 

$60.00.  I 

12  FULL-PAGE  steel  galleys — $3.00 
each.  { 

ASSORTED  GALLEYS  available 
PHOTO-LATHE,  four  years  old.  Make 
us  an  offer. 

2  SHAFTSTALL  Selecto-Spacers  — 
$100.00  each. 

Alt  equipment  nmv  in  use 
and  available  for  inspection 
20%  dotvn — balance  on  delivery 
Contact  Bob  Sykes 
DAILY  POST-ATHENIAN 
Athens,  Tennessee  37.303  • 

Tel.  (AC  615)  746-6664  I 


Eciuipment  Mart 

buy  or  sell  new  or  used  newspaper  equipment  in  this  big  market-place 


HELP  WANTED 
Academic 


Presses  &  Machinery 

7  UNIT  GOSS  PRESS 
—  2  Double  Folders  —  Balloon 
Formers  —  Reverses  —  Color  Cylinder 

_  2  AC  Drives  —  Available  60  days  — 

Located  Arkansas. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  New  York  10017  OX  7-4590 


12  UNITS  GOSS 

22%  -  Arch  Type  Unit — 3  Double  Fold¬ 
ers  w  Conveyors — 8  Skip  Slitters — 
3  Color  Strippers — 8  Capco  Color  Foun¬ 
tains — STEREO:  8  Ton  Obround  Metal 
Pot — 2  Pneumatic  Pumps — 2  Vacuum- 
hack  Jr.  Autoplates — 2  Autoshavers — 
Sta-Hi  Router.  Reasonably  priced  for 
quick  sale.  Will  divide. 

Available  Immediately. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 


16-PAGE  UNITUBULAR  No.  724  with 
color  hump  and  complete  stereo  equip¬ 
ment.  Available  Now. 

24-PAGE.  DUPLEX  TUBULAR.  2  to  1 
model,  with  balloon  former  and  com¬ 
plete  stereo  equipment.  Available  Now. 
WOOD  PONY  AUTOPLATE,  Serial 
No.  .lOSPO.  22%"  cut-olf,  vacuum 
back  with  water  cooled  arch.  Available 
Now. 

LOYAL  S.  DIXON  CO.  INC. 

“Newspaper  Equipment  Dealer" 

1 1426  Penrose  St.,  Sun  Valley,  Calif. 


6  or  8  UNIT  HOE— 223/4" 

3  extra  Color  Cylinders — 6  Reverses — 
Duo  Ink  Rails — Reels — Pasters — Dou¬ 
ble  Folder — Balloon  Former — C-H  Con¬ 
veyor — Trackage  and  Turntables — AC 
Group  Drives — Located  New  Orleans — 
Available  early  1967. 

BEN  SHULMAN  ASSOCIATES 

60  E.  4.:nd  St.,  N.Y.  17.  N.Y.  OX  7-4590 


ONE  OF  N.C.’s  BEST 
DUPLEX  model  A,  S-pase  flatbed  press. 
Lease-purchase  available.  Easy  terms. 
Prints  and  runs  good.  Under  Goss 
service.  N.  J.  Babb,  Mid-South  News¬ 
papers,  SpartanburK,  S.C.  29301.  (AC 
803)  682-4511. 


DUPLEX  METROPOLITAN  22%" 

4  Units  —  O>lor  Cylinder  —  Double 
Folder — AC  Drive — Excellent  Printer. 
On  Substructure  with  Roll  Brackets  or 
will  furnish  End  Stands.  Available 
now. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4690 


INITIAL  OFFERING 


GOSS  UNIVERSAL  PRESSES 

(Mfg.  1951-1963) 

Excellent  reproduction 
Color  flexibility 
40,000  iph 

These  late  model  semi-cylinilrical 
presses  provide  8  patres  of  pro¬ 
duction  per  unit. 

Complete  presses  offered  from  32 
PK.  to  64  PIT.  capacities,  includ¬ 
ing  end  roll  stands,  drive,  bal¬ 
loon  former  or  can  twin  to  ex¬ 
isting  Goss  Universal  Press. 
Add-on  units  also  available. 
CALL,  WRITE  OR  WIRE: 


INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

SINCE  1910 

1720  Ch«rry  St.,  Kdnsai  City,  Mo  64108 
Ar«d  Cod«  814— BA  1-9060 


EDITOR  a:  PUBLISHER 


Presses  &  Machinery 


^ilillllllllllllllllllllllllllllllllllli. 


• 

|2  COLOR  CYLINDERS 

E 

—  23  9/ 16"  Cufoff — 120°  Stagger 

2 

E  High  Speed  Low  Construc- 

s 

=  tion  Arch  Type  Press 

s 

IS  These  two  color  humps  manufar- 

E 

SS  tured  by  Goss  in  1948,  in  excellent 

s 

SS  condition,  are  offered  delivered. 

s 

—  installed  on  your  press  and  un- 

z 

—  conditionally  guaranteed.  Now  in 

z 

—  our  factory  being  reconditioned 

z 

S  and  offered  for  immediate  delivery. 

E 

—  Call,  write  or  wire: 

SI 

E  INLAND  NEWSPAPER 

E 

—  MACHINERY  CORP, 

* 

~  (Since  1910) 

s 

5;  1720  Cherry  Street 

s 

S;  Kansas  City.  Missouri 

=  A.  C.  816  BA  1-9060 

''iiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiiir 

GOSS  COX-O-TYPE  PRESS.  V-Belt 
drive.  Variable  speed.  Serial  No.  440. 
16  chases.  Good  condition.  Available 
April  first.  $6,000.  Also  Hammond 
Router-planer,  2  years  old.  Lincoln 
Times-News,  Lincolnton,  N.  C.  28092. 

HOE  COLORMATIC  PRESS 
1  Unit  22%"  with  Double  Folder,  Skip 
Slitter  and  R.T.  P.  Like  new  condi¬ 
tion.  Available  immediately. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  .St..  N.Y.  17.  N.Y. 

OX  7-4590 


6  UNIT  HOE  PRESS 

Roller  Bearing  Straightline 
High  Speed 

22% "  Cutoff— 60"  Web 
96  pages  plus  color,  3  folders.  Installed 
as  a  balcony  tytte,  floor  mounted  press. 
Two-motor  AC  220  volt,  3  phase,  60 
cycle  group  drive.  Plate  conveyor  in¬ 
cluded  with  press.  Compact  installa¬ 
tion.  reelroom  floor  to  top  of  press 
16'  10".  Length  57'. 

In  excellent  condition — a  true  bargain. 
No  reasonable  offer  refused.  Removal 
costs  low.  Located  Orlando,  Florida. 
Offered  Exclusively  By; 

INLAND  NEWSPAPER  MACH.  CORP. 
(Since  1910) 

1720  Cherry  St.,  Kansas  City,  Mo.  64108 
I  (AC  816)  BA  1-9060 

HOE  SIMPLEX— 22%" 

24  pages  —  extra  Color  Cylinder  — 
Half  and  Quarter  Folder  —  AC  Drive 
—  Post  war  1948.  Complete  Stereo  — 
Chases  —  'Turtles  —  Goss  45  W  Mat 
Roller  —  Electric  Pot  —  Wood  Pony 
Autoplate  —  Sta-Hi  P'ormer  —  Sta-Hi 
Router.  Available  now. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

■  GOSS  H.S.L.C.  unit  style  rotary  press, 
5  units  and  double  folder  22%  *  page 
length.  E(|uipi>ed  with  enil  roll  pai>ers 
brackets,  electric  hoists  anil  Alternating 
Current  motor  drives.  John  Griffiths 
Co..  Inc..  420  Lexington  Ave..  New 
York.  N.Y.  10017. 

OFFSET  CONVERSION  makes  avail¬ 
able  Goss  Mixlel  E  fliitbeil.  maintained 
in  mint  condition.  Near  new  vibrator 
rollers,  ink  roller  liearings.  Complete 
with  controls,  motor,  chases.  Make  of¬ 
fer  "where  is.  as  is".  Small  down,  will 
finance.  Contact  Bob  Cash.  La  Grande 
Observer.  La  Grande,  Oreg.,  !I78.>0. 
Phono  30.5-96.3-3161. 

30  X  44  BAB(X)CK  Cylinder  press.  Old 
but  does  excellent  work.  8  chases,  extra 
;  rollers,  motor.  Companion  Mentges 
folder  with  12-|>age  feeilboaril.  Make  of- 
I  fer.  Advocate,  Cumlierland,  Wisconsin 
:  51829. 

j  GOSS  64  iHige  press  4  decks  high  anil 
1  4  pages  wide.  23  9/16"  cutoff  for  sale. 

Gears,  plate  anil  blanket  cylinilers  anil 
i  other  useable  pails  availahla.  Michigan 
I  Rotary  press,  5962  Feileral  Street,  De- 
I  troit,  Mich'gan. 

for  March  25,  1967 


Stereotype  Equipment 


GOSS  GIANT  MAT  ROLLER  —  AC 


HOE  MONARCH  MAT  ROLLER 


4  STA-HI  MASTER  FORMERS— 22%" 
AC  Heavy  Duty  Pumps  for  NO-PAK 


KEMP  IMMERSION  20  TON  MASTER 
POT  feeding  2 — 8  Ton  Electric  Pots 
with  all  appurtenances.  Will  Separate 


WOOD  PONY  AUTOPLATE  —  21Vj" 
Factory  rebuilt — never  used — AC 


WOOD  TENSIONPLATE  AUTOMIL- 
LER  for  22%"  —  Register  Attachment 
—AC 


STA-HI  MASTER  ROUTER— 22%" 


BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17  OX  7-4590 


TUBULAR  STEREOTYPE 
EQUIPMENT  FOR  SALE 

Sta-Hi  Master  Former 
Stereotype  Furnace 
Vacuum  Back  Casting  Box 
Heavy  Duty  Goss  Plate  Finishing 
Machine 

Duplex  Tubular  Router 
Available  immediately  "as  is”  or  rebuilt 
f.o.b.  Kansas  City 
Please  •write  or  call: 

INLAND  NEWSPAPER  MACH.  CORP. 
1720  Cherry  St..  Kansas  City,  Mo.  64108 
(Since  1910) 

(AC  816)  BA  1-9060 


Wanted  to  Buy 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St..  N.Y..  N.Y.  10017 
OX  7-4590 


NINE  POINT  “news  text**  Justowriter 
reproducer.  State  price.  Box  310,  Bis* 
marck,  N.  Dak.,  58501. 


I  WRITER 

To  accept  diverse  fund-raiding  and 
I  public  relations  challenf^es  at  major 
university  in  Zone  2.  Not  a  he>;inner's 
8|K>t,  but  exi>erience  is  of  secondary 
imiwrtance  to  talent.  Benefits  include 
free  tuition.  Please  include  salary  h’s- 
lory  and  re<iuirements  in  rseume.  Box 
]  495.  Eflitor  &  Publisher. 

Administrative 

ACCOUNTANT — College  jjraduate  with 
two  years  newspai>er  or  public  acet.  ex- 
|)erience.  CPA  preferred!.  Work  in  all 
areas  of  accounting  and  learn  NCR  50o 
computer  pro^ramminK*  43,0i0  daily, 
railio  stations  and  commercial  printing 
tlivision.  An  excellent  opportunity  to 
jrrow  with  one  of  America’s  most  pro- 
irressive  newspai>er  corixirations.  Sen<l 
resume  and  salary  re<iuirements  to: 
William  Skemp,  Ass'stant  Tieasurer. 
1  Tele»fraph  -  Herald.  DubiKiue,  Iowa 
52001. 


Circulation 

ASSISTANT  CIRC.  DIRECTOR  for 
successful,  expanding  growth  operation. 
VV’e  seek  an  ambitious,  hard-hitting 
supervisor,  home  delivery  manager  or 
city  circ.  manager  who  has  a  goo<l 
record  of  achievement  and  stability  be¬ 
hind  him.  preferably  on  a  morning 
newspaper.  Applicant  must  have  the 
ability  and  circulation  know-how  which 
will  justify  his  eventual  promotion  to 
circ.  director.  Give  age  and  resume  of 
experience,  along  with  references  an<l 
starting  salary  expMte<l.  This  is  an 
exceptional  opportunity  for  a  man  who 
is  concerned  with  his  future.  Box  485. 
Editor  &  Publisher. 


CALIFORNIA  CM — Must  he  exi>€rt  in 
promoting  home  delivery  through 
carriers  and  dealers,  good  organization 
man.  Complete  resume,  availability  and 
compensation,  first  letter.  Confidential. 
Box  466.  Editor  &  Publisher. 

CIRCULATION  MANAGER  —  We’re 
lock’ng  for  a  young  man  for  one  of  our 
small  to  me<lium-size<l  New  York  State 
properties.  Will  consider  district  man 
or  circualtor  of  a  small  daily.  If  you’re 
looking  for  a  future.  sen<l  complete 
resume,  references  and  salary  re<iuire- 
ments  to  Box  492.  Editor  &  Publisher. 

Circulation  Manager  —  Prize  -  winning 
unoppose<l  small  offset  daily  nee<ls  ex- 
perience<l,  young  circulation  manager. 
(\o4l  salary  and  benefits  with  bonus  for 
results.  No  drifters,  please.  Seek  fam¬ 
ily  man  who  is  a  hard  driver  with  tact. 

!  Nice  town,  built  around  lake,  growing 
I  community.  Write  News-Sun,  Kendall- 
I  ville.  Ind.  46755. 


E&P  Employment  Zone  Chart 

Ute  zone  number  to  indicate  location  without  specific  identification 
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Help  Wented 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Circulation 


CIRCULATION  MANAGER 

iiee<le<l  by  one  of  th**  finest  daily  news- 
pai>ers  in  its  circulation  f^roup.  L«H‘ate<l 
in  Zone  3  with  tremendous  ^rrowth  |>o- 
tential.  Must  l»e  alert  and  a^r^rressive. 
plus  have  the  stuff  it  takes  to  pnaiuce 
excellent  results  at  a  reasonable  cost. 
This  is  a  ^i-eat  op|K)rtunity  for  a  circu¬ 
lator  who  wants  a  future  and  is  willinjr 
t<«  work  for  it.  Li^)eral  bonus  plan.  A|>- 
plications  held  in  strict  confi*lence. 
State  ajre,  education,  working  ex|H»ri- 
ence  and  salary  re<iuirements.  Refer¬ 
ences  ie<(uireil.  Write  Box  .522.  E^litor 
&  Publisher. 


EXPERIENCE! >  telephone  subscription 
sui>erv’isor  for  lat'Re  organization  in 
Zone  2.  Opi>ortunity  of  a  life-lime  for 
the  ri^ht  man.  Apply  Box  Editor 

&  Pui)lisher. 


('lassified  Advertising 

CLASSIKIEI)  AD  MANAGER  for  D.C. 
area's  leadini?  uieekly  };roup.  Must  I>e 
well  versetl  in  sales  and  promotion  with 
proven  record.  Tremendous  classified 
market  for  i>ermanent  prowth  situation. 
Write  fully  to  John  R.  Harris.  Globe 
Publications,  Box  .567,  Vienna.  Va. 

221  so. 


CLASSIFIED  MANAGER 

If  you  are  presently  stymie<l  and  l(M>k- 
in;r  tor  a  real  challen^rin^^  op|M»rtunity, 
wh>  not  join  the  most  progressive  Daily 
in  Oklahoma.  If  you  are  ambitious,  not 
afraicl  of  comi>elition  and  have  the 
know  how  of  leading  a  Classifie«l  De¬ 
partment.  why  not  join  our  executive 
staff  an<l  asure  your  future.  Excellent 
salar>'  plus  overri<le.  Tremen<lous  op|K>r- 
tunity  for  an  “idea"  man.  All  replies 
held  in  strict  confidence.  Itox  .Mu.  Edi¬ 
tor  &  Publisher. 


SEE  OCR  AD  un<ler  Display  .Vdvertis- 
injr.  Bob  .-Mexander.  Sanfcud  (Flori«la» 
Herabl. 

Display  Adrertising 

LAYOUT  SPECIALIST  -  EXPERT 
Inexperienced  need  not  apply.  Must  be 
TOP  grade  and  fast  exi)ert  to  pay 
TOP  salary.  I.leal  weather,  great  for 
sports,  recreation:  educational  center, 

3  universities,  cultural  activities.  iNlI 
background  first  letter — full  protection  : 
confidential.  Russell  \V.  Young,  The 
Seattle  Times,  Seattle,  Wash.,  98111. 

RETAIL  ADVERTISING  SALESMAN 
wante<l  by  one  of  the  finest  daily  offset 
newspaiiers  in  the  U.S.  Beautiful  new 
building,  excellent  working  conditions. 
Salary  commensurate  with  ability, 
Imnus  plan.  Must  be  sui>erior  in  sales 
and  layout  ability.  Send  sample  lay¬ 
outs,  complete  resume  first  letter  to 
•Advertising  Director.  Fairbanks  Daily 
News-Miner,  P.O.  Box  710.  Fairbanks. 
•Alaska.  99701.  via  air-mail. 

ADVERTI.SING  SALES  with  Manage¬ 
ment  Abilities.  Splendid  oiuKirtunity 
and  future  for  an  ethical,  oai«ble  man 
in  midwest  metropolitan  city.  Newspa- 
I>er  knowledge  preferred.  Please  send 
full  particulars  to  Box  460,  Ekiitor  & 
Publisher.  i 

QUICK  ADVANCEMENT  ' 

Neeil  working  display  salesman  and  I 
elassifieil  manager/salesman :  layouts  a  ] 
must.  New  plant,  ideal  working  condi-  | 
tions.  Send  resume,  sample  layouts, 
•salary,  etc.  to  Bob  .Alexander,  Sanfcrtl  i 
tFloi'i<la)  Herald. 

SELL  DISPLAY  ADVERTISING  for 
an  outstanding  progressive  chain  of 
suburban  weeklies  in  one  of  the  coun-  : 
try's  fastest-growing  areas  and  top 
markets :  develop  a  growing  territory  . 
and  stepping-stone  to  further  a<lvance-  i 
ment  in  expanding  company.  Lilieral  i 
salary,  commission  and  fringe  lienefits.  ] 
Prefer  college  graduate  with  sales  ex-  I 
l>erience  or  proven  salesman.  Must  i 
have  completed  military  service.  Glenn 
Schmid,  The  Hollister  Newspai>ers. 
1232  Central  Ave.,  Wilmette.  III.  60091.  | 
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Display  Advertising 

AGGRESSIVE  YOUNG  AD  MANAGER 
wanted  to  help  build  fast-growing.  <lis- 
tnctive  San  Francisco  area  weekly. 
Write  to:  Pacific  Sun,  Box  9.)8,  San 
Rafael.  Calif.  94902. 

;16:i  DAYS  OF  SUNSHINE  YEARLY 
-Aggressive  ad  man  to  work  with  a 
highly  successful  selling  team  in  the 
heart  of  America’s  weather  wonderland. 
Work  with  algjve-average  salary,  lilieral 
lommission  plan,  plus  many  fringe 
lienefits  on  the  Southwest's  fastest- 
growing  metroiKilitan  weekly  chain. 
Metro  weekly  experience  helpful  hut  not 
essential.  Send  complete  resume  with 
fii’st  letter  to  E.  J.  Lewis,  Box  .726, 
Alliuuuerque.  N.  Mex.  8710.'!. 

Editorial 


FLORIDA  AM  DAILY  has  openings 
for  young  desk  men  and  sports  writers. 
Some  experience  preferred.  Send  full 
details,  salary  required,  etc.,  to  Box 
398,  Editor  &  Publisher. 

COPY  EDITORS 

If  you’re  a  top-notch  editor,  there's  an 
opening  for  you  on  the  toughest  copy 
desk  in  the  country. 

We  want  only  the  best  men.  and  we 
take  them  where  we  find  them,  on  big 
newspapers  or  small  ones.  You'll  be 
(laid  better  than  $200  a  week,  enjoy 
friendly  surroundings,  and  we  promise 
you'll  never  have  a  dull  moment.  Drop 
us  a  line.  Box  407,  Editor  &  Pub¬ 
lisher. 


HERE’S  YOUR  CHANCE 
The  Detroit  Free  Press  has  a  few  oi>en- 
ings  for  copy  editors  with  a  clear  iio-  I 
tential  to  become  news  executives. 

In  this  highly  competitive  situation,  I 
the  work  is  challenging,  the  salary 
among  the  liest  in  the  industry,  and 
opportunity  is  unparalleleil  for  creative 
and  ambitious  editors. 

Write  to  the  News  Eklitor,  Detroit  Free 
Press,  Detroit,  Michigan  48231. 

EDITOR.REPORTERS  for  one  of  the 
Nation’s  leading  suburban  newspaper 
ojierations  blanketing  the  Twin  Cities 
with  28  top  quality  newspapers. 

Here's  your  ch.mce  to  blend  big-city 
excitement  and  opportunities  with 
small-town  friendliness  and  live  only 
minutes  from  famous  Minnesota  fishing 
and  hunting  areas. 

Write  Don  Bauer,  Personnel  Director, 
Suburban  Newspapers,  Inc.,  Hopkins,  \ 
Minnesota  ,55343. 

EXPERIENCED  MAN  who  can  cover 
anything  for  afternoon  Virginia  daily 
with  short  hours,  pleasant  working 
conditions  and  scenic  mountain  loca¬ 
tion.  Can  pay  $140  or  more  to  man  | 
with  right  experience  and  eilucational 
background.  Box  448,  Editor  &  Pub-  i 
lisher.  ' 


NEED  SPORT.S  EDITOR  on  1-man  ; 
siMirts  staff.  12,000  circ.,  5-day  daily. 
Must  be  able  to  handle  camera,  hut  no 
darkroom  experience  neetled:  also  need 
general  reporter  for  {lolice  lieat  and  ' 
courthouse.  Contact  John  or  Hugh  | 
Thistlethwaite,  Daily  World,  P.O.  Box 
351,  Oiielousas,  La.,  70570,  or  call  (AC 
328)  942-4971.  i 

NEW.SMAN  from  La.,  Miss.,  Tex.. 
Ark.,  or  general  area  wanted  by  small 
daily  newspaper.  Need  young  man  with 
general  reporting  background  to  fill  top 
etiitorlal  post.  Vacancy  impending. 
Must  be  fast,  able  reporter  and  have 
mature  mind.  Will  suiiervise  staff  of  3 
as  Managing  Editor.  Fine  chance  for 
eventual  newspaper  publishing  and 
ownership.  Call  Robert  D.  Miller,  Pub.. 
The  Daily  News,  Jennings,  La.,  70546. 
Ph:  (AC  318)  824-3011  or  824-0476.  i 

REPORTER,  general  assignment,  Vir-  ! 
ginia  16,000  afternoon  daily.  Excellent 
fringe  benefits.  Box  152,  Editor  &  Pub¬ 
lisher. 

SPORTS  WRITER— 16,000  p.m.  daily 
Southern  Va.  Concentrate  on  local 
sports  coverage.  Good  fringe  benefits ; 
congenial  staff.  Box  24,  Editor  &  Pub¬ 
lisher. 


Editorial  | 

REPORTER  NEEDED  to  round  out 
staff  of  one  of  South's  top  newspaper 
combinations.  Good  pay — e.\cellent 
fringe  benefits — secure  future  for  re¬ 
porter  with  experience  to  do  the  job  in 
a  fast-growing  industrial  city  of  170,- 
000.  The  State  Capital — home  of  LSU 
.  .  .  an  ideal  community  in  which  to  i 
work.  College  graduate  preferreil.  j 
Write:  Mrs.  Charlotte  Crowell,  Person-  j 
nel  Dir.,  State-Times  &  Advocate. 
Baton  Rouge,  Louisiana  70821,  giving  , 
full  details  of  experience.  | 

TWO  COPY  EDITORS  i 

If  you're  already  a  pro,  you’ll  lie  happy  1 
with  us.  Or.  if  you  have  first-rate  mak-  ; 
ings,  we'll  bring  you  to  full  profes-  i 
sionul  bloom.  Major  Zone  2  p.m.  Box 
445,  Editor  &  Publisher. 

TWO  COPY  READERS.  3-5  years’  ex¬ 
perience  on  medium  sized  dailies.  Alert 
desk,  challenging  job.  Interesting  place 
to  live.  Write  Managing  Editor,  The 
States-Item.  New  Orleans.  La.  70140.  | 

ASSISTANT  PRESS  SECRETARY  to 
a  Democratic  U.S.  Senator.  Must  lie 
a  college  graduate  and  have  3  to  4 
years'  solid  daily  experience.  Interest  in 
and  knowledge  of  politics,  Midwestern  i 
liackground  preferreil.  References  re¬ 
quired.  Salary:  $8,000.  Send  resume  and 
samples  of  work  to  Box  470,  Editor  & 
Publisher. 

('OPY  EDITOR  WANTED.  Leading  | 
New  Enprlancl  newspaper  seeks  an  editor  ' 
— not  just  a  desk  man.  Challenjrinjr  j 
imsition.  Excellent  living  and  working 
conditions.  Box  4S(l.  Eklitor  &  Publisher,  | 

EDITOR  for  small  Northern  Calif, 
daily.  Must  l>e  strong  organizer  of  news 
coverage,  talented  editorial  writer 
(w’e're  conservative),  i)ersonable,  adept 
at  building  favorable  community  image. 
Maturity,  solid  daily  news  experience 
essential.  Box  404,  Editor  &  Publisher. 

MANAGING  EDITOR  for  N.Y.  State's  | 
top-rated  weekly  group,  four  newspa*  I 
pers  in  suburban  Rochester  area.  Gene¬ 
see  V^illey  Newspai)ers,  Pittsford,  N.Y.  i 
14.534. 

NEWS-JOURNAL  COMPANY  | 
WILMINGTON,  DELAWARE  | 

Offers  immediate  job  opportunities  for 
ambitious  journalists.  Prefer  candidates  j 
with  some  daily  newspa|)er  experience, 
but  recent  college  grailuates  will  l>e 
considere<l. 

NEED  NOW! 

GENERAL  ASSIGNMENT  REPORTER 
SPORTS  REPORTER 
COPY  EDITOR 

Attractive  starting  salaries,  35-hour 
week,  excellent  working  conditions.  Top 
lienefits.  OPPORTUNITY  TO  AD¬ 
VANCE. 

Please  write  Personnel  Director,  stating 
age.  eilucation  and  work  experience. 

EDITOR  for  N.J.  weekly  near  N.Y.C. 
Start  at  $150.  Box  489,  Editor  &  Pub¬ 
lisher. 


Editorial 


REPORTER  desiring  to  become  cit, 
editor  nee<led  by  small  daily.  Strong 
local  news,  sports.  Prefer  J-grad.  Ap¬ 
ply:  Mgr.,  Russell  News.  Russell,  Kang. 
67665. 

REPORTER,  hopefully  1-3  years'  ex- 
Iierience.  Suburban  daily.  45-minutes 
from  Times  Square.  Car  necessary.  Box 
465,  Eilitor  &  Publisher. 


REPORTER  —  General.  Court  House, 
City  Hall,  features.  (Challenge  to  ad¬ 
vance  for  non-goofers.  Midwest — 30.000. 
.\ppIications  must  lie  ilefinite.  Bo.x  474. 
Editor  &  Publisher. 

REPORTER  ~ 
COPYWRITER 

Advertising  and  public  relations  de¬ 
partment  of  large  Atlanta,  Ga.,  corpor¬ 
ation  wants  an  experienced  reporter 
and  a  copywriter,  22-30,  with  jour¬ 
nalism  degrees.  Good  future.  Challeng¬ 
ing  and  interesting  work.  Imagination, 
capability  for  hard  work,  accuracy  and 
gmxl  knowleilge  of  English  grammer 
are  requisites.  Box  468,  Editor  &  Pub- 
lishe:’. 


SPORTS  WRITER 

We’re  looking  for  a  young,  hustling, 
able  reporter  to  join  an  outstanding 
sports  staff  and  cover  scholastic  sixirts, 
with  opportunity  to  do  a  column.  All 
fringe  lienefits.  An  unusual  opportunity 
on  N.Y.  State’s  lively  capital  city  p.m. 
Send  complete  resume  to  Robert  G. 
Fichenlierg.  Executive  Editor,  The 
Knickerliorker  News,  24  Sheridan  Ave., 
Albany,  N.Y.  12-bl. 


SP:EK  CREATIVE  F-DITOK 
for  5-day  offset  paper 
Contact :  General  Manager 
HAMMOND  (LA.)  STAR 


THE  DAILY  RECORD.  Morristown, 
N.J..  is  seeking  a  desk  man — 3  nights.  1 

Sunday  thixiugh  Thursday — copy  edi-  | 

ting,  wire  eiliting,  some  layout:  37U 
hour  week— $170  8:30  p.m.  to  3:()0 

a.m.  All  lienefits.  Prefer  someone  from 
Chart  Area  2  or  immediate  adjacent 
area.  Contact  Managing  Editor  Herb 
Thoriie  (AC  201)  538-2000. 

WOMEN’S  SOCIAL-EDITOR  for  small 
flaily.  Should  be  able  to  handle  her 
pages  from  start  to  finish.  Great  place 
to  woi-k — only  40  minutes  from  N.Y.C. 
Send  complete  resume  including  salary 
requirements.  Box  477.  Editor  &  Pub¬ 
lisher.  All  replies  confidential. 

WOMEN’S  EDITOR,  experienced,  to 
head  department  in  beautiful  metropoli¬ 
tan  area.  Must  have  excellent  knowl¬ 
edge  of  makeup — must  lie  good  judge  of 
women’s  news — and  must  he  able  to 
handle  staff.  Excellent  working  condi¬ 
tions.  Submit  tear  sheets  of  pages  and 
Sunday  sections.  Box  491,  Editor  i 
Publisher. 


COPY  EDITOR  for  new.  growing  offset 
daily.  Contact  Peter  W,  Cox,  The  Times-  , 
Record.  Bath.  Maine  94530.  •• 


CREATIVE  EDITOR 

Major  publisher  of  prestige  periodicals  and  books  offers 
unique  opportunity  on  its  fastest  growing  business  magazine. 
Publication  enjoys  six-figure  circulation  among  discerning, 
highly-educated  professionals.  Top-caliber  editorial  staff  is 
noted  for  its  uncompromising  standards. 

Present  opening  is  for  a  man  of  maturity  and  long  ex¬ 
perience  in  the  creative  recasting  and  editing  of  manuscripts 
written  by  others.  Five-figure  salary.  Unsurpassed  fringes. 
Ideal  working  conditions.  Assured  progress.  New  York 
City  area.  Full  details  to: 

Box  500,  Editor  &  Publisher 


EDITOR  &  PUBLISHER  for  March  25,  1967 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Operators-Machinists 
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HOW  ABOUT  ARIZONA? 
Afternoon  paper  in  sunny,  healthy 
Tucson  needs  two  men  for  the 
Spoi't-s  1  >epiiitment : 

; — .iH  ej-perienced  deakman  who  ! 
Uiiows  sports  and  is  proud  of  his  ' 
iiiukeiip  talents  ;  a  man  who  likes  to 
exiiloit  plod  art  and  stop  readers 
with  ttood  display  of  copy.  A  desk 
job  with  responsibilities  second  only 
to  siKirts  editor  and  his  assistant 
on  a  seven-man  sports  staff.  Some 
writiuK  assiKnments. 

2 — Experienced  sports  writer  with 
knack  for  produciny;  yood  second- 
dav  PMS  leads.  Coverage  may  in¬ 
clude  major  college  football,  Cleve¬ 
land  Indians  spring  training  and 
maybe  a  41-day  horse  racing  meet. 
Background  to  till  in  on  makeup 
once  a  week  desirable. 

Cenerous  health-hospital.  profit- 
sharing  plans.  State  salary  require¬ 
ments.  Apply  in  writing  to; 

Carl  E.  Porter, 

Sports  Editor 
TUCSON  DAILY  CITIZEN 
IVO.  Box  5027 
Tucson,  Arizona  85703 


TWO  TOl’  MEN  for  33,000  M&E  com; 
bination  Virginia  daily.  Must  have  at 
least  three  years’  experience.  Tell  us 
why  you  think  you're  worth  $8500  as 
associate  editor  who  can  write  edi¬ 
torials.  cover  politics  and  government, 
or  $9,000  us  managing  erlitor  to  direct 
ten-man  morning  staff  and  put  together 
a  thorough,  lively  news  product.  Write 
to  Box  4.55.  Eiditor  &  Publisher. 


WIRE  EDITOR  WANTED— Want  to 
live  in  a  small,  friendly  Western  Pa. 
community?  W'e  publish  a  good  6,300 
circ.  newspaper:  we  want  a  J-school 
grad  or  a  young  man  with  some  ex¬ 
perience.  flood  starting  salary  and 
frin.ttes.  Call  or  write:  C.  R.  Moser, 
Managing  Erl..  I.E14GER.  Ellwood  City. 
Pa.  16117. 

W  Y  O  M  I  N  (1 

Tired  of  the  rat  race 
and  a  dull  jobf 

Wyoming's  largest  newspaper.  The 
Casiier  Star-Tribune,  needs  two  re- 
Iiorters.  Attractive  community  with  un¬ 
surpassed  opportunity  for  outdoor 
living.  Contact;  Phil  McAuley,  Box  80, 
Casper,  Wyo.  82601. 

CHOICE  CHANCE 

Would  you  rather  grow  than  just  get 
by?  70.0(0  metropolitan  p.m.  with  top 
standards,  pay,  lienefits.  offers  oppor¬ 
tunities  for  expression,  teamwork,  ad¬ 
vancement  to  sharp  reporters  with  good 
head,  quick  hands.  Box  524.  Editor  & 
Piibliiiher. 

ASSISTANT  MANAGING  EDITOR  for 
"The  Hinsdale  Doings” — a  prize-win¬ 
ning  suburban  weekly.  This  isisition 
offers  a  broad  challenge  for  an  aspiring 
journalist.  You  will  lie  editing  copy, 
making  up  pages  and  writing  Ixrth  hard 
news  and  features.  This  is  an  oppor¬ 
tunity  to  learn  the  basic  techniques  of 
suburban  journalism  with  a  fast-moving 
organization.  Contact  Roger  Renstrom, 
Hinsdale  Doings,  675  N.  York  Rd., 
Hinsdale.  Ill.  60521.  Ph  :  (3121  323-1800. 

COPY  DESK 
The  Modesto  Bee 
Modesto,  Calif. 

Immediate  opening  for  copy 
desk  man.  Must  have  sev¬ 
eral  years  experience  on 
daily  newspaper  desk.  Ex¬ 
cellent  working  conditions, 
employee  benefits.  Apply  in 
person  or  send  detailed  re¬ 
sume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
2 1  st  &  Q  Streets 
Sacramento,  Calif.  95804 


COPY  EDITOR 

Move  up  to  a  to|>-notch  New  Jersey 
liaily  where  opiK>rtunity  awaits.  Phone 
H.  Rofiney  Luery— 201-545*4000  betwt'en 
10:  a.m.  anti  2:  p.m.,  or  write:  The 
Daily  Home  News,  P.O.  Box  551,  New  . 
Brunswick,  N.J.  0H90J}, 

CITY  EDITOR 

ChallenKinu:  s|x>t  as  city  etiitor  with  an 
expanding;  Sunday  newspai>er  of  I00.<  oo 
plus.  Must  l>e  able  to  accept  res|>onsi- 
bility  and  supervise  staff.  Positions  of¬ 
fers  the  opiK)rtunity  to  write  as  well  as 
handle  desk.  E^xcellent  benefit  program 
and  living;  ex|>ense  allowance.  Write  in 
confitlence  to  Box  523,  Etlitor  &  Pub¬ 
lisher.  I 

EDITOR-WRITER.  Worltiwitle  service  1 
club  organization  seeks  creative  etiitor-  | 
writer  with  k^xmI  knowletiue  of  the  busi-  | 
ness  and  professional  world  anti  with  I 
writing  or  teachin>r  exi>erience  in  the 
heltl.  Job  entails  program  tievelopment, 
writintr  anti  research  in  areas  of  busi¬ 
ness  ethics,  employer-employee  ami 
competitor  relationships,  career  infor¬ 
mation  for  youth,  anti  help  to  small- 
business  management.  A^e  28-35.  Ex¬ 
cellent  employee  benefits.  Send  resume  \ 
anti  samples  to  Rotary  International. 
IfiOO  Ritltfe  Ave.,  Evanston.  III.  6(i20l. 


EDITOR-WRITER 

lar^e  consumer  v:(M)tls  manufacturer  in 
upsUite  N.Y.  ne<Hls  etlitor-writer  with 
2-3  years  ex)>erience  to  reorganize,  tie-  ' 
velop  anti  improve  existing  company  j 
publications;  do  some  community  rela-  | 
tions  work. 

EXCELLENT  OPPORTUNITY  j 

for  atlvancement  into  cori>orate  public  | 
relations.  Write  KivinK  full  details.  | 
samples  of  work,  anti  salary  retiuire- 
ment. 

Box  498,  Etlitor  &  Publisher 

CENERAL  REPORTER  with  exi»eri- 
ence  in  City  Hall,  ct>unty  vrovernment. 
to  fill  immetliate  vacancy.  Excellent  op-  ' 
portunity.  F'ull  ranKe  of  fringe  V>enefit8. 
Submit  tleUiiletl  application  ant)  ciii>- 
pin^fs  if  i>ossib)e.  Replies  confitlential. 
H.  A.  Chipman,  Manaffin^  Etlitor.  En- 
tiuirer  &  News,  Battle  Creek.  Mich. 
49014. 

INDUSTRIAL  EDITOR  j 

Boston-basetl  New  EnKlnnd  firm  with  ' 
5,000  employes  at  42  locations  is  ex¬ 
panding  its  publications  program  ami 
neetls  an  Assistant  Etlitor  for  its  two 
new8pai>er8  ami  tiuarterly  magazine. 
Decree  and  one  year  newspajier  or  I 
other  experience  retiuiretl.  Some  travel,  | 
KtMxl  opiKMtunity.  Semi  resume  stating  : 
.salary  requirements  to  Rol)ert  Went-  j 
worth.  Employment  Manager,  H.  P.  • 
Hiiotl  &  Sons,  500  Rutherforil  Ave.,  | 
Boston.  Mass.  02129.  j 

IS  YOUR  IDEA  OF  SPORTS  the  great  I 
outd(x>r9— hunting,  fishing,  skiing, 
camping?  Then  you  belong  in  Alaska 
where  the  outdoors  is  news  and  you  will  I 
find  enough  comiietitive  siMirts  to  cover  I 
to  stay  sharp  in  those  departments.  If 
you  are  young,  aggressive  and  can  han¬ 
dle  stiorts  editor's  job  on  an  Alaska 
daily,  tell  us  aliout  yourself.  Joe  Roth- 
stein.  Anchorage  Daily  News,  Box  1660. 
Anchorage.  Alaska  99.501. 

MALE  REPORTER  for  City-Courthouse 
lieat.  Write  Nate  Uditsky,  Pekin  Daily 
Times.  Pekin.  Ill.  61554. 

REPORTER,  experienced—  aggressive- 
wanted  for  general  assignment  work  on 
The  Miami  News.  Above-average  i>ay. 
good  working  conditions,  fringe  bene-  ' 
fits.  Send  full  details  to  C.  E<lwanl  ' 
Pierce.  Managing  Editor,  1  Herald 
Plaza.  Miami,  Fla.  33153. 


REPORTER  OR  DESK  MAN 
Up  to  $166.25  for  a  comiietent,  experi¬ 
enced  man  for  38%  hour  week.  Will 
consider  training  inexperienced  man 
with  potential. 

Write  or  'phone: 

Upton  Bartlett,  Personnel  Dir., 
ROCKFORD  MORNING  STAR 
Rockford,  Illinois  61105 


SOUTHERN  CALIFORNIA:  City  edi- 
tor  for  5.000  circ.  offset  paper  in  high  i 
desert.  Reixtrting  and  some  desk  ex|)eri-  : 
ence.  $150  weekly.  Glenn  Kahl.  Victor 
Press,  Victorville.  Calif.  92394.  Ph : 
(714)  245-9.364. 
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REPORTER’S  OPPORTUNITY 
an  outstanding  one  for  thorouyrhiy  ex-  ( 
perience<l  man  to  associate  with  one  of 
the  east’s  lending  ’’growth'*  newspaper  i 
oiKanizations  located  in  W'estern  Penn-  ^ 
sylvania.  Prefer  man  with  know-how  on 
coverin>c  local  Kovernment,  particularly 
Pennsylvania  Kovernment.  Splendid  ad¬ 
vantages.  including  one  of  ^st  benefit 
and  fringe  programs  in  newspai>er  pro¬ 
fession.  Apply  Etlitor.  VALLEY  DAILY 
NEWS-New  Kensint?ton  DAILY  DIS-  | 
PATCH.  210  Fourth  Avenue,  Tarentum.  i 
Pa.  15084. 


NEWS  REPORTER  wantetl  for  Chicago 
headquarters  of  daily  business  news¬ 
paper  with  nationwide  circulation.  GocnI 
opiH)t*tunity.  Salary  o|>en.  State  writinK 
ex|>erience  and  other  qualifications.  Box 
5oS,  Etlitor  &  Publisher. 


WIRE  EDITOR,  exiieriencetl.  to  handle 
tiesk  of  30,000  AM  tlaily.  Advancement 
opportunities  to  hi^c  sister.  Zone  2  city 
that  moves.  Area  provitles  etlucationa) 
opiKirtunities  and  pleasant  living  and 
recreational  facilities.  Excellent  fringe 
benefits,  ^ootl  salary.  Reply  to  Box  503, 
Etlitor  &  Publisher. 


Miscellaneous 


JOB  OPPORTUNITIES  on  Pennsyl- 
vania  newspaiiers.  For  application 
write:  P.N.P.A..  2717  N.  Front  St., 
Harrisburg*.  Pa.  17110. 


ELEKTRON  MACHINIST,  fully  quali- 
fietl,  neetletl  with  exi>erience  on  Fair- 
child  TOU-70*s  and  Fairchild  perfor¬ 
ators.  Will  pay  well  above  scale  to 
machinist  with  these  qualifications.  Box 
452,  Etlitor  &  Publisher. 


SUBURBAN  PLANT  in  Chart  Area  2 
desires  competent  machinist.  Excellent 
pay  and  frinite.  Send  complete  infor¬ 
mation  to  Box  382.  Editor  &  Pub¬ 
lisher. 


LINOTYPE  OPERATORS  NEEDED 
at  once  for  ni^^ht  shift.  Can  use  four 
$rood  men.  This  is  a  steady  situation. 
37 hours,  Saturday  and  Sunday 
slide.  Scale  (161.30.  Union  or  eligible. 
Star  Color  Press.  123  S.  Justison 
Street,  Wilmington,  Dela.,  19899. 


FLORIDA  P.M.  DAILY  needs  Lino¬ 
type  machinist  at  once.  Medium  size 
paper  in  clean  University  city.  Must 
be  familiar  with  mixers,  quadders. 
saws,  and  TTS.  Good  working  condi¬ 
tions,  liberal  fringe  benefits  including 
profit  sharing  and  retirement  plan. 
Two  weeks  paid  vacation  per  year. 
Write  Box  395,  Eklitor  &  Publisher. 


MACHINIST  -  OPERATOR,  knowledge 
TTS  flesired.  Union.  Good  opportunity 
for  right  man.  J.M.C.  Ptg.  Corp..  445 
Northern  Blvd.,  Great  Neck.  N.Y. 
11020.  (AC  516)  Hunter  7-8300. 


I  CLASSIFIED  ADVERTISING  I 
I  Order  Blank  | 

I  Name - j 

I  Address - | 

I  City -  I 
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I  By - I 

3  Classification _  3 

H  = 

I  Copy -  I 
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HELP  WANTED 

Photocomposition 


HELP  WANTED 

Printers 


LINOFILM  SERVICE  TECHNICIAN  . 
younif.  capable.,  married  preferred,  to 
settle  in  Ifenver  in  one  of  nation’s  fore¬ 
most  computerized  photocomposition 
operations.  Wage  to  attract  competent 
man.  Write  or  wire  Personnel  Director, 
Denver  Catholic  Register,  Denver,  Colo. 
S02U1. 

LINOFILM  SYSTEMS  SPECIALIST 

Young  or  near  middle  age  man  with 
complete  Linofilm  systems  background. 
Take  charge  of  coonlinating  Linofilm 
installations  in  group  of  newspaiiers  in 
Chart  Area  2.  Salary  oijen.  Write  ex- 
I>erience  to  Box  502,  Editor  &  Pub-  . 
lishei . 

Photography 

l.iM  OFFSETT  DAILY  seeks  creative 
younjr  photoirrapher  to  fill  iK>sition 
In  2-man  department.  Job  offers  con¬ 
siderable  free<lom  and  rare  op|>ortunity  ; 
learn  newspai^er  color.  Should  have  35  i 
mm  e<iuipment'--technical  skill  Ijehiml 
camera  and  in  darkroom.  Prefer  i>er»on 
with  1-3  years  exi>erience.  Send  resume, 
clips,  references  first  letter.  Bill  Mlss- 
lin.  Santa  Maria  (Calif.)  Times. 

LEADING  N.  J.  WEEKLY  wants  ex- 
lEerienced  jfeneral  assignment  photog¬ 
rapher.  Excellent  set-up;  fringe  l>ene-  ; 
fits.  Apply  by  letter.  MessenKer-Gazette,  - 
Someiville.  N.J.  OS876. 

Pressmen-Stereotypers 

PREISSMAN-Combination  Press-Stereo. 
Must  be  completely  experienced,  night  ; 
shift.  Need  man  capable  of  taking  i 
charge.  4  Unit  Hoe  at  present.  This  is 
your  opportunity  to  locate  in  one  of  ' 
Florida’s  finest  cities.  Ideal  climate.  ‘ 
Write  details  to  Fran  Myette.  Herald- 
Tribune,  Sarasota,  E'la.  33578. 

OPPOR’TUNITY  for  young  administra¬ 
tive-minded  pressman  on  medium  size 
newspaper  who  has  had  some  experi¬ 
ence  as  foreman  or  assistant  to  take 
over  as  foreman  of  busy  press  room  in 
Florida.  Supervise  day  and  night  op¬ 
erations.  Starting  salary  $9,0U0  plus. 
Long  hours,  difficult  situation  but  a 
tremendous  challenge  to  a  i>crson  who’s 
not  afraid  of  tough,  demanding  job. 
Write  in  confidence  with  full  resume 
to  Box  375,  Editor  &  Publisher. 

OFFSCT  PRESSMAN  6-unit  Goss  Su¬ 
burban  Web  Press.  Color  experience 
preferred.  Supervisory  position.  Salary 
open.  Contact:  Joe  Chambers,  Clay 
County  Pub.  Co.,  North  Kansas  City, 
Missouri  64116.  (AC  816)  BA  1-2944. 

PRESS  ROOM  SUPEailNTENDENT— 
Need  man  who  can  handle  multi  press  , 
operation  for  morning  and  Sunday.  | 
Area  2.  Union.  All  replies  held  in  con-  | 
fidence.  Send  resume  to  Box  345,  Eldi- 
tor  &  Publisher. 

Printers 

JOB  SHOP  lnterty|)e  oiierator-floorman. 
Permanent  to  capable  man.  Martclla 
Printing.  324  Lincoln  Ave.,  Salinas. 
Calif.  93901. 

PRINTING  SUPERVISOR 
JUNE  VACANCTY 

Direct  student  training  program  and 
operation  of  complete  print  shop  for 
customer  work  in  private  school  for 
crippled  children.  Health,  pension,  va¬ 
cation  plans.  Send  resume  to  Superin¬ 
tendent,  241  St.  Botolph  Street,  Bmton, 
Massachusetts  02116. 

PRINTER-PRESSMAN— Excellent  op- 
imrtunity  with  well-equipi>ed  (4  Heidel- 
bergs,  2  offsets,  etc.)  weekly  newspa- 
|ier.  More  you  know — more  we  pay. 
Contact  Dick  Smith,  Journal  Publish¬ 
ing  Co.,  York,  Alabama  36925. 

GOOD  WORKING  FOREMAN  wanted 
oriented  to  offset;  some  letterpress. 
Six  weeklies  printed  on  web  offset  in 
our  plant ;  much  commercial  work.  Pay 
high,  what  you’re  worth.  Permanent.  ' 
Courier,  GibMn  City,  Illinois  60936. 

COME  TO  FLORIDA:  Need  all-round  i 
2tl  man  for  weekly  and  commercial 
shop,  and/or  good  lino  operator  nr 
stone  man.  16-page  Hoe  press.  Howard  ! 
Cooper,  Box  678,  Green  Cove  Springs,  ■ 
Fla.  32043.  I 


ALL-AROUND  COUNTRY  PRINTER.  ' 
Lino-operator  for  first-class,  growing 
weekly  in  the  heart  of  Alaska’s  most 
famous  hunting  and  fishing  country. 
New  building — good  equipment— con¬ 
genial  staff.  Permanent.  Top  wages  and 
conditions  to  qualified  man.  Cheechaka 
News,  Drawer  "O,”  Kenai,  Alaska 
9961 1 .  Phone:  262-4429. 

COUNTRY  PRINTER  or  good  two- 
thirder.  Newspaper  offset,  no  straig:ht 
matter.  Large  volume  of  commercial 
work.  Good  wages  and  hours.  Tri- 
County  News,  osseo.  Wise.,  64768. 

Production 


Composing  Room 
PRODUCTION  EXECUTIVE 

Skilled  in  computer  opera¬ 
tion.  Familiarity  with  cold- 
type  operation  desirable,  as 
this  Zone  2  newspaper  p'ans 
to  use  this  type  of  produc¬ 
tion. 

Salary  open  but  competi¬ 
tive  with  the  best  in  In¬ 
dustry,  Pensions,  vacations, 
etc.,  excellent.  Send  appli¬ 
cation  in  confidence  to  Box 
333,  Editor  &  Publisher. 


OFFSET  PLANT 
COMPOSITION  SUPERVISOR 
Newspaper-Commercial  Plant,  Area  2, 
needs  knowledgeable  working  super¬ 
visor  for  cold  type  composition  and 
makeup  departments.  New  plant;  Goss 
Urbanite;  Harris  sheet-fed  presses.  Ex¬ 
cellent  salary,  benefits,  advancement  to 
right  man.  Write  giving  qualifications, 
past  employment  history,  salary  re¬ 
quirements  to  Box  476,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  SUPERVISOR  for  com¬ 
puterized  photo-composition  department, 
offset  plant.  Entirely  automated.  Em¬ 
phasis  on  mark-up.  layout,  with  desire 
to  learn  simple  programming.  Herald 
Press,  Box  6063,  Providence,  R.I.  02904. 

Promotion-Research 

CALIF.  PROMOTION-RESEARCH  — 
2nd  man  preferred  ready  to  move  up. 
Qualified  overall  promotion-research 
background.  Full  resume,  salary,  avail¬ 
ability  to  Box  435,  Editor  &  Publisher. 

EXPERIENCED  Newspaiier  Promotion 
Manager  nee<le<l  by  50.0011  circulation- 
class  ilaily  in  Western  state.  Will  oi»er- 
ate  two-man  ilepartmeiit  with  large  bill- 
lioanl.  radio,  lelevision  and  direct  mail 
budget.  Send  complete  resume  and  <iual-  ! 
ifications  to  Bo.x  511,  Eklitor  &  Pub¬ 
lisher. 

Public  Relations 

FIRST-RATE  WOMEN’S  COLLEGE  in 
Northeast  wants  man  or  woman  for  : 
News  Director.  Should  have  newspaper 
or  college  public  relations  exi>erience. 
Liberal  arts  background  desirable.  Must 
be  able  to  write  news  and  feature  ar-  | 
tides,  deal  with  communications  media,  i 
and  take  responsibility  for  administer¬ 
ing  small  office.  Send  resume  and 
salary  requirements  to  Box  454,  Editor 
&  Publisher. 

STAFF  ASSISTANT — Large  north  sub¬ 
urban  coriioration  near  Chicago  has  im- 
mtxliate  <>|>ening  for  a  young  college 
graduate  with  <laily  newspaiier  or  news- 
writing  exiierience.  Will  write  news  re¬ 
leases.  news  and  feature  stories  for  cor-  , 
Iiorate  newspaiier  and  internal  an-  : 
nouncements:  will  assist  in  planning 
and  executing  publicity  and  public  rela- 
ti<ins  programs.  Excellent  salary — out¬ 
standing  working  conditions  and  opixir- 
tunity  for  advancement.  Box  494,  E<li-  ' 
tor  &  Publisher.  .\n  Equal  Opixirtunity 
Employer  I  | 


PUBLICATIONS  EDITOR 


One  of  America's  leading 
pulp  and  paper  manufac¬ 
turers  has  immediate  open¬ 
ing  in  the  Public  Relations 
Department  of  its  U.  S.  head¬ 
quarters  office. 

Prefer  journalism  graduate, 
age  30  to  35  who  has  work¬ 
ing  experience  in  news  and 
feature  writing,  photography, 
layout,  and  editing. 

Primary  responsibilities  in¬ 
clude  editing  monthly  com¬ 
pany  publication,  developing 
and  writing  news  stories  and 
preparing  other  company  pe¬ 
riodicals.  Position  also  in¬ 


volves  a  variety  of  general 
public  relations  assignments. 

Excellent  opportunity  for 
progressive  growth  with  an 
established  world-wide  or¬ 
ganization. 

Excellent  location  in  beauti¬ 
ful  Tennessee  within  sight  of 
the  Great  Smoky  Mountains. 

Complete  fringe  benefit  pro¬ 
gram  including  periodic  merit 
review. 

Reply  immediately  giving  full 
resume  of  qualifications  and, 
if  possible,  samples  of  writing 
to: 


Industrial  Relations  Department 

BOWATERS  SOUTHERN  PAPER  CORPORATION 

Calhoun,  Tennessee  37309 

A  member  of  the  world-wide  Bowater  Organization 


PRODUCT 

PUBLICITY 

WRITER 


Can  you  create  a  program  of  newsworthy  product 
Public  Relations  for  our  Plastic  &  Agro-Chemical 
Divisions?  If  you  can,  success  can  be  yours  at 
CIBA.  Requirements  are  a  B.S.  in  related  areas, 
3-7  years’  experience  in  industry  or  trade  journal 
science  writing,  and  knowledge  of  how  to  use 
media  effectively.  Position  entails  gathering 
information  and  writing  for  resins  and  filament- 
wound  pipe  and  establishing  contacts  with  news¬ 
papers  and  trade  journals.  (10-20%  travel). 
Benefits:  FREE  Blue  Cross,  Blue  Shield,  Major 
Medical  and  Pension  Plan,  Liberal  vacation  and 
holiday  schedule.  Send  resume  w’ith  current  and 
expected  earnings  to: 

Mr.  Grupe 

CIBA 

CORPORATION 
556  Morris  Ave.,  Summit,  N  J.  07901 

An  Equal  Opportunity  Employer 


.SITUATIONS  WANTKI) 
Academic. 


AMBITIOUS  J-GRAD  (June  1967)  de¬ 
sires  job  as  college  sports  information 
director.  Experience:  siwrtswriter  TO.- 
000  circulation  daily ;  collene  sports 
information  writer.  Can  teach  basic  J- 
courses.  Earle  Rommel,  2810  Madison 
Ave.,  Trenton,  N.J.  08638. 


WRI’TER  (28)  seeks  praition  in  n«wl 
bureau.  PR,  wire  service,  newspaper, 
teachinK  background.  Know  photof- 
raphy.  M.A.,  Communications.  Married 
Returning  USA  from  Europe.  Available 
Sept,  or  before.  Box  341,  Editor  * 
Publisher. 
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situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Academic 

TEACHEK  (news-editorial),  PhD,,  9 
years'  hiirh-school  teaching,  advising;, 
publicity:  years  on  daily.  Box  482, 

E<litor  &  Publisher. 

TKACHEK-ADMI.NISTRATOR.  broad 
newspaiier.  editinir  l>ackKruund.  Ter- 
miiial  ileKi'ee.  Box  497.  Eilitor  &  Pul)- 
lisher. 

Administrative 


JUST  ONE  MORE  MOVE 

I  want  a  General  Manager  or  Ad  Direc¬ 
tor’s  iwsition  with  a  newspaper  where 
a  part  of  my  remuneration  will  be  stock 
or  part  ownership. 

I  offer  a  solid  background  in  classified 
including  Computers  and  si>ecial  man¬ 
agement  training,  in  other  areas  of 
newspaper.  Experience  includes  com¬ 
petitive.  4  years  salesman  over  100.000 
circulation:  manager  20,000 — 6  years; 
200,000 — 3  years  :  400,000 — 4  years. 
Available  30  days  notice.  Age  44,  mar- 
rie<l  22  years,  2  children.  Zones  3,  4.  6, 

8,  9  only.  Box  484,  Editor  &  Publisher. 

QUALIFIED 

for  the  top  job.  30  years*  experience  as 
strintper.  display  sales,  advertising  man* 
ager.  advertising  director,  medium  pa* 
pers.  Now  publisher  of  small  daily  and 
weekly  shopper.  Excellent  health — active 
in  community.  Married,  grown  family. 
Go  anywhere,  prefer  West  Coast.  Avail¬ 
able  May  1  or  after.  Box  467,  Editor  & 
Publisher. 

TWIN  WEEKLY  MANAGER.  39.  fam-  ' 
ily  professional.  res|K>nsible,  exi>eri* 
ence<l.  civic  and  management-min<led  — 
seeks  ismition  with  |H>tential,  ownership 
offer.  Box  .)14,  E<litor  &  Publisher. 

TOP-FLIGHT  MAN 
Heavy  exi>erience.  metro|H>litan  and 
smaller,  as:  Publisher,  Editor,  Business 
A  Manager.  Ad  Director;  and  with 
unions,  cost  control,  plant  pnxluction. 
(hkxI  at  e<litorials.  ty|K)graphy,  pnxluct 
balance.  i>ersonnel  management.  Insist 
on  mutual  confidence.  ANPA  interview. 
Box  '>07.  Editor  &  Publisher. 

PERSONNEL  MANAGER.  college  | 
graduate,  early  3U*s.  Eight  years*  news-  , 
pai>er  i)ers4)nnel  ex|>erience.  four  years  ^ 
as  department  head  resi>onsibIe  for  all  ' 
functions  except  laltor  relations.  Box 
.'>06.  F>litor  &  Publisher. 


Circulation 


CM  SEEKS  OPPORTUNITY  with  me- 
dium-size  daily  in  Zone  2  or  3.  Willing 
to  relocate.  Experience  all  phases  of 
work.  Presently  employed.  Box  446, 
Editor  &  Publisher. 


Classified  Advertising 

CLASSIFIED  IDEA  MAN  —  Imagina¬ 
tive  young  classified  executive  ready 
for  CAM.  Sales  tiger.  Exi>erienced  all 
phases  classified  development.  J-degree. 
Kamily.  Box  443,  Editor  &  Publisher. 


WHAT  IS  YOUR  CUP  OF  TEA? 
Classified  manager  with  13  years  in 
field — 48,00U  daily.  All  locations  con¬ 
sidered.  Write  Box  462,  Editor  &  Pub¬ 
lisher. 

CLASSIFIED  MANAGER— 12  years' 
daily  ex|)erience.  Presently  em|)loye<l. 
Proven  administrator,  strong  on  man¬ 
agement,  sales,  service,  promotion,  lay¬ 
out.  Har<l  working.  Age  35.  family. 
Seeking  permanent  employment  with 
potential  on  2.">.IMI0  up  daily.  Zone  9. 
Box  496,  Editor  &  Publisher. 

Display  Advertising 

HARD  DRIVING  Display  Advertising 
Manager,  13  years’  exi>erience.  Em¬ 
phasis  on  creative  sales,  promotions — 
extra  linage.  Excellent  references, 
prestige  me<lium  daily  and  top  sub¬ 
urban  weekly.  Seek  growth  potential, 
lOM  to  3(lM.  Zone  5  only.  Box  4'79, 
Editor  &  Publisher. 

MARRIED  MAN,  20  years’  experience, 
desires  advertising  managership  or 
salesman’s  imsition  with  small  news- 
pa|)er.  Willing  to  relocate.  Excellent 
references.  Write  Box  472,  Editor  & 
Publisher. 

ADVERTISING  &  RETAIL  SALES 
knowledge.  12  years’  N.Y.C.  Creative. 
|)romotions.  hard  sell.  Will  relocate. 
Box  .713.  Editor  &  Publisher. 

NATIONAL  (or) 
ASSISTANT  MANAGER 
Youthful,  aggressive  39.  Sixteen  years’ 
daily  news!>aper  exi>erience  2  employ¬ 
ers.  Consistent  record  of  increasetl  re- 
s|K>nsil>ility  from  lH>ttom-up  with  N.Y. 
C.  ne\vspa|>er.  Last  three  years  na¬ 
tional  newsi)ai>er  advertising  sales  in 
N.Y.C.  Family  man  l(K>king  for  next 
step  ui>.  Prefer  Southeast.  Available 
during  ANPA  week.  Box  72(1.  Editor  & 
Publisher. 


EXECUTIVE  ON  THE  MOVE! 

Present  o|>enttor  of  a  multi-million 
<lollar  publishing  group  is  intereste<l  in 
reassociation  with  the  owner  of  a  sik- 
nble  publishing  firm  or  group.  This  man 
is  knowle<lgeable.  ex|)erience<l  and  repu¬ 
table.  Well  known  and  rea|)ecte<l 
throughout  the  imlustry.  A  man  of  ac¬ 
tion  and  decision.  He  can  l)e  of  unesti- 
matable  value  in  the  progress  and  profit 
of  your  projierties.  Utmost  iliscretion 
will  be  use<l  in  effecting  direct  com¬ 
munication  when  desired.  Will  lie  at 
ANPA.  Please  address  your  in<iuiry 
with  confidence  to:  Box  51s,  Editor  & 
I  i^'ublishei . 

Artists-Cartoonists 

ARTIST/RETOUCHER  with  cartooning 
and  layout,  metropolitan  daily  experi¬ 
ence.  seeking  challenge.  I  will  travel 
anywhere.  Reply  Box  463,  Editor  & 
Publisher. 

EXPERIENCED  INDIAN  editorial  car¬ 
toonist  and  writer  with  international 
connections  seeks  immcliate  job  on 
any  American  daily,  minimum  for  two 
years’  peritsl.  Re|dy  by  air-mail  to:  A. 
N.  Bhat.  3 '.’!'(  F.  Narayan  Nivas.  P.V. 
Road.  Parel.  Bombay,  12,  India. 

Circulation 

*  *circuuattotPmanager^ 

exMrience  all  phases;  supervisory  ex¬ 
perience  on  large  and  small  dailies. 
Seeks  position  where  initiative  and 
ability  determine  future.  Reasonable 
notice.  Box  261,  Editor  &  Publisher. 


Editorial 

SPORTS;  EDUCATION ; 

POLmCAL  WRITER 
Experienced;  knowledgeable  in  first 
two :  perceptive  in  all.  Desk  and  photo, 
degree.  Married.  Seeking  solid,  chal- 
'  lenging  position  in  Zones  3  and  6. 

;  Resume  on  request.  Box  387,  Editor  & 

I  Publisher. 

;  SPORTS  EDITOR-COLUMNIST  se^ 
challenge  as  either  instead  of  both. 
Aggressive,  intelligent.  Runs  6-man 
staff.  Earns  $11,000.  Vet,  31,  family 
man.  Will  relocate  only  once.  Eight 
years’  exi>erience,  including  two  metro 
desk.  Box  391,  ^itor  &  Publisher. 

I  FINANCIAL  EDITOR,  combination 
I  man  with  business  and  foreign  trade 
'  background.  Box  416.  Eklitor  &  Pub¬ 
lisher. 

,  MUSIC  CRITIC,  knowledgeable  —  now 
;  assistant  critic  on  major  east  coast 
daily — seeks  #1  position  requiring  en- 
,  terprise  and  imagination.  Bo.x  447,  Edi- 
,  tor  &  Publisher. 

j  P’OREIGN  AFFAIRS  EDITOR,  com¬ 
petent  and  steady  man  with  Washing¬ 
ton  and  overseas  background.  Box  436, 
Editor  &  Publisher. 

SOLID  REPORTER,  25,  in  East,  seeks 
challenge  on  large,  progressive  daily 
anywhere.  Ten  years’  professional- 
school  experience;  ambitious  J-grad. 
Box  440,  Editor  &  Publisher. 

AUGUST  START-Daily,  weekly  ex¬ 
perience;  reporting,  copy  editing,  make¬ 
up.  Chart  Areas  7.  8,  7.  Box  461,  Editor 
&  Publisher. 
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Editorial  ' 

WIRE  SERVICE  WRITER.  :J0.  college  ^ 
grad,  two  years’  midwest  newspaper 
experience,  and  3  years’  AP  in  Calif., 
seeks  rewarding  job  in  news  or  related 
field.  Box  442,  Editor  &  Publisher. 

COPY  EDITOR 

A  top-notch  copyreader.  All  the  skills. 
Age  52.  Bo.x  483,  Editor  &  Publisher. 

DESK  MAN,  age  54,  desires  job  as 
wire  editor  small  daily.  Zone  3  or  4. 
P.O.  Box  563,  Charleston.  S.C.  29402. 

,  EAGER,  YOUNG  J-MAJOR  seeks 
;  summer  employment  on  daily  or  weekly, 
or  radio  and  TV.  St>ecializing  in  sports, 
but  has  knowle<lge  in  variety  of  fields. 
Available  from  June  7  to  Sept.  1.  Box 
453,  Editor  &  Publisher.  I 

EDITORIAL  MAN,  mature,  would 
welcome  word  from  conservative  p.m.  ‘ 
'  needing  editorial  writer  or  editor,  edi¬ 
torial  page.  Box  473,  Editor  &  Pub¬ 
lisher. 

RED-HOT  news,  feature  writer,  pho¬ 
tographer — college  student — wants  sum¬ 
mer  job  with  small  daily  on  or  near 
west  coast;  1-year  wire  service  experi¬ 
ence  plus  papers  both  in  news  and 
photos.  Excellent  references.  Box  471, 
Editor  &  Publisher. 

SCIENCE  WRITER-EDITOR,  35— now 
on  prestige  quarterly — wants  back  on 
news-oriented  publication.  Twelve  years’ 
experience  newspapers,  magazines  in 
both  life,  physical  sciences.  Columbia 
Fellow.  Science.  English  degrees.  Box 
,  481,  Editor  &  Publisher. 

i  SUMMER  POSmON— Former  college 
weekly  editor.  Journalism  MA  cand'- 
,  date.  Work  <lesired  in  N.Y.C.  area.  PR 
experience.  Box  48T»  Editor  &  Pub¬ 
lisher. 


YOUNG 

GENERAL  ASSIGNMENT  REPORTER 
COLUMNIST.  FEATURE  WRITER 
(with  emphasis  on  education  beat), 
nearly  two  years*  experience,  seeks 
stimulatinsr.  responsible  position  on 
.  California  daily  with  15.000  +  circula* 

I  tion.  Coastal  area  preferred.  Resume, 
references,  clips  on  request.  Box  458, 
Eflitor  &  Publisher. 

I  YOUNG.  TALENTED  DESKMAN 
I  Missouri  J-^rad  seeks  top  |H)sition  at 
1  lop  pay.  Can  W’rite.  e<lit.  lay  out.  man- 
I  Box  517,  &litor  &  Publisher. 

SMALL-TOWN  rejMirter-photojrraphei*. 
female,  seeks  Texas  )>osition.  Call  col¬ 
lect  Michael  Cain.  .>12*533*9494. 

VETERAN  NEWSPAPERMAN  seeks 
Illinois.  Ohio  or  southern  MichVan  or 
Wisconsin  s|M)t  as  flesk  man  on  daily  in 
;  city  under  20(!.0(H>.  or  key  position  on 
smaller  daily.  Now  emi)loye4l. 

,  Best  references.  Box  521,  E<litor  &  Pub¬ 
lisher. 

I  SEASONED  PROFESSIONAL  on  mel- 
roiiolitan  <lailv  wants  part-time  writ'n^- 
cditinif  in  D.C. -Baltimore  area.  Box 
.593.  Eilitor  &  Publisher. 

REPORTER.  20  years*  in  City  Hall 
and  on  Capitol  Hill,  wants  shot  at  state 
cai>ital  pa|)er  or  bureau.  Box  .519.  Edi¬ 
tor  &  Publisher. 

I  RELIGIOUS  news  writer-e^litor.  jour- 
'  nalism.  theolo^^y  decrees-  exi>erienceil 
daily,  reli^rious  press.  45.  family  seeks 
metro  <laily  or  national  matfazine  oi>- 
,  )M)rtunity.  Box  512.  EAiitor  &  Publisher. 

EDITOR  for  meiliuni  or  small  Midwest 
daily  wantin^^  to  improve  Ux'al  news 
coverage.  Will  run  news  sale,  train 
'  staff,  write  e«litorials.  represent  pai>er 
'  in  community  affairs.  Box  516,  Fklitor 
&  Publisher. 


Free  Lance 

OUTSTANDING  SCIENCE  WRITER. 
Ph.D.,  (of  Spain),  top  culture,  exten¬ 
sive  writing,  offers  readable  articles, 
stories.  Scientific,  technicals,  subjects 
made  understandable.  Free  clippings. 
Box  459,  E<litor  &  Publisher. 


Free  Lance 


PENNSYLVANIA  <X)PY  —  Reliable 
coverage  for  dailies,  national  publica¬ 
tions.  Richard  R.  Haratine,  1316  State 
St.,  Harrisburg,  Pa.  17101.  (AC  717) 
233-7820. 

YOUR  MAN  IN  KOREA  Stories  and 
pix  from  this  fast-grow,ng  country. 
Missouri  University  grail  w.th  7  years 
in  Korea.  Pay  only  for  what  you  use. 
J.  Muhlentieck.  KPO  Box  214,  Seoul. 
Korea. 

WRITER  PHOTOGRAPHER  --  Siieiiks 
Spanish.  U.S..  Mexico.  Ro)«rt  Mattson. 
Box  612,  Tucson,  Ariz.  85702. 


Photography 

YOUNG  GERMAN  GIRL,  graduate 
Euroi>ean  photography  school,  seeks 
experience  as  news  photographer  on  lo¬ 
cal  paper.  Zone  2.  Box  396,  Editor  & 
Publisher. 

PHOTOJOURNALIST.  14  years  firo- 
ducing  photo  features  published  in  Sun¬ 
day  newspaper  magazines,  seeks  i>osi- 
tion  as  photographer.  Have  ability  to 
find  and  evaluate  story  ideas.  Box  4S6, 
Editor  &  Publisher. 


Public  Relations 


I  AM  LOOKING  FOR  A  PR  POST 
at  a  Midwestern  or  Western  college. 
Graduate  Art  school  and  B.A.  Published 
work,  fiction  and  non-fiction  in  literary 
magazines.  Military  service  completed. 
Box  417,  Elditor  &  Publisher. 

WESTERN  MANAGER  of  public  rela¬ 
tions  for  one  of  nation's  largest  cur- 
liorations  seeks  #1  or  #2  public  rela¬ 
tions  spot  on  medium-sized  coriioratiun. 
Age  39,  with  12  years’  newspaper  re¬ 
porting  and  editing  experience.  Hold 
degrees  in  Business  Administration  and. 
Law.  Broad  experience  in  corporate 
communications  problems,  government 
affairs  and  product  publicity.  Box  421, 
Editor  &  Publisher. 


CLASSIFIED 

Advertising  Rates 

"SITUATIONS  WANTED" 
(Payable  with  order! 

4-times  9()c  per  line,  per  issue 

3-times  $1.00  per  line,  per  issue 

2-times  .  $1.10  per  line,  per  issue 

1-time  .  $1.20  per  line,  per  issue 

Count  fire  average  words  per  line. 

3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Respondents  answering 
"Help  Wanted"  ads 

Do  not  send  irreplaceable  clippings, 
etc.  in  response  to  Help  Wanted  ads 
until  direct  request  is  made  for  them. 
E&P  cannot  be  responsible  for  their 
return. 


"ALL  OTHER  CLASSIFICATIONS" 

4-times  .  $1.35  per  line,  per  issue 
3-times  .  .  $1.45  per  line,  per  issue 

2-times  . .  $1.55  per  line,  per  issue 

1-time  $1.65  per  line,  per  issue 

DEADLINE  FOR  ADVERTISING 
Tuesday,  4;30  PM 

Boxholders’  identity  held  in  strict  con¬ 
fidence,  and  all  replies  mailed  each  day 
as  they  are  received. 

DISPLAY— CLASSIFIED: 

The  use  of  borders,  boldface  type,  cuts 
or  other  decorations  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $2.75  per  agate  Nne— $38.50 
per  column  inch  minimum  space. 

Editor  &  Publisher 

850  Third  Ave.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Plata  2-7050 
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Shop  Talk  at  Thirty  School  Girls  Cool 

|{y  KulN-rt  L.  Brown  To  Reporters’  Work 

In  the  Name  of  ^Security’  Barbara  Lewis 


It  wasn’t  enough  that  the 
Brazilian  Congi'ess  rammed 
through  a  Press  Law  at  the  in¬ 
struction  of  President  Castelo 
Branco — Congress  had  a  month 
to  study  the  bill  piesented  by 
the  President,  and  voted  on  it 
after  less  than  a  day’s  consid¬ 
eration,  otherwise  it  would  have 
l)ecome  law  automatically  with¬ 
out  debate — but  the  outgoing  ex¬ 
ecutive  instituted  a  new  Secur¬ 
ity  Law  by  decree  just  before 
he  left  office  early  this  month. 

The  Press  Law  had  been 
modified  by  some  Congi-essional 
amendments  but  what  that  law 
fails  to  do  the  new  Security  Law- 
takes  care  of.  It  provides  the 
most  stringent  control  of  the 
pi-ess  —  newsi)apei's,  magazines, 
i-adio  and  television  —  in  the 
name  of  national  security  that 
we  have  seen. 

The  Security  Law  states  spe¬ 
cifically  that  it  is  a  crime: 

•  “To  disseminate  through 
any  )nedium  false,  tendentious 
oi-  distoi-ted  news,  thus  jeopard¬ 
izing  the  good  name,  authority, 
ciedit  or  prestige  of  Brazil.”  Six 
months  to  two  years  in  prison. 

•  “Publicly  to  offend,  ver¬ 
bally  or  in  wi  iting,  the  head  of 
government  of  a  foi-eign  na¬ 
tion.”  Six  months  to  two  years. 

•  “To  offend  the  honor  or 
dignity  of  the  President  or 
Vice-President  of  the  Republic, 
the  President  of  the  Senate,  the 
Si)eakei-  of  the  House  of  Depu¬ 
ties.  oi-  the  Chief  .Justice.”  One 
to  three  yeais  in  prison. 

This  provision  adds  that 
should  the  crime  be  committed 
through  press,  ladio  or  televi¬ 
sion  the  penalty  will  be  in¬ 
creased  by  half. 

•  “Publicly  to  incite  to:  1. 
War  or  i)olitico-social  subver¬ 
sion  ;  2.  Mass  disobedience  of  the 
law;  :i.  Animosity  among  the 
armed  forces  or  lietween  them 
and  social  classes  or  civilian  in¬ 
stitutions;  4.  Violence  among 
social  classes;  Paralyzation  of 
public  services  or  essential  ac¬ 
tivities;  6.  Racial  hatred  or  dis¬ 
crimination.”  One  to  three  years 
in  prison. 

Again,  the  penalty  is  in¬ 
creased  by  half  if  press  or 
bioadcasting  is  the  culprit. 

•  “The  follow'ing  will  also  be 
considei-ed  subeisive  propa¬ 
ganda  when  they  imply  a  threat 
or  attempt  against  national  se¬ 
curity:  1.  The  publication  or  dis¬ 
semination  of  the  new’s  or  state¬ 
ment;  2.  The  distribution  of  the 


ne-,vsi)ai)er,  bulletin  or  i)am- 
phlet;  d.  The  proselytising  of 
peisons  at  theii-  places  of  work 
or  education;  4.  Public  meet¬ 
ings,  parades  oi-  demonstrations; 
5.  A  forbidden  strike;  fi.  Abuses, 
slander  or  defamation  when  the 
offended  party  is  an  organiza¬ 
tion  or  agency  exerting  public 
authority  or  a  public  official ;  7. 
.\n  expression  of  solidarity  with 
any  of  the  actions  contemplated 
in  the  foregoing  items.”  Six 
months  to  two  years. 

•  “If  the  responsibility  for 
the  suversive  propaganda  falls 
on  the  editor  or  publisher  or  on 
the  person  responsible  for  a 

newspai)er  or  periodical  publica¬ 
tion,  the  judge  may  impose, 
upon  receiving  the  accusation, 
the  suspension  foi-  up  to  dO  days 
of  the  circulation  of  such  news¬ 
paper  or  publication,  without 
prejudice  of  other  actions  con- 
temi)lated  by  the  law.”  The  same 
applies  to  radio  and  television. 

♦  *  ♦ 

There  is  a  lot  more  in  the 

same  vein.  It  is  enough,  in  our 

opinion,  to  justify  the  Jonml  do 
liranil  of  Rio  de  Janeiro  stating 
that  “the  law  looks  like  a  man¬ 
ual  of  the  terroi-  of  the  French 
or  Soviet  revolution  and  which 
completely  revokes  the  U.N. 
Declaration  of  Human  Rights.” 
Under  the  law,  the  newspaper 
probably  put  itself  in  jeopardy 
by  saying  even  that.  It  went  on 
to  say: 

“Under  this  article,  no  paper 
in  Brazil  would  have  been  able 
to  support  the  revolution  of 
1964  by  denouncing  the  admin¬ 
istrative  chaos  that  jeopaidized 
the  name,  authority,  credit  and 
prestige  of  Brazil  under  Joao 
Goulait’s  leftwing  regime.” 

There  is  a  saying  about  Latin 
Amei  ica  that  many  laws  are  en¬ 
acted  or  decreed,  put  on  the 
books,  and  then  foigotten  and 
never  enforced. 

Don’t  l)elie%'e  it  about  this 
one.  In  conjunction  with  the 
Piess  Law,  this  Security  Law  is 
calculated  to  prevent  all  criti¬ 
cism  of  government  whether  it 
is  constructive  or  otherwise.  It 
could  even  stop  critical  comment 
about  a  candidate  for  public 
office  if  he  happened  to  hold 
high  office  already. 

The  lesult  could  be  a  right 
wing  totalitarian  control  of  the 
l)ress  as  stringent  as  the  left- 
wing  control  existing  in  Cuba. 


At  the  suggestion  of  a  group 
called  the  “Revitalization 
Corps,”  the  New  York  News¬ 
paper  Women’s  Club  invited  48 
girl  editors  from  10  New  York 
City  high  schools  to  eat,  drink 
(soft),  and  discuss  their  bud¬ 
ding  journalistic  interests  at  an 
Overseas  Press  Club  reception 
recently. 

The  girls,  good-looking  and 
dressed  to  the  minute,  turned 
out  in  force,  .\lthough  they  were 
from  high  schools  in  so-called 
deprived  areas  of  the  Bronx, 
Brooklyn,  and  Alanhattan,  they 
looked  about  as  deprived  as  a 
local  Junior  League  chapter. 

Shy  at  first,  the  youngsters 
gradually  lost  their  reserve,  and 
put  some  pithy  questions  before 
the  panel  of  five. 

Seated  on  the  dais  were  Vir¬ 
ginia  Pasley  of  Sewsday  and 
president  of  the  club;  Kathleen 
McLaughlin  of  the  New  York 
Tiniea;  Joan  O’Sullivan  of  King 
Features  Syndicate;  Kitty  Han¬ 
son  of  the  A’ewn;  and  Kathleen 
Carroll  of  the  Xews. 

I..ack  of  School  Spirit 

What  were  some  of  their 
problems? 

One  youngster  complained  that 
her  high  school  (in  Brooklyn) 
“lacked  spirit,”  generated  vir¬ 
tually  no  news,  and  said  that 
even  if  it  did  “no  one  would  read 
it.” 

When  a  news  woman  in  the 
audience  suggested  the  girl  do 
a  series  on  precisely  that — the 
lack  of  high  school  spirit,  the 
girl,  dismayed,  said  “we’ve 
already  tried  it.  And  no  one 
would  read  it.” 

Another  young  editor  asked 
if  it  were  necessary  to  go  to 
college. 

“I  didn’t,”  retorted  Miss  Mc¬ 
Laughlin  unhesitatingly.  “And 
I  doubt  that  Meyer  Berger  even 
finished  elementary  school.” 

Since  practically  none  of  the 
teenagers  had  ever  heard  of 
Mr.  Berger,  Miss  McLaughlin 
allowed  as  how  maybe  times 
had  changed.  (He  was  a  New 
York  Times  reporter  and  col¬ 
umnist.) 

Proleclive  Feeling 

.4nother  question:  why  are  so 
many  women  either  feature 
writers  or  on  the  women’s  page 
rather  than  on  general  assign¬ 
ment? 

Answered  Virginia  Pasley, 


diplomatically:  Perhaps  it’s  a 
protective  feeling  on  the  editors’ 
part.  They  don’t  want  women 
to  be  exposed  to  dangerous  situ¬ 
ations. 

Question:  What  should  suc¬ 
cessful  newswomen  have  in 
common? 

Kitty  Hanson:  They  can’t  be 
scaredy  cats  and  they  should  be 
a  little  conceited. 

Joan  O’Sullivan:  You  should 
like  the  sound  of  your  own  voice 
on  paper. 

Kathleen  Carroll :  Shorthand 
and  typing  come  in  mighty- 
handy. 

OverdoM-  of  Nosiiies^ 

.411  agreed  that  an  overdose 
of  nosiness  is  required  if  one 
plans  to  spend  one’s  life  delving 
into  other  people’s  business. 

Surprisingly,  relatively  few  of 
the  girls  raised  their  hands  when 
asked  how  many  planned  news¬ 
paper  careers.  They  felt  that 
writing  for  the  school  paper  is 
fun,  but  that  they’d  rather  teach, 
nurse,  or  take  to  the  skies  as^ 
stewardesses  than  write.  They 
also  claimed  to  l)e  not  the  least 
bit  interested  in  marriage  until 
they  were  “way  in  their  middle 
20’s.” 

But  at  least  one  dark-eyed, 
16-year-old,  Miguela  Cuevas  of 
the  Bronx,  was  swayed  by  the 
ladies.  “They-  convinced  me,”  she 
said.  “They  showed  me  the  good 
and  bad  sides.  I’m  going  to  have 
a  try  at  it.” 

Fight  Against  Apathy 

Ed  Coll,  the  director  of  the 
Revitalization  Corps,  had  asked 
the  N.  Y.  Newspaper  Women’s 
Club  to  “conduct  a  dialogue" 
with  the  high  school  girls  as  part 
of  his  determined  fight  against 
public  apathy.  Coll,  27,  has  con¬ 
ducted  his  crusade  “to  cut  oui*^ 
the  cancer  of  apathy”  for  the 
last  three  years,  since  the  as¬ 
sassination  of  President  Ken¬ 
nedy. 

Although  pleased  by  the  ani¬ 
mated  discussion.  Coll  ex¬ 
pressed  disappointment  at  the 
fact  that  the  teenagers  out¬ 
numbered  the  news  women  three 
to  one.  “It  proves  that  the  kids 
are  really  eager  for  help,  but 
that  the  public  isn’t  always 
ready  to  give  it,”  he  said.  ^ 

Coll  conceded  that  many  fe¬ 
male  journalists  work  at  night 
and  just  possibly  couldn’t  make 
it. 
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wont  run 
in  the“high  prices” 
race? 

It’s  a  fact  that  while  the  price  of  just  about  everything  else  you  can 
think  of  keeps  rising,  the  unit  price  the  average  American  family 
pays  for  electric  service  keeps  going  down.  Today  families  use  more 
electric  service  than  ever  before,  but  pay  less  per  kilowatt-hour. 

That's  because  electric  company  people  make  electricity  in  larger 
quantities  while  business  management  finds  ways  to  hold  the  price  down. 
The  more  electric  service  you  use,  the  bigger  a  bargain  it  gets  to  be, 
and  the  better  a  bargain  it  will  be  In  the  future. 


The  electric  company  people... 
the  folks  at  your 

Investor-Owned  Electric  Light  and  Power  Companies 

♦For  names  of  sponsoring  companies,  write  to:  Power  Companies,  1271  Avenue  of  the  Americas,  New  York,  New  York  10020. 

I’niitfd  ill  l'S..d. 
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Albuquerque  Tribune’s  Carlos  Salazar,  Ralph  Looney  and  George  Carmack, 
from  bottom  to  top,  make  additions  to  the  gallery. 


For  the  sixth  time  in  the  past  seven  years  The  Albu¬ 
querque  Tribune,  an  afternoon  Scripps-Howard  news¬ 
paper,  has  captured  first  prize  for  community  service 
among  New  Mexico  dailies. 

The  honor  is  one  of  the  E.  H.  Shaffer  Awards  of  the 
New  Mexico  Press  Association.  Judging  is  by  out-of- 
state  newsmen. 

The  Tribune  entry  consisted  of  six  major  campaigns 
ranging  from  “The  Shame  of  Billboard  Alley”  to  “New 
Mexico  on  the  Move,”  a  series  of  in-depth  articles  on 


Ralph  Looney,  city  editor,  in  the  picture  story  cate¬ 
gory  of  the  photography  division ;  Carlos  Salazar,  sports 
editor,  for  sports  writing;  and  George  Carmack,  editor, 
for  best  general  interest  column. 

Kathy  Woolston,  reporter,  and  Walter  McDonald, 
photographer,  won  second  prizes ;  and  A1  McPherson, 
sports  writer,  a  third  prize. 

The  Tribune’s  honors  this  year  bring  to  35  the  num¬ 
ber  of  Shaffer  Awards  won  by  the  newspaper  and  its 
staffers  since  1960.  These  include  15  first  prizes,  11 


significant  economic  developments  within  the  state.  seconds,  eight  thirds  and  one  honorable  mention.  Be- 

In  addition  to  community  service,  Tribune  staff  mem-  ginning  with  1960,  The  Tribune  won  first  prize  for  i 

bers  won  six  individual  awards  in  the  annual  competi-  community  service  for  an  unprecedented  five  years 

tion,includingthreefirstprizes.Firstprize  winners  were:  running. 
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